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contact us
ADMIN@SUPPLYCHAINASIA.ORG
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Vision
Connect. Communicate. Collaborate.
By empowering members with platforms to apply these
three crucial Cs, Supply Chain Asia intends to be the
Community of Choice for Logistics and Supply Chain
Professionals living and working in Asia.
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News
Snippets
Businesses in Singapore hit as Hanjin Shipping sinks
With nine containers of goods stranded at sea following the sudden collapse of South
Korean behemoth Hanjin Shipping, the recent period has been both chaotic and frustrating
for employees at the logistics department of Yong Wen Food Industries.
While most of the company’s stranded goods are non-perishable items, such as canned
food, the firm does have two containers carrying 3,600 cartons of fresh milk from Italy.
Employees at the Singapore-based food group have thus far received little detail regarding
the whereabouts of most of its containers. Daily queries made to Hanjin’s Singapore office
have also gone unanswered since the shipping giant filed for court receivership in August.
Yong Wen Food Industries is not the only one in Singapore caught up in the global supply
chain mess triggered by the demise of the world’s seventh-largest container line, which
has left more than 100 ships and their cargo in limbo at sea.

DHL Express bolsters regional
trade with S$140m South Asia Hub
DHL Express, a world’s leading
international express services provider,
has launched the S$140m (€85m) DHL
South Asia Hub, a 24-hour express hub
facility located within Changi Airfreight
Centre (CAC) at Singapore Changi Airport.
The 23,600 sqm facility is outfitted
with the industry’s first fully automated
express parcel sorting and processing
system in South Asia, and is set to boost
its operational capacity and efficiency –
offering speedier deliveries for customers.
The new facility is 33 per cent larger
than the previous hub. Coupled with
the enhanced operational efficiency, the
new hub provides DHL with additional
capacity. Besides allowing it to handle the
growing shipment volumes, some export
shipments can now be sent directly to the
hub, bypassing the service centre.
This streamlines its overall operations by
reducing travel and shipment handling time.
With the hub located within the CAC, a 24hour Free Trade Zone managed by Changi
Airport Group (CAG), it also improves the
flow of goods between aircraft and the
facility and allows consignments to be
shipped or transshipped within an hour.
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Asia Pacific countries can do more
to combat illicit trade
Policymakers in Asia Pacific can do more
to combat illicit trade in the region, such
as enhancing the oversight of free trade
zones (FTZs), having tighter public-private
collaborations and improving intellectual
property rights protection, Singapore’s
European
Chamber
of
Commerce
(EuroCham) said on Oct 12.

Its call came after it launched the Illicit
Trade Environment Index, which measures
how well countries do in keeping illicit
trade at bay. The index, created by the
Economist Intelligence Unit (EIU), was
commissioned by EuroCham.
Singapore came in joint-seventh-best with
Taiwan among the 17 economies involved
in the inaugural study. The Republic was
dragged down by the weak governance
of FTZs and its authorities’ perceived
lack of cooperation with the international
community and private sector.

huge impact on Singapore’s GDP, with its
direct support for 38,800 jobs.
In 2014, the food manufacturing industry
earned S$9.8bn from sales in Singapore.
More so, food manufacturers’ supply chain
spending within Singapore supported
$1.6bn of domestic procurement, $610m
of GDP, 6,100 jobs, $31m in tax revenues,
and S$37m in Central Provident Fund
contributions in the same year.

Singapore can depend on F&B
industry for economic growth
The food and beverage (F&B) industry
contributes $14.4bn to the city-state’s
GDP. It has done more than relieving
hunger as it has also made huge impact in
the overall economic growth of Singapore,
contributing a bulk to the city-state’s GDP.
According to the Food Industry Asia report
by the Oxford Economics, F&B industry
contributes an estimated $14.4bn to
GDP and employs nearly 300,000 people.
The study revealed that overall impact
of the food industry is dominated by
food distribution. Meanwhile, the food
manufacturing industry has also made a

Outsource dips in China
Until a few years ago, the pans and griddles
were made in China, but most of the
materials that went into them were not.
Companies imported most of the resins,
pigments and pastes for his coatings
from multinational suppliers, such as Dow
Chemical Co. of the US and Eckart Effect
Pigments of Germany.
Now, in a shift that is echoing throughout
China’s vast manufacturing sector,
companies are buying more than 70 per
cent of those things from local suppliers.
China, long the world’s factory floor, is
taking control of a bigger portion of the
world’s supply chains as well, causing a
shift in global trade patterns by buying less
from abroad.
The No. 2 economy after the US pulls
in huge volumes of raw materials
and components, from aluminum to
microchips, which it fashions into finished
products, such as iPhones and George
Foreman grills, for sale around the world.
These supply flows turbocharged global
trade for years and made China one of the
top export destinations.

THERE.
Across the entire journey...

...or for a bit of it
When your cargo absolutely has to be there – anywhere in the world
– you need insurance from a leading transport and logistics provider.
TT Club is there with a global network of experience and expertise,
and because we know the risks you take, we can tailor the cover for
every stage of the journey. From land to sea and air, international
transport and logistics insurance is what we do. We have a simple
focus: to keep your business running smoothly. www.ttclub.com
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German firm Evonik to invest
S$761m in second Singapore plant
German company Evonik Industries on 19
Oct held a groundbreaking ceremony for
its second methionine plant in Singapore.
The company will invest more than €500m
(S$761m) in the plant, which will have a
production capacity of 150,000 metric
tons a year. This brings the company’s
annual production capacity in Singapore
to 300,000 metric tons, and to around
730,000 metric tons globally.
The Me6 plant on Jurong Island is slated to
be completed by 2019, and will be Evonik’s
sixth global methionine facility. Methionine
is an amino acid used in animal feed, such
as for chickens and pigs.

Marine logistics firm flags trouble
Marine logistics firm Marco Polo said it
has substantial doubt about being able to
continue. There are growing concerns due
to a cash crunch, as it sought noteholders’
approval to defer redeeming bonds worth
S$50m by three years.
Marco Polo said it expects to be highly
leveraged for the next several years and
may not be able to generate sufficient cash
flows to meet its debt service obligations,
adding it expects to record net losses for
the fiscal year ending 30 Sept.
Marco Polo, which counts oil and gas firms
as clients, is one of several companies in
Singapore’s offshore and marine sector
whose finances have been severely
strained by the slump in oil prices.

Dr Reiner Beste, chairman of the board
of management at Evonik Nutrition and
Care, said Singapore was chosen for its
logistics infrastructure, as well as support
from the regulatory authorities and
engineering partners. Evonik’s first plant
was competed two years ago.

SingPost’s postal business to
remain buoyant amidst digital
disruptions
International mail revenue is poised for a
3-year CAGR of 11.4 per cent.
While domestic mail revenue has largely
plateaued over the years in the face
of digital disruption, SingPost’s postal
segment remained well-supported by
growth in international mail revenue, says
UOB KayHian.
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The research firm noted that the positive
performance of domestic mail revenue
was largely driven by higher outbound
volumes from Alibaba. According to
UOBKayHian, as an indication of scale,
in its latest financials release, Alibaba’s
international sales increased 123 per cent
yoy to Rmb1.1b in the period of Apr to Jun
2016, and it is expected to grow as Alibaba
looks to increase overseas e-commerce
revenue to 50 per cent.

Electric cars to dominate 60 per
cent of Singapore’s vehicles in 2030
As technology costs are starting to fall
apart, electric vehicles (EVs) are becoming
far more common. With their environmentfriendly features, governments from
wealthy cities, such as Singapore, has
been backing the technology with stricter
regulations to limit greenhouse gas
emissions.
With these reasons, EVs could account
for almost two-thirds of all cars on the
road by 2030, according to a research
by McKinsey & Co and Bloomberg New
Energy Finance.
For instance, the report revealed that the
cost of a lithium-ion battery pack fell 65
per cent in 2015 to around US$350 per
kilowatt hour, from US$1,000/KWh in
2010. The research projected that it could
fall below $100 KWh over the next decade.

Meanwhile, the research firm expects
international mail volumes in 3QFY17 to
be seasonally higher, as SingPost gears up
for events along the likes of Singles’ Day,
Cyber Monday and Black Friday.
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feature
How Blockchain will
Change the World

T

he industry is abuzz with the new poster child of ‘disruptive’ innovation. So chances are that you have heard of Bitcoin, the digital
currency that many predict will revolutionise payments. But how will this idea improve people’s life or transform your supply chain?

Let’s look at our current financial system first. We depend on banks, governments, and other intermediaries as middlemen to establish
trust in our economy. While they do a fairly effective job, the problem is they are centralised and their systems can be hacked relatively
easily, such as JP Morgan in 2014 and LinkedIn in May 2016. Banks also exclude millions of people, who may not have enough money to
open an account, from using their services. In addition, they charge up to 20 per cent just to send money overseas and they capture our
data without our approval. In essence, they appropriated the largess of the digital age asymmetrically. This leads to wealth creation that
grows in tandem with increasing social inequality.
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or call 1.800.ORACLE.1
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The difference between Bitcoin &
Blockchain
In 2008, following the financial crisis,
Satoshi Nakamoto published a paper
outlining his idea of developing a protocol
for a digital monetary system that uses a
crypto currency called Bitcoin. Nakamoto
wanted people to be able to securely
exchange money electronically without
the need for a third-party, such as a bank
or a company like PayPal. He based Bitcoin
on cryptographic techniques that allow
you to be sure the money you receive is
genuine, even if you don’t trust the sender.
But what is more interesting to learn about
is blockchain, the technology underpinning
the Bitcoin digital currency.
At a time when companies face new
challenges in data management and
security, blockchain is emerging as a
way to let companies make and verify
transactions on a network instantaneously
without a central authority. According
to Wall Street Journal, more than 40
top financial institutions and a growing
number of firms across industries today
are experimenting with distributed ledger
technology as a secure and transparent
way to digitally track the ownership of
assets, a move that could speed up
transactions and cut costs while lowering
the risk of fraud. Some companies see
an opportunity to use blockchain to track
the movement of assets throughout their
supply chains or electronically initiate and
enforce contracts.
Rather than the Internet of Information, it
is the Internet of Value or of Money. It is
also a platform for everyone to know what
is true—at least with regard to structured
recorded information.
How does blockchain work?
At its most basic, it is an open source
code: anyone can download it for free,
run it, and use it to develop new tools
for managing transactions online. As
such, it holds the potential for unleashing
countless new applications and as yet
unrealised capabilities that have the
potential to transform many things.
Each blockchain runs on computers by
volunteers around the world so there is no
central database to hack. The blockchain
is public: anyone can view it at any time
because it resides on the network, not
within a single institution charged with
auditing transactions and keeping records.
And the blockchain is encrypted: it uses
heavy-duty encryption involving public and
private keys—like the two-key system to
access a safety deposit box—to maintain
virtual security.
13 SCA

If you wanted to steal a Bitcoin, you would
have to rewrite the coin’s entire history on
the blockchain in broad daylight. That is
practically impossible.
Blockchain’s challenges
One obstacle to widespread enterprise
adoption of blockchain technology is the
need to get the network of participants, all
of which have their own mix of back-office
systems, to agree on a common network
protocol and technology stack.
In addition, there are not yet clear
standards to govern how blockchain will
be implemented across the enterprise.
Some companies may choose to use
the Bitcoin network, while others
may opt for “permissioned” or semiprivate blockchains. The development
of the technology will also bring its
own regulatory hurdles and potential
cybersecurity threats, experts say.
Many questions around security and
privacy still linger. In financial services,
for example, it is still unclear exactly how
much information about a trade each
participant needs to be able to see to
verify a transaction while still keeping the
other contents private.
Bitcoin has also been on the receiving end
of some bad press, such as due to the
collapse of the Mt. Gox Bitcoin exchange
in 2014. However, the Mt. Gox story is
not necessarily an indictment of Bitcoin.
Bitcoin is just a mechanism for transacting
on the blockchain and the blockchain is the
key innovation.

Why is it important for the supply chain
industry?
The modern supply chain continues to
seek more cost savings and greater
transparency and efficiency in all
processes. While large, centralised
systems have been created to manage the
flow of goods and data, a single problem
remains. This data can be changed from
its original form, causing some to feel the
supply chain is not being fully transparent
with
supplier,
manufacturing
and
logistics processes. However, blockchain
possesses the potential to change how the
supply chain communicates and operates.
Think about traditional supply chain
functions in relation to payment processing
and order fulfilment. The payment is
collected by a bank during a transaction.
Now, the only information the customer
has access to is when a product may be
shipped.
Through blockchain technology, the
customer could gain access to more
information about where the product
originated, which includes specific supplier
information, by tracking the blockchains
along the path. In other words, blockchain
technology allows all participants in a given
system to have access to information
about what went into producing and order
in a given product. This technology could
be leveraged by consumers to see how
quickly a given product has been received
and what type of feedback is available.

Additional Advantages of Blockchain
Creating a true sharing economy. Companies, like Uber and Airbnb, are not quite
true sharing companies. They are successful because they aggregate services
together and sell them. With blockchain, it will decrease the drivers or renters’
reliance on the company for transaction and operations purposes.
Ends the remittance ripoff. The remittance business is worth US$6bn a year. It
takes 10 per cent service charge and takes four to seven days for the funds to be
delivered. But with blockchain, the charge is only two per cent and payment arrives
within minutes.
Recapturing our identities. We leave technological breadcrumbs which have been
gathered to create a digital version of our individual self. But our virtual information
does not belong to us. Blockchain gives us the potential to create our own digital
version to own, monetise and protect privacy. It allows us to control our virtual
identity responsibly.
Ensuring compensation for the creators of value. The value of Intellectual
Property is broken by the first-generation Internet. For example, musicians are
left with breadcrumbs as compensation. Musicians who sold a million singles 25
years ago could receive US$45,000 in royalties compared to US$36 now. With the
blockchain ecosystem, an artist can upload a song that acts as a bank account.
When someone listens to it, money will flow into the artist’s account instead of to
powerful intermediaries to distribute.

GROW SMART
SEE HOW FAR YOU’LL
RISE WITH THE RIGHT
AUTOMATION.

