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TICON or TICON Industrial Connection Public Company Limited was established
in 1990 to provide manufacturers in Thailand with an alternative when it comes to
buying land and developing their own facilities.
TICON provides high quality ready-built factories for lease to enable manufacturers to shorten the start-up period.
TICON’s ready-built factories are located in major industrial estates, 17 locations at present, and have a range of sizes
that best meet customers’ standard requirements.
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Programme

Join Us in our Quest to
Raise the Profile of the
Supply Chain & Logistics Industry
Be a part of Supply Chain Asia Corporate Endorser Programme (CEP) and support our work to raise the profile
and professionalism of the supply chain and logistics industry. As a not-for-profit entity, SCA relies on the goodwill
of many organisations to build up a community that shares knowledge, improves networking and enhances the
image and career development of professionals in the most dynamic industry. As a member of CEP, you can
expect SCA’s unequivocal support in various areas, such as advertisements in our widely read SCA magazine,
co-hosting of events as well as participation in various major events and activities. If you are keen to find out
more about our CEP, you can reach out to us at admin@supplychainasia.org. Together, we can make the industry
an even more exciting and passion-driven sector in the region.
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about us

for more details

Supply Chain Asia is a not-for-profit professional
body dedicated to bringing supply chain and logistics
professionals in Asia together. Our vision is to create
platforms whereby members of the community can come
together to network, share and learn from one another.
Our focus is to enable the development of collaborative
relationships and partnerships. Our mission is to make
Supply Chain Asia your community of choice.
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News
Snippets

New DHL Asia Pacific Innovation Center in Singapore develops gamechanging logistics solutions
DHL has launched its Asia Pacific Innovation Center (APIC) in Singapore, to offer a visionary
view of the logistics world, and develop innovative solutions to meet evolving supply chain
needs.
The multi-million dollar facility is DHL’s first innovation centre outside of Germany, and the
first dedicated centre for innovative logistics services in the Asia Pacific region. The centre
is located within the S$160m (€104m) DHL Supply Chain Advanced Regional Center (ARC)
building at Singapore’s Tampines LogisPark.

Lazada’s
Online
Revolution
campaign recorded US$40m of
GMV in the three-day finale

Launched with the support of the Economic Development Board, the APIC showcases
futuristic technologies that will transform logistics operations. These include augmented
reality “smart glasses” for warehouse assembly-lines and product picking; drones for
delivery of time- critical goods like medicines; Maintenance on Demand vehicles that
use machine-to- machine sensors to boost vehicle uptime by 30 per cent; and driverless
shuttles for faster, more efficient transportation.

Lazada’s Online Revolution campaign
proved itself as Southeast Asia’s busiest
online shopping event of the year with
record performance from 10th to 12th
of December, the final three days of the
month-long sale.
Traffic spiked to an all-time high of 36
million visits with hordes of consumers
enjoying a smooth online experience on
Lazada sites and apps. Volume of orders
reached one million – a 300 per cent jump
over the same period last year – as the
annual event continues to spur the online
shopping frenzy. With approximately
1.7 million items ordered, the campaign
chalked up US$40m in Gross Merchandise
Value (GMV) or overall sales in its threeday finale.
Mobile reigned, accounting for 60 per cent
of the GMV as more customers across the
region chose to thumb through endless
deals from their mobile devices.
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Towards climate-friendly
supply chains

cacao

A climate-friendly farming system called
carbon insetting is being pushed in
Indonesia’s cacao plantations to reduce
greenhouse gas emissions while also
improving farmer’s livelihood, business
and the environment.

Indonesia is the world’s third largest
producer of cocoa, which is made from
cacao beans, after Ivory Coast and Ghana.
According to Indonesia’s central statistics
agency, the country produced 710,000
tonnes of cacao beans in 2014, of which
91 per cent came from smallholders.
But while the demand for chocolates is
on the rise, the rate of greenhouse gas
emissions in Indonesia’s cacao plantations
is increasing.
Carbon insetting is a process that
requires embedding sustainable activities
within the direct supply chain of large
companies, allowing them to invest on the
improvement of agricultural activities as
part of the supply chain.

Local logistics innovator
RocketUncle rebrands as Zyllem
Singapore-based startup RocketUncle
announces its rebrand as Zyllem, and
unveils the company’s regional service
expansion into new markets Malaysia and
the Philippines.
A leading provider of reliable and costefficient same-day delivery services in
Singapore, Zyllem will begin operating
under its new name effective immediately.
Zyllem is a play on the botanical word
‘xylem’, which alludes to connectivity and
transportation of essentials, and reflects
precisely the company’s value proposition
to Asia. The rebrand is aligned with the
company’s vision to broaden its technology
and service footprint in the region, with a
long-term plan to connect the world.

Snapdeal to invest in logistics to
speed up delivery
Online marketplace Snapdeal, backed
by Japan’s SoftBank Group Corp and
others, will spend more on logistics and
technology to better compete with Flipkart
and Amazon’s Indian unit.
Shopping online is becoming more popular
in India due to the rising use of cheaper

smartphones and e-commerce firms
are struggling to cope with the growing
demand and make faster deliveries in
different parts of the country.
The e-commerce market in India is
expected to grow to US$220bn in the
value of goods sold by 2025, up from
an expected US$11bn this year, Bank of
America Merrill Lynch said in a recent
report.

Changes in China forcing supply chain rethink
China’s structural transformation is not only weighing on trade and growth in the region but
also forcing companies to rethink their supply chains, according to the Asian Development
Bank (ADB).
Low-cost manufacturing is shifting out of China into countries such as Vietnam, Bangladesh
and Myanmar.
Firms from Singapore, Japan, Taiwan and South Korea, which have traditionally relied on
low-cost production in China, have had to adjust, noted the report. The report also found
that trade in Asia has slowed faster than world trade in recent years - the region’s trade
expansion has been coming in below gross domestic product growth since 2012.
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Asia a ‘bright spot’ amid global
economic, terrorism concerns
Asia is “a bright spot” amidst global
concerns about terrorism, civil strife and
economic crises, said President Tony Tan
Keng Yam.

Nestlé admits to forced labour in
its seafood supply chain in Thailand
Impoverished migrant workers in Thailand
are sold or lured by false promises and
forced to catch and process fish that ends
up in global food giant Nestlé’s supply
chains.
The unusual disclosure comes from
Geneva-based Nestlé itself, which in an act
of self-policing, announced the conclusions
of its year-long internal investigation in
December. The study found virtually all US
and European companies buying seafood
from Thailand are exposed to the same
risks of abuse in their supply chains.

Almost 50 political figures and business
leaders from the US and around the region
- from countries such as Australia, China,
India, Japan, South Korea, Indonesia and
the Philippines - attended the Asia Rising
Dialogue. They shared their perspectives
and insights in areas covering geopolitics,
new trade architecture and new economic
challenges and opportunities in the Asia
Pacific.

The US has temporarily lifted certain
trade sanctions on Myanmar, aiming to
reinvigorate trade and support a peaceful
political transition after a historic victory
by democratic leader Aung San Suu Kyi’s
party in the November elections.
The US Treasury Department maintains a
list of “Specially Designated Nationals”
with ties to Myanmar’s military. US
companies are prohibited from doing
business with them or entities they own.
Many of Myanmar’s largest companies -including port and airport operators -- are
also designated.
Myanmar’s largest seaport, the Asia World
Port Terminal here, is among the country’s
newly usable facilities. Asia World, the
port operator’s parent, is blacklisted as an
SDN. US companies are still banned from
doing business with the firm, but may now
use the port. Logistics facilities Asia World
runs at Yangon International Airport and
elsewhere are also likely now usable.
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While
multinational
companies
in
industries from garments to electronics
say they investigate allegations of abuse
in their supply chains, they rarely share
negative findings.

Speaking at a dinner at the Istana for
participants of the Asia Society – S
Rajaratnam Endowment Asia Rising
Dialogue in Singapore on Monday (7th
December), he said Singapore has been
able to ride on Asia’s growth, emerging as
a hub for trade, finance and logistics.

Washington cuts sanctions on
Myanmar ahead of democratic
transition

Supply Chain Asia digiMag & Magazine
Hello 2016. Expect a fresh, new look for SCA publications.
SCA Magazine will return on a bi-monthly basis while digiMag will
adopt a strong focus on current industry news. Look forward to
more infographics, business analyses and trend coverage.
Email us at admin@supplychainasia.org to subscribe now.
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features
Delivering Efficiency for
Asia’s Logistics Industry In 2016
By Ryan Goh, Vice President & General Manager, Zebra Technologies Asia Pacific

T

he year ahead looks to be an exciting
one for the logistics industry in Asia.
The Asia-Pacific (APAC) e-commerce
sales is expected to overtake sales in North
America and Europe in 2016, with the
logistics market supporting the region’s
e-commerce transactions forecasted to hit
US$175.24bn next year. With such growth
comes both business opportunities and
increased pressure on logistics players to
be nimble and adaptive in order to meet
evolving supply chain demands.
With the logistics industry playing a vital
role in empowering Asia as the world’s
foremost economic juggernaut, logistics
businesses need to leverage the latest
technological trends and developments
to achieve top-notch service quality amid
greater challenges, time-pressures and
ever-increasing customer expectations in
the modern supply chain. Here are three
key trends to take note of:
Warehouses — Driving competition
differentiation
The Warehousing 2018 whitepaper by
Zebra Technologies revealed fundamental
shifts in warehousing over the next few
years. Once viewed as cost centres,
warehouses and distribution centres
are now perceived by organisations as
assets with potential for differentiation
and growth. To achieve their full potential
and keep pace with increased fulfilment
demands, warehouses must maximise
efficiency and productivity for greater
synchronisation and agility.
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According to the same study, more players
are expected to pursue flawless fulfilment,
as order picking and filling remains a top
investment priority due to their relatively
high costs and greater chance for errors.
A key enabler for flawless fulfilment in
warehouses is technology. Upgrading
technology in the warehouse increases
visibility of assets and data, which in
turn delivers quantum leaps in efficiency,
productivity and profitability. Besides
enabling visibility, technologies such as
RFID and barcodes can offer efficiencies
that can bring real business benefits.
Such benefits include time-savings from
automation and the enablement of more
informed decisions with real-time stock
updates and smart inventories.

ability to leverage such insights has gamechanging consequences from greater
operational efficiency in warehousing
operations and freight transportation, to
enhanced customer service.

