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Supporting America’s manufacturing base 
through global supply chain 

The us aerospace & Defense (a&D) industry generated a record us$142bn worth of exports in 2015, which is an increase of 62 per 
cent over the past five years.  > pg 2

Cloud enables international 
growth for businesses in 

Hong Kong & Singapore > pg 5

China Post, Lazada partner in 
cross-border logistics > pg 6

58%SUPPLY CHAIN
SHARE OF
EXPORTS

Exports of supply chain 
products, specifically civil 
and military engines and 
parts, accounted for 58% 
or $78 billion of total U.S. 
A&D exports in 2014.

FOREIGN TRADE IN U.S. AEROSPACE & DEFENSE:
SUPPORTING AMERICA’S MANUFACTURING BASE

$142 BILLION

31%

IN NET
EXPORTS

OF GLOBAL A&D EXPORTS

The U.S. Aerospace & Defense industry generated a 
record $142 billion worth of exports in 2015, which 

is an increase of 62% over the past five years.

The Asia-Pacific Region 
accounted for 37% of 

total U.S. A&D exports in 
2015. Exports to the 

region have grown by 
77% since 2010.

9%
OF U.S. EXPORTS
Aerospace & Defense accounted 
for 9% of all U.S. exports of 
domestic goods and is the nation’s 
3rd largest exporting industry. Aerospace & Defense is the nation’s leading net 

exporting industry and generated a record trade 
surplus of $81 billion in 2015.

$81B

ASIA-PACIFIC

LARGEST
EXPORT
MARKET

IN EXPORTS IN 2015

Despite the industry’s record growth in exports, the 
U.S. share of global A&D trade struggled to

maintain pace in the face of foreign competition,
and has gained less than 2% since 2010.

For more information, visit:
www.aia-aerospace.org

HOW CLOUD COMPUTING IS 
SUPPORTING BUSINESSES IN 

SINGAPORE TO INTERNATIONALISE

CLOUD COMPUTING USERS ARE MORE LIKELY TO PLAN 

OVERSEAS EXPANSION IN THE NEXT 5 YEARS THAN 

NON-CLOUD USERS

CLOUD’S COMPETITIVE ADVANTAGES

Most cloud users report these benefits:

Lower 
operating 
costs 

29%
Better able 
to expand 
overseas 

18%
More responsive 
to customer 
needs 

17%

Source: Frost & Sullivan Survey of 203 Singapore businesses 

1 CPA Australia Asia-Pacific Small Business Survey, 2015
2 Asian Regional Integration Center database

3 CPA Australia Asia-Pacific Small Business Survey, 2015
4 Cloud users are businesses that access most of their 

IT resources over the Internet 

BENEFITS OF GLOBALISATION FOR SINGAPORE 

COMPANIES

say it allows increased economies of 
scale from serving more markets

say it helps them to grow and become 
more innovative and productive

say it boosts revenue growth

38%

27%

13%

NEARLY 30% OF SINGAPORE 

COMPANIES ACCESS THEIR 

BUSINESS PROCESSES IN THE CLOUD

GLOBALISATION: THREAT OR OPPORTUNITY?

Opportunity

79%

Threat
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Not sure
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INTERNATIONALISATION OF ASIA-PACIFIC 

BUSINESSES

Asia-Pacific Average

Singapore
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New Zealand

Hong Kong

Australia

52%

55%
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Percentage of Asia-Pacific businesses that conduct 
business overseas:

TOP 3 CHALLENGES SINGAPORE BUSINESSES 

FACE IN EXPANDING OVERSEAS

Recruiting suitable employees 53%
Complying with local accounting and 
taxation regulations 42%

IT and business system limitations 36%
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2
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74%
Cloud users Non-cloud users

THE GLOBALISATION OPPORTUNITY

Overall, 80% of Singapore businesses see globalisation as 
an opportunity

The ASEAN Economic Community, introduced in 2015, 
will encourage overseas expansion

Regional economic integration drives internationalisation. To 
date, Singapore has 32 free trade agreements, the highest of 
any country in Asia-Pacific2

40% of Singapore businesses think the AEC will positively 
impact business; 10% believe otherwise3 MARKETS SINGAPORE COMPANIES PLAN TO 