Growth presents challenges. But with the right automation, there’s no limit to where your
intralogistics operation can take you. Swisslog offers the widest spectrum of automation solutions;
from tote to pallet based, from goods to person technologies to advanced robotics.
However you grow, grow smart with Swisslog.
Discover more at swisslog.com/GrowSmart
wds.sea@swisslog.com
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dialogues

Mr Ditlev
Blicher

Chief Executive Officer,
Asia Pacific
DB Schenker
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Making Progress that
Makes Sense

W

hen we talk about the future of supply chain and logistics industry, we are no
longer discussing about increasing low-cost labour and large-scale warehouses.
Gone were the days when we focus on low investments while expecting
higher returns. The conversation now has squarely shifted to the impacts of new
technologies, such as driverless trucks, drone deliveries and robots in warehouses, on
the industry.
In fact, it is almost impossible not to hear about a new innovation centres popping
up every few months in Singapore. It is an effective way of showcasing these new
technologies to future clients and to encourage the perception that the company is
progressive by coming up with nifty gadgets and sophisticated tools. But how much
have these innovations pushed the industry forward? Short answer, not much.
“The reality is that the individual innovations do not matter. They may momentarily
wow us, but the magic ultimately lies on the output that we promise to deliver. The
real innovation is not in the hardware. The real innovation is in the numbers that they
deliver and what they can do for our clients,” says Mr Ditlev Blicher, who was recently
appointed Chief Executive Officer (CEO) of Asia Pacific for DB Schenker in May 2016.
In this issue of Supply Chain Asia magazine, we will look at what sets DB Schenker
apart from its competitors, the company’s commitment to the region, and Mr Blicher’s
thoughts in managing the challenges in the supply chain industry.
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Standing out from the crowd
DB Schenker is a market leader in Asia
Pacific offering comprehensive thirdparty logistics services. However, like
in any industry, it is important for a
company to adopt a unique selling point
to outmuscle its competitors. For DB
Schenker, it is not just about having the
latest, shiny hardware in the industry,
which it already also participates actively
in, with Enterprise labs for logistics and
digitalisation; as well as next-generation
automated e-commerce packaging and
fulfilment operations with robotics and
self-guided AGVs in warehouses. In fact,
it is also very much about its rich history
and legacy that is distinctive and unique;
and where DB Schenker is proud of its
dominance in a technology that has been
in existence since the early 19th century.
“What sets us apart from the competition
as a truly intermodal, integrated supply
chain specialist, is our strength in rail
freight transport. After all, our owner
is Deutsche Bahn, which is what the
DB stands for in our name. This is the
product that distinguishes us and is
increasingly important, particularly in
Europe and connecting to Asia. This mode
of transport offers time / cost-effective
and environmentally viable routes to
transport goods across the largest land-

connected continents of Europe-Asia and
even Middle-East Africa. Rail freight is also
particularly critical at this time, especially
with the current serious disruptions to
major ocean carriers. This is our true
differentiator,” explains Mr Blicher, who
was the President of Asia Pacific & Europe
in UTi Worldwide prior to his current
posting.
Struggling in a cyclical environment
The success of the supply chain and
logistics industry depends on market
demand and economic prosperity. When
the latter declines, the former also falls.
“In the early year 2000 up until the financial
crisis of 2008, it was a fantastic time for
logistics, with global trade growing at two
to three times of GDP. Businesses were
booming and consumers were spending.
Fast-forward to the current situation we
are in now, that picture has changed. A
wide swathe of medium-sized players
in the market is struggling in this new
environment. A major shipping line is
suddenly declared bankrupt and, suddenly,
its vessels are stranded on foreign seas,”
says Mr Blicher.
While the current industry setting may
seem bleak, this is where companies can
learn from others’ mistakes and make
their mark.
“Clients are not just looking for
transportation from Point A to Point B.
They want contingency plans in case of
disruptions in their supply chain. They
need partners that have the capacity,
which is the major component of the
solutions that we provide. If a company
does not have the capacity or the right
pricing structure, the company will not
last, and I believe this is why many
organisations in our space right now are
struggling to make their business models
work,” shares Mr Blicher, who added that
companies without the financial strength
or foresight into efficiency will never be at
the forefront of innovation.
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Developing DB Schenker’s Next Hot Talent
Nay Htoo Aung, General, Manager, in Myanmar, DB Schenker
DB Schenker believes in developing its people. There are many training
programmes that the company provides at every level. DB Schenker also
provides leadership development programmes, such as the Training Need
Analysis on high potentials, which include online assessments followed by oneon-one interviews. Based on the results, the training and development team
will recommend development programmes to the high potentials’ respective
managers.

The Mekong commitment
DB Schenker has set up a fully-owned
subsidiary in Myanmar to work with
customers in the telecommunications and
consumer goods industries. The company
will employ around 80 staff in Yangon, and
train them with warehouse and supply
chain management skills. DB Schenker
also has 100 percent-owned businesses
in Cambodia and Laos. What is the reason
behind the company’s investment in the
region?
“This is part of our commitment to the
Mekong area. We are very excited about
this part of Asia Pacific in the region.
We have good investments in trucking
to connect from China all the way down
to Singapore and even to India, so the
Mekong area is a very central region for
us. The commercial reality is also the other
reason for us to focus on this area. Costs in
China are on the rise. Lots of shippers and
manufacturers are spreading the risks and
setting up businesses in other countries
or move their production out of China and
completely into the Mekong area. From
that standpoint, that is why we are very
invested in this area,” says Mr Blicher, who
has just recently travelled to the Mekong
area to have a stronger understanding of
the region.
The 45-year-old CEO is already familiar with
the Asian landscape, having lived mostly in
the region since 2001 in Shanghai. While
he has only been living in Singapore for
four months, he is already enjoying his
stay here.
“I have lived a third of my live in Europe,
the US and Asia respectively, and it is safe
to say that I feel equally at home in each
region. But there is something magical
about Asia. This is where the business
growth is. It is an incredible time to be
here,” says Mr Blicher.
As a self-professed “hands-on kind of guy
who does not like to relax too much”, Asia
is the perfect setting for Mr Blicher to
further his achievements at DB Schenker.

When I was hired to join Schenker Australia in 2009, I was still in Singapore,
and the job was to run the biggest logistics operations in Australia. I had never
worked in Australia nor had I run an entire logistics operations before. When I
asked the question “Why me?”, the hiring manager told me Schenker Australia
wanted someone who sees things completely different and can shake things
up. I took the challenge and moved to Australia. It was very challenging having
to lead very experienced operations team and getting them onboard with all the
changes we wanted to make. Once I have the team’s support, we quickly started
to shake things up. This dynamic experience, coupled with the development
training I received, eventually led me to my current role.

About Myanmar’s supply chain & logistics industry
The current infrastructure is not adequate to
support the economic growth that we have
been seeing. Ports handling capacity and
congestions are the biggest challenges. Roads
and rail network are still rather underdeveloped,
and land transportation is the main mode of
transportation to deliver products to consumers.
We expect an increase in cross-border trucking
activities with increasing foreign investments in
the Greater Mekong region. Thus, an infrastructure upgrade is needed rather
urgently.
The Government has addressed this with the development of new Thilawa Port,
which is now operational, and the Yangon International Airport is being upgraded
while waiting for Hanthawaddy International Airport (80km) from Yangon to be
completed by 2022. However, I feel there is still much more infrastructure
development to be done to bring things up to speed.
Despite the infrastructure challenges, the demand for logistics services is
growing, especially in warehouse management and value-added services. That
brings another challenge — the availability of warehouses. Warehouses available
today were built for rice and bean storage with low ceilings, poor flooring and
a couple of doors to load/unload trucks, which are not suitable for running high
volume and value-added operations. Therefore, investment in the development
of Built-To-Suit warehouses is required.
Currently, many of the logistics service providers, including international 3PLs,
focus on providing freight forwarding, and customs clearance services through
branch offices or joint-ventures with local partners due to license limitations
under the Foreign Investment Law. However, we decided to set up a separate
entity to be able to provide warehouse management and value-added services
for our customers, the first global 3PL to do so.
Last, but not least, the lack of skilled labour in the logistics industry requires
attention more than ever now. Schenker Myanmar contributes to this by training
the Myanmar talent pool with logistics and supply chain management skills.
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Mr Stuart
Scott
Solutions Marketing
Lead (APAC)
Zebra Technologies
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First Step into the Future
Warehouse

W

hen one thinks of a typical warehouse, one rarely associates it with being
modernised, even in this day and age of virtual reality and robotics technology.
But that looks set to change. Zebra’s recent Warehouse 2020 APAC Vision
Study, which surveyed more than 1,000 professionals in the warehousing field, saw
respondents singling out Internet of Things (IoT) when it comes to technologies in which
warehouse professionals are most interested.
“IoT is definitely making a significant impact on the market. IoT is especially important
for the supply chain industry, where it is making a major impact on things like
inventory accuracy,” said Mr Stuart Scott, Solutions Marketing Lead (APAC), Zebra
Technologies.
With over 25 years’ experience in automatic identification and communication
technologies including mobile computing, BYOD, wireless networks, data capture, RFID
and the IoT, Mr Scott brings market know-how of how technologies can be applied to
help businesses reduce cost, improve efficiency, increase market share and improve
customer satisfaction. In this issue of Supply Chain Asia magazine, Mr Scott gave his
insights on the transforming warehousing landscape of the Asia Pacific region based on
Zebra’s Warehouse 2020 APAC Vision Study.
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In your opinion, what are the key
challenges in setting up and operating a
fully automated warehouse in ASEAN?

Can you share with us more about your
background prior to your current role at
Zebra Technologies?
I have over 25 years of experience in
the field of automatic identification and
communication (AIDC). Prior to Zebra, I
was leading the Enterprise Mobility and
Solutions Marketing team at Motorola
Solutions in the APAC region. I joined Zebra
Technologies as part of Zebra’s acquisition
of Motorola Solutions’ Enterprise business
two years ago.
With more than 25 years’ of industry
experience under your belt, what would
you say is the single most significant
technology advancement that you’ve
seen in the market?
For me, the IoT is definitely making
a significant impact on the market. It
continues to enable companies the access
to unprecedented amounts of data,
insights and visibility on many aspects of
their business, such as processes, assets,
personnel, and more. Technology solutions
in the category known as Enterprise Asset
Intelligence (EAI) can help them make
real-time business decisions that directly
impact their bottom line.
IoT is especially important for the supply
chain industry, where it is making a major
impact on things like inventory accuracy.
It is no surprise that IoT ranked top in the
study when it comes to technologies in
which warehouse professionals are most
interested.
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There are two key challenges in this regard.
First, many business owners feel that
the cost of setting up such a warehouse
would be prohibitive, especially in Asia
where labour cost in many Southeast Asia
countries is relatively lower than in more
developed economies. That said, business
leaders are coming to realise that the
benefits afforded by intelligent investment
and infrastructure will actually result in
lower costs in the long run. For example,
the Zebra Warehouse 2020 APAC Vision
Study shows that the need for lower
transportation costs is the biggest factor
that is driving warehouse investments,
with half of all respondents picking it as a
reason for such investments.
Based on the vision study, another top
factor driving warehouse investments
is the shortage of relevant talent and
skills. Another perceived challenge is
the potential complexity of training
requirements for employees at an
automated warehouse. Business leaders
are coming to realise that automated
warehouses do not necessarily require
extensive training. Many of the latest
solutions available today are designed with
ease of use in mind while still maximising
productivity, such as the ability to operate
through voice commands, which reduces
operational complexity and minimises
the need for training. This alleviates talent
shortages since new workers can be onboarded quickly.
Also, the issue of performance is
especially relevant in ASEAN, where
many countries in the region (apart from
Singapore) continue to rank low in the
World Bank’s global Logistics Performance
Index, with poor infrastructure cited as
one of the main reasons. It is imperative
that governments and companies alike
in the region continue to improve their
infrastructure through automation and
proven technologies such as IoT, or risk
being left behind.

Warehouse executives have mentioned
the importance of outfitting their staff
with technology in five years. Do you
see the profile of a typical warehouse
worker changing in the future?
While IoT has proven to have many
applications across various industries,
it has shown itself to be particularly
important in the logistics industry. With
the use of IoT solutions, businesses are
able to obtain greater visibility into their
warehouses and sense what is happening.
Organisations can then analyse real-time
operational data to deliver actionable
insights that drive real-time, effective
decision-making. For example, warehouse
staff would be kept updated on which
items are in demand and if stocks are
running low. They can then restock quickly
and ensure that order fulfilments continue
to run seamlessly to ensure that they are
able to maintain a high level of customer
satisfaction.
The study also revealed a few interesting
tidbits regarding IoT’s mainstream
application.
Warehouse
executives
plan to slash the use of pen and paper
from 95 per cent in 2015 to 24 per cent.
Respondents also indicated that the use of
handheld computing systems connected
to warehouse management systems will
double from 40 per cent in 2015 to 86 per
cent in 2020. In addition, 79 per cent will
use RFID for inventory tracking in 2020,
compared to 40 per cent in 2015.
Such capabilities will be of particular
importance in the APAC region given the
growth of e-commerce here. It is expected
that online retail revenues in China, Japan,
South Korea, India and Australia will grow
from US$733bn in 2015 – already more
than the combined figure for online retail
in the US and all of Western Europe –
to US$1.4tr in 2020. The e-commerce
trend will place exponentially increasing
stress upon the logistics industry to
keep up. The advantages brought about
by IoT, to help organisations stay ahead
of the competition, are distinct, making
it entirely plausible to infer that IoT will
be an essential part of everyday life and
business operations in the near future.

With an estimated 1.2 million square
metres of new warehouse space
projected to be completed in Singapore,
there are concerns that occupancy will
crash to a 10-year low. What are your
thoughts on this? Do you foresee a
massive warehouse supply glut?
While there may a strong supply of
warehouse space in the pipeline for
Singapore, I believe that there will also
be an equally strong demand for those
spaces, especially given the pace at which
e-commerce is growing within the region.
The e-commerce surge will naturally
present great opportunities for the supply
chain industry, especially in Singapore.
At the recent National Day Rally, Prime
Minister Lee Hsien Loong addressed
this topic of e-commerce growth in the
region. He noted that businesses here are
primed to take advantage of the fact that
Singapore is already a major transport hub
to make the country a major player in the
new supply chains supporting regional and
global e-commerce.
As such, there will be significant strains
upon logistics companies to keep up with
demand, necessitating more warehouse
space. The Warehouse 2020 APAC Vision
Study shows that the rate of expansion
will continue to accelerate, with 55 per
cent of respondents planning to increase
the number of warehouses in 2015,
compared to 73 per cent in 2020.

What is your take on the current supply
chain landscape in Asia in terms of
technology adoption? Is technology
adoption growing at an acceptable
pace?
As mentioned earlier, all companies
whether big or small now have to operate
in a global economy, and this is especially
true in the supply chain sector. While the
pace of technology adoption is largely led
by the global players, the global nature of
the industry means that all business in it
are required to continuously innovate and
invest in their technological capabilities.
With the additional opportunities afforded
by the e-commerce wave, I believe that
the pace of technology adoption will only
continue to accelerate within Asia.
This also implies a corresponding
decrease in the use of legacy warehouse
management systems, which our study
shows will drop from 81 per cent in 2015
to 20 per cent in 2020. Such systems will
increasingly be unable to keep up with the
quickening pace of operations demanded
by the imminent landscape changes driven
by e-commerce, and companies will
need to phase out such systems or risk
being left behind. Other indicators of this
accelerating pace of technology adoption
that can be found in the Warehouse 2020
APAC Vision Study include the fact that the
percentage of barcoded inbound items to
warehouses is expected to increase from
59 per cent in 2015 to 78 per cent in 2020;
in addition, there is the expected adoption
of handheld computing and RFID solutions
highlighted earlier.

What is the ultimate warehouse for
you? Can you describe your version of
the perfect warehouse?
The ultimate warehouse should be one
that has a robust infrastructure in place;
one that embraces smart technologies
and tools that allow them to operate at
optimal productivity, achieve supply chain
integration, and gain full asset visibility and
actionable insights. This is what we call
Visibility that’s Visionary.
Enterprises should have access to realtime actionable intelligence in a constantly
shifting supply chain landscape, allowing
them to sense what is happening through
actionable analytics on staff, goods and
assets. This would allow organisations
to make more accurate analysis and
predictions to adapt quickly to inventory
conditions.
By monitoring and analysing processes,
warehouses will also be able to streamline
them as well as optimise workforce
productivity. The perfect warehouse is one
that will continuously strive to be future
ready and at Zebra, we remain committed
to enabling businesses with greater
visibility that would help deliver smarter
decisions for tomorrow.
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Mr Chris
Buono

Vice-President of
Information Technology
UPS Asia Pacific
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Thriving 3D Printing Wave
in Asia

U

PS and partner Fast Radius will launch an on-demand 3D printing facility in
Singapore by the end of 2016, the first such initiative by the logistics player outside
of the US.

“I think 3D printing is a pretty remarkable technology. It is similar to how e-commerce
has digitised and transformed the retail industry. 3D printing is revolutionising the
manufacturing supply chains and the logistics industry with what we call on-demand
manufacturing,” says Mr Chris Buono, Vice-President of Information Technology, UPS
Asia Pacific.
In this issue of Supply Chain Asia magazine, Mr Buono shares his views on the changing
technological changes in the supply chain industry and his excitement in being a part of
this revolution.
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With more than 20 years’ of industry
experience under your belt, what would
you say is the single most significant
technology advancement that you have
seen in the market?

Can you share with us more about your
background prior to your current role at
UPS?
I have always had a keen interest in
technology and the way it shapes
businesses. In the early years of my career,
I worked in the warehousing software
space, taking on various roles including
project manager, business analyst,
developer and even operations support. It
gave me a first-hand look into the world of
logistics and the importance of technology
in powering day-to-day operations in the
warehouse.
I began working with UPS in 2003 as an IT
Solutions Manager for Asia Pacific. Since
then, I’ve worked closely with customers
to improve their supply chain systems,
gain operational efficiencies and achieve
business goals— something which I have
found hugely rewarding.
I spent most of my 20 years of
international career in Singapore and
today at UPS, I manage a 70-person
team across Asia who oversee UPS’s IT
applications development, infrastructure,
procurement, telecommunications, as well
as IT governance, which encompasses
compliance, Information Security and data
privacy in Asia Pacific.