In order to determine the optimum
workflow and the best technology for
the job, organisations need to begin with
an in-depth analysis of their current setup. As processes evolve, the technology
used must keep up as well. Logistics
companies must embrace a broader,
more intuitive and flexible hardware and
software portfolio. Organisations would
do well to leverage technology keys that
offer increased flexibility, automation,
integration and real-time access to the
Warehouse
Management
Systems
(WMS) with purpose-built, yet adaptable,
solutions that are resilient in the face of
changing demands.

For example, enterprise asset intelligence
can help to prevent shipments from
being delayed, or worse, going missing.
In addition to this, the analysis of
data derived through enterprise asset
intelligence enables a wealth of business
optimisations, such as the planning of
optimal routes, resource allocation, as well
as the prediction of business opportunities,
demands and risks, and how to best deal
with them. Businesses will continue
to expand their IoT capabilities as they
experience the benefits that enterprise
asset intelligence will bring to both their
top and bottom lines.

IoT takes off
While the Internet of Things (IoT) is not
a new concept or trend, the technology
has continued to mature and grow
in importance. In a survey of global
businesses conducted by Forrester, over
80 per cent agreed that IoT will be the
most strategic technology initiative for
their organisation in a decade. APAC is
leading the IoT charge, with 70 per cent
of APAC respondents indicating that they
had already started implementing IoT
solutions, compared to 60 per cent or
less for European and North American
firms. The results are already speaking
for themselves, with a different study
showing that globally, over 80 per cent of
companies have increased their revenues
by investing in IoT, at an average increase
of 15.6 per cent .
Research firm Gartner predicts that by
2020, more than 20 billion connected
“things” will be generating data that
goes beyond textual to include sensory
and contextual information. Faced with
a massive amount of data, logistics
companies would have to overcome
the key challenge of gaining meaningful
insights from the data and making it
actionable for business strategies. The

IoT has empowered logistics companies
to keep track of goods and items at all
levels of the supply chain; on top of this,
customers now expect the ability to
track the progress and location of their
shipments. Through enterprise asset
intelligence – which allows companies
to keep track of the assets, such as
employees and shipments – logistics
companies can ensure an optimal flow of
operations and give their clients the best
customer experience possible.

The installation of robust wireless
infrastructures enables the flow of realtime data, which in conjunction with IoT
and enterprise asset intelligence, allows
businesses to get a complete picture
of their business operations. Wireless
networks are the invisible glue which
connect devices to each other as well as
the internet, and their importance cannot
be underestimated. With the multiplicity
of nodes that need to be serviced,
businesses will turn to the new 802.11ac
Wi-Fi standard to meet the additional
coverage and bandwidth demands being
generated.
2016 will let companies see their
present clearly, control their futures
In response to the evolving demands of
the supply chain, logistics companies
are constantly on a quest to increase
operational efficiency and develop
innovative solutions so as to achieve
flexibility; visibility and sustainability –
three of the biggest pressures facing
the supply chain today, as suggested
by analysts. 2016 will be the year where
the latest technologies allow businesses
to wrest back control through increased
visibility, in the midst of the exponential
growth of business processes and all their
minutiae – allowing the region to continue
its tremendous economic momentum.

Wireless infrastructures: The unsung
digital heroes
Technological trends such as IoT and
enterprise mobility rely heavily on
something that many companies have
unfortunately neglected, perhaps because
of its literal invisibility: their wireless
networks. The rise of mobility and IoT is
now making companies evaluate their
current wireless network capabilities
to assess their capacity to support the
implementation of current, as well as
future digital solutions.
In a study conducted by Forrester in
Europe and the United States, almost half
of retail, hospitality as well as transport
and logistics businesses surveyed were
operating on “overwhelmed” wireless
infrastructures. More than half said
that they were planning to refresh their
wireless infrastructures within the next 12
months, to accommodate present needs
as well as to prepare for the new devices
and services they would be using. Here
in APAC, the Wireless Broadband Alliance
has estimated that the region will account
for two-thirds of all carrier-grade Wi-Fi
hotspots (high-performance networks
designed to enable new business models)
installed.

About the Author
Ryan Goh joined Zebra in 2006 as the
Director of Sales for Asia Pacific. He
was appointed Vice President of Sales
and General Manager, Asia Pacific, Zebra
Technologies, on 1st April 2015, and will
continue to lead and direct the Asia Pacific
Sales teams. His role involves developing
strategic directions and alignment of sales
activities and contributions of Sales and
System Engineer professionals to achieve
the company business objectives.
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Wading in French Waters

I

t is official: Temasek Holdings is selling
off Neptune Orient Lines (NOL) to French
ocean carrier CMA CGM Group, a French
shipping line that has been in operation
since 1855, for US$2.4bn in cash.
According to Alphaliner, a research
consultancy company, CMA CGM will
have a combined fleet that takes 11.5
per cent of the global container shipping
market. Combining the world’s third and
12th largest container lines would lead to a
total of 563 vessels, with a capacity for 2.4
million twenty-foot equivalent containers
and US$22bn in revenue, the companies
said in a joint statement.

Making sense of the merger
Drewry, an international provider of research and consulting services to the maritime
and shipping industry, mentioned that any takeover deals for NOL will be motivated by
opportunity rather than logic. This takeover is based on long-term plans rather than shortterm investments. In 2014, The Straits Times reported that NOL was taking a serious
financial hit – its net loss had risen from US$91m to US$137m, and it had even sold off its
headquarters building in Singapore.

Only Danish carrier A.P. Moeller-Maersk
and Swiss carrier Mediterranean Shipping
Co. have larger market shares, leading in
the first and second place respectively.
German company Hapag-Lloyd AG is a
distant fourth with 4.6 per cent of the
market.
Many see this as a win-win situation for
both companies. But how much of a risk is
it at a time when cargo demand has fallen
to an unprecedented low?
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While NOL may not be the only shipping
line suffering losses, the merger comes
at a time of crisis for the global container
shipping market. Vessel overcapacity and
low demand on many lanes have caused
freight rates to plunge. Vessel capacity
and cargo demand has fallen this year to
91, a level not seen since 2000. A reading
of 100 indicates equilibrium in the market.

global output growth to pick up to 3.3
per cent, the current slowdown of global
trades have already taken their toll. In fact,
global trade flows have fallen dangerously
close to levels usually associated with
a global recession. Without a takeover,
NOL would likely continue to lose money,
and the immediate future could get a lot
worse.

In a joint statement, CMA CGM and NOL
acknowledged the problems confronting
them and the rest of the industry. The
proposed combination, they maintained,
would improve vessel productivity, create
compelling economies of scale, and
create a flexible fleet capable of deploying
the most efficient ships “on any given
route” as they are needed. It would also
give the financially stronger CMA CGM
significantly improved exposure on key
Asian routes.

A French takeover

An ode to a homegrown success
NOL was started in December 1968 as
Singapore’s national shipping line. With a
humble start of five ships, it was formed in
an attempt to build and retain Singapore’s
reputation as a shipping hub. In the mid1970s, under the leadership of Managing
Director and later Prime Minister Goh
Chok Tong, NOL saw the importance of
containerisation and invested in purposebuilt vessels for it.
In 1981, the company went into an Initial
Public Offering, raising S$155m, fuelling its
growth and reinforcing its position as one
of Singapore’s leading companies. By the
mid-1980s, it had diversified into oil and
petroleum tankers. Given its impressive
achievements in under 20 years, NOL
is arguably one of the biggest and most
successful home-grown companies.
However, due to overcapacity and a highly
competitive industry, NOL was pushed
deeper into the red by the third quarter
of 2015, with a net loss of US$96.1m. In
fact, NOL has struggled in the downturn,
reporting four consecutive years of losses
up to the year ended December 2014.
The company also cited a decrease in
liner revenue from void sailings and the
absence of peak summer season. In
addition, analysts have also commented
that NOL’s strategy to focus on high-value
shipments instead of volume has not paid
off.
Although the Organisation for Economic
Co-operation and Development, a think
tank funded by wealthy countries, expected
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If the deal proceeds, the takeover of NOL
will hardly be the first time CMA CGM
sweeps a national icon into its fold. A fierce
industry consolidator, CMA CGM has, over
the years, acquired and integrated brands
such as government-owned Australian
National Line, African specialist Delmas
and Taiwan’s Cheng Lie Navigation into its
suite.
The shipping giant, privately owned by the
billionaire Saade family, made its first leap
onto the league tables after it was chosen
by the French government to take statebacked Compagnie Generale Maritime
private in 1996.
According to Mr Rodolphe Saadé, Vice
Chairman and member of the CMA CGM
Group’s Board of Directors, pending
greenlight from the anti-trust authorities,
NOL’s name will disappear and American
President Lines (APL), the brand that NOL
vessels operate under, will be expanded
on all continents.
The NOL deal, expected to close in the
second half of next year, also sees CMA
CGM making a commitment to reinforce
Singapore as a maritime hub by sending
more volumes through the PSA ports in
the country. Currently, most CMA CGM’s
ships call at Malaysia’s Port Klang instead.
Despite a slump in global trade volumes,
Mr Saadé is convinced that “double
hubbing” in Southeast Asia makes sense.
According to The Straits Times, the Vice
Chairman has also mentioned that “it is
not a question of competition (between
the two ports).” They have enough
volumes to operate in the two terminals.