ENTER IN THE NEXT 5 YEARS 
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INTERNATIONALISATION OF SINGAPORE 

BUSINESSES BY SIZE

<20
Employees

28%

20-50
Employees

55%

51-500
Employees

59%

>500
Employees

79%

SMBs THAT INTERNATIONALISE are more likely to 
see revenue and employment growth than domestic-only 
businesses1

 new overseas markets in 5 years, including 40% of SMBs

 businesses (SMBs) in Singapore are internationalised
LESS THAN ONE-THIRD 

MORE THAN 50% 

of small to medium

of Singapore businesses plan to enter 

38%



Supporting America’s 
manufacturing base through 

global supply chain 
The us aerospace & Defense (a&D) industry generated a record us$142bn worth of exports in 2015, which is an increase of 62 per 
cent over the past five years. 

Exports of supply chain products, specifically civil and military engines and parts, accounted for 58 per cent or s$78bn of total us 
a&D exports in 2014.

The numbers affirm the crucial importance of global partnerships and investment to the country’s a&D manufacturing base, led 
by supply chain companies whose technologies and innovations can be found on tens of thousands of programmes and platforms 
around the world.
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Singapore manufacturing 
activity contracts for 12th 

straight month

Manufacturing activity in 
singapore contracted further in 
June – the 12th straight month 
of decline, according to the 
latest purchasing Managers’ 
index (pMi) reading.

The June pMi reading, 
released on 4 July, came 
in at 49.6, a drop of 0.2 
point from May, according 
to the singapore institute 
of purchasing & Materials 
Management (sipMM). a 
reading above 50 indicates 
a general expansion in the 
manufacturing economy, while 
a reading below 50 indicates 
contraction.

The decline in reading was 
due to a contraction in factory 
output, and a faster rate 
of contraction in both new 
orders and new exports, 
sipMM said. Employment 
in the manufacturing sector 
also remained bleak, with the 
employment index showing a 
continuous contraction since 
november 2014, it added.



research commissioned by netsuite inc., a provider of cloud-based financials / Erp and omnichannel commerce software 
suites, has announced the findings of a joint study with Frost & sullivan, revealing a strong correlation between the use of the 
cloud to access iT resources and the degree of internationalisation of a business. according to the study, 70 per cent of asia 
pacific businesses that currently use the cloud are internationalised, compared to only 22 per cent of non-cloud users. 

Furthermore, 71 per cent of cloud users have entered new geographic markets in the past five years, compared to only 31 
per cent of non-cloud users. additionally, 45 per cent of cloud users believe that use of cloud solutions has enabled them to 
internationalise more quickly, including 41 per cent of businesses in singapore and 45 per cent of businesses in hong Kong.

Findings show that overseas expansion is viewed as a major growth engine for businesses in singapore and hong Kong, which 
often face limited growth potential domestically due to the small population size and falling growth rates in their local markets. HOW CLOUD COMPUTING IS 

SUPPORTING BUSINESSES IN 
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THE GLOBALISATION OPPORTUNITY

Overall, 80% of Singapore businesses see globalisation as 
an opportunity

The ASEAN Economic Community, introduced in 2015, 
will encourage overseas expansion

Regional economic integration drives internationalisation. To 
date, Singapore has 32 free trade agreements, the highest of 
any country in Asia-Pacific2
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China Post, Lazada partner in 
cross-border logistics 

china’s state-owned postal service provider china post group and southeast asia’s online shopping destination lazada group have 
signed an agreement to enhance cross-border logistics solutions for chinese sellers on the lazada platform.

The two companies have also expressed interest to collaborate with cross-border warehousing solutions, logistics-related education 
and training, and seller onboarding in the longer term.

other areas of collaboration include enhancing current delivery options for merchants selling small and light items and developing 
financial solutions, such as micro-credit loans and online payment options for logistics fees.

source: lazada

HOW CLOUD COMPUTING IS 
SUPPORTING BUSINESSES IN 

SINGAPORE TO INTERNATIONALISE

CLOUD COMPUTING USERS ARE MORE LIKELY TO PLAN 

OVERSEAS EXPANSION IN THE NEXT 5 YEARS THAN 

NON-CLOUD USERS

CLOUD’S COMPETITIVE ADVANTAGES

Most cloud users report these benefits:

Lower 
operating 
costs 

29%
Better able 
to expand 
overseas 

18%
More responsive 
to customer 
needs 

17%

Source: Frost & Sullivan Survey of 203 Singapore businesses 

1 CPA Australia Asia-Pacific Small Business Survey, 2015
2 Asian Regional Integration Center database

3 CPA Australia Asia-Pacific Small Business Survey, 2015
4 Cloud users are businesses that access most of their 

IT resources over the Internet 

BENEFITS OF GLOBALISATION FOR SINGAPORE 

COMPANIES

say it allows increased economies of 
scale from serving more markets

say it helps them to grow and become 
more innovative and productive

say it boosts revenue growth

38%

27%

13%

NEARLY 30% OF SINGAPORE 

COMPANIES ACCESS THEIR 

BUSINESS PROCESSES IN THE CLOUD

GLOBALISATION: THREAT OR OPPORTUNITY?

Opportunity

79%

Threat

11%
Not sure

9%

INTERNATIONALISATION OF ASIA-PACIFIC 

BUSINESSES

Asia-Pacific Average

Singapore

Philippines

New Zealand

Hong Kong

Australia

52%

55%

70%

58%

28%

29%

Percentage of Asia-Pacific businesses that conduct 
business overseas:

TOP 3 CHALLENGES SINGAPORE BUSINESSES 

FACE IN EXPANDING OVERSEAS

Recruiting suitable employees 53%
Complying with local accounting and 
taxation regulations 42%

IT and business system limitations 36%

1

2

3

74%
Cloud users Non-cloud users

THE GLOBALISATION OPPORTUNITY

Overall, 80% of Singapore businesses see globalisation as 
an opportunity

The ASEAN Economic Community, introduced in 2015, 
will encourage overseas expansion

Regional economic integration drives internationalisation. To 
date, Singapore has 32 free trade agreements, the highest of 
any country in Asia-Pacific2

40% of Singapore businesses think the AEC will positively 
impact business; 10% believe otherwise3 MARKETS SINGAPORE COMPANIES PLAN TO 

ENTER IN THE NEXT 5 YEARS 

China

India

Thailand

Europe

29%

16%

15%

14%

Most Challenging

China

India

Japan

35%

11%

11%

INTERNATIONALISATION OF SINGAPORE 

BUSINESSES BY SIZE

<20
Employees

28%

20-50
Employees

55%

51-500
Employees

59%

>500
Employees

79%

SMBs THAT INTERNATIONALISE are more likely to 
see revenue and employment growth than domestic-only 
businesses1

 new overseas markets in 5 years, including 40% of SMBs

 businesses (SMBs) in Singapore are internationalised
LESS THAN ONE-THIRD 

MORE THAN 50% 

of small to medium

of Singapore businesses plan to enter 

38%

http://www.2flow.ie/pick-and-pack.html


Sector shake-up as the hype shifts 
in the $30bn wearables market 

with hype around some of the core wearable technology sectors beginning to wane, iDTechEx have released their latest analysis of 
this diverse and growing industry in their brand new report wearable Technology 2016-2026. 

The report finds the market to be worth over us$30bn in 2016, with over us$11bn of that coming from newly popular products 
including smartwatches and fitness trackers. 

however, despite the total market growing to over us$150bn by 2026, iDTechEx forecast shake-ups in several prominent sectors, 
with commoditisation hitting hard, and product form factors changing rapidly.

source: iDTechEx research



source: logistic infotech



Virtual fit technology 
tackles issue of e-commerce 

fashion returns 
as fashion e-retail sales increase, so do returns. with more than two thirds of e-tailers covering the cost of delivery and/or returns, 
many now turn to virtual fitting technologies to assist customers in making better shopping decisions online to in turn help keep more 
purchases at home.

of the estimated 20-40 per cent of fashion e-commerce returns absorbed by vendors, sizing and fit top the list of reasons why 
consumers make returns. To address this pain point, some retailers have begun exploring next-generation solutions, such as fit 
technology.

a bevy businesses have set their sights on solving the problem, offering fit guidance solutions that better match consumers with 
correctly fitting garments. some, like Metail, TrueFit, and Virtusize which works with Macy’s, uK-based house of Fraser and asos, 
leverage machine learning to analyze fit data and recommend which size a consumer should select. others, like Fits.me – which 
was purchased by Japan-based e-commerce company rakuten in 2015 – develop digital fitting rooms that use virtual mannequins to 
mimic a shopper’s dimensions and display how different garments might look when worn. 

