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Could China’s 
manufacturing decline 

be good news? 
The chinese government has announced 
that its manufacturing purchasing 
Managers’ index (pMi) fell to 49.0, below 
reuters’ forecast of 49.3 and January’s 
reading of 49.4.

while the manufacturing pMi has been 
declining for several months, the non-
manufacturing pMi finished at 52.7 for 
February.

while this is a decline compared to 53.5 in 
January, it shows that non-manufacturing 
segments of the economy are beginning 
to play a bigger role in china.



source: china Business climate survey report 2016 by Bain & company



Six digital initiatives 
manufacturers must 

follow in 2016 
software ag shared its predictions for the manufacturing and supply chain industry in 2016, derived from its expertise, market 
observations and interactions with its customers.

1. Digital transformations will drive growth and profit
Manufacturers will adopt technologies in the coming year that will allow them to transform their operating models and digitally 
connect processes, events, actions, internal associates and external partners. 

2. Obsessive customer focus pushes innovation
understanding customer requirements and innovating based on known and unknown wants will begin shaping manufacturing 
value chains. 

3. The Internet of Things (IoT) fuels new revenue
ioT will drive a shift in business models that price based on availability rather than goods or services. in 2016, manufacturers will 
begin focusing on providing pricing models for equipment and products based on controllable outcomes.

source: accenture

source: sap



4. Know what’s where, 
and when 
central to ensuring inventory 
usage is maximised, which 
ioT aids with, is the ability for 
manufacturers to increase 
visibility to all inventory levels. 

source: Zebra

5. Collaborate to 
innovate, cautiously
Manufacturers have 
increasingly relied upon 
suppliers to provide high 
levels of service and in 2016, 
they will begin relying on 
them to provide product 
and service innovations that 
support customer centricity, 
operational excellence and 
supply chain resiliency. 
This will require a deeper 
strategic understanding 
of unique and standalone 
capabilities, capacity, and 
a comprehension of the 
capabilities that can be 
delivered by a group of 
partners and the enterprise.

6. Protect your 
property
according to analysis by 
netnames, counterfeiting 
increases by 15 per cent 
annually and already costs 
manufacturers a staggering 
$1.8tr in lost annual revenues. 
Manufacturers will take 
direct action to monitor 
partner production outputs, 
component and materials 
orders and take a concerted 
effort to track certified 
products to quickly identify 
the root causes of found 
counterfeit goods. These 
efforts have not been done in 
earnest until now.

sources: KpMg, accenture & 
Mckinsey global

source: camcode



SMEs and micro-multinationals 
spread their wings and drive 

economic growth 
in apac, 58 per cent of micro-multinationals export goods to overseas markets, compared to just 36 per cent of sMEs as a whole. 
in addition, 63 per cent of micro-multinationals are reporting revenue growth from their international operations, versus 50 per cent 
of all sMEs.

There is also significant opportunity for continued e-commerce growth in the asEan region, particularly with the asEan Economic 
community (aEc), which is facilitating an enhanced flow of goods, services and skilled labour within the region. This new policy 
shift provides a platform for asEan businesses to leverage e-commerce to create an international presence and grow their existing 
market share in the region. 

There will be fundamental challenges that an aspiring e-commerce entrant would face, such as managing customer expectations, 
online payment fraud, logistics and regulations. it is imperative for businesses that plan to grow to have a reliable network of 
business partners that can help to guide them through potentially complex issues. 



source: FedEX



Realising 
zero-deforestation 

cDp’s 2015 global forests report shows that 
businesses are struggling to implement 
their deforestation commitments. The 
report highlights visionary approaches 
from companies engaging with their 
supply chains to overcome deforestation 
issues and establishes a five-step plan to 
help companies transform their supply 
chains.



source: cDp



Cybersecurity 
on the upside? 

although there have been some reports of a cybersecurity market slowdown, a statistical look at the industry suggests it is surging.