What’s next on the horizon?
Despite the takeover, NOL’s original
purpose, which is to develop and support
Singapore’s shipping industry, is expected
to stay intact. At a recent joint press
conference NOL’s chief executive officer
and group president, Mr Ng Yat Chung,
reiterated that the change in ownership of
NOL “will not impair Singapore’s journey to
become a global maritime hub”. In addition
to bringing more volumes to Singapore’s
ports, CMA CGM will select Singapore as
the country for its regional headquarters.
CMA CGM is looking to leverage on NOL’s
Asia-to-Americas routes, which is seen as
a weak spot for the company, and expand
into new territories. CMA CGM is also
expected to take advantage of NOL’s longterm contracts with the US government.
The takeover, which the companies
expect to proceed in mid-2016 following
anti-trust approvals, should not impact the
G6 Alliance, which currently include APL,
Hapag-Lloyd, Hyundai Merchant Marine,
Mitsui O.S.K. Lines (MOL), Nippon Yusen
Kaisha (NYK Line), and OOCL.
With the outlook of the global container
shipping industry looking grim, joining
forces is key to riding out the storm.

Can we expect M&A frenzy in
shipping industry?
CMA CGM’s acquisition was long
overdue in a fragmented sector that
has been through rough waters in
recent years due to a stubborn supply
glut. This raises questions on whether
the industry can expect a rise in
mergers and acquisitions (M&A) in the
coming months.
According to industry analysts
however, they have cited weak
balance sheets will likely keep a lid
on the number of transactions amid
the bleak environment. However, with
the pressure adding up, especially for
smaller players, further consolidation
in the industry is inevitable.
While analysts unanimously agree that
more consolidation will be inevitable, it
is far from being the antidote that will
lift the industry out of the doldrums.
According to industry journal Lloyd’s
List, the coming together of container
lines may be a practical strategy to
keep operating costs low, but it does
not address the supply and demand
woes that are plaguing the market.
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SMEs Are Underestimating
Their Supply Chain Risks
By Stuart Spencer, CEO, Asia Pacific, Zurich General Insurance

T

What can SMEs in Asia do to gain a
better understanding of their supply
chains?

Zurich’s third annual SME survey, which polled 3,000 C-Suite executives and managers
at SMEs across 15 countries in EMEA, the Americas and Asia Pacific, found that 55 per
cent believe the loss of the most important supplier would not impact their day-to-day
business. This figure is even higher in Asia; more than 78 per cent and 88 per cent of
surveyed SMEs in Hong Kong and Malaysia believe there would be limited to no impact
on their business operations.

Before delving deeper, we first need to
be able to differentiate between the two
types of supply chain risks, which are
classified as ‘accidental’ and ‘deliberate’.
Problems affecting supply chains are often
accidental, such as the result of a fire at
a supplier’s plant or a natural catastrophe.
The SME survey found that such
accidental risks are a common concern in
Asia Pacific, with natural catastrophes and
unpredictable weather being rated as top
three risks, higher than in any other region.

he majority of Small and Medium-sized Enterprises (SMEs) across the globe think
they are well positioned to manage supply chain interruptions, with only one in
seven believing their business would be significantly impacted if they were to lose
their main supplier. These are the findings of Zurich’s third annual SME survey which
highlights how SMEs might not have full visibility of their supply chains and are therefore
underestimating the risks their businesses are exposed to.

The rationale behind these optimistic responses is the belief they are not solely dependent
on one supplier and that any impact would be limited to a short delay in the production and
delivery process until another supplier is sourced.
A separate study jointly conducted by Business Continuity Institute (BCI) and Zurich, the
Supply Chain Resilience Report 2015 report, found that nearly one in ten organisations
are not aware of who their key suppliers are. As many as seven in ten organisations
admit to not having visibility over their entire supply chain and that half of the disruptions
occur beyond the preliminary supplier of goods, therefore making it extremely difficult to
establish where an organisation lies within its suppliers’ priorities. This perception comes
despite 74 per cent of the surveyed organisations suffering from at least one disruption
during the previous twelve months and 14 per cent having suffered cumulative losses of
at least USD$1m as a result.
The above is a stark reminder that businesses in Asia are very likely underestimating the
risks associated with their supply chains. There is a critical requirement for them to reexamine the way they assess their supply chains to avoid major consequences when it
comes to managing the supply chain and ensuring that disruptions are minimised.
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An example of a deliberate supply chain
risk is the production of counterfeit goods
that look like established brands but are
in fact not produced under the same
quality guidelines. This type of supply
chain infiltration can put unsuspecting
consumers at risk of serious injury –
counterfeit medicines, for example,
or even fire extinguishers. Deliberate
tampering of a supply chain is when risks
can quickly become much more complex.
Companies can take action to increase
their ability to safeguard against these
risks. At Zurich, we have found that
increasing visibility along supply chains
and resilience can be major sources of
competitive advantage.

SCA 18

Zurich’s top five tips to accessing your
company’s supply chain:
(1) Keeping abreast of complex supply
chain risks
Zurich recommends that companies map
their supply chain from the level of raw
materials all the way through to the endconsumer and analyse the related risk
exposures in detail. Zeroing in on the flow
of intermediate and finished products in
the supply chain, companies should also
examine their product security strategy.
Analysing ‘blind spots’ in the supply chain
helps to develop strategies to increase
the resilience of a company in the event
that an infiltration incident occurs.
Supply chain visibility requires mapping a
company’s network to really know who a
company’s suppliers and distributors are,
and how supply streams create critical risk
exposures and interdependences.
(2) Managing ‘traditional’ supply chain risk
exposures is also part of the process
Standard ways to do this include looking
for weak points, such as placing too
much reliance on a single supplier. Once
all suppliers and sub-suppliers have been
identified, these need to be monitored,
and binding standards have to be enforced
– in these efforts, some companies work
with external companies specialised in
fraud detection and protecting against
such risks.
(3) Risks in the logistics chain also need to
be addressed
Logistics hubs increase risk exposures.
This is especially true in free-trade zones,
which may offer criminals easy inroads
into supply chains. Some bodies are active
in helping to mitigate these risks, which
can also be associated with terrorists:
the World Customs Organisation (WCO)
has adopted standards that include those
aimed at increasing global supply chain
security. Protecting intellectual property
rights in the relevant markets is required
to take legal action against counterfeiters.
However, SMEs in particular often fail
to take the necessary precautions to
protect intellectual property when doing
international business.

(4) Keeping close contact with consumers
This is another way to spot problems and
learn where they might arise; customer
hotlines, a dedicated email address and
social media can help. Companies must
also respond quickly and credibly when a
problem arises, especially when a problem
puts consumers at risk. The way a supply
chain crisis is handled can make or break
a company.
(5) Enhancing product and supply chain
security
Measures to make companies more
resilient to supply chain risk include taking
a close look at all parts of a supply chain,
doing a ‘security threats analysis,’ and
increasing ‘companywide awareness.’ It
is crucial to select a security technology
solution only after a holistic analysis of
what is exactly at stake, which security
threats should be addressed, and what
the related constraints, direct costs and
indirect costs are.
However, these are only the internal
controls companies can take to
mitigate supply chain risks. Beyond
engaging with a company’s own internal
resources, policymakers also need to be
educated regarding the risks of product
counterfeiting and tampering and how
the legal and regulatory frameworks can
help to discourage them. Key public policy
issues in this context include the need
to protect intellectual property rights to
foster innovation as a key economic driver,
and above all, to ensure consumer health
and safety.
Ultimately, companies need to do what
they can to become resilient, meaning
they are adequately prepared to absorb
shocks, recover, and become operational
again as soon as possible.

About the Author
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19 SCA

CLICK&PICK®
UNLOCK THE POTENTIAL OF YOUR
E-FULFILMENT

FAST, SCALABLE AND ACCURATE
In today’s competitive world, retailers must be able to deliver the right orders to the right customers at the right time. Errors and delays in
order fulfilment can have lasting negative impacts on your brand, whilst maintaining high stock levels can tie up capital and limit flexibility.
As a full service partner of automated e-fulfilment solutions, Swisslog enables you to achieve the highest throughput at the lowest cost,
efficiently handle large SKU ranges and accurately meet delivery demands and requirements.
Warehouse Automation – Design, Develop and Deliver.
wds.sea@swisslog.com

www.swisslog.com/wds_sea

Global Logistics Hubs of
Today & the Coming Decade
By Dr Henry Chin, Head of Research, CBRE Asia Pacific &
Dennis Yeo, Managing Director, Industrial & Logistics Services, CBRE Asia

S

ince 1980, world GDP has grown, on
average, at just under 3.5 per cent
annually. Over the same time, global
trade has grown at 5.5 per cent annually,
an expansion of almost 600 per cent. This
explosion of cross-border trade reflects
the growth of global supply chains and the
expansion of consumption and production
into new locations.
In order to support this trade network,
logistics hubs that facilitate the
manufacturing and distribution of goods
have been established in virtually every
country around the world. Key among
these are the large and strategically
located global logistics hubs. These
global nodes process goods by facilitating
exchanges between various modes of
transport, including sea, air, rail, road and
inland waterways—or any combination
of these—optimising the distribution
process and driving down the cost of trade
between suppliers and end-users.
In the recent Global & Emerging Logistics
Hubs 2015 report published by CBRE, the
research uncovers the different elements
that are instrumental in creating global
hubs, which hubs are leaders in the global
supply chain today, and which hubs are on
the verge of becoming the leading centres
of international trade in the future.
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It’s a small world afterall

Global hubs, the trend of supply chain

One of the many consequences of
globalisation has been the increasing
interconnectedness of geographically
dispersed nations in both production
and trade. While international trade is
not a new phenomenon, the degree to
which nations depend on each other for
economic activity is unprecedented.