The logistics industry has changed so much
over the last 20 years and to me, the most
significant technology that has powered
logistics is the internet. With the internet,
the world is smaller today, e-commerce
is changing the way consumers shop
and how logistics providers deliver,
while supply chain networks are now
hooked onto data centres that analyse
huge amounts of data to make informed
decisions.
More recent technological advances are
just as significant. For example, I think 3D
printing is a pretty remarkable technology.
It is similar to how e-commerce has
digitised and transformed the retail
industry. 3D printing is revolutionising
the manufacturing supply chains and the
logistics industry with what we call ondemand manufacturing.
That is why UPS has worked with Fast
Radius to launch a 3D printing factory
in Asia. This allows our customers to
virtualise their inventories and adopt
a distributed supply chain model.
Multinational companies (MNCs) can now
produce smaller quantities closer to the
point of consumption to minimise waste
and reduce warehousing costs. For SMEs
3D printing enables businesses to do quick
prototyping and produce short production
runs. This allows them to move away from
“minimum quantity orders” and give them
the opportunity to undertake production
with lower capital.
Can you paint for us a picture of big
data in logistics in Asia Pacific?
Today, logistics is about harnessing the
massive amounts of data available that
allow us to make intelligent decisions
so that logistics become more efficient,
secure and sustainable.
UPS has been mining big data before it
became “big”. In Asia, we launched our
vehicle-performance monitoring system,
Telematics, in Singapore last year, and
implemented the fifth generation of our
Delivery Information Acquisition Device (or
DIAD V) in Malaysia this year. Every day,
these tools are collecting huge amounts
of data on driver behaviour and vehicle
performance, which is being analysed and
transformed into insights that will improve
our overall bottom line and operational
enhancements.
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For example, Telematics uses energy
informatics sensors installed in UPS
vehicles that track and transmit more than
200 vehicle-related elements — ranging
from a driver’s speed, number of reverses
made, time spent idling or stopping,
to how often the brakes are applied,
and other data — to data warehouse
computers for analysis using an in-house
developed software programme.
What are your thoughts on big data
disrupting traditional logistics and
supply chain? Is it necessary to stay
relevant? Is this trend set for the longterm?
Obviously, big data is already changing the
way we perform traditional logistics and
supply chain – and it will continue to do so.
It is absolutely necessary to stay relevant
in order to satisfy changing consumer
behaviour as well as the way businesses
are conducted.
Take e-commerce for example. The
massive transfer of power to consumers
means that companies have to contend
with
satisfying
the
fast-changing
demands of online consumers. Today,
customers want their packages delivered
to the right place, at the right time - not
earlier; not later. This is possible with
technology-based services, such as UPS
My ChoiceTM, an industry-first delivery
service that allows consumers to dictate
when and where they want their packages
delivered. With this technology, customers
who are receiving packages can, through
their mobile phones, set delivery alerts,
authorise the release of packages, get
approximate delivery times, and even
reroute to any other addresses.
Evidently, big data plays a huge role in
harnessing data to make not just our
operations but also the delivery of our
services to the end-customers so much
more efficient.
In your opinion, which technology trend
will make the most impact by the year
2020? Why?
Other than 3D printing, one other
technology trend with great potential in
the logistics industry is the use of drones
and autonomous vehicles.
We believe there are promising uses for
drones, and UPS has been using them
inside our warehouses to check high
storage racks to confirm stock, or available
space, among other tasks.
However, drones cannot ever replace
our uniformed service providers, who
can make thoughtful judgments about

I touched on the fact that we’d deployed
our Telematics system in Singapore.
Telematics effectively turns our vehicles
into ‘rolling laboratories’ that collect
data to improve safety, efficiency and
performance, allowing us to operate in
a smarter manner. The resulting insights
we gather enable us to make small
adjustments with big payoffs. In Asia, we
are always looking into ways to continue
collecting and analysing big data in order to
make far-reaching changes. Technological
advances, such as this, position us as
leaders in our field, and particularly, sets a
benchmark within the region.
whether a package can be left securely,
receive a confirmation of delivery
signature, move heavy items, or enter a
multi-tenant building to leave packages
with the mailroom attendant. UPS service
providers offer a level of customer service
and human interaction that consumers
value, respect and trust.
While UPS is no stranger to automation
and believes it has a place in our business,
we also celebrate the exceptional service
provided by our delivery personnel
and believe a human touch is a key
differentiator in many situations.
What is your take on the current supply
chain landscape in Asia in terms of
technology adoption? Is technology
adoption growing at an acceptable
pace?
Asia is at the beginning stage of adopting
technology and it is growing fast here. I’m
proud to say that UPS is certainly leading
the charge when it comes to technology
innovation. Aside from the use of drones
and the launch of UPS’s first 3D printing
facility outside of US here in Asia, we
have also been implementing various
technology in the past few years.
Take customs clearance as an example.
Asia is fragmented on this front, with
each country having different customs
requirements. However, we are seeing
some really positive moves across
the region in the area of customs
harmonisation through electronic means,
which is a step in the right direction to help
facilitate trade through greater efficiency
and cost reduction.

In your opinion, is there sufficient
supply chain talent in the region? Why
or why not?
I think what we are seeing is an environment
in Asia that is becoming increasingly
conducive to the development of good
talent. Asia is now firmly entrenched in
the world as a manufacturing centre, and
this entrenchment is only going to deepen
with increasingly free and open trade,
both within the region and globally.
We are seeing greater moves towards
specialist courses and education being
provided here in the region, and I believe
the explosion of trade agreements and
free trade areas has helped to underscore
the importance of the industry we are
in. But is talent in the region where it
needs to be? Maybe not yet. But yes,
I am optimistic about how things are
developing.

You hold a Bachelor of Science Degree
in Transportation and Logistics from
Penn State University. What was it
about the logistics industry that first
caught your interest?
In fact, I first enrolled as a Finance major at
University. In a few short weeks, I realised
that even though I enjoyed Mathematics
as I was growing up, this was not an area
I could see myself having a career in. I
used to move furniture during my high
school and college days to pay for my
tuition fees, and as I considered a change
in my Major, the logistics industry called
out to me. It was an industry where I
saw huge opportunities for change and
transformation, and which played such
a critical role in enabling trade and the
movement of goods every day. I wanted
to be a part of it, and as the saying goes:
“If you love what you do, you never have
to work a day in your life.”
After being in the industry for a number
of years, has the industry been what
you’ve expected?
It has been so much more than I expected!
To be able to witness the transformation
of the industry over the last 20 years firsthand, has been truly amazing. From the
moment I stepped off a plane in Singapore
only three months after graduating from
university, my work in logistics has brought
me to Hong Kong, China, Netherlands and
so many other places.
I’ve realised that there is an army of
innovators constantly leveraging data and
technology to devise new and unexpected
ways to send products around the world.
That provides me with plenty of motivation
as a logistics provider, to think about what
logistics can do.
We are living in a time of global revolution
in innovation and possibility, and I am just
as excited as I was 20 years ago, about
creating logistics solutions to lead us
through the next 25 years, and beyond.
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The rise of the Asian
omni-channel places 3PLs at
a strategic crossroads
by Danny Halim, Vice President, Wholesale Distribution and 3PL Industry, JDA Software

A

sian consumers are driving double-digit growth in e-commerce,
giving the APAC region the fastest growth rate in the world. This rapid
acceleration is attributed to the easy and affordable access to the
Internet via smartphones. Even more stunning is that these smartphones
socially connect millions of people from very diverse backgrounds, cultures
and regions to get excited about new and cool product trends and then order,
pay, receive and return their purchases. There are now more than $1tr in online
sales across APAC. It is experiencing the fastest growth in mobile commerce
in the world, and local e-commerce players are dominating the market.
This opens a great opportunity for logistics service providers to step up and
play a key role in serving the APAC omni-channel. They can help shippers with
greater agility, digitisation of the supply chain and managing labour costs too.
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Will commerce
fulfilment?

grow

faster

than

The answer is very likely yes. In many
areas of Asia Pacific, the rapid growth of
the omni-channel may be getting ahead
of the ability of retailers, manufacturers
and shippers to fulfill orders and meet
the expectations of consumers for fast
delivery and quality service. Roads and
other infrastructure need to be upgraded
in many markets. The complex market
geography that consists of lands and
oceans always constrains fulfilment to
the warehouses and last-mile deliveries.
Definitely not easy to compare to the
more consistent and mature conditions
in North America or Europe. Furthermore,
the global supply chain itself is much
more complex now with many more
players standing between the product
manufacturer and the end consumer. This
compounds the challenge of fulfilment.
Third-party logistics serves both
growth and agility by leveraging
technology
Third-party logistics (3PL) providers offer
value-added solutions to the challenge of
ensuring that fulfilment keeps pace with
the growth of the omni-channel in APAC.
3PLs are intended to be agile and flexible,
they have the scale, assets and expertise
to help the shippers deliver to the
customers. Given market growth rates, it’s
no wonder that many global 3PL providers
are investing heavily in the region. And
they bring enormous and proven capacity
to deliver products to consumers.
The timing for APAC is fortuitous because
not only do modern 3PLs offer additional
fulfilment capacity, they also provide the
latest logistics technologies. During the
early period of globalisation, from the
1980s to around the turn of the century,
3PLs focused on scaling capacity by
building and consolidating their networks
and becoming more efficient and costeffective in serving their markets. They
built warehousing, cross-docking, track
and trace, and distributed manufacturing
capabilities. But now they can do even
more for APAC.

New 3PL services for APAC
Over the past decade, the consumer
industries have driven leading 3PLs
to build new capabilities that leverage
the digitisation of the supply chain to
differentiate and expand their services.
Most of these initiatives have been driven
by the rise of the omni-channel and the
concurrent advancements in logistics
technologies. Together, they apply greater
pressure on logistics services but also
provide the solutions to satisfy those
demands.
For example, free-of-charge next day and
same day deliveries are now standard
expectations for omni-channel consumers.
Robotics and automation that optimise
warehouses, distribution centres and
transportation, as well as improvements
in parcel and last mile delivery, help meet
those expectations.
Managing rising labour costs in APAC
When we look at the opportunities
provided by the growth of the omnichannel in APAC, we should also look at
the potential roadblock of rising labour
costs in the region that are not matched
by gains in productivity. It is often said,
“Logistics is 90 per cent software and the
other half is labour,” as a joint article from
SupplyChain 247 and Genco did recently.

Here again, the advanced logistics
technologies implemented by leading
3PLs provide a solution. Digitisation
enables real-time visibility into warehouse
and transportation labour so employees
can receive feedback, coaching and
counseling to improve their productivity.
Not only will this enable 3PLs to provide
better service to their customers, it also
helps them offset rising labour costs with
greater productivity. Rather than looking
at the productivity of the warehouse
as a whole, providers can look at, and
manage, the productivity of individual
workers to create a culture of continuous
improvement.
Future proofing the supply chain in APAC,
JDA has worked with many global 3PLs
to help enable them to provide end-toend logistics capabilities with greater
visibility all along the chain. In many
cases, achieving labour productivity gains
– perhaps saving as much as US$2-3m
in a typical warehouse – may provide the
“low hanging fruit” in delivering stronger
financial performance while serving the
greater demands of the omni-channel. But
that is just the beginning.

This is a problem as research from Thomson
Reuters has noted rapid increases in
wages across the region with nearly a
seven-fold increase in wages in China,
for example. Unfortunately, increases
in wages are usually not matched by
increases in productivity, which opens a
risky gap for anyone providing logistics.
Furthermore, the industry is experiencing
a workforce crisis globally driven by ageing
demographics. This can only apply greater
pressure to raise wages to attract talent
in a more competitive labour market.
Therefore, this can negatively impact
both logistics’ cost structures as well as
a provider’s ability to satisfy omni-channel
consumer expectations going forward.

About the Author
Danny Halim is Vice President, Wholesale
Distribution and 3PL Industry at JDA
Software. In his 17-year tenure with JDA,
Danny has built a reputation for building
go-to-market strategies, incubating new
business models, and directly getting
involved with customers to identify
opportunities and develop solutions.
He has spent the last five years developing
business insights, driving innovations and
leading cross-functional teams to deliver
measurable results in the areas of supply
chain planning, category management,
distribution and logistics for many
businesses globally. His solution delivery
and product management experience
in his earlier years helped him focus on
pragmatic and value-driven approaches.
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Warehouse Labor
Management
™

“We were able to reduce our workforce
by 20%, but actually increase throughput.
We estimated that has saved us about
a million dollars”
John Guy, Vice President of Supply Chain and Distribution,
Briggs and Stratton Corporation

Read more about how
JDA’s labor management
solution can help your business
here: jda.com/wlm-sca
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Efficient Decision-Making
Matters: Costing Contributes
to Competitive Edge of Luxury
Retail Business
by Peter Hopper, Partner, Managing Director, Strategic Decisions Group

B

y their very nature, decisions involving the allocation of significant resources often involve uncertainty and shifting dynamics. As
such, these decisions are best approached using advanced analytics, such as probabilistic analysis and the modeling of system
dynamics.

In the fashion business, the time to market is critical and rapid, thus making efficient decision-making essential to remain up to date
with the most current product trends. As such, moving a design through development, manufacturing and eventually into stores must be
accomplished both quickly and at the right cost point. However, costing new designs is a time-consuming, negotiation-based exchange,
with much back and forth between designers and outsourced suppliers.
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Increasing the need for fast and wellorchestrated management of suppliers
Take a multinational luxury handbag
producer as an example; it experienced
rapid growth with 100 per cent outsourced
manufacturing, primarily in Asia. The
manufacturing environment in Asia is no
longer a one-stop for cheap solutions;
more often, supplier organisations are
spread out over several countries, requiring
companies to have nimble and efficient
operations. This company has several large
groups of external suppliers in different
countries, and the need for speedy and
well-orchestrated management of these
relationships was becoming increasingly
important in order to stay competitive.
That being said, the company wanted
to find a way to make decisions more
efficiently and get new designs into stores
more quickly. It was therefore imperative
to shorten the design cycle while
simultaneously managing the supply base
with fewer resources.
Establish costing in seconds with the
use of a tailored tool
Unable to solve the problem on their own,
the team brought in external experts to
help its operations group significantly
speed up the costing process by using
a tailored tool which allowed the team
to make quicker decisions regarding the
choice of supplier and price point for an
entire upcoming season.
The team performed a deep and detailed
analysis of the company’s design process
to determine the full scope of its suppliers’
cost drivers to create a handbag. Then, a
tailored tool that incorporates all of the
detailed elements of the design and
construction processes, including labour,
materials, and fabrication on the factory
floor, was developed. This new tool allows
for a cost to be established in seconds,
when it had previously taken weeks to
determine.
By working directly with suppliers, the
need for time-consuming negotiation
was reduced significantly. Having a
standard approach to costing also allowed
supplier comparisons to be made,
providing valuable insights into the relative
performance of different designs.

Efficient costing enables an enhanced focus on other strategic decisions
The project turned what had previously been slow, intuitive, and negotiated decisionmaking processes into a fact-based, rational approach to supplier interaction that takes
a fraction of the time. The focus was shifted from spending significant management
attention on minutia to an enhanced focus on the strategic decisions that needs to be
taken. Several specific results were also worth noting, including:
• The ability to pre-cost at the design stage. Decisions could be made quicker, allowing
relatively final designs to be taken to suppliers. With new designs being released on
a monthly basis, taking two to three weeks out of the development timeline was a
significant advantage.
• Product negotiations limited to the exceptions. A full 90 per cent of designs were
costed automatically through the tool, with client and suppliers agreeing on the costing
principles incorporated in the tool. Significantly less management and administration
time was needed, resulting in the ability to consolidate costing and planning functions.
There were also significant headcount savings.
• Comparable supplier performance established. With common performance criteria
built into the tool, agreements could be made on allowances for new location rampup and category acceptance—with a clear agreement for improvement over time. This
meant that underperforming (or overcharging) suppliers could be easily identified, with
decisions on product allocation becoming fact-based and rational. Ultimately, potential
cost savings through productivity of up to 20 per cent were identified.
• Underpinning strategic supplier decisions. Understanding the drivers of cost and
productivity, relative supplier performance, future design trends, and the need to
underpin future supplier strategy were all significantly improved. This allowed the
company to quickly answer questions such as: “How fast can we expect new suppliers
to move up the experience curve?”; “How much of our business should we move
from country A to county B?”; “Has Supplier A’s performance been good enough to
warrant extra allocation?”; and “Which suppliers are most committed to productivity
improvement?”
Decision and risk analytics provide a way for companies to cut through the clutter and
noise and hone in on what’s relevant. They go beyond traditional quantitative metrics and
analytics, modeling the company’s decision process in a way that makes sure the right
data is collected and analysed.
With the use of sophisticated analytics tools, companies will be able to assess and
facilitate complex risk and reward valuations.