source: e-commerce Facts



sources: samsung & Forbes Brand Voice



Despite Brexit, UK’s value 
proposition still intact

The acquisition of British chip designer 
arM by Japanese telecoms giant 
softBank in July is proof that the united 
Kingdom remains on the radar of foreign 
investors even as concerns regarding 
Brexit continue to boil over, British 
high commissioner to singapore scott 
wightman told channel newsasia.

while it is inevitable that some 
businesses and investors will hit the 
pause button on their plans in the uK 
given the uncertainty looming large over 
where the world’s fifth largest economy 
may be headed, Mr wightman believes 
there are others who think otherwise.

Mr wightman believes that the uK’s 
economic fundamentals remain 
resilient, and the country still offers a 
“persuasive” value proposition, including 
a well-educated and flexible workforce 
and low corporate tax rates that would 
aid its competitiveness in attracting 
foreign investments. The same ability to 
withstand near-term market turbulence 
could be said for the uK’s property 
market, the British envoy added, which 
has long been a favourite for singapore 
investors and those from around the 
region.



source: hicX solutions



Tesla eyeing 
electric buses, trucks 

Tesla Motors plans to add buses and trucks to its electric vehicle offerings in the coming years, launching an audacious bid to join 
the ranks of full-lineup automakers.  

This forms part of the us carmaker’s new 10-year master plan announced by cEo Elon Musk. he indicated urban-transport buses 
and heavy-duty trucks, both in the early stages of development, “should be ready for unveiling next year.” a pickup truck and a 
compact sport utility vehicle will also be developed.

Tesla expects to significantly broaden its lineup over the short term by taking advantage of the simpler construction of electric 
vehicles, which use far fewer components than gasoline-powered autos. The plan is to use common parts designs in multiple models 
and build such key components as storage batteries in-house.



source: Tandem logistics



Programme is supported by

YOUNG 
LOGISTICS 
LEADERSHIP 
PROGRAMME 
(YL2P)

OVERVIEW

The role of the young logistics and supply chain 
executives is more important than ever given the 
impact of the disruption caused by new technologies 
and the importance that supply chain plays in driving 
the success of modern organisations today. 

Young logistics executives with leadership potential 
will play a critical role in ultimately taking key positions 
within their organisations—from internal capacities 
and capabilities to external supply chain operations.

We need to ensure we are developing the right supply 
chain leaders for the future—leaders who can deal 
with a high level of complexity, understand different 
markets (both developed and emerging) and can work 
efficiently and effectively across multiple cultures and 
with different nationalities.

The Young Logistics Leadership Programme (YL2P) is 
designed to accelerate the development of talented 
young logistics and supply chain professionals and 
turning them into future leaders capable of meeting 
the challenges facing the Operations, Supply Chain, 
Manufacturing, Distribution and Retail organisations.

COURSE FEES
Singaporeans & PRs: $1,500
Non Singaporeans: $3,000
*Course fees inclusive of meals and all training materials

TRAINING DATES
Executive Training: 
25-26 August 2016

SCM Online Simulation/Leadership Dialogue: 
5-7 October 2016

Email us at admin@supplychainasia.org

REGISTER 
TODAY!



Exhibition Key Figures

252 
Business Matching 

made before the event

20 
Countries

300 
Corporate 

Delegates

45
Regional and 

International 

Conference Speakers  

86.6% 
Very Satisfied 

with ITSCL 2015
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Exhibitors 

257
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Coverage
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Buyers

business deals generated 

on the exhibition floor 

from 56,3% Exhibitor

US$ 12,5 million

Key Activities

Networking 
Cocktail

Hosted Buyer Live DemoBusiness 
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Book Your Space Now!