Larger trends in the global supply chain
shape the emergence of global hubs. Entire
industries can move to new locations,
taking advantage of newly discovered cost
savings or growing markets. Global supply
chains can also shift in reaction to political
or economic disruptions seeking lower-risk
options to move cargo.

Consider a bolt in a car engine. That one
part may have been sourced as raw
material in Europe, sent to Asia to be
manufactured, then shipped to Mexico
for assembly in the car, and finally sent to
the US for final delivery to the consumer.
It is no longer practical—and may even
be impossible— to directly connect
production and consumption along a
single supply chain. As a result, a new
paradigm has arisen: the hub-and-spoke
model of distribution.

While most of the supply chain shifts in
the Americas and Europe are focused on
heavy, expensive manufacturing, shifts in
Asia have been seen on the other end of
the spectrum. Low-end manufacturing,
such as garment and textiles production
and electronics component assembly, has
steadily been moving from Southern China
to Western China and Southeast Asia.

Under this model, cargo is collected via
ship, truck, airplane or rail car from its
point of origin (the ends of the spokes)
and transported to a central processing
facility (the hub). The goods are then either
stored in a warehouse or distributed to
the next point on the supply chain from
this central processing location. This
method simplifies the shipping process for
companies by reducing the management
burden associated with tracking the origin
and end-point of each shipment. This also
allows transportation companies to be
more cost-effective by delivering full loads
to fewer destinations.

Southern China, encompassing the Pearl
River Delta, has been the traditional
light industrial manufacturing centre of
the world. As wages continue to rise
and China attempts to move up the
manufacturing value chain, there has
been a shift to more sophisticated heavy
industry manufacturing. From 1995 to
2013, the ratio of light to heavy industry,
in terms of gross value, has changed from
1.39:1 to 0.6:1.
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Vietnam has been the major benefactor
of the change in manufacturing mix
due to its low wages, strategic location
to China, improving infrastructure and
business-friendly political environment.
For example, in July 2015, the Vietnam
government relaxed restrictions on foreign
direct investment, lifting the ownership
cap on Vietnamese public companies.
Additionally,
multiple
international
electronics companies have made
investments and opened factories in
Vietnam over the past few years. In fact,
electronics exports have grown from
$4.2bn in 2009 to $38.4bn in 2013.
Vietnam is merely one stop as
manufacturing spreads outward from
China. Southeast Asia as a whole is
becoming more closely integrated through
the Association of Southeast Asian
Nations (ASEAN), comprised of Indonesia,
Malaysia, the Philippines, Singapore,
Thailand, Brunei Darussalam, Cambodia,
Laos PDR, Myanmar and Vietnam.
As of August 2015, ASEAN has
implemented 457 of 505 measures that
will help bring ASEAN integration into
fruition. With uniform regulations and free
flow of goods from the ASEAN Economic
Community (AEC), the relocation of lowend manufacturing out of China may
accelerate. The shifting supply chains are
aiding in the creation of new logistics hubs
as manufacturers continue to search for
cost savings and increased efficiencies.
Benefitting from e-commerce boost
Retail innovations such as e-commerce
have a trickle-down effect to inventory
management and lead to disruptions in
the global supply chain network— speedto-market is more important than ever.
The result is that previously advantageous
locations can lose their appeal. The
technical ability of locations and buildings
to support the ever-increasing demands
for both scale and speed of throughput
is an ever-more important determinant of
their market position.
The e-commerce and e-tailing market has
been particularly strong in Asia. According
to eMarketer, e-commerce sales in Asia
Pacific will overtake North America in
2015, accounting for 33.4 per cent of
global e-commerce sales, versus 31.7 per
cent in North America.
e-Commerce shipments are smaller in
size and require more technology and
expertise to execute efficiently. As a
result, modern logistics facilities are
being developed in the traditionally strong
logistics hubs of Tokyo, Seoul and Taipei.
Brick-and-mortar retailers are entering the
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online sales market, resulting in strong
demand for modern logistics in Tokyo,
as logistics networks must be upgraded
to accommodate the higher volumes
of package movement. Additionally, the
online trend is strong in Taiwan and South
Korea, where 83 per cent and 73 per cent
of shoppers, respectively, go online to
avoid going to a physical store.
Besides the developed markets, the new
consumer class in the emerging markets
is creating opportunities for logistics
development. Online shopping is more
prevalent in China, India and Vietnam
as quality shopping centres are located
far away from each other. The scale of
e-commerce in China is staggering.
In 2014, there were 360 million online
shoppers, a number larger than the
population of the US.
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The Asian market to watch
The global logistics market is ever shifting.
The processes and factors involved
with any change move over far-reaching
and long-term time frames. As new
technologies emerge, populations shift
and economies grow, which local and
regional hubs are poised to become global
hubs tomorrow?
In Asia, Ho Chi Minh City is considered
a local hub due to its less developed
logistics sophistication, low number of
trade agreements and less advanced
transportation links. However, heavy
infrastructure
spending,
increasing
manufacturing and logistics development,
the negotiation of several trade
agreements (with the largest being
the Trans-Pacific Partnership) and the
implementation of favourable government
policies may propel the city into the global
rankings in the future.

\

Henry joined CBRE in February 2014 and
is responsible for overseeing all research
activities across Asia Pacific. With more
than 12 years of research experience
for Asia Pacific and Global real estate
markets, Henry is a Visiting Professor at
Oxford Brookes University in the UK and
an Assistant Professor at the National
Taipei University.

It has a large and growing population base,
forecasted to grow to nearly 9 million
persons by 2025. Closer rail linkages
(through the Kunming-Singapore Railway
Project) to China will lower costs and
speed up the manufacturing development
in the country. With its strategic location
and growing seaport, Ho Chi Minh City
may find itself as one of the key stops in
the global supply chain.
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Banking on the
Essence of Time

A

ir freight is the preferred mode of transport for the new global
economy’s high value-to-weight manufactured goods, such as
microelectronics, pharmaceuticals, and medical devices. According to a
study by Aviation Benefits, the electronics industry accounts for around 40 per
cent of the value of the entire international air cargo industry.
For the economies of Asia, where there is relatively little cross-border land
transport compared to the West, air cargo is a vital bridge to the global market.
While countries such as Malaysia, China and Singapore have excellent ocean
access to busy shipping routes, they are also heavily dependent on air freight.
Sending their goods to North America and Europe can take only 24 hours
– by ship, this would take up to 30 days. It may cost seven times more to
carry goods by air than by sea, but when the cargo comprises time-sensitive
products that rapidly suffer from obsolescence, such as computers and mobile
phones, these goods have a relatively short marketing life and each day counts.
This is why Mr Mark Whitehead, Chief Executive of Hong Kong Air Cargo
Terminals Limited (Hactl), is confident of the air freight industry, with the
company recently signing a new 10-year extension deal with Hong Kong’s
Airport Authority.

In this Supply Chain Asia issue, Mr Whitehead shares his thoughts of the
industry in Hong Kong, and beyond.
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Many reports indicate air freight’s share
of the total market continues to slip. Do
you see this trend changing anytime
soon? Is this trend unanimous across
the globe?
The relatively higher cost of air freight
means that freight defaults to ocean
when it makes economic sense; this is
nothing new. Air freight is often used for
initial time-critical stocking of new product
launches, with ocean used for larger
follow-up volumes.
Air freight still accounts for 35 per cent of
all global trade by value, and hopefully this
will continue. Air freight is used whenever
goods are urgent, high-value or where
the exporter wants to reduce inventory
financing costs through air freight’s much
shorter transit times.
At the moment, we see no modal shift in
Hong Kong, beyond the evolutionary shift
that has always taken place as product
markets mature.
Currently, air freight is strongly driven
by pharma and life sciences sectors. In
your opinion, what can the air freight
industry do to make it more attractive
to other sectors?
Air freight needs to continue to provide
efficiency, in terms of transit times,
as well as reliability when it comes to
transparency and safety of delivery. There
are certain products which suit air freight
and others which are equally suitable to
air freight and shipping and the choice is
driven by the market forces prevalent at
the time.
How is Hong Kong taking advantage
of the opportunities that cross-border
e-commerce brings?
Hong Kong has a significant role to play
in e-commerce for the Chinese market.
The Chinese consumer’s growing desire
for overseas sources of luxury goods,
healthcare products and even foodstuffs
demands the spread and frequency of air
freight services from global markets that
Hong Kong can deliver.
As China’s inbound e-commerce grows,
and increased competition drives savings
in distribution costs, fulfilment is starting
to move closer to the market to leverage
economies of scale. This is an opportunity
for Hactl’s added-value logistics arm,
Hacis, which is opening new depots
in China fed by express, bonded road
feeders - to provide fast and cost-efficient
links between Hong Kong and the new
generation of e-commerce fulfilment
centres.
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What do you think of the current
economic developments in Southeast
Asia? How do they affect Hactl’s
operations and strategic planning?
For emerging economies like Vietnam
and Myanmar, I expect that there will be
inflows of machinery and technology to
build the industry, leading to an increase
in industrial production, followed by
increase in employment and wealth, then
ultimately to an increase in imports to
satisfy new consumers’ appetite for goods
that may not be available locally. It seems
likely, as a by-product of this process and
the building of new infrastructure, that we
will see a shift towards increased intraAsian trading. We believe, however, that
our cargo volumes will continue to rise,
that Hong Kong will retain its standing as a
major air freight hub.
Hactl has passed its first World Health
Organization
Good
Distribution
Practices (GDP) annual surveillance
audit.What does this mean to Hactl and
to the air freight industry in the region?
GDP is the most widely-accepted
credential for pharma and lifescience
shipping, which in turn is an important
growth sector for the air freight industry.
Achieving this standard proves that Hactl
cares about providing the best possible
service to the highest recognised
standards, and it opens up opportunities
for our carrier customers to compete
locally for this traffic, to use Hong Kong
as a GDP gateway to China, and to use
Hactl and Hong Kong as a staging post in a
regional or global GDP network.