About the Author
Peter Hopper is a Partner and Managing Director of Strategic Decisions Group (SDG)
with responsibility for the Asia Pacific region. With over 30 years of operating experience
in a wide range of technology and manufacturing-based industries, Peter has handson experience managing complex portfolios and working with large and medium-sized
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Are You Ready For
Singapore’s New Packaging
Requirements?
by Rob Kaszubowski, Senior Manager, Chainalytics

W

ith a population of only 5.5 million on a land mass
smaller than that of New York city, traditional size
metrics underestimate the importance of Singapore to
the global economy. Serving as the business and technological
gateway to Southeast Asia, this tiny island nation often sets the
tone for how trade is conducted among its neighbors.
Since introducing the Singapore Packaging Agreement in 2007,
the country has been getting serious about sustainability -- and
any manufacturer that does business in or around Singapore is
wise to pay close attention. Its push to become a Zero Waste
Nation has been ongoing, but was largely voluntary until last year
when the Singapore Exchange (SGX) said it will mandate all listed
companies to disclose their economic, environmental and social
impacts in sustainability reports.
An even larger step came just this July. Singapore’s National
Environment Agency (NEA) announced that it is developing
requirements for more sustainable packaging. Unlike the SGX
rule, which does not affect multinationals conducting business
in Singapore, these new packaging requirements will impact any
company that imports into or exports out of the country.
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Packaging its way out of landfills
The entire nation of Singapore relies on a
single landfill for waste. Located south of
the main island of Singapore, the offshore
Semakau Landfill is expected to be filled
to capacity by 2045. It is clear that the
country must move proactively to extend
the life of this landfill, and that ticking time
bomb is fueling its Zero Waste Nation
initiatives. The biggest challenge is that
at this point, nobody knows exactly what
the new packaging regulations are going
to look like -- but since we know the goal,
some inferences can be drawn to forecast
what they will likely entail.
Because Singapore faces a looming
deadline with its landfill, expect an
emphasis on requirements for using more
recyclable packaging. Restrictions on nonrecyclable materials like laminated films,
PVC and expanded polystyrene foam
are almost guaranteed, and efforts could
be made to shift back to materials like
aluminum and glass, as well as corrugated,
hexacomb and molded pulp for protective
packaging alternatives. Which recyclable
materials the country decides to move
toward will depend on what type of
streams for dealing with them can be set
up most efficiently.
The end-game of zero waste is quite
different from one of waste reduction, and
that goal suggests aggressive recyclable
packaging material requirements -- but
that does not mean reduction will not
also be a factor. The Singapore Packaging
Agreement has shown an interest in
tracking and reducing packaging weight
and shares category benchmarks, so
mandates on packaging weight are also
likely to complement materials rules.
For fresh food product and others that
are manufactured and consumed within
Singapore, reusable containers are another
option. Either way, the core functionalities
of packaging optimisation (using the right
type and amount of material, right size,
right volume) will continue to grow as a
focal point for product manufacturers.
Push and pull of enforcement
Singapore has two choices on how to
go about enforcing its regulations: It can
either push them through the supply
chain through manufacturers, or pull them
through via consumers. The tried and true
way to achieve compliance is by requiring
manufacturers to provide bills of materials
on all packaging. Then, excise taxes are
applied and collected on any material used
that is not recyclable. Packages containing
banned substances can be refused entry
into the country. This push method has a
track record of success and is used by the
European Union.

Another option that Singapore could opt
for is to place the burden of fines on
consumers that discard non-recyclable
items. This push methodology filters up
the supply chain to force manufacturers
to use materials that will not lead to an
increase to the cost of buying their goods
for customers. This option is less likely
because it does not have an established
track record of efficacy elsewhere and it
relies on consumer behaviour to institute
change, which can take longer than placing
immediate impact on manufacturers.

Singapore has business savvy leadership
that knows supply chain processes
take time to implement, so packaging
requirements should be announced
with more than enough lead time for
manufacturers to comply. Still, it is worth
beginning to think about how restrictions
in Singapore and other nations will shape
packaging design and material selection in
the next decade and beyond.

The most likely course of action for
Singapore is to push rules down the
supply chain. Leaders know that buying
their way out of a waste problem would be
difficult, so expect very high excise taxes
or flat refusal of non-compliant packaging
in the years ahead.
Options for manufacturers
Once the new regulations are revealed and
implemented, multinational manufacturers
will have to decide whether it is worth it
for them to comply. A thorough analysis of
the cost of compliance measured against
the value of the market can be performed,
but for many companies it will not be
that simple. For many consumer goods,
the opinion leadership of the Singapore
market can dictate sentiment among other
nations in Southeastern Asia -- that makes
the value of the market difficult to quantify.
These new regulations also may not
be any more restrictive than what large
multinationals already face in Europe
and other progressive regions. For them,
instituting practices already learned and
perfected in these areas may be all that
is required. For others, it may make sense
to use Singapore’s regulation as a catalyst
to develop more sustainable supply
chains in anticipation of more widespread
restrictions in the future from additional
nations. One thing that we know for
certain is that no markets are going to
become less restrictive on packaging
materials than they are today.
A third option is to develop specialty
packaging for Singapore that meet its
requirements while leaving the processes
for other regions as they are. This makes
sense for manufacturers with very robust
processes that are difficult to disrupt that
do not serve other regions likely to make
significant changes in the near future. This
is what many automotive manufacturers
opted to do in the 1980s to comply with
California’s strict emissions standards.
Cars destined for other states were not
manufactured to meet this standard until
many years later.

About the Author
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How well do you know
your supply chain?
by Hassan Karim, Technical Underwriting Manager, Zurich Asia Pacific

H

istorically, businesses have focused
their continuity plans internally, but
today’s widespread outsourcing
of services and the increasing size,
complexity and interconnectivity of
supply chains mean it is now critical for
businesses to identify and manage their
exposures effectively, whichever industry
they operate in.
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Asia is a major global manufacturing hub
and home to some of the world’s largest
producers, exporters and outsourced
service providers. In today’s increasingly
interconnected world, the potential impact
to a supply chain – whether it is goods or
services – is far-reaching and a board level
issue for companies, with supply chain
disruption regularly cited as one of the
top concerns among senior management
and risk managers from leading global
corporations. The involvement of thirdparties means companies do not always
have complete control over their own
supply chain, yet the ripples of disruptions
have the potential to affect the end
customer, the brand image, revenues and
even investors.

The need for managing supply chain risks
has grown along with the dual trends
toward globalisation and outsourcing.
The first makes supply chains longer and
more exposed. While this can provide
increased flexibility and cost savings, it
also requires more time for shipping and
ultimately affects the time needed to end a
disruption. The second makes companies
more dependent on outsiders — external
strategic suppliers who deliver ever-morecomplex and critical products that once
were produced in-house.
Minimising potential disruptions to the
supply chain can bring many benefits to
an organisation, including improving cash
flow, helping to protect its brand and
reputation, bottom-line performance and
maintaining shareholder value.
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What happens when your supplier is
disrupted by their supplier(s)?
The greatest exposures to supply chain
risk can often come from suppliers that
organisations have little or no visibility
of, or from perils that they may have not
considered. Half of supply chain disruptions
occur beyond the preliminary supplier of
goods (the direct supplier), which makes
it extremely difficult to establish exactly
where an organisation lies within its
suppliers’ priorities. Understanding these
risks has become increasingly challenging,
with some companies having thousands
of suppliers.
Alarmingly, many organisations are
not aware who their key suppliers are,
especially in the lower levels of the supply
chain, and very few have visibility over
their entire supply chain. This is despite
74 per cent of companies suffering at
least one supply chain disruption each
year, according to the Business Continuity
Institute Supply Chain Resilience Report
2015.
For a supply chain strategy to provide a
competitive advantage, companies need
to build a holistic view of their critical
suppliers, looking beyond just their first
tier suppliers to further down the supply
chain.
Mapping your supply chain
There are two key aspects in knowing your
suppliers: one is knowing where suppliers’
supplies come from, sometimes all
the way back to the raw materials. It is
important to know where the supply is
being produced as often companies are
just given the billing address or head office
location which can create a false sense of
security, or provide misleading data when
it comes to mitigation plans or natural
hazard monitoring for example.

Uncovering such information can be
a serious challenge, but is critical in
protecting a company’s balance sheet.
The other aspect is understanding where
the organisation stands in its suppliers’
priorities. This relates to how the supplier
views the insured and will impact how a
supplier will respond to a disruption.
Companies do not need to map an entire
supply chain before taking any action. For
example, Zurich Insurance takes a unique
approach by instead concentrating on
where value is created for the company,
thereby focusing clients’ resources on
managing the risks that pose the greatest
threat. As well as offering a detailed
supply chain risk assessment which looks
at 23 individual areas of risk, it can provide
an “all risks” insurance cover focusing
on incidents outside of the insured’s
control, including disruptions related to
both physical and non-physical damage,
which can extend through to the lower
tiers of the supply chain (subject to policy
conditions).
Every business’ supply chain is different
and requires a tailored solution that is
designed to not only help reduce the
number of supply chain failures, but also
to provide cover in the event of an incident
where supplies are not delivered or are
otherwise delayed resulting in a financial
impact on a company’s operations.
As a first step, a comprehensive supply
chain risk assessment will identify and
quantify the exposure to critical risks
throughout an organisation’s supply
chain. The results can often be surprising,
revealing unknown suppliers that are
critical to a supply chain, while a large
supplier might turn out not to be as critical
as previously thought. The invaluable
information from the assessment can then
be used to inform business decisions and
prioritise the necessary mitigation actions.
Gaining a holistic view of an organisation’s
critical suppliers can provide the insights
needed to help reduce costs, improve
cash flow and solidify the value chain. A
company that expertly manages risks in the
supply chain by looking at its value chain –
not its spend – will avoid some disruptions
altogether and can bounce back quickly
from others that are inevitable.

About the Author
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A Closer Look at
Supply Chain Visibility
by William Chaylis, Regional Sales Manager of Southeast Asia, Manhattan Associates
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S

upply chain visibility can mean
different things. This depends on
business goals, strategic priorities in
the supply chain or simply greater insight
into specific areas of the supply chain
where traditionally there has not been a
focus.

Impact of omni-channel on supply
chain visibility

Supply chain software provides a holistic
structure to incorporate data from within
and outside a business, giving it an endto-end view and opening the door to
other business benefits, such as reduced
transportation costs and an improved
customer experience. What might supply
chain visibility look like? For some, visibility
is simply EDI, while for others it means
a clear view of the current status and
relevant history of orders, shipments and
inventory and the variety of fluctuations
that can happen across their varying life
cycles.

When a company has a more granular
understanding of its inventory, it has far
more ability to take advantage of that
information. Visibility into inventory allows
a company to do a better job accessing
that inventory to fulfill a customer
order, change transportation routes and
balance supply and demand using market
conditions. But before that can happen,
a business needs data from a number
of different channels and processes:
from its warehouses, its stores and its
finished goods supplier or manufacturer
as well as from freight forwarders, 3PLs
and local carriers. If this data cannot be
consolidated and rationalised, a company
is failing to exploit significant business
value. With data as a primary resource,
the architecture—how one collects and
aggregates the data to make sense of it—
becomes critical. The back-end systems
that support and maintain the data must
be open and able to accept input from
different sources and in different formats.
Even something seemingly as abstract as
social media data will begin to join more
traditional types of data as companies
seek to gain a holistic perspective of
their supply chain. In addition, another
common data stream is GPS feeds from
computers aboard trucks or vessels, which
can augment the status of shipments. By
tracking any deviations in these data sets,
logistics professionals are able to react
and adjust more effectively than if they
would use traditional reporting methods
that may not be available until weeks later.

For most organisations, visibility is derived
from data taken from these various points
of the supply chain lifecycle, and having
that data integrated into one system of
record is essential. One of the challenges,
however, is that some relevant data may
be generated by systems outside the
company’s control, such as by a third-party
vendor. For example, if a company wants
to know the status of an order being
fulfilled by a vendor, it is reliant on that
outside vendor to provide that information.
And once it is provided, it must be accurate
and clear in order to be useful.

Omni-channel has had a huge impact on
operations and business models. But it
has also had a tremendous impact on the
need for supply chain visibility.

Treat visibility as a long-term goal
Companies should view supply chain
visibility as a journey—not as a single,
overarching project but as a series of
smaller initiatives with greater overall
visibility as the final goal. Because
supply chain visibility generally carries a
long lead time before showing return on
investment, taking on smaller components
incrementally is usually a company’s best
approach for getting these initiatives
funded. For instance, a company can
identify a particular pain point in the supply
chain lifecycle or a business problem
and build a visibility project to address it.
These smaller projects take less time to
formulate and report on to others in the
business, increasing the likelihood of
additional supply chain visibility initiatives
being approved.
The flow of data is only increasing for
businesses. Gaining visibility will become
a more acute priority as supply chain and
business leaders seek more value from
their data, but it is unmanageable without
the right tools in place for professionals to
use to access and understand it.
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Three disruptive S&OP ideas
to boost your ROI
by Quintiq

Let’s be honest—many S&OP software
implementations fail or do not achieve the
expected ROI. Why?
1. Scenario-driven optimisation
In an S&OP meeting, you see several
stakeholders put forward their hypotheses
to solve a specific demand or capacity
issue. Working with standard planning
software, you would invest time to
develop and test those hypotheses using
what-if scenarios. However, testing every
possibility would be cumbersome and
often, the software would not tell you
which combinations are optimal.
What does this mean in practice? Imagine
that you are the supply chain manager. A
key supplier has reduced capacity for the
coming year. You are in the S&OP meeting
and everyone is suggesting possible
solutions:

S

upply chain optimisation technology promises to close the gap in knowledge,
collaboration and competitiveness by enhancing the sales and operation planning
(S&OP) processes, but not without a few challenges. Jean-Baptiste Clouard, the
S&OP product manager at Quintiq, shines a light on the three common blind spots when
selecting S&OP technology.
Let’s be honest … S&OP is no cakewalk
Companies need better tools to implement and execute business strategies. Getting buyin and collaboration during the S&OP process is complex and challenging but is rewarding
when done well. Delivering a solid, up-to-date S&OP means excessive monitoring,
checking, collecting and keeping the process on track. Distractions come in the form of
shorter term considerations of the business in the here and now, which may take priority
over the longer term decisions to be made by looking 18 months into the future.
The ultimate goal of the standard S&OP process is increased competitiveness. But with
competing interests in your own company, and piles of processed and unprocessed
information, it is no wonder most organisations find it challenging to implement an
S&OP process. Likewise, many find it difficult to keep up with all the data and evolving
technologies that could give them the competitive advantage in their S&OP cycle.
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1. Engage a new, slightly more expensive
supplier
2. Use alternative recipes
3. Use pricing strategies to reshape the
product demand—minimising demand
for that supplier’s product
4. Produce at another plant with similar
suppliers nearby
Using legacy S&OP software, you would
need to create these scenarios manually
to test out each hypothesis. But the
software would not be able to tell you that
a combination of hypotheses 1, 2 and 3
would yield optimal results and the best
ROI, unlocking real benefits.
When choosing the right S&OP software,
go beyond asking if the solution can
handle
what-if
scenarios.
Identify
whether the software can find the optimal
combination of all what-if scenarios—a
critical difference that will yield significant
ROI during the implementation phase.