The worldwide cybersecurity industry is defined by market sizing estimates that range from $75bn in 2015 to $170bn by 2020. or 
to put it another way, corporations and governments will spend roughly $100bn on cybersecurity over the next four to five years.

internet of Things (ioT) security could add another $29bn to those market figures by 2020.



source: control risks



Amazon sues former employee 
over new job at Target 

amazon.com inc has sued a former executive hired by Target corp as its chief supply chain and logistics officer to prevent him from 
revealing trade secrets.

amazon said in the lawsuit that the former employee, arthur Valdez, was in violation of a non-competition agreement that he signed 
while working for the company.

The lawsuit said his new role in Target would breach the agreement, which required him to not engage in competition with amazon 
for 18 months after leaving the company. Do you agree with amazon’s lawsuit decision?

source: internet retailer



Zurich unveils significant 
risks facing Asia Pacific 

Zurich insurance has revealed significant and wide-ranging risks facing asia pacific (apac), based on its own research and work with 
the world Economic Forum’s global risks report 2016, where Zurich is a strategic partner.
 
The global risk report names a failure of climate change mitigation and adaptation as the highest-impact risk facing the world. in 
apac and globally, climate change has the potential to exacerbate both water and food crises with impacts including conflicts and 
more forced migration.
 
within apac, the report also cites high concerns around economic growth, with 13 out of 19 apac countries ranking economic risks 
as the biggest threat to doing business. The newly-released apac research findings, which are based on a survey of 750 experts and 
draw on the views of 13,000 business executives

sources: The global risks report 2016, world Economic Forum
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Supply Chain haCkathon! 
Be part of the 1st

WhO Can jOIn?

1) Form a team of 3 individuals under any of the 
following categories:

•	 Tertiary	student	teams
 FREE

•	 Startups	(less	than	3	years	since	start	of	formation)	
 S$500 per team

•	 Commercial	organisations
 S$1500 per team

2)	Prepare	a	3-pager	proposal

Participation	 fees	 are	 only	 due	 when	 teams	 are	
selected	to	proceed	to	the	second	round.

at http://supplychainasia.org/join-hackathon/ 
or drop an email at admin@supplychainasia.org 

for more information.

regiSter today

WhaT IS IT?

An event to bring the industry together to instill an 
innovation-driven	culture	by	producing	tech	solutions	
to	today’s	industry	problems	and	challenge	age-old	
statements	issued	by	the	event’s	selected	companies	
and	individuals.

In	partnership	with	

http://supplychainasia.org/join-hackathon/


17 November 2016 | Orchard Hotel, Singapore

supplychainasia.org

Public 
Nominations 
will open in 
April 2016.
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about us
Supply Chain Asia is a not-for-profit professional 

body dedicated to bringing supply chain and logistics 
professionals in Asia together. Our vision is to create 

platforms whereby members of the community can come 
together to network, share and learn from one another. 
Our focus is to enable the development of collaborative 
relationships and partnerships. Our mission is to make 

Supply Chain Asia your community of choice.

Vision
Connect. Communicate. Collaborate.

By empowering members with platforms to apply these 
three crucial Cs, Supply Chain Asia intends to be the 
Community of Choice for Logistics and Supply Chain 

Professionals living and working in Asia.

Join Us in oUr QUest to 
Raise the PRofile of the 

suPPly Chain & logistiCs indUstry 
Be a part of supply chain asia corporate Endorser programme (cEp) and support our work to raise the profile 

and professionalism of the supply chain and logistics industry. as a not-for-profit entity, sca relies on the goodwill 
of many organisations to build up a community that shares knowledge, improves networking and enhances the 

image and career development of professionals in the most dynamic industry. as a member of cEp, you can 
expect sca’s unequivocal support in various areas, such as advertisements in our widely read sca magazine, 
co-hosting of events as well as participation in various major events and activities. if you are keen to find out 

more about our cEp, you can reach out to us at admin@supplychainasia.org. Together, we can make the industry 
an even more exciting and passion-driven sector in the region.

Corporate endorser 

sCa

programme

platinuM gold SilVer

contact Us

for more details

admin@sUpplYCHainasia.org

Supply Chain Asia Community Ltd
8 Jurong Pier Road (Level #01-01 - Warehouse)
Singapore 619160
T +65 6898 1581   F +65 6898 1582   www.supplychainasia.org
Co. Reg No (201216027H)   GST Reg No (201216027H)