In one of the previous reports, you have
highlighted the importance of the third
runway project to Hong Kong’s future
as a major hub. Why is it so? What other
improvements must be made to the
airport’s infrastructure?

Hactl has recently signed a new 10year extension deal with Hong Kong’s
Airport Authority. In your opinion, how
different will the challenges of the
upcoming 10 years be compared to the
previous decade?

Hong Kong International Airport will at
some point reach its operating capacity.
After that, any current airline wanting
increased frequencies, or any new
operator wishing to serve this region, will
be constrained. Airlines prefer not to split
their operations; if they cannot expand,
they are likely to relocate.

The air cargo business is extremely
dynamic and has been developed over 40
years by a wide range of entrepreneurial
individual. Logistics in Hong Kong will
continue to be a growth business. No one
has a crystal ball, but history shows that
entrepreneurialism pays. The third runway
will be developed and will allow air cargo
to prosper as an important industry in
Hong Kong and Southern China.

Hong Kong has a small market of its own;
our success depends on providing an
efficient transit point for passengers or
cargo arriving from or travelling to points
other than Hong Kong. The third runway in
Hong Kong is essential to meet the future
growth of airlines for both passenger and
air cargo.
Does Hactl now carry out 100 per cent
X-ray screening of all freight? If yes,
how has it impacted your operations? Is
the technology available sophisticated
enough to ensure high efficiency and
low waiting time?

In your opinion, what is the most
exciting thing about working in the air
cargo industry?
It is all about the dynamic business. Being
in this industry ensures that each day
is different. Not only does this lead to
enjoying different experiences, but also
meeting different and captivating people
in the industry.

Hactl constantly monitors the evolution
of technology and invests in upgrades
wherever possible, consistent with
maintaining full compliance with current
and anticipated regulation. We also review
processes to ensure maximum efficiency,
as part of our continuous improvement
programme. At this time, Hong Kong does
not require 100 per cent screening of air
cargo.

Reports have shown that Hactl is
working on a cost-effective inland
distribution to stay ahead of its
competitors. Can you share with us
more about this plan?
Details of our plans are commerciallysensitive, but it is no secret that Hacis
(our logistics arm) will continue to grow
its highly-successful inland distribution
operations through increased capacity,
expanded road route network, the opening
of more IATA-coded inland cargo depots
in China, and the launch of multi-modal
services.
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Is Big Always Better?

T

o say that shipping is a resilient industry is an understatement. Even in
our modern, speed-driven and technologically-advanced era, 90 per cent
of our goods still travel the same way as they did more than 400 years
ago: by sea.
This is especially true in Europe. Not only does it remain one of the oldest
traditional industries in the region, but economically, the shipping sector is
massive in size.
According to a report by Oxford Economics, it directly contributed €56bn to
European Union’s (EU) gross domestic product (GDP) in 2013. Considering the
industry’s monstrous size, it is no surprise that the sector requires a large and
highly capable workforce, the implementation of smart integrated solutions,
as well as significant monetary investment to keep up with demands and
upcoming trends.
La Spezia Container Terminal (LSCT), for example, a division of Contship Italia
Group, is investing €200m in its facilities over the next couple of years.
Despite having some doubts that the new generation of mega containerships
will deliver on its high expectations, Ms Cecilia Eckelmann-Battistello, the
President of Contship Italia S.p.A., believes it is important to invest in super
structures and equipment to stay ahead of the competition.

In this one-on-one interview with Ms Eckelmann-Battistello, she shares with
Supply Chain Asia her thoughts on the changing face of the global supply
chain, the range of alternatives now available to shippers and what sets LSCT
apart from the others as well as the ultimate fate of 20,000 TEU megaships.
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Mediterranean freight paradise
The Port of La Spezia is located in the
North Tyrrhenian Sea a natural harbour
with positive attributes for sea and
land transportation. Providing a good
connection to southern, central and
northern Europe, as well as North Africa,
La Spezia’s 2,200-metre long breakwater
also comes with over 3.5 kilometres of
port roads and 17 kilometres of rail tracks
leading directly to the national road and rail
networks.
“If I have to name one special attribute
of LSCT, it is the superior transit time we
offer which results in saving end-to-end
supply chain cost for shippers in Asia,”
says Ms Eckelmann-Battistello, who has
been working for Contship Group for the
past 42 years.
The use of railway networks which are
integral to the end-to-end supply chain in
Europe, is a vital component in LSCT’s
ability to deliver this.
“While the average rail freight in Italy is
below 10 per cent of the total throughput,
the figure is 35 per cent in La Spezia.
This means about three out of every ten
containers are transported in or out of our
port via trains, she said.
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“Rail freight is more environmentally
friendly, encounters virtually no congestion
and is cheaper going longer distance than
trucks. With four trains moving from La
Spezia to Milan, which is the main city,
daily, it translates to transporting hundreds
of containers and basically replaces 300
trucks on the road,” explains the leader of
La Spezia, a woman who started in the
Shipping line division of Contship company
in the documentation department.

stability as a European country compared
to perhaps Tunisia or Algeria.

Not all about the numbers

“However, I would like to stress we are
not necessarily competing with Rotterdam
in terms of the quantity of goods shipped.
We focus on adopting a viable, cost
effective and efficient alternative to the
northern European ports offering faster
and reliable transit time and one single call
to access multiple markets,” clarifies Ms
Eckelmann-Battistello.

“While Asia will continue to be the driver
of world trade for the foreseeable future
and will produce ever larger ports, I
believe Europe will continue to prosper
when it comes to other aspects of supply
chain,” says the president, who has lived in
Switzerland, France, the UK and the Gulf
during her tenure at the company.
Reports have shown that more companies
are adopting nearshoring in recent times
and are moving manufacturing back to
Europe from Asia. The region is changing,
with some parts of Europe, including
Italy, providing cost-competitive prices
when it comes to setting up plants and
factories in the region. Italy, for example,
is frequently seen as a good spot as it is
only a few miles away from North Africa,
yet it provides the economic and political

“In the meantime, while I think North
European ports, such as Rotterdam and
Antwerp, will continue to be amongst
the top performing ports in the region, I
think other ports will catch up. In fact, if
there is peace in North Africa, I think the
Mediterranean will attract more ships due
to our location.

How long will megaships stay?
While the president acknowledges that
not all ports in the Mediterranean are
ready to accommodate 20,000 TEU
megaships, they are catching up. But the
bigger question is if megaships will even
stay relevant in the long run.
“This is a very unpredictable industry.
More than 30 years ago, Contship’s first
ship could only carry 80 containers, but

ships now carry 20,000 containers. I
find it hard to predict that the current
generation of mega containerships will
last for more than one economic life cycle.
Using megaships is only a good economic
option if they are always full. They need
to be full. In this case, I do not think big
is always better, but it is necessary for us
to be prepared,” stresses Ms EckelmannBattistello, who believes 10,000 to 15,000
TEU ships more practical and effective.
In addition, there are currently less than
10 ports in Asia that can accommodate
20,000 TEU ships. For example, Indonesia,
which is one of the largest and most
populous countries in the world, has only
one port that can accommodate a 20,000
TEU vessel.
Keeping it competitive
Choosing to be competitive goes beyond
just reducing rates. After all, shipping in
itself is already cheap. According to the
World Shipping Council, the standard
cost for shipping a DVD/CD player from
Asia to Europe is about US$1.50 while
transporting a kilogramme of coffee is just
fifteen cents.
“In this era, it is all about speed. Each day
that the goods stay idle, whether on the
sea or port, costs money to the operators.
This is why we continuously find ways to
streamline the time wasted. For example
now, our customers can move goods from
our port straight to Milan with no custom
duties. This cuts down on two days of
waiting and red tape bureaucracy.
“Italy is definitely not what it used to be
20 years ago. We are definitely catching
up with the rest of Europe,” explains Ms
Eckelmann-Battistello.
But the spirit of competitiveness needs
to start from within. Ms EckelmannBattistello is well-known among her
colleagues for her demanding nature, but
she does not only expect the best from
her team; she also demands perfection
from herself.
“Even if there is a problem at 3am in the
morning, I will wake up and manage the
problem. Perhaps it is because I am a
woman in this male-dominated industry, I
tend to feel insecure. This is why I must
strive for perfection and always push
myself for better results,” says the Italian.
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Innovate to Stay Ahead