Howu Zebua
Sales Executive
T. +62 21 2556 5021
howu.zebua@reedpanorama.com
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SUPPLY CHAIN ASIA

FORUM20
16

7 – 8 September 2016
grand Copthorne Waterfront hotel

For more information, please visit www.supplychainasia.org

In partnership with 
green Freight asia iClT 2016

non Member Ticket price

Trade Visitor - access for Free!
Public exhibition | Public tracks

Pre-registration is required.
Book your ticket now at: http://supplychainasia.org/sca-events/sca-forum-2016/

Full-Access

• Main conference
• Public exhibition
• Public & technical 

tracks
• Lunch

• Networking cocktail 
session on 7 Sept

S$595
(aft GST: S$636.65)

S$357
(aft GST: S$381.99)

Event-Only Access

• Main conference
• Public exhibition
• Public & technical 

tracks
• Lunch

S$495 
(aft GST: S$529.65)

S$297 
(aft GST: S$317.79)

One-Day Access

• Main conference
• Public exhibition
• Public & technical 

tracks
• Lunch

Access either on 7th or 8th Sept

Cocktail Networking

• Open bar & snacks
• Private networking 
session with industry 

professionals
• Limited passes 

available

S$295 
(aft GST: S$315.65)

S$80 
(aft GST: S$85.60)

S$177
(aft GST: S$189.39)

S$48
(aft GST: S$51.36)

Students Only

• Main conference
• Public exhibition
• Public & technical 

tracks
• Lunch

S$75
(aft GST: S$80.25)

S$45
(aft GST: S$48.15)

SCa Member Ticket price
40%off
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Who are eligible?
• Participant must be a Singapore Citizen or Singapore Permanent 
 Resident;
• Participant must be a newly hired PMET and nominated 
 by an eligible participating company for the PCP; and
• Participant must not be in a similar job role prior to joining 
 PCP and have at least 1 year of working experience;
• Participants are expected to hold a minimum 
 of a Diploma or equivalent.

Venue of Training
Supply Chain And Logistics Academy (SCALA®)
8 Bulim Avenue
Supply Chain City
Singapore 648166   

Course Fees
SGD9,200 per trainee

70% 
course fees 
subsidy from WDA
(applicable to Singaporeans & PRs)

SIgN UP NOW

LOGISTICS
PROFESSIONAL 
CONVERSION 
PROGRAMME (PCP)
 Offered by the Supply Chain And Logistics Academy (SCALA®)

What is it?
The Logistics Professional Conversion Programme (PCP) is a Place 
and Train (PnT) programme offered by Supply Chain and Logistics 
Academy (SCALA®) for PMETs, with more than 1 year working 
experience, seeking to join the Logistics & Supply Chain sector as a 
Logistics Officer/Executive. This programme aims to equip trainees 
with practical logistics and supply chain skills and knowledge.

Our Vision
Our vision is to become the standard for practical, hands-on training of logistics and supply chain industry in 
Singapore and the region. Qualifications achieved by professionals trained in SCALA® are comparable with 

certifications received from other renowned logistics training centres in the world.

EngAge.  ExperienCe.  ExCeL. 



about us
Supply Chain Asia is a not-for-profit professional 

body dedicated to bringing supply chain and logistics 
professionals in Asia together. Our vision is to create 

platforms whereby members of the community can come 
together to network, share and learn from one another. 
Our focus is to enable the development of collaborative 
relationships and partnerships. Our mission is to make 

Supply Chain Asia your community of choice.

Vision
Connect. Communicate. Collaborate.

By empowering members with platforms to apply these 
three crucial Cs, Supply Chain Asia intends to be the 
Community of Choice for Logistics and Supply Chain 

Professionals living and working in Asia.

Join Us in oUr QUest to 
Raise the PRofile of the 

suPPly Chain & logistiCs indUstry 
Be a part of supply chain asia corporate Endorser programme (cEp) and support our work to raise the profile 

and professionalism of the supply chain and logistics industry. as a not-for-profit entity, sca relies on the goodwill 
of many organisations to build up a community that shares knowledge, improves networking and enhances the 

image and career development of professionals in the most dynamic industry. as a member of cEp, you can 
expect sca’s unequivocal support in various areas, such as advertisements in our widely read sca magazine, 
co-hosting of events as well as participation in various major events and activities. if you are keen to find out 

more about our cEp, you can reach out to us at admin@supplychainasia.org. Together, we can make the industry 
an even more exciting and passion-driven sector in the region.

Corporate endorser 

sCa

programme

contact Us

for more details

admin@sUpplYCHainasia.org

Supply Chain Asia Community Ltd
8 Jurong Pier Road (Level #10-01 - Warehouse Building) Singapore 619160
T +65 6898 1581   F +65 6898 1582   www.supplychainasia.org
Co. Reg No (201216027H)   GST Reg No (201216027H)

plaTinuM gOlD SilVeR