2. Data maintenance

3. Product design process

Another reason why S&OP plans and
implementations fail is because of data
maintenance. No matter the size of your
company, everyone has a lot of data to
maintain from multiple sources. It may
even be entered manually.

A commonly missed opportunity in
the S&OP process is optimising the
product design process. Looking at the
consequences of design decisions and
integrating product specifications into the
S&OP process is crucial for designing a
truly optimal supply chain.

Every month, your team handles the
collection, checking and maintenance of all
the data such as costs for raw materials,
production, transportation and labour, to
name a few. As soon as it is generated,
data quality starts becoming outdated. If
the data is not kept up to date, the S&OP
plan will be compromised and eventually,
your people and departments will stop
following the plan.
The importance of data quality cannot be
underestimated. It is a vicious cycle that
can become a critical breaking point in an
S&OP plan. When the data going into the
planning process is inaccurate, adherence
will drop.
In any complex planning process, the
volume of data is likely to defeat its
owners in just a few months, which is well
short of the typical 18-month time horizon
of the S&OP process.
Recently, we have seen a new generation
of supply chain management software
coming into the market that uses machine
learning principles to maintain data. One
of the most reliable indicators of data
quality is the measurement of adherence
to plan—the gap between what you
planned and what actually happened.
This new technology safeguards against
deterioration of data by continuously
measuring the gap between planned and
actual. As a result, planning teams can
benefit from having removed one of the
main obstacles to a successful S&OP
process.

Typically, product design teams do
not consider how the product will be
developed, produced or shipped. And,
vice versa, the supply chain team is not
factoring product design decisions into the
S&OP process. This means that they could
be missing massive optimisation potential.
Production and distribution can be
optimised at a much earlier stage with
the specifications of the product such
as shape, size, weight and packaging.
Integrating product design insights with
the S&OP process brings a deeper
understanding of the consequences of
design decisions. By incorporating design
decisions into the S&OP process, you are
also taking into account all other supply
chain constraints—leading to a healthier
bottom line.
Early optimisation of design decisions
also impacts the quality of feedback.
S&OP teams will be able to provide
better feedback to product development
teams on future products especially
when it comes to production, storage
and distribution costs. Soon, the next
generation of S&OP processes will be
able to predict the consequences of
design decisions and integrate them into
future S&OP plans.

The difference between S&OP’s
success and failure
When selecting the right S&OP solution,
keep in mind that these three key success
factors will help you boost your ROI.
A
combination
of
methods
and
technologies are required to automate
and optimise the S&OP process. By
raising the bar for optimisation, data
quality and integration with product
design, you have the potential to bring
significant improvements to your S&OP
process. Continue assessing your current
processes and the systems you have
in place, and keep an eye out for new
capabilities that could prove to be the
difference between a successful S&OP
cycle and a failed one.
Discover
benefits,
challenges
and
examples of achieving ROI when
implementing an S&OP solution. In
the Logisym webinar, Jean Baptiste
Clouard discusses the solutions to those
challenges and shows best practices that
will help you to reap the full benefits from
your S&OP process.

About the Author
Since 1997, Quintiq has been solving each
of those puzzles using a single supply chain
planning & optimisation software platform.
Today, approximately 12,000 users in over
80 countries rely on Quintiq software to
plan and optimise workforce, logistics and
production. Quintiq has headquarters in
the Netherlands and the US, and offices
around the world.
Watch the webinar here: http://download.
quintiq.com/full-roi-sop

SCA 44

How SMEs Can Stay
Competitive
by Jasbir Singh, the Vice President of Cloud ERP/SCM, Oracle APAC

T

oday’s world has become more connected, and technology has revolutionised
business conduct for enterprises of all sizes. SMEs today are able to expand, grow
and compete globally due in part to innovations in technology, for example, the
Internet. But amongst the latest innovations being adopted by SMEs, cloud computing
has played a significant role in changing the way manufacturing organisations use IT
services – providing timely solutions to address industry and supply chain challenges.
Cloud computing also enables organisations to be highly flexible to adapt to market
changes quickly. This is part and parcel of a good supply chain management practice,
especially in a cost-conscious economy.
In fact, over 70 per cent of manufacturing companies are using cloud applications
somewhere in their supply chain while another 25 per cent are actively considering
cloud in the supply chain as a way to deliver business applications. The reason for the
cloud movement is that current supply chain applications are limited in their ability for
customisation. Cost is also a concern as organisations struggle with the challenge of
determining the correct level of bandwidth and how to quickly respond to changes in
demand. Last but not least, with connectivity comes the issue of security, where adequate
levels of redundancy and security is needed to ensure business continuity and minimal
interruptions.
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How can SMEs utilise technology to
further improve their SCM

How can SMEs stay competitive with
technology

Having a supply chain management tool
that meets the digital and IT challenges
of today’s fast-paced markets can help
businesses of all sizes to grow and
innovate. Modern supply chain tools
transform business supply chains from
functional necessity to a competitive
advantage.

One way for SMEs to gain competitive
advantage is to use modern cloud-based
technologies (such as, ERP, supply chain,
logistics and trade management tool)
that will help manage all production to
transportation modes within and across
borders, reduce costs, increase efficiency,
and enables compliance. Such application
can also help SMEs to deliver excellent
service as they help to optimise routing and
delivery times as well as assist in virtually
seamless collaboration with customers,
suppliers and partners. By making sure
they provide excellent service, SMEs can
win over more customers and further
grow their business.

Businesses in industrial manufacturing
face an unprecedented level of complexity
when managing their supply chains. One
way to minimise the complexities is to
streamline the plan-to-produce process
into a single efficient flow.
Aside from planning, there is also a
need to ensure that the manufacturing
process is well managed from idea to
concept to design to commercialisation
to manufacturing. Here, the right
application can monitor processing
standards, create and manage work
orders while concurrently monitoring
shop floor statuses. Such applications can
help manufacturers to quickly and easily
execute jobs, and analyse and control
work order costs.
ASEAN SMEs need to embrace new
challenges and technologies
According to research and reports by
International Data Corporation (IDC) IDC
Manufacturing Insights, The Path to Supply
Chain Cloud (July 2015), there is a growing
momentum for supply chain cloud. Cloudbased applications for logistics is expected
to grow by almost 20 per cent by 2019
versus less than five per cent for onpremises tools. A similar preference was
also recorded for inventory management
where more than 26 per cent growth
is expected for cloud-based inventory
management tools by 2019 versus only
close to four per cent growth for onpremises versions. This clearly shows
that there is a shift in mindset across all
business sectors when it comes to supply
chain applications choices.
This is because the supply chain cloud
applications can help provide rapid return
on investments, greater scalability and
requires fewer IT resources. Perhaps it
was a common notion that advanced
applications require better knowledge and
skills. Today’s applications are fast and
easy to deploy, and adoption risks have
been largely mitigated given equivalent
functionality to on-premises alternatives.
Such benefits need to be made known
so that SMEs can quickly adopt such
applications
to
improve
business
performance.

Another way for SMEs to be more
competitive is to have tighter control
over their costs. The right technology
can help to give comprehensive visibility
and management of material flows,
warehouse work and product costs across
the supply chain. Inventory is a major
asset and effectively managing inventory,
including the related inventory movement
transactions, can impact SME’s bottom
lines.
As with all changes in a turbulent business
environment, businesses have to be
prepared with applications that can help
them weather through tough times, while
ensuring that they can meet demands
during upturns. The key here is whether
legacy systems are capable and flexible
enough to meet changing demands. For
example, SMEs must be able to manage
all product costing from reporting through
to decision support. They should also have
a tool that can scale and manage costs
with simple pricing options. Having the
two combined will give them the edge
that is required to remain competitive
price-wise.
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Director, spending most of his time in
Japan driving key business solutions
for Enterprise-level customers. He has
also worked in Oracle since 1998 from
consulting to sales in the business
applications
space,
before
joining
Microsoft and now, back to Oracle.
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events

Hopping on
the Digital Wagon
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H

eld on 4 October 2016 at Marina
Bay Sands, Quintiq hosted talks,
demos and panel discussions that
focus on the digital trends taking place
in the industry. One panel discussion
titled Impact of the sharing economy, IoT,
robotics and big data on the supply chain
industry was moderated by Mr Paul Lim,
Founder/President, Supply Chain Asia.
Together with his guests – Mr Fausty
David, Head of Global Demand
Management at AFCI; Ms Stephanie
Krishnan, Executive Director at Rutgers
Business School Asia Pacific; and Mr
Philippe Ruffier, Regional Supply Chain
Director at Mundipharma – the panel
discussion discussed the impacts of such
digital transformations on the supply chain
industry.
Collaboration in a disruptive world
It is hard to discuss the concept of sharing
economy without mentioning Über and
Airbnb in the same breath. For those who
are unfamiliar with the concept, to put it
briefly, it is an extension of the Internet
of Things (IoT). With the advancement of
IoT, a highly flexible economic network
has emerged to allow people to share
resources, such as equipment, services
and skills, with others.
Also referred to as collaborative
consumption, the sharing economy allows
users to rent out something that they are
not using, such as a car, house or office,
using peer-to-peer services. But how
prevalent is sharing economy today? Does
it even work in supply chain?
“Ten years ago, I would have said no,
the sharing economy does not have a
place, particularly in the pharmaceutical
industry. But today, there is a need to
reconsider this stance. The reason lies
less on costs and more on the need for
creativity in terms of speed to market.
This is why it is easier for smaller firms to
capitalise on their speed to light capability
as smaller firms are typically asset-ligh.
In fact, the number of smaller firms in
the pharmaceuticals industry is exploding
and they are taking more market share,”
commented Mr Ruffier, who has over 20
years worth of experience working with
supply chains in Asia.

Taking the right action from data

Where will the talent go?

Big data is about providing supplier
networks with greater data accuracy,
clarity, and insights, in order to gain
contextual intelligence shared across
supply chains.

Today,
smart
machines
and
hyperconnectivity are already transforming
many areas of modern life, particularly
in businesses. Large segments of
companies’ infrastructures are already in
the cloud. Production lines are coordinated
by smart machines and robots. Wearables
collect and transmit data about individuals
in real time. Household appliances now
can do anything from monitoring the
freshness of food to dimming the lights in
a specific room.

Manufacturers that understand the
importance of using big data and
cloud-based technologies are able to
move beyond the constraints of legacy
Enterprise Resource Planning (ERP) and
Supply Chain Management systems. For
manufacturers whose business models
are based on rapid product lifecycles
and speed, legacy ERP systems are a
bottleneck. Designed for delivering order,
shipment and transactional data, these
legacy systems are not capable of scaling
to meet the challenges supply chains face
today.
“Sometimes, companies simply look at
the surface of the data and make decisions
without proper analysis or asking the
right questions. I have a customer who
saw a huge demand in a particular
emerging market, such as Indonesia or
Vietnam, and immediately tried to build a
presence there. The customer then didn’t
understand why his strategy was not
working. Most of the time, relying data
alone is not enough. In his case, not only
was he not sharing data with his suppliers,
but he was not even sharing the relevant
data among the different departments,”
explained Mr David, who is armed with 12
years of experience in supply chain.

With machines taking over our lives, can
we also expect them to take over our jobs?
“Sure, most of our employees have now
been displaced, but they are displaced
upstairs. We no longer have many
employees working on the operations
floor as they are moved upstairs to focus
on strategic planning. This allows them to
focus on more advanced opportunities to
expand their skills and on the big picture,”
shared Mr David on the current talent
situation in AFCI.
“Ultimately, having the support of the
government can go a long way. The
Singapore government, in particular, is
very focused on re-skilling its workers.
In addition, the respective companies
must work on hiring a diversity of talent.
This means employing workers with a
variety in the different experiences and
specialisations,” said Ms Krishnan, who
has nearly 20 years experience in the
areas of Manufacturing and Distribution.
In short, robots are not taking our jobs.
They are just helping us work smarter, and
providing us with opportunities to adopt
better skillsets.
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Future Proof
your Supply Chain
S

upply Chain Asia has been organising
its annual conference since 2006.
The annual Forum targets supply
chain and logistics professionals in
Singapore and Asia, and generally attracts
more than 500 delegates to its event. The
Forum provides a platform for networking
as well as sharing of knowledge, trends
and development impacting the industry.
On 7th and 8th September, more than
600 senior executives of leading firms
and experts in the supply chain and
logistics industry came together at Grand
Copthrone Waterfront Hotel for Supply
Chain Asia Forum (SCAF) 2016 to discuss
new industry trends and learn how to
future proof the supply chain.
In addition, Supply Chain Asia hosts the
region’s first supply chain hackathon
competition to instill an innovation-driven
culture by producing tech solutions to
today’s industry problems and challenge
age-old statements. During SCAF 2016,
the Hackathon finalists were invited to
present their solutions to top industry
representatives. The ultimate winner is
team Holahspace by Weilun Siow and
Samantha Seah. Holahspace is a payas-you-use, on demand online storage
marketplace. The platform connects
business that have temporarily idle space
capacity with those that require spare
capacity. It aims to transform how logistics
and supply chain companies manage
inventory fluctuations, growth, returns and
new market entry by creating warehouse
networks that is easily scalable.
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1687 Registered
410 delegates

Day 1
499pax

89 trade visitors

270 delegates

Day 2
332pax

62 trade visitors

626 unique attendees

Supply Chain Asia

Industry Night
Annual Awards
Gala Dinner
2016
17 November 2016 | Orchard Hotel
Singapore
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About Supply Chain
Asia Awards
Supply Chain Asia Awards 2016 will
be held on 17 November at Orchard
Hotel, with more than 20 awards to be
presented. Guests can look forward
to wind down and network with other
supply chain professionals in a relaxed
atmosphere while celebrating the top
achievements in the industry.

Overview SCA Awards 2016
Individuals Awards

Corporate Awards

Supply Chain Professional of the Year in the various
industry sectors
(limit to 5 winners each year)

Infrastructure, Ports and Asset Owners
o	Sea Port Operator of the Year
o	Air Cargo Operator of the Year
o Carrier of the Year

Special Individuals Awards
o	Supply Chain Educator of the Year
o Woman Supply Chain Professional of the Year
o	Most Inspiring Supply Chain Professional
of the Year
o	Overall Supply Chain Professional of the Year
o	Supply Chain CEO of the Year
o	Visionary of the Year
o Hall of Fame

Software and Supply Chain Solutions
o	SC Enterprise Partner of the Year (Software)
o	SC Enterprise Partner of the Year (Hardware)
o Warehouse Management System Partner of the Year
o Consulting Partner of the Year
o	Most Enterprising Solutions of the Year (for Startup)
Third-Party Logistics Operations
o	Promising SME of the Year (covering ASEAN)
o	Sea freight Partner of the Year
o	Air freight Partner of the Year
o	Last Mile Partner of the Year
o	Asian 3PL of the Year
o	Global 3PL of the Year
o	Overall Supply Chain Partner of the Year

Individual Awards
This Individual award recognises distinguished individuals who have excelled in the various industry sectors while holding the capacity of a senior
supply chain and logistics position.

Awards Category

About the Awards

Supply Chain Professional of the Year in the
various industries (limit to 5 sectors)

This award serves to recognise supply chain professionals in the managerial position who show high
interest and initiative to actively drive the industry forward.

Special Individual Awards
The Special Individual Awards recognises the individuals’ commitment to the logistics and supply chain industry. The award is also recognition of these
individuals’ contribution in raising the standards and profile of supply chain and logistics within his organisation.
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Awards Category

About the Awards

Supply Chain Educator of the Year

It is important to recognise the dedication and commitment of the education industry. They play
pivotal roles in preparing for the next generation of supply chain professionals, and this award serves
to reward an educator for his/her service.

Woman Supply Chain Professional of the Year

This award is dedicated to a woman with an impressive portfolio in the supply chain sector and has
a keen interest to drive the industry forward.

Most Inspiring Supply Chain Professional of
the Year

This award recognises a supply chain professional with a long-standing profile in the supply chain
industry, and is an active participant in professional bodies or associations.