S

upply chain innovation is important for companies of all sizes. It is not
just another strategy for major industry players to up one another. It is a
necessary tool even for small- and medium-sized enterprises (SMEs) to
stay in the business and achieve profitability. To ensure this in today’s evolving
business environment, every company needs to develop and provide effective
and innovative solutions to satisfy their customers.
“If they are willing to make the investment and adopt the latest solutions,
they can leapfrog their competitors in other regions who are still using legacy
technologies,” says Mr Doug Braun, Chief Executive Officer of Kewill,
who believes this is the perfect time for SMEs, particularly in Asia Pacific to
embrace the latest technology innovations.
In this issue, Mr Braun discusses the challenges of many forwarders and the
supply chain industry in the region.
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What is Kewill’s strategy for the Asia
Pacific region for the next 10 years?
The APAC region is a strategic pillar to our
business and critical to supporting our
global customer base.
Having entered the market via acquisition
nearly 10 years ago, Kewill now has direct
operations in Singapore, Hong Kong, China
and Japan, which are augmented with
partners helping us in other countries.
With Asia becoming a leader in global
trade, we see continuing opportunities
to expand the use of the Kewill MOVE®
solutions in the APAC region.
What is your take on the supply chain
industry in Asia Pacific? Do you see
more local companies investing in
automation and technology?
Companies in Asia that are looking to
leverage technology are fortunate in that
their peers in Europe and the Americas
have already done a lot of the hard work
in proving the viability and return of
automation and technology solutions. If
they are willing to make the investment
and adopt the latest solutions, they can
leapfrog their competitors in other regions
who are still using legacy technologies.
Can you share what has been the most
exciting aspect of being the CEO of
Kewill? How has your previous tenure
as CEO of International Business
Systems prepared you for this role?
Joining
the
premier
multimodal
transportation management and logistics
software company in the world – with a
customer list that is the envy of the industry
– is a fantastic opportunity. The chance to
join this dynamic growing company and be
part of the Francisco Partner family again
is a good fit for me. I know the supply
chain industry well and have worked with
Francisco Partners before – both are like
family to me. After six weeks with the
company, I am impressed with the deep
domain knowledge and the passion our
team has for our customers, our products,
and the industry. Each and every day I
wake up excited about the opportunity
to create value for our customers and
employees.
Having spent nearly 20 years with
RedPrairie and living around the globe has
prepared me well for the challenges that
I face today and will face in the future. I
have learned from several of the best
leaders in the industry and do my best to
combine those lessons, my experience
and the ability to listen, to create a valuebased company that focuses on pleasing
our customers.
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What is your top priority as CEO of
Kewill? What do you hope to achieve in
your first year as CEO of Kewill?
I am learning about Kewill from our
employees and our customers. I have
visited all of our global offices and met
with approximately 50 customers since
I started in October. This background
will be a substantial asset to me and my
leadership team as we map out plans for
the next one, three and five years. We are
a company full of industry experts who
have deployed our solutions around the
globe for some of the most influential
names in the industry.
How I can help move us forward is by
utilising my past experience to improve
the organisation’s focus – on products,
service and support. My goal is to create
value for our customers so that Kewill will
continue to be the company people want
to do business with.

The significant advantage APAC first time
adopters have is that they would not have
to complete as much business process
re-engineering or change management
compared with mature technology users
who are adopting their second or third
generation system.
Southeast Asia’s logistics infrastructure
is frequently changing. How do you
think the logistics and transportation
providers need to reinvent themselves
to stay relevant and competitive in the
region?
The key to staying ahead is to focus on the
challenges of today while keeping an eye
on the future. The most successful global
organisations have always been those
who are willing to accept that change in
their markets will occur and can adapt their
businesses ahead of the curve. At Kewill,
we adopt this principle by working closely
with our customers, industry groups and
legislative bodies to understand the future
market direction and then implement
these changes into our software solutions
in time for our customers to leverage
them.

In your opinion, how will the finalisation
of Trans-Pacific Partnership (TPP) and
ASEAN Economic Community (AEC)
affect the region?
Both of these initiatives have the potential
to significantly open up the trade lanes
between the member countries. Many
will see this as a positive change to do
more of what they do or to deliver more
to a wider marketplace. Others may see
it as a bad thing and miss out on a golden
opportunity.
Kewill MOVE on the Cloud is now
running on Amazon Web Services. How
does this benefit your customers?
This delivery option provides our
customers with one of the largest,
global Cloud offerings available in the
marketplace. The overall benefit we have
seen is that more small- and mediumsized customers have been able to access
our solution. The barrier of entry has
been lowered by removing a significant
amount, if not all, of the upfront cost. This
allows them to adopt the solution as an
operational expenditure and removes the
need for large and often lengthy capital
expenditure approval processes.

How important is the role of
sustainability in urban logistics for
Kewill? What are some of the initiatives
Kewill have carried out to promote
environmental sustainability?
Kewill’s solutions allow companies to
manage the physical movement and
storage of goods in the most efficient and
effective manner possible while satisfying
their clients’ needs. In the past, consumers
have looked for the quickest or lowest
cost delivery option, but we can foresee
that soon many will seek the greenest
arrangement. With the multimodal
functionality and broad carrier network we
have in Kewill MOVE®, providing the most
eco-friendly alternative is only a matter of
configuring some business rules.
A recent study conducted by Kewill and
Transport Intelligence found that many
forwarders, even some of the largest,
lack the tools that would give them the
visibility and the agility to prosper. Why
is this so? How can they quickly rectify
this?
The freight forwarding market can
be compared to a very flat pyramid.
That means there are a lot of small
to medium companies and very few

really large companies. The very large
have traditionally suffered from two
issues: growth through consolidation,
where they generally have a disparate
systems infrastructure that needs to be
consolidated onto a single platform, or they
have built in-house solutions and these are
becoming too old and/or too expensive to
maintain. Therefore, they are looking to
leverage market leading solutions from
providers like Kewill to deliver significant
IT cost reduction and business process
standardisation by bringing all their users
onto a common platform.
Meanwhile small- and medium-sized
forwarders have struggled because they
tend to have less IT support capability or
do not have the funds required to access
enterprise class solutions and cant’
compete on a level playing field with their
larger competitors. At both ends of the
market, the margins on shipments are very
low, with the average freight forwarder
achieving approximately four to eight
per cent gross margin, so solutions like
Kewill MOVE® that provide the capability
to upsell other value-added services like
warehousing, customs, compliance and
visibility are enabling forwarders of all
sizes to improve margins and lock their
customer in to their business as a more
strategic and long-term partner.
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Should we ‘make’ or ‘buy’?
By Sunil Rai, Corporate Lawyer, Rodyk & Davidson LLP

Navigating the dilemma
The theory of TCE was discussed by
Ronald Coase when he reviewed the
existence of firms in 1937. Most economic
exchanges are carried out within firms
mainly due to there being a cost to using
the market – the ‘transaction cost’ such
as costs relating to entering separate
contracts with the external parties for each
exchange transaction. If a decision is made
to outsource a function or transact in the
market, then management has to consider
the costs of coordinating the transaction
with the external provider. Various external
service providers, however, have since
arisen due to relatively greater economic
viability in engaging external providers and
greater efficiency or reduction of costs.

I

t is the time of the year to plan ahead and a question arises at your board or budget
meeting – should we outsource this function? Or hire someone to perform this activity?
Several factors come to mind but the key factor is often the costs involved in either
decision – both monetary and hidden costs. In this context, Transaction Cost Economics
(TCE) provides a pertinent thought process for key management employees in a supply
chain entity to determine if the entity would be more efficient if it ‘buys’ a function from
independent firms in the market (eg. outsource manufacturing to China etc) or ‘makes’ the
activities (eg. undertake production, set up retail stores etc) through internalisation of the
function. This article seeks to provide guidance on the key characteristics of TCE and how
they rationalise business considerations in a supply chain entity.
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Firms can organise exchange by arm’slength market transactions or they can
organise exchange internally by vertical
integration. Managers determining an
entity’s vertical boundaries within the
TCE framework would therefore compare
the costs of internal coordination (such
costs include the costs of hiring and
management supervision) to the costs of
going beyond the firm’s vertical boundaries
and using independent market firms and
incurring the fees or costs payable to the
external provider.

If management prefers to eliminate the
costs of internal coordination and enjoy
the benefits of economies of scale and
scope that cannot be attained within the
firm but are available in external providers,
then management would decide to ‘buy’
from the market. Therefore if the cost
of internalisation is higher than the cost
of outsourcing a function or activity or if
such function is beyond the firm’s core
capabilities, then it may be worthwhile
to engage an external service provider to
provide such function.
TCE would however require management
engaging an external service provider
to consider the issues of costs incurred
in searching for relevant suppliers,
negotiating the terms of contracts,
monitoring performance of obligations in
contracts and, if necessary, enforcing any
breach of the terms in the contract.
Coordination issues with market within
the TCE framework
Firms going to the market would however
observe that coordinating processes with
the service provider is critical for purposes
of managing the project and ensuring
timely completion of the relevant function
(i.e. production, distribution, audit etc).
Coordination is further affected if there
is asymmetric information between
parties that allows one party (with more
information) to take advantage of the
situation by trying to obtain further
payments from the other party and
possibly creating distrust between parties.
Additional costs are then incurred when
the less informed party tries to address
this problem of opportunism and lack of
trust through lengthy negotiations or renegotiating existing contracts.
In addition, risks of being held-up
by the external provider may form a
determinative factor for management to
internalise critical functions within their
vertical boundaries and avoid engaging an
external service provider.
Therefore, entities can avoid coordination
issues by internalising certain key activity,
or entering alternative arrangements
such as strategic alliances, investment or
joint venture agreements with suppliers
or partners if these arrangements can
lower overall costs or provide strategic
advantages to parties. Some firms also
use a hybrid of ‘make’ and ‘buy’ models to
efficiently carry out their business activities
and overcome the coordination problems
in the vertical chain. An example is hiring
professionals for regular compliance
functions and engaging external counsels
for transactional or project matters.

TCE’s application on legal services and
compliance functions
The use of TCE in the ‘make’ v ‘buy’
decisions by entities can be observed
in legal and/ or compliance functions –
whether one should instruct independent
firms or hire in-house legal and compliance
counsel to obtain the required services.
For a ‘transaction’ with an external
service provider, the risk of opportunism
in the context of services increases when
management, due to bounded rationality,
is not adept at judging the amount of
costs that should be incurred for the
service being provided or how costs
can be reduced. Such instances have
therefore incentivised certain companies
to internalise the legal and compliance
functions by hiring experienced personnel
(who can be close to the firm’s culture
and business) to manage the legal and
compliance risks internally.

Conclusion
Similarly, management in firms often face
this dilemma in several other corporate
decisions – whether the firm should
‘make’ or ‘buy’ the proposed activities
and functions required for its business
to maximise profits (or minimise losses)
annually. It is a complex balancing act
for management to reach a ‘make-orbuy’ decision as it involves a balancing
of (tangible and intangible) benefits and
costs of integration versus outsourcing. In
a tough economic climate, management
may need to conduct regular reviews of
the need for internalising or outsourcing
any function and process in a manner that
helps to control costs or increase revenue
(or both).

However, by engaging an external service
provider (or ‘buying’ from the market), the
entities look to utilise the external firm’s
expertise and leverage on its manpower
resources and learning economies in
the external service provider who could
be aware of best market practices, in
preparing detailed contracts or avoid
breaches of regulations. Costs are
therefore incurred (in the form of service
fees) in the drafting and/ or enforcement of
the terms and conditions of such contracts
or due diligence exercises or compliance
risk assessments and audits. The costs
incurred in the engagement of the external
firm may possibly be lower than hiring a
full-time personnel if the services provided
are not frequently required by an entity.
In that regard, it is widely observed that
market entities are increasingly but
implicitly using TCE framework in the
hiring of personnel (similar to a ‘make’)
to manage frequently incurred functions
(operational matters or compliance with
regulations) within the firm’s vertical
boundaries, and engaging (‘buy’) services
of external service providers for matters
relating to disputes, transactions or where
specialist knowledge is required.

About the Author
Sunil is a corporate lawyer with Rodyk
& Davidson LLP. The above is for general
guidance only. Any views and suggestions
expressed above are solely of those of
the author. The author can be contacted at
sunil.rai@rodyk.com.
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Managing Social Standards
in Global Supply Chains: Risk
Identification and Mapping
By Nicky Amos, Director, Nicky Amos CSR Services Ltd and Dr Rory Sullivan, Strategic
Advisor, Ethix SRI Advisers

T

he challenges faced by companies in
the 21st century are not just related
to the fact that they now operate in
or source from many more countries than
they did in the past.

Generic Process for Identifying, Assessing
and Prioritising Risk in Supply Chain

With their multiple levels of subcontracting,
in particular in countries or regions where
labour laws are either non-existent or
not enforced, global multinationals can
be significantly exposed to the risks
associated with inhumane practices and
inadequate working conditions. The US
Department of Labor, for example, has a
list of 136 goods produced in 74 countries
that use forced labour, child labour, or
both. These goods include everything
from strawberries, coffee, chocolate and
sugarcane to footballs, bricks, garments,
tobacco and gold.

Five challenges
importance:

are

of

particular

1.		Supply chains have become more
and more complex. Individual products
now often comprise inputs from
many dozens of suppliers. Can global
companies actually monitor and ensure
the integrity and performance of their
suppliers?
2.		
Demands
on
suppliers
have
intensified. In turn, this has exacerbated
the pressures on companies and
employees in supply chains, too often
resulting in downward pressures on
wages and working conditions and
upward pressures on working hours.
3.		The range of issues that need to
be considered and managed by
companies has grown. In recent
years, non-governmental organisations
and others have called on companies to
address issues as diverse as the living
wage, local content and HIV/AIDs. In
many cases, these are issues that have
proven extremely difficult for companies
to manage in their own operations and
factories, let alone in their supply chains.
4.		
Ever closer media scrutiny and
advances
in
communication
technology
have
meant
that
companies cannot hide from their
own practices or those of these
suppliers. This heightened scrutiny
has also meant that the argument that
companies do not have responsibility
for the impacts of their suppliers is
no longer seen as credible, not least
because it is companies’ reputations
that are affected by the actions of their
suppliers.

Risk Identification and Prioritisation Process
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5.		 Legislation. Companies now face a
complex patchwork of national and
international legislation that looks to
hold them to account for the social
issues in their supply chains.
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Changing business perspectives
While companies have struggled to
develop management systems and
processes that enable them to respond
effectively to these challenges, there are
signs of material changes in companies’
approach to the management of social
issues. The most fundamental change
has already happened in most global
companies, namely the explicit recognition
that social issues are business issues and
that business issues are social issues. This
has led many companies to accept that
they do have responsibility for their supply
chains and that they need to strengthen
their oversight and management of them.
Others have gone further. Some have
broadened or reframed the objectives of
their supply chain management efforts
from a narrow focus on costs and
efficiencies, to a wider focus on resilience,
security and quality of supply. Others
recognise that in the quest for higher
social standards, there is a need to work
collaboratively with suppliers and other
stakeholders (such as NGOs and trade
unions) to implement schemes aimed
at, for example, developing opportunities
for advancement, ensuring equal and
appropriate representation, and improving
legal protection for workers.
Finally, some are looking at how they
can ensure that ethical values, as
well as economic considerations, are
appropriately integrated into the decisions
that they make and the management
practices that they adopt.
How can companies identify social
issues in their supply chains?
Different social issues will be relevant to
different companies depending on:
• Jurisdictions they operate in or source
from
• Products or services that they source
• Business model
• Commercial pressures they face
The consequence is that companies will
need to go through their own processes
of identifying the social issues-related
risks and opportunities associated with
their supply chains.
Companies often feel that they are
expected to engage with their entire supply
chain. However, given the scale of most
companies’ supply chains, this is generally
unrealistic. Many companies therefore
chose to focus on their most important
suppliers; those that the company sources
directly from, has significant spend with
and/or views as critical to production. They
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may, in addition, focus on particular “hot
spots” in the supply chain - for example,
suppliers in particular subsectors or
regions that are seen as exposed to these
issues.
Effectively manage supply chain risks
There is now a robust body of knowledge
and experience on how companies may
effectively manage their supply chains in a
way that protects the company’s interests
whilst maximising the social contribution
made by companies.
Supply chain risks – as with other business
risks – need to be managed through
an iterative process. This begins with
an acknowledgement of the key issues
associated with a company’s supply chain
operations:
• Focus on the implementation of formal
policies and management processes
• Effective
engagement
and
communication strategies ensure that
stakeholders contribute to and remain
informed

About the Authors

Generic Management Framework for
Companies to Understand, Identify,
Manage and Control Supply Chain Risks
Wider strategic considerations
Simply managing social issues will not
necessarily deliver the best business
outcomes. Nor, given the breadth and
complexity of the social issues involved,
will it necessarily guarantee the sort of
outcomes sought by employees, suppliers
or civil society.
The three core principles that we
believe should underpin multinational
corporations’ supply chain management
efforts.
1. They should properly understand and,
act on the role that they play in creating
or exacerbating social issues in their
supply chains.
2. They need to identify ways in which
they can develop new buying practices
that support, rather than undermine,
suppliers’ ability to provide decent pay
and conditions for their workers.
3. They need to see their suppliers as
partners, and develop their suppliers’
capacity to manage social issues
through:
• Training and awareness-raising,
• Helping suppliers to build effective
management systems, or
• Encourage suppliers to recognise and
engage positively with trade unions.

Nicky Amos has over 20 years’ experience
in managing and directing corporate
responsibility in global companies,
including The Body Shop International.
Nicky advises organisations on the
development and implementation of
sustainable
development
strategies,
materiality assessments, stakeholder
dialogue, and sustainability reporting and
communication.

Dr Rory Sullivan is an internationally
recognised
expert
on
responsible
investment. He is Strategic Advisor,
Ethix SRI Advisers and a Senior Research
Fellow at the University of Leeds. He has
written/ edited seven books on finance,
environmental and development issues,
including Valuing Corporate Responsibility
(2011) and Responsible Investment (2006).

Advertise in SCA Magazine Today!
Formed in 2007, Supply Chain Asia magazine has evolved into one of the leading supply chain
and logistics titles in Asia Pacific. The bi-monthly magazine informs a targeted global readership
consisting of the world’s largest brand-owning companies, supply chain service vendors, and
regulators of industry trends affecting the business of supply chains, logistics and Asia-related trade.