Overall Supply Chain Professional of the Year

This award is specially reserved for deserving individuals who directly contributes to the growth of
their organisation’s supply chain and logistics operations in Asia and epitomises the professionalism
and competency of a top supply chain professional in the industry.

Supply Chain CEO of the Year

This award aims to recognise a long-serving supply chain CEO who not only excels in pushing
the company forward, but also earns the respect and admiration of his/her colleagues and team
members.

Visionary of the Year

This award serves to honour the professional who does not work in the supply chain and logistics
capacity, but pushes the progress of the industry through other means, such as policies and
economic plans.

Hall of Fame

This award recognises a professional with a distinguished career in the supply chain industry. Not
only is he of a high executive level, but also shows excellent leadership skills to ensure success in
his/her work.

Corporate Awards
The supply chain and logistics industry cannot grow and expand without the continous innovation and development of major logistics organisations. The
focus of the Corporate Awards is to recognise worthy organisations who have made a difference both globally and regionally in terms of business and
economic development.

Infrastructure, Ports and Asset Owners

Awards Category

About the Awards

Sea Port Operator of the Year

Sea port operators are important players in maritime transport. This award aims to recognise a
dominant sea port operator with a successful FY2015 performance.

Air Cargo Operator of the Year

There is more to an air cargo operator than aiming to be the largest or busiest airport. This award
serves to recognise an air cargo operator that prioritises efficiency, security and customer service.

Carrier of the Year

It is important to give recognition to carriers that have demonstrated excellence in transportation.
This award aims to help shippers to identify the best of the best in carrier performance and value.

Software and Supply Chain Solutions
Supply Chain Enterprise Partner of the Year (Software)

This award serves to recognise the best performing software partner based on its quality products
and excellent customer service.

Supply Chain Enterprise Partner of the Year (Hardware)

The industry depends on groundbreaking hardware to deliver the best results. The most innovative
hardware will stand a chance to win this coveted award.

Warehouse Management System Partner of the Year

Warehouse Management System (WMS) is an integral part of every company that owns a
warehouse. It is up to the industry to vote for the best WMS that meets their demands.

Consulting Partner of the Year

Consultants offer the experience and expertise in areas that companies may lack. This award
recognises consulting partners, including search firms, that play vital roles in their clients’
operations.

Most Enterprising Solutions of the Year (for start-ups)

This category aims to award start-ups that offer innovative solutions that directly leads to a
company’s success in terms of efficiency and productivity.

Third-Party Logistics Operations
Promising SME of the Year (covering ASEAN)

This award recognises the most outstanding small & medium enterprise in the ASEAN region for
their impressive performance and services offered.

Sea Freight Partner of the Year

Having the right sea freight partner is important in any supply chain environment. This award aims
to recognise highly voted sea freight companies with a strong base in Asia.

Air Freight Partner of the Year

To manage a time-sensitive cargo, businesses will need to opt for a competent and reliable air
freight partner. This award recognises a top air freight partner that offers excellent customer
service and effective solutions.

Last Mile Partner of the Year

This award aims to recognise a top last mile delivery company that provides a comprehensive set
of express solutions and is highly-rated in the industry.

Asian 3PL of the Year

This award is dedicated to the top performing Asian-based 3PL.

Global 3PL of the Year

This award recognises the top performing non-Asian-based 3PL.

Overall Supply Chain Partner of the Year

For a company that is dedicated to the supply chain cause, this award recognises a company that
actively participate in the industry and community initiatives.
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Individual Awards
Hot Performers of 2016
Supply Chain Professionals of the Year
This Individual Awards recognise distinguished individuals who have excelled in the various industry sectors while holding
the capacity of a supply chain and logistics head. It recognises supply chain professionals in the managerial position who
show high interest and initiative to actively drive the industry forward.

Navinchandra Salian, Senior Manager Logistics APAC, Microsoft
Technology
Navin is a highly accomplished executive leader, with over 19 years of supply chain experience. His
documented success in improving logistics performance, efficiency and execution continues to drive
his career goals. A team first attitude, utilising cross-functional collaboration, achieves the desired
business objectives Navin pursues on a daily basis.
He currently works for Microsoft, managing their Asia Pacific logistic network and regional control
tower. His past experience in facilitating FMCG, Automotive, Sporting goods and hi-tech fulfilment
spans from traditional business-to-business platforms, to more complex direct-to-consumer nodes
and on-ground factory shipping operations.
Navin proudly folds in his broad knowledge of IT infrastructures, with operational acumen that provides
him an edge to deliver productivity in all areas of focus. His positive attitude, and consistent sense of
urgency draw people to work with him, and share in the success.

Philippe Ruffier, Regional Supply Chain Director, Mundipharma
Pharmaceutical
Philippe Ruffier is currently in charge of the end-to-end supply chain for Mundipharma, covering
Asia, Middle East, Africa and Latin America. Mundipharma is a network of independent associated
companies, operating in more than 100 countries, focussing on specialist therapy areas: Analgesia,
Oncology, Ophthalmology, Respiratory, Specialty Care, and Consumer Health with Betadine, as the
most iconic brand of the group in the consumer segment.
In this fast growing pharmaceutical company, his primarily responsibility includes direct procurement,
manufacturing (internal and CMO), planning and project management. Since he joined the organisation
in February 2015, he built the entire Supply Chain operations of the three regions (Latam, MEA and
Asia), including an integrated planning function, procurement / SRM expertise, project management,
and people development in the countries.

Raymond Heman, Global Logistics Director, OMNOVA Solutions
Chemical
Prior to his currently role at OMNOVA, Capt. Raymond Heman managed Eastman’s Global Logistics
Operations based out of Kingsport, Tennessee. He is a strategic leader with 25 years of progressive
accomplishments in optimising global supply chains in the chemical, electronics and defense
industries. He has lived and worked in APAC and North America with extensive operating history in all
global locations. Experienced in multi-cultural environments delivering consistently high results by a
passionate focus on details, he still has a keen eye on the big picture. He is also known as a strategic
leader with extensive experience in supply chain operations and the management of global teams
delivering world class performance.
Capt. Raymond Heman served as a Director, Education for the Chartered Institute of Logistics &
Transportation; Advisory & Academy Board Member, Supply Chain Asia and as Council Member of the
Singapore Chemical Industry Council prior to his tour in the US. He is a distinguished writer, speaker,
consultant and advisor in the area of supply chain management providing seminars and forums to
major multinational companies as well as conducts lectures in maritime law, marine insurance and
supply chain management for local universities and overseas institutions.
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Kin-Seng Cheong, Supply Chain Asia Pacific General Manager, Shell Lubricants
Oil & Gas
Kin-Seng is from Malaysia and is a Chemist by educational qualification. Before joining Shell in 1991,
he worked in the surface coating technical development and pharmaceutical manufacturing industry.
Over the course of 25 years in Shell, Kin-Seng has held diverse roles spanning the globe and
specialisations. From global to regional roles, he has covered strategic and operational management
responsibilities in end-to-end supply chain planning, operational excellence, Health Safety Security
and Environment (HSSE), quality assurance and logistics. Kin-Seng has also managed country level
chemical terminals and lubricant oil blending plants and has considerable experience in plant start-ups,
change management, cross-border best practice sharing and project management.
Prior to this role, Kin-Seng was the General Manager for Shell Lubricants Supply Chain in North East
Asia, and before that he was the General Manager for Shell Global Lubricants HSSE. His current role
covers the Shell Lubricants Supply Chain in North East Asia, Southeast Asia, India and Oceania.

Special Individual Awards
The Special Individuals Awards recognise the individuals’ commitment to the logistics and supply chain industry. The
award also serves as a recognition to these individuals’ contribution in raising the standards and profile of supply chain and
logistics within their respective organisation.
Supply Chain Educator of the Year
Dr Ruth Banomyong, Associate Professor, the Department of International Business,
Logistics and Transport Management, Faculty of Commerce & Accountancy,
Thammasat University
Dr Ruth Banomyong received his PhD in 2001, in the field of International Logistics within the Logistics
& Operations Management Section (LOMS) at Cardiff Business School (UK). He was the winner of
the James Cooper Cup in 2001 for the best PhD dissertation in logistics from the Chartered Institute
of Logistics & Transport (CILT) in the UK.
Ruth’s main research interests are in the field of multimodal transport, international logistics, logistics
development policy and supply chain performance measurements. He has published over 90 papers
and reports in such journals as International Journal of Physical Distribution and Logistics Management,
International Journal of Logistics Research and Application, Asia Pacific Journal of Marketing and
Logistics, Journal of Applied Sciences, Maritime Policy and Management, among others, and he has
co-authored 10 books.
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Most Inspiring Supply Chain Professional of the Year
Steven Lee, Chairman, Singapore Aircargo Agents Association (SAAA)
Armed with more than 40 years of experience, Steven Lee’s career started with the former USA based
company, Air Express International. It was a good learning experience where he took on responsibilities
in various departments, such as Operations, Sales & Marketing and General Management.
His acquired skills at Air Express International put him at good stead, where he was offered a senior
management role at AEI Danzas after an industry merger of AEI with Danzas. Throughout his working
career, he had experienced several more company mergers, where more career opportunities
presented favourably in his way as a testament to his strong credentials and his career was riding high.
At his peak career in 2013, he was Regional Advisor to CEO Asia Pacific DHL Global Forwarding.
Currently, he is with CEVA Logistics as Freight Management Advisor.
Since 1989, Steven had already joined SAAA and undertaken various positions as Deputy Chairman
and Immediate Past Chairman. He had also been very active in various industry committees. During
2003-2015, he was a member of Singapore Customs Advisory Committee, board member of CAAS
from 2002-2008, committee member of EDB review committee. Currently, he is a board member of
cargo community network (CCN), Cargotec, SAAA cargo services Pte Ltd and recently joined SCALA.
During 2010, he was conferred by former president, Mr S R Nathan with Public Service Medal (PBM)
at National Day. He has committed to serve the industry and will continue to serve to the best of his
ability.

Woman Supply Chain Professional of the Year
Joy Rice, Supply Chain Director, Diageo
Joy Rice is Supply Chain Director at Diageo, with responsibility for the Global Travel Retail business.
In her role, Joy manages the supply chain that serves over 500 duty free stores, border stores, cruise
ships and airlines across 150 countries globally. Prior to taking the Global Travel Retail role almost 3
years ago, Joy held several senior level positions at Diageo in the US, Europe and Asia.
Joy is best known for her incredible drive, engagement and commitment. She is a champion team
builder and a huge supporter of gender diversity. Joy has participated in many leading regional and
global forums on this topic and is a passionate mentor for leaders both inside and outside Diageo.
Joy served as the Chair of the Diageo North America Spirited Women’s Employee Resource Network
during her time in the US which supported local women’s non – profit organisations, including “Dress
for Success”.
Since 2013, Joy has been Co-Chair of the ECR Asia Pacific Executive Council, the industry’s preeminent association of Manufacturers and Retailers, and serves on the Board of Advisors for Supply
Chain Asia.

Overall Supply Chain Professional of the Year
Jamal Chamariq, Senior Vice President Global Supply Chain, Asia Pacific, Estee
Lauder
Jamal Chamariq is Senior Vice President, Global Supply Chain, Asia Pacific, leading the Estee Lauder
Companies’ Procurement, Manufacturing, Engineering, Planning, Distribution, Logistics, Customer
service and Quality Assurance.
He joined Estee Lauder Companies in 2004. Before that, he worked at Sanofi and Yves Rocher. He held
a host of senior management positions in Manufacturing operations, Distribution and Procurement;
and completed assignments in the US, Mexico, Venezuela, China, France, Germany, Luxembourg and
Morocco.
Jamal has an Industrial Engineering Degree and a Masters Degree in Supply Chain and Procurement
and is a member of Supply Asia Community and the Emerging Markets Supply Chain Management
Council.
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Supply Chain CEO of the Year
Elaine Low, Executive Vice President, Southeast Asia, CEVA Logistics
Elaine Low was appointed EVP of South East Asia in November 2014, responsible for the strategy
and business performance of the SEA cluster in CEVA. Prior to this, Elaine was EVP of Business
Development in Asia Pacific, responsible for sales operations and business development for CEVA in
the region.
Elaine joined CEVA in 2003 and has held various sales and management roles in the company. She is
also a key sponsor for CEVA Women’s Network in the region, driving female talent development and
diversity inclusion programs. Prior to joining CEVA, Elaine worked for Menlo Worldwide from 1998
in various roles including General Manager, Singapore and Area Sales Manager for South East Asia.
Before Menlo, Elaine had been with Walt Disney, Mitsui OSK and KPMG.
With over 20 years of supply chain and logistics experience within Asia Pacific, Elaine has a solid track
record in driving commercial strategies, managing complex P&L operations, customer relationships
and change management initiatives across Asia.

Visionary of the Year
Yam Kum Weng, Executive Vice President (Airport Development) & Advisor (Airhub
Development), Changi Airport Group
Yam Kum Weng serves as Executive Vice President (Airport Development) & Advisor (Airhub
Development) of the Changi Airport Group. He oversees the development of Terminal 4 and Changi
East Developments which comprise the future Terminal 5, runway 3, the cargo and logistics zone,
the airport city as well as a series of underground connections that link Terminal 5 with the existing
terminals. He also serves an advisory role in the marketing of Changi Airport to airlines, cargo &
logistics companies and passengers, with a view to strengthen Singapore’s air network and drive
traffic to and through Changi Airport.
Kum Weng started his career with the Civil Aviation Authority of Singapore in 1990 and has accumulated
more than 26 years of experience in various management roles ranging from airport commercial
development, airport management, aviation policy formulation, traffic rights negotiations to air hub
development. He held leadership roles in airport management in Changi Airport and Abu Dhabi Airport
and led the Singapore delegation in bilateral air services consultations with other states. He had
served as a Non-Executive Director of Beijing Capital International Airport Co. Ltd. from 2009 to 2013.

Hall of Fame
Ken Lee, Chief Executive Officer, DHL Express Asia Pacific
Ken Lee is Chief Executive Officer of DHL Express Asia Pacific and member of the DHL Express
Global Management Board. With over 20 years of experience in the industry, he is responsible for
overseeing the Express business and its overall operations in Asia Pacific, excluding China, with the
goal of extending DHL Express’ market leadership across the region.
As former Managing Director of DHL Express Hong Kong and Macau, and Executive Vice President
of Commercial, Asia Pacific, Ken was responsible for doubling revenue in the two countries between
2009 and 2012. A member of the DHL Express Asia Pacific Management Board, Ken was also
responsible for driving the development of DHL’s two most strategic hubs in the region – Singapore
and Hong Kong – which handle over 20 per cent of the company’s express shipment volume today.
Under Ken’s leadership as head of DHL Express Hong Kong and Macau since 2010, DHL received
a number of distinguished external recognitions and awards in various areas including outstanding
enterprise, customer service, branding and corporate social responsibility, and further cemented
DHL’s position as the undisputed market leader in the territory. In 2012, Ken took on the additional
portfolio to lead the Commercial function for Asia Pacific and introduced a fresh, practical and effective
Commercial approach which further propelled and strengthened the Commercial focus and growth
for the region.
Ken started his career with DHL in 1997 as Business Service Manager in the Singapore Country Office
and was promoted to General Manager of the Singapore Hub in 2002. The DHL Singapore Hub earned
the Singapore Quality Class recognition at the end of 2001, a milestone in the Hub’s journey towards
total organisational effectiveness.
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Corporate Awards
Top Corporate Performers of 2016
The supply chain and logistics industry cannot grow and expand without the continous innovation and development of
major logistics organisations. The focus of the Corporate Awards is to recognise worthy organisations that have made a
difference both globally and regionally in terms of business and economic development.
Sea Port Operator of the Year
• DP World
• Hutchison Port Holdings Limited
• PSA Corporation
• Shanghai International Port
Air Cargo Operator of the Year
• Cathay Pacific Services
• DNATA
• HACTL
• SATS
Carrier of the Year
• Cathay Air Cargo
• Emirates Sky Cargo
• Korean Air
• SIA Cargo
Supply Chain Enterprise Partner of the Year (Software)
• Kewill
• Oracle
• Quintiq
• Y3 Technologies
Supply Chain Enterprise Partner of the Year (Hardware)
• Dematic
• Grey Orange
• HOPE Technik
• SSI Schaefer
• Swisslog
Warehouse Management System Partner of the Year
• AEB
• Boon Software
• JDA Software
• Kewill
• Manhattan Associates
Consulting Partner of the Year
• Accenture
• Deloitte
• Korn-Ferry Hay Group
• PricewaterhouseCoopers
Most Enterprising Solutions of the Year (for Start-up)
• Anchanto
• GoGoVan
• Lalamove
• Ninja Van
Promising SME of the Year Award (covering ASEAN)
• Commonwealth Food Services
• Courex
• GLE Logistics
• iHub Solutions
• Yang Kee Logistics
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Sea Freight Partner of the Year
• Agility
• CEVA Logistics
• DB Schenker
• DHL Global Forwarding
• Kuehne + Nagel
• Panalpina
Air Freight Partner of the Year
• Agility
• CEVA Logistics
• DB Schenker
• DHL Global Fowarding
• Kuehne + Nagel
• SDV/Bollore
Last Mile Partner of the Year
• CEVA Logistics
• DHL Express
• FedEx Express
• Kerry Express
• Ninja Van
• Singpost
• Yamato Asia
Asian 3PL of the Year
• Kerry Logistics
• KWE-Kintetsu World Express
• LF Logistics
• Toll Global Logistics
• Yamato Asia
• YCH Group
• Yusen Air & Sea
Global 3PL of the Year
• Agility
• CEVA Logistics
• DB Schenker
• DHL
• FedEx Express
• Kuehne + Nagel
• UPS
Overall Supply Chain Partner of the Year
• Agility
• CEVA Logistics
• DB Schenker
• DHL
• FedEx Express
• Kuehne + Nagel
• Kerry Logistics
• KWE-Kintetsu World Express
• LF Logistics
• Toll Global Logistics
• Yamato Asia
• YCH Group
• Yusen Air & Sea
• UPS

Accenture
Accenture is a leading global professional services company, providing a broad range of services
and solutions in strategy, consulting, digital, technology and operations. Accenture is focused on
maximising our differentiation and competitiveness, and continue to make significant investments in
the areas of training, acquisitions, emerging technologies, offerings and assets, and more.

AEB
With more than 30 years serving the industry, AEB has become a leading supplier of global IT solutions
and services in the field of supply chain management, offering targeted solutions for procurement,
warehouse and distribution logistics, global trade, and risk management. AEB’s ASSIST4 logistics
suite offers end-to-end process support and complete transparency for planning and controlling global
supply networks. AEB is a global enterprise with over 5,000 customers in Europe, Asia, and North
America. AEB is headquartered in Stuttgart (Germany) and has multiple branch offices in Germany
and international offices in the United Kingdom (Leamington Spa), Singapore, Switzerland (Zurich),
Sweden (Malmö), the Netherlands (Rotterdam), Czech Republic (Prague), France (Paris), and the US.

Agility
With more than 20,000 employees in over 500 offices across 100 countries, Agility is one of the
world’s leading providers of integrated logistics. It is a publicly traded company with more than
$4.8bn in revenue. Agility brings efficiency to supply chains in some of the globe’s most challenging
environments, offering unmatched personal service, a global footprint and customised capabilities in
developed and developing economies alike.

Anchanto
Anchanto was established in 17 June 2011 in Singapore with the vision “to give customers an
enchanting experience” through our software platform and associated services. The company built its
first version of e-commerce Order Management system in January 2013 and secured important early
customers on this platform. With integrated technology and infrastructure in place, Anchanto delivers
exceptional service, world-class fulfilment solutions, and partnerships that drive value and revenue for
clients across all markets in Asia.

Boon Software
Boon Software is a Singaporean computing solutions company that provides innovative solutions for
clients demanding transformational technology. Our proprietary solution Symphony Logistics Suite is
a suite of enterprise logistics execution products that is widely deployed in 15 countries, over 200+
sites throughout the world.

Cathay Pacific Services/ Cargo
From its origins as a small regional freight operator established in 1946, Cathay Pacific Airways has
grown to become one of the world’s leading international air cargo carriers. Cathay Pacific’s cargo
business currently accounts for around 30 per cent of its annual revenues, and has helped to build
Hong Kong into the world’s busiest air cargo hub. All of Cathay Pacific’s cargo operations are grouped
under its Cathay Pacific Cargo unit.

CEVA Logistics
CEVA’s integrated services are offered through its business lines in Airfreight, Oceanfreight, Contract
Logistics, Ground Transport and Supply Chain Solutions (SCS).
CEVA Logistics makes business flow. As one of the world’s leading non-asset- based supply chain
management companies, CEVA designs and implements industry-leading solutions in both freight
management and contract logistics.
CEVA has over 41,000 dedicated employees working in 17 geographical clusters around the globe to
deliver best-in-class services across its worldwide network and meet today’s most challenging supply
chain needs. CEVA applies its operational expertise and specialised industry knowledge to customers
from automotive, consumer & retail, energy, healthcare, industrial & aerospace and technology
sectors.
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Commonwealth Food Services
Commonwealth Food Services Pte Ltd (CFS) started by providing supply chain services to one local
chain of casual dining Italian restaurants managing 300 SKUs for 29 outlets. CFS established the
full dynamics of end-to-end supply chain operation including procurement, inventory management,
warehousing and distribution services for temperature controlled frozen, chill and ambient products
within three months into operation. The number of customers expanded and now includes customers
from local and major international F&B and QSR brands such as Burger King, Costa Coffee, Paris
Baguette, Popeyes Louisiana, Manhattan Fish Market and Pastamania.

Courex
Courex was incorporated in 2009 as a courier service company. During the 6-year journey, Courex had
evolved into a third-party logistics company who support (warehousing and delivery) retailers in their
logistics operation.
Courex is currently managing 20,000 sq ft of warehouse space and fulfilling the last mile delivery
within her own delivery network.
Courex had been investing heavily in technology innovations over the last five years and developed
StoreViva (in-house last mile logistics system) that gives further value to her customers across the
retail industry.

DB Schenker
DB Schenker stands for the transportation and logistics activities of Deutsche Bahn. The Logistics
sector of DB is the world’s second largest transportation and logistics services provider based on
revenues and performance.
In financial year 2014, DB Schenker generated revenues of around €19.8bn, approximately 50 per cent
of the DB Group’s revenues. Through its Transportation and Logistics Division, DB holds top positions
in global air and ocean freight and has Europe’s densest land transport network and the rail expertise
of Europe’s largest rail freight company.
With around 2,000 locations in all of the world’s most important economic regions, DB Schenker has
a global network geared toward customer service, quality and sustainability. This success is owed
primarily to DB Schenker’s 95,700 employees, all of whom place customer satisfaction and quality at
the centre of their work.

Deloitte
Deloitte provides audit, consulting, financial advisory, risk advisory, tax and related services through
more than 245,000 people in a globally connected network of member firms in more than 150 countries.
Deloitte serves four out of five Fortune Global 500® companies and brings world-class capabilities,
insights, and high-quality service to address our clients’ most complex business challenges.
Deloitte Singapore is part of Deloitte SEA which comprises practices in Brunei, Cambodia, Guam,
Indonesia, Lao PDR, Malaysia, Myanmar, Philippines, Singapore, Thailand and Vietnam. With 290
partners and over 7,400 professionals in 25 offices, the subsidiaries of Deloitte SEA combine their
technical expertise and industry knowledge to deliver consistent, high quality services to organisations
in the region.

Dematic
Dematic is a global engineering company that designs, builds, and life cycle supports logistics solutions
that optimise material and information flow — from receiving to shipping, within the four walls of the
factory, warehouse, or distribution centre.
Dematic S.E.A. Pte Ltd is located in Singapore, functioning as a Competence Centre for ASEAN, Korea
and Taiwan with offices in Selangor and Seoul. Our ANZ/ASEAN headquarters in Sydney, Australia is a
regional hub with global headquarters in Atlanta, Georgia, USA.
With a global knowledge network of more than 4000 highly skilled logistics professionals, Dematic is
able to provide its customers a unique perspective in world class materials handling solution design.
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DHL
DHL is the leading global brand in the logistics industry. Our DHL family of divisions offer an unrivalled
portfolio of logistics services ranging from national and international parcel delivery, e-commerce
shipping and fulfillment solutions, international express, road, air and ocean transport to industrial
supply chain management. With about 340,000 employees in more than 220 countries and territories
worldwide, DHL connects people and businesses securely and reliably, enabling global trade flows.
With specialized solutions for growth markets and industries including technology, life sciences and
healthcare, energy, automotive and retail, a proven commitment to corporate responsibility and an
unrivalled presence in developing markets, DHL is decisively positioned as “The logistics company
for the world”.
DHL is part of Deutsche Post DHL Group. The Group generated revenues of more than 59 billion euros
in 2015.

DNATA
DNATA is one of the world’s largest air services providers. Established in 1959, dnata ensures the
aviation industry operates smoothly and efficiently in 79 airports. Offering ground handling, cargo,
travel, and flight catering services in 74 countries across five continents, dnata is a trusted partner
for over 380 airline customers around the world. Each day, we handle over 810 flights, carry over
5,500 tonnes of cargo, assist over 222,000 passengers, book over 19,000 hotel stays, and uplift over
320,000 meals.

DP World
DP World has a portfolio of 77 operating marine and inland terminals supported by over 50 related
businesses in 40 countries across six continents with a significant presence in both high-growth and
mature markets. Its aim is to be essential to the bright future of global trade, ensuring everything it
does has a long-lasting positive impact on economies and society.

Emirates SkyCargo
Contributing 14 per cent to Emirates’ transport revenue, Emirates SkyCargo in 2015-16 carried
2.5 million tonnes of cargo. In doing so, we helped contribute to global trade via the transport of
commodities and products to and from the Americas, Europe, Africa, Middle East and Asia Pacific.

FedEx Express
FedEx Express is the world’s largest express transportation company, providing fast and reliable
delivery to more than 220 countries and territories. FedEx Express uses a global air-and-ground
network to speed delivery of time-sensitive shipments, by a definite time and date with a money-back
guarantee.

GLE Integrated
GLE Integrated Pte Ltd is a one-stop fully integrated solutions provider, offering a range of high quality
service, and our network spreads the length and breadth of the globe. The company offers a number
of service advantages over the competition, including strong relationships with carriers and local
customs authorities.

GoGoVan
GoGoVan is an Asia’s pioneer app platform that connects users with a network of thousands of drivers
for same day on-demand delivery and transporting needs. We aim to redefine the everyday logistics
experience by providing a convenient and efficient service.
Established in Hong Kong since 2013, GoGoVan has successfully expanded to 13 cities in Hong Kong,
China, Taiwan, Singapore, South Korea and India. With over 1.3 million app downloads and a driver
network of 150,000, GoGoVan has successfully completed over 7.5 million orders.

SCA 60

Grey Orange
GreyOrange designs, manufactures and deploys advanced robotics systems for automation at
distribution and fulfilment centres.

Hactl
Hong Kong Air Cargo Terminals Ltd (Hactl) has a proud 40-year history of investment, innovation and
thought leadership in global air cargo handling.
Its giant US$1bn SuperTerminal 1 facility remains the largest and most sophisticated single air cargo
handling facility in the world. Hactl has successfully transitioned from its early monopoly, to an open
market environment, nevertheless retaining 40 per cent market share and over 100 airline customers.
Hactl’s continuing success is the result of its perpetual drive for improvement in performance, against
a backdrop of increased competition, reduced margins, airport capacity constraints and ever-growing
security demands.
Key to Hactl’s operations is its award-winning, self-developed management system, COSAC-Plus. The
latest of many upgrades and enhancements saw the introduction of mobile computing throughout
Hactl’s operations. This has transformed Hactl’s ramp operations, mitigating the enforced switch to
increased freighter handling activity at night, and the loss of adjacent freighter parking.

HOPE Technik
HOPE Technik has been delivering world leading engineering solutions to clients demanding highperformance and unique technology since 2006.
Headquartered in Singapore, our expertise begins from product conceptualisation through to prototype
development and finally commencing with mass production.
Regardless of how unusual a project may be, our dedicated team of qualified engineers and technical
staff are able to design a world-class solution and translate concepts into reality.

Hutchison Port Holdings Limited
Hutchison Port Holdings Limited has over 30,000 employees, operating ports and terminals in 25
countries in Asia, the Middle East, Africa, Europe, the Americas and Australasia. Further expansion
followed, into logistics and transportation businesses, including cruise ship terminals, airport
operations, distribution centres, rail services and ship repair.

iHub Solutions
iHub Solutions is a leading customized warehouse services provider in Asia. We aim to deliver
specialised services through the application of innovative business models, technology, process
management and customer service.

JDA Software
At JDA, we’re fearless leaders. We’re the leading provider of end-to-end, integrated retail and supply
chain planning and execution solutions for more than 4,000 customers worldwide. Our unique
solutions empower our clients to achieve more by optimising costs, increasing revenue and reducing
time to value so they can always deliver on their customer promises. Using JDA, you can plan to
deliver.
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Kerry Express
Kerry Express is serving thousands of corporate customers who deliver parcels to offices and business
locations. The company has over 10,000 staff, 9,500 vehicles and 500 distribution centres.

Kerry Logistics
Kerry Logistics is Asia’s leading logistics service provider with extensive operations across Greater
China and the ASEAN region. Its core businesses encompass integrated logistics, international freight
forwarding and supply chain solutions. Headquartered in Hong Kong, it has more than 550 office
locations in 40 countries and territories.
Kerry Logistics is serving more than 40 of the world’s Top 100 Brands ranked by Interbrand across a
spectrum of industries. Its core competence is to provide highly customised solutions to multinational
corporations and international brands, meeting their needs from sourcing, manufacturing to selling
in Asia and across the globe. The benefits to customers include enhanced supply chain efficiency,
reduced overall costs and improved response time to market.
By managing 45 million sq ft of logistics facilities, Kerry Logistics provides customers with high
reliability and flexibility to support their expansion and long-term growth. Its unique cross-border
road transportation network KART connects ASEAN countries and China, providing customers with
effective long-haul trucking as well as sea-land and air-land services.

Kewill
A worldwide leader in logistics software, Kewill empowers organisations to efficiently MOVE goods
and information across the global supply chain.
Kewill delivers quantifiable value to our customers by forging long-term partnerships that enable them
to minimise risk, grow their business and respond to changing market dynamics. The Kewill MOVE®
platform helps companies collaborate, reduce costs, manage volatility and automate processes across
the entire supply chain – from transportation and warehousing to compliance and visibility.

Korean Air Cargo
For over 40 years, Korean Air Cargo has been renowned for its high quality service. Since 2005, Korean
Air has been ranked as the world #1 cargo carrier for six years in terms of International Freight Ton-Km
on IATA statistics report. As of July 2016, Korean Air Cargo operates 29 freighters and 130 passenger
flights flying to 46 countries and 131 cities.

Korn-Ferry Hay Group
Korn-Ferry Hay Group is a global management consulting firm that works with leaders to transform
strategy into reality. The company develops talent, organises people to be more effective and motivate
them to perform at their best. The company’s focus is on making change happen and helping people
and organisations realise their potential.

Kuehne & Nagel
With approximately 68,000 employees at more than 1,200 locations in over 100 countries, the Kuehne
+ Nagel Group is one of the world’s leading logistics companies. Its strong market position lies in the
seafreight, airfreight, contract logistics and overland businesses, with a clear focus on providing ITbased integrated logistics solutions.

KWE-Kintetsu World Express
KWE-Kintetsu World Express (S) Pte Ltd, was established in 1975 with our corporate headquarters
based in Tokyo, Japan. Through the years, we have diversified our service offering to reflect our
professionalism as a specialist in the supply of total logistics. Today, we offer international air and sea
freight forwarding, warehousing (including bonded storage), domestic delivery, cross-border trucking
and courier services.
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Lalamove
Founded in 2013 as EasyVan in Hong Kong, lalamove is the leading logistics technology in Asia.
Through its groundbreaking mobile & desktop platform, lalamove connects hundreds of thousands of
customers with tens of thousands of professional motorcycle, van, lorry and truck drivers.
Lalamove revolutionises the logistics industry with innovations such as instant order matching, GPS
vehicle tracking, 24/7 services and drivers rating; fulfilling customers moving needs and at the same
time helping drivers get more business.

LF Logistics
LF Logistics offers Asia-focused in-country logistics solutions and global freight management
services. For in-country logistics, we help our customers set up and organise their hub and warehouse
base, manage inventory, complete order fulfilment and perform last-mile delivery for both brick-andmortar retail as well as e-commerce customers. For global freight management, we aggregate the
procurement of freight, plan and manage shipping routes, clear customs and handle all documentation
requirements.

Manhattan Associates
Manhattan Associates is a best-in-class global solutions provider for Supply Chain Commerce leaders—
organisations intent on creating enduring market advantages by leveraging their supply chains. We
help our customers successfully manage accelerating and fluctuating market demands, as well as
master the increasing complexity and volatility of their local and global supply chains.

Ninja Van
Launched in 2014, Ninja Van is Southeast Asia’s fastest growing last-mile logistics company, powering
businesses with innovative transport solutions.

Oracle Corp
Oracle offers an integrated array of applications, databases, servers, storage, and cloud technologies
to empower modern business. For most companies, flexibility is critical. Oracle provides a wide
choice of software, systems, and cloud deployment models — including public, on-premises, and
hybrid clouds —to ensure that technology flexes to the unique needs of a business. Oracle Cloud
is a complete, integrated stack of platform, infrastructure, and application services. With advanced
scalability and security, Oracle Cloud enables technical agility across the enterprise, connects people
to information for clearer insights, and fosters efficiency through simplified workflows. More than
420,000 customers across 145 countries have harnessed Oracle technology to accelerate their digital
transformation.

Panalpina
Panalpina is the world’s fourth largest provider of Freight Forwarding & Logistics services. In 2015,
Panalpina expedited nearly 1.6 million TEUs via ocean freight. The company’s relationship with
customers is moving away from purely transactional business to value-added propositions. With
15,000 customer focused employee’s worldwide we have over 3,300 in Panalpina’s Ocean Freight
division. With 500 offices worldwide we are present in all major cities and ports and have a strong
presence in Asia Pacific, which remains the largest ocean freight market globally.

PricewaterhouseCoopers
PricewaterhouseCoopers (PwC) operates and is recognised as the market leader in 18 countries. With
32,000 staff and 1,600 partners, the company has local expertise in every part of the region to help
its clients’ business grow.
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PSA Singapore
PSA Singapore, a fully-owned subsidiary of PSA International, operates the world’s largest container
transhipment hub in Singapore, linking shippers to an excellent network of major shipping lines with
connections to 600 ports globally. Shippers have access to daily sailings to every major port in the
world at this mega hub. Its excellence in port operations has consistently been recognised by the
shipping community. In 2016, it was voted the “Best Container Terminal (Asia)” at the Asian Freight,
Logistics and Supply Chain Awards. PSA Singapore Terminals handled 30.62 million TEUs of containers
in 2015.

Quintiq
The Quintiq integrated planning and optimisation platform enables enterprises to improve efficiency
at every stage of the planning journey. It powers end-to-end planning and optimisation of personnel,
resources, and processes in a single planning environment, across all planning horizons. Many of
the world’s largest and most successful enterprises rely on Quintiq to achieve their business goals,
strengthen their competitive advantage, and create new revenue streams.
Established in 1997 and growing rapidly, Quintiq has a global presence with dual headquarters in
the Netherlands and the US, a global development centre in Malaysia, and offices around the world.
Organisations in over 80 countries worldwide rely on its software every day.

SATS
With over 60 years of operating experience and a growing regional presence, SATS is Asia’s leading
provider of gateway services and food solutions. At Singapore Changi Airport, we handle about 80
per cent of the scheduled flights and serve more than 60 scheduled airlines. We are also the leading
institutional caterer with the largest capacity in Singapore. We are present at 43 airports and in 11
countries across Asia and the Middle East.

SDV/Bollore
Bolloré Logistics is a global leader in international transport & logistics. Constantly adapting to its
customers’ changing needs, the company has enriched its expertise to become a tier-one supply
chain partner and one of the top 10 transport and logistics companies in the world with the largest
integrated logistics network in Africa.

Shanghai International Port (Group)
Shanghai International Port (Group) Co., Ltd. (SIPG) is the exclusive operator of all the public terminals
in the Port of Shanghai. In 2014, Shanghai port set a historic record by handling over 35 million TEUs.

SIA Cargo
Singapore Airlines Cargo offers more than 900 flights a week from its Singapore hub, at Singapore
Changi Airport, linking more than 100 cities in over 35 countries across six continents. Singapore
Airlines Cargo operates a dedicated freighter fleet and also manages the cargo capacity on passenger
flights operated by Singapore Airlines, Scoot, SilkAir and NokScoot. State-of-the-art ISO-certified
airfreight terminals and rapid ramp transfers help ensure the shortest possible flight connections.
Singapore Airlines Cargo transports a wide range of shipments on our flights, which includes rare
animals, precious artworks and race cars. For shipments with the tightest transport deadlines, we also
offer Swiftrider® – our guaranteed uplift product.
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Singapore Post Limited
Today, SingPost is pioneering and leading in e-commerce logistics as well as providing innovative mail
and logistics solutions in Singapore and around the world, with operations in 19 markets.
Building on its trusted communications through domestic and international postal services, SingPost
is taking the lead in end-to-end integrated and digital mail solutions. The suite of SingPost e-commerce
logistics solutions includes front end web management, warehousing and fulfilment, last mile delivery
and international freight forwarding.
SingPost has been listed on the Main Board of the Singapore Exchange since 2003. The market
capitalisation of SingPost stood at S$3.53bn as of 31 March 2016. The company has a strong credit
rating of A-/Stable by Standard & Poor’s.

SSI Schaefer
Since its inception in Neunkirchen, Germany, 1937, by Mr Fritz Schaefer, SSI SCHAEFER has been
one of the world’s leading suppliers of a comprehensive range of high-quality storage systems for
warehouses, manufacturing plants and commercial offices. Ranked by a US trade publication as the
world’s largest material handling system supplier for eight successive years, SSI SCHAEFER employs
over 9,000 people in 50 countries on five continents.
In the Asia Pacific and Middle Eastern region, SSI SCHAEFER has been established for over 30 years,
with total 19 sales offices and two manufacturing plants spanning over 16 countries. The products
manufactured adhere to strict international industry standards such as the FEM 10.02.02, EN15512,
AS 4084 and ISO 9001, with original German production technology.

Swisslog
Swisslog is a premier supplier of automated distribution centres and logistics robots. We are coming
from Warehouse and Distribution Solution (WDS) Division, whereby we design & build complete
automation system for Warehouses and Distribution Centres.
As a trusted and committed partner, we integrated systems & services from a single source – from
consulting services to design, implementation & lifetime customer service. Having pioneered the
automated warehousing solutions, we works with clients to implement reliable system capable of
maximising warehouse volume utilisation and increase cost efficiency through high-bay accessibility.
Behind the company’s success are 2,500 employees worldwide, supporting customers in more than
50 countries. Swisslog is part of the KUKA Group, a leading global supplier of intelligent automation
solutions.

Toll Global Logistics
Toll Group is the Asia Pacific region’s leading logistics provider, employing approximately 40,000
people across some 1,200 locations in more than 50 countries. Acquired in 2015 by Japan Post, we
are now the world’s fifth largest logistics company.
Toll offers end-to-end integrated logistics solutions providing regional capability with global connectivity.
Our consistent service delivery and financial stability has resulted in long-term, trusted partnerships
with our customers.

UPS
UPS is a global leader in logistics, offering a broad range of solutions including the transportation of
packages and freight, the facilitation of international trade, and the deployment of advanced technology
to more efficiently manage the world of business.
UPS’s global and Asia Pacific headquarters are located in Atlanta, Georgia, USA and Singapore. UPS
delivers 18.0 million packages and documents each day to about 9.8 million customers, in more than
220 countries and territories. Today, UPS employs 435,000 people worldwide and operates a fleet of
nearly 100,000 vehicles including more than 5,400 alternative fuel-vehicles and 237 aircraft.
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Y3 Technologies
Y3 is on a journey with its customers and people to reinvent tomorrow. Together, we are delivering
innovative technology solutions that are making a positive impact on the way people think, live and
work.

Yamato Asia
Yamato Asia Pte. Ltd. was founded in January 2014 as part of global strategy at the Yamato Group, and
as the first step in the long-term objective of becoming “Asia’s No.1 solution provider in distribution
and lifestyle support.” Our company is an intermediate holding company in Southeast Asia and
functions as a regional headquarters.

Yang Kee Logistics
Established in 1990 and with its headquarters in Singapore, Yang Kee Logistics (“Yang Kee”, together
with its subsidiaries, the “Group”) was founded with only a fleet of two trucks as a trucking company,
and is today, an end-to-end global supply chain logistics partner that provides seamless and innovative
end-to-end logistics solutions to meet the highly demanding logistical requirements of today’s global
market place.
With over 25 years of track record and expertise, we are one of the leading logistics provider for
contract logistics, dangerous goods storage, trucking and distribution, warehouse management,
and air and sea freight, specialising in the chemical, oil & gas, consumer & industrial and healthcare
sectors in Singapore and the region.

YCH Group
Representing a rich legacy spanning six decades of supply chain excellence, YCH Group is the leading
integrated end-to-end supply chain partner to some of the world’s largest MNCs and aspiring growth
companies. YCH is committed to achieving supply chain excellence through innovation and delivering
value to its stakeholders. It remains constantly focused on the delivery of world class solutions and
continued improvements to its operations to better serve our valued customers.
Headquartered in Singapore, YCH’s DistriParks and supply chain hubs are strategically located in
more than 100 locations across Asia Pacific region including Greater China, India, Malaysia, Thailand,
Indonesia, Philippines, Vietnam as well as Australia and Korea. Some of its key clients include Dell,
Motorola, Samsung, LG, Exxon Mobil, Unilever, LVMH and Royal FrieslandCampina.
Focused on boosting productivity and sustainability for customers, YCH’s proprietary suite of awardwinning solutions is best-in-class across industry clusters such as fast moving consumer goods,
electronics, chemical and healthcare, cold chain logistics, and e-Commerce. A strong proponent of
innovation, YCH is recognised for its 7PL™ approach in seamlessly integrating supply chain strategy
with execution.

Yusen Air & Sea
Yusen Logistics Singapore Pte Ltd provides freight forwarding and solutions which range from standalone operations to control-tower managed global supply chains, combining our expertise with unique
technology capabilities and our global service network.
Given our experiences in serving customers in various industries, markets and geographies, this
allows us to understand our customers better thus the ability to tailor our services accordingly to
meet each individual’s demand
In addition, Yusen Logistics’ Regional headquarters for South Asia and Oceania operates from
Singapore where key ffunctions are, but not limited to business development, product management,
quality management, information services, and corporate management resides.
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LOGISTICS
PROFESSIONAL
CONVERSION
PROGRAMME (PCP)
Offered by the Supply Chain And Logistics Academy (SCALA®)

What is it?

The Logistics Professional Conversion Programme (PCP) is a Place and Train
(PnT) programme offered by Supply Chain and Logistics Academy (SCALA®) for
PMETs, with more than 1 year working experience, seeking to join the Logistics
& Supply Chain sector as a Logistics Officer/Executive. This programme aims to
equip trainees with practical logistics and supply chain skills and knowledge.

Who are eligible?

• Participant must be a Singapore Citizen or Singapore Permanent
Resident;
• Participant must be a newly hired PMET and nominated
by an eligible participating company for the PCP; and
• Participant must not be in a similar job role prior to joining
PCP and have at least 1 year of working experience;
• Participants are expected to hold a minimum
of a Diploma or equivalent.

Venue of Training

Supply Chain And Logistics Academy (SCALA®)
8 Bulim Avenue
Supply Chain City
Singapore 648166

Course Fees

Full Course Fees SGD 9,200 per trainee
WDA Subsidy SGD 6,440
Course Fees Payable SGD 2,760 (SGD 2,953.20 W/GST)

70%

course fees
subsidy from WDA

(applicable to Singaporeans & PRs)

Sign up Now
For more information
please visit www.scala.com.sg or email admin@scala.com.sg
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En gag e . E x pe ri e n ce . Exce l .

MEMBERSHIP

The Shippers Council (TSC)
&
The Procurement Council (TPC)

TSC membership structure is designed to support the growth and development of logistics and supply chain professionals
working for manufacturers, cargo owners, brands, distributors and wholesalers. TPC is specially created to support
procurement professionals working in this industry. Both Councils offer a platform for senior professionals, involved in
managing procuring and operating their companies’ logistics and supply chain operations in Asia Pacific, to discuss, explore
and share issues and challenges affecting their operations, with the intention of finding and achieving best practices.

Premier

Lite

S$1950/YR

S$995/YR

Premier

Lite

(w/GST S$2,086.50)

(w/GST S$1,064.65)

Logistics Service Providers (LSPs)/
Vendors
Third-party logistics companies and vendors (ie. providers in hardware and equipment, software, consulting, training, search
firms, etc) today are working more closely and collaboratively with their shipping partners to drive innovative and cost effective
solutions. Supply Chain Asia provide a unique platform for all parties to come together to explore new ideas and opportunities.
These platforms have been created to facilitate connecting, communicating and collaborating, with the aim to result in mutual
business growth.

Premier

Lite

S$3750/YR S$1500/YR
(w/GST S$4,012.50)

(w/GST S$1,605.00)

For more information, please check out supplychainasia.org or email admin@supplychainasia.org.
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MEMBERSHIP

CORPORATE SMES
Today, there are 190,000 enterprises in Singapore. Ninety-nine per cent of these are SMEs and they employ about 70
per cent of the workforce. However, SMEs contribute only about half of Singapore’s Gross Domestic Product (GDP) in
2014. Thus, there is still quite a lot of scope for SMEs to enhance their capabilities in raising productivity levels. SCA
aims to support SMEs by providing platforms and initiatives that can boost their productivity levels.

Requirements

Registered and operating in Singapore;
Have minimum 30 per cent local shareholding; AND
Company’s Group annual sales turnover not more than S$100m; OR
Company’s Group employment size not more than 200 workers

Normal

Corporate

Free

S$850/YR
(w/GST S$909.50)

For more information, please check out supplychainasia.org or email admin@supplychainasia.org.
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MEMBERSHIP

Individual Professionals
SC Fellows/SC Pro/Students

Individual memberships in SCA are classified as: Supply Chain Fellows (SC Fellows),
Supply Chain Professionals (SC Pro) or Students.
SC Fellows is the highest accolade given to a professional in the industry. To become a SC Fellow, candidate must participate
in an assessment and validation programme to verify their professional status as well as skills and knowledge acquired. Upon
confirmation, a professional will be accorded the following status: SC Fellows (10-17 years); Senior Fellows (18 years and
above); Honorary Fellows (more than 25 years with at least 12 years in senior management position)
SC Pro is a professional membership for candidates who do not qualify for SC Fellows but want to continue to stay engaged
with the industry through SCA activities and programmes.

SC Fellows

Professionals

S$275/YR

S$175/YR

(w/GST S$294.25)

(w/GST S$187.25)

Students

FREE

SC Pro and SC Fellows are welcome to join the SCA Professionals & Associates Network and become
a part of the consulting, advisory, training and mentorship community that SCA is building to support
the industry. Members of the Associates Network will have access to projects and assignments –
assigned by SCA or through its online associates platform whereby companies can access directly to
the member for support. (Only SC Pro and SC Fellows members can join the Professionals/Associates
Network and a percentage of commission will apply for successful placement of projects).

For more information, please check out supplychainasia.org or email admin@supplychainasia.org.
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WEASEL® –
innovative, creative, connected
SSI Schaefer‘s latest automated guided vehicle (AGV) for internal goods transport
can be easily integrated into your transport processes. The high flexibility and
scalability of the system – thanks to onward movement without the need for rails –
allow WEASEL to master almost all transport tasks for products weighing up to
35 kg and with no complex sensor or control systems.

www.ssi-schaefer.com