Total
Readership

52%

38,000

PDF magazine
is available for
download online

manufacturers, brand
owners and shippers

+

59%

Including mailed
distribution of 8,962
and average per issue
pass-on of 3.2

it’s free!

SVP, VP, EXECUTIVE DIRECTOR,
DIRECTOR MANAGER,
SPECIALIST

Printed Magazine Advertisement Dates
Issue

Release Date

Booking Deadline

Materials Closing Date

Jan

1st Week of Jan

5th of Dec

10th of Dec

Mar

1st Week of Mar

5th of Feb

10th of Feb

May

1st Week of May

5th of Apr

10th of Apr

Jul

1st Week of Jul

5th of Jun

10th of Jun

Sept

1st Week of Sept

5th of Aug

10th of Aug

Nov

1st Week of Nov

5th of Oct

10th of Oct

Printed Magazine Advertisement Rates & Dimensions
Page
Double Page Spread (DPS)
Full Page (FP)
Half Page (Horizontal)
Quarter Page (Strip)
Back Cover
Specific Positioning

Pricing
S$8990
S$3890
S$2890
S$2590
+10%
+10%

Trim Size (width x height)
420 x 270 mm
210 x 270 mm
180 x 117 mm
180 x 60 mm
210 x 270 mm
210 x 270 mm

Gutter Size
15mm Gutter
15mm Gutter
15mm Gutter
15mm Gutter

Bleed Size
3mm
3mm
3mm
3mm
3mm
3mm

Interested to advertise? Drop us an email at editor@supplychainasia.org.

Disclaimer: Supply Chain Asia reserves the right to change this feature list without prior notice. Prices are inclusive of GST.

SCA 42

Technology

Procurement 2016:
The Supply Chain Goes Digital
By Emily Rakowski, Global Vice President, Audience Marketing and Demand Generation, SAP Ariba

T

he world today is a different place. There are officially more mobile devices than people. And with
increasing frequency, we use these devices to manage our lives. To shop. To pay for things. To find
restaurants and hail cabs. To network with our friends and family. Many of these same technologies
have made their way into the enterprise. And they are transforming the way we work. Business networks,
for instance, are changing the way we discover, connect and collaborate with our trading partners. They are
giving us access to insights and intelligence that allow us to make better, more informed decisions. They
are, in essence, transforming procurement as we know it.
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So what does the future hold? Here are
five trends to watch:
Supply chains will go digital
Technology has driven a new wave of
productivity by digitising key financial
and business processes and enabling
collaboration across the organisation. This
trend is expected to continue. Paper-based
purchase orders and invoices will become
a thing of the past, replaced by end-toend automated transactions. But more
importantly, best-in-class organisations will
fuel the next wave, leveraging business
networks to extend these processes and
systems beyond the four walls of the
enterprise and create a shared community
of partners executing improved, fully
automated, and coordinated processes in
a more informed way than in the past.
Fuel
innovation
collaboration

and

increase

in

Many companies have taken steps to
improve the efficiency and effectiveness
of their supply chain operations by
automating key processes such as
procurement, orders, invoicing and
payment. And with good reason. Research
shows that companies who have
embraced digital strategies are seeing real
value, boosting revenues more than nine
per cent, market valuation more than 12
per cent and profitability by over 26 per
cent.
Led by procurement, many of these
companies will take things to the next
level and enable new processes that
drive more collaborative, intelligent and
transparent ways of operating. Processes,
like dynamic discounting, that allow them
to secure discounts that can be reinvested
in research and development and funding
to expand their business. Contingent
workforce management through which
they can identify and manage highlyspecialised resources needed to develop
that next-generation product. Or networkbased spot buying through which they can
improve the purchasing process for lowvalue, non-sourced items and eliminate
maverick buying.

Business will run simpler

Procurement will get smarter

Personal networks from Facebook to
Twitter have made it simple for consumers
to shop, share and consume in new and
more informed ways. Business networks
provide an equally easy and scalable way
for companies to discover, connect and
collaborate with the trading partners and
resources they need to operate in today’s
dynamic world. Procurement will tap
into these networks to create a simple,
consumer-like experience where with
just a few clicks, they can shop for goods
and services, place and manage orders
and pay for them electronically, view and
manage spend across all major categories
through a single, connected platform.

Like their social counterparts, business
networks house incredible amounts
of insights and data. Procurement will
unleash the power of this information to
optimise their supply chain decisions and
accelerate innovation and growth. They
may, for instance, access performance
ratings on potential trading partners
along with recommendations from
the community to determine who to
do business with or detect risk in the
supply chain. Or combine in-the-moment
purchasing data with historic trends to
predict stock outs before they happen and
direct replenishment. Or gain real-time
insights into invoice approval status to
more efficiently manage cash.

Lines will blur
Fueled
by
digital
technologies,
procurement will take the lead in
integrating business processes and
collaborating across functions in entirely
new ways that drive value. CPOs will, for
instance, engage in helping to manage the
financial supply chain, turning payables into
a profit centre because they have real-time
visibility into whether an invoice is okay to
pay and whether it has it been matched
against purchase orders and contracts.
Or extending days payable outstanding to
improve the overall balance sheet while
at the same time offering early payment
discounts to suppliers because to mitigate
both financial and supply risk.

In today’s global and connected economy,
digital supply chains are the onramp to
innovation and success. And if you want
to be among the winners, you need to
get on the highway and go fast. Start
today by reimagining your supply chain.
Develop digital strategies that allow
you to proactively evolve ahead of the
competition. Employ comprehensive
solutions that support the entire sourceto-settle process and create value for all
parties involved in it.
Do not just think about the future, see it
and shape it to your advantage. In doing
so, you will deliver your organisation to
new worlds of excellence.

About the Author
Emily Rakowski is Global Vice President
of Audience Marketing and Demand
Generation at SAP and Ariba. In this role,
she drives demand and market awareness
for procurement, finance and business
networks solutions to promote customer
value and ensure business growth. Emily
brings over 20 years of experience in
high tech marketing and management
consulting to SAP, with prior procurement
and sourcing-focused experience at Ariba
and A.T. Kearney.
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It’s a Wrap!
SCA Awards 2015 Post-Event Coverage

O

n 19 November 2015, more than 350 professionals from the logistics and supply chain industry gathered at the Swissotel the
Stamford to celebrate the achievements and success stories of the industry.

Lighting up the event was Ms Jasmine Tan hosting the event with her quirky demeanour andlight-hearted jokes. Additionally, gracing
the event was Mr Teo Ser Luck, Minister of State and Minister of Manpower as the Guest of Honour for the night. Following the arrival
of the Minister, the awards ceremony began with a speech from the Founding Chairman of Supply Chain Asia and Executive Chairman
of YCH Group, Mr Robert Yap, on the achievements of the organisation. To commemorate Supply Chain Asia’s 10th Anniversary, a
special award was prepared for the night to reward the BOA members, Mr Paul Bradley, Dr Robert Yap and Professor Mark Goh for
their dedication and contributions that help build the success of the organisation.

10 Years of Dedication Awards (for BOA members)

Paul Bradley
Chairman & CEO, Caprica
International
(Vice Chairman of SCA Board)
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Robert Yap
Executive Chairman, YCH Group
(Chairman of SCA Board)

Mark Goh
Director, Industry Research,
The Logistics Institute-Asia Pacific

The Fete Musicians were invited to
serenade the crowd that evening. With
their strings rendition of classics like
Viva la Vida and pop songs, like Just Give
Me a Reason and Accidentally in Love, it
was an enjoyable night filled with great
music and sumptuous food. A gathering
of all the established professionals in the
industry, the event also serves as a good
base for the industry contacts to network
while paying tribute to the high-achievers.

Panel of Judges for
SCA Awards 2015
Mr Jaya Moorthi
Hewlett Packard Asia Pacific Pte Ltd
Mr Bjorn Jensen
Electrolux
Mr Roland Chong
Estee Lauder
Prof Mark Goh
The Logistics Institute – Asia Pacific
Mr Vijay Anand
Oracle Corporation
Mr Peter O’Brien
Russell Reynolds Associates
Mr Travis Wong
Baker Hughes
Mr Koh Jin Kiat
Harley-Davidson
Ms Roxane Desmicht
Infineon Technologies
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Individual Awards - Supply Chain Professional of the Year
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Industrial

Fashion

Fast-moving Consumer
Goods

Wong Kwee Meng
Senior Manager, Asia
Supply Chain, 3M Asia

Andreas Becker
Vice President SCM,
South Asia, adidas

Ingeborg Veelenturf
Regional Supply Chain
Network & Logistics
Director – Asia Pacific &
Africa, Kellogg Company

Pharmaceutical

e-Commerce

Food & Beverage

Technology

Tonet Rivera
SVP, Global Supply Chain,
Mead Johnson Nutrition

Noam Berda
CEO, RocketUncle

Kong Wai Wei
Director of Logistics,
Starbucks

Michael Koh
Regional Head of
Procurement, T-Systems

Special Individual Awards

Young Professional
of the Year

Supply Chain Educator
of the Year

Most Inspiring Supply Chain
Professional of the Year

Woman Supply Chain
Professional of the Year

Genevieve Ong
Senior Analyst,
Dealer Development,
Harley-Davidson

Tan Yan Weng

Karmjit Singh
Chairman, Chartered
Institute of Logistics and
Transport, Singapore

Yasmin Aladad Khan
Senior Vice President,
Southeast Asia and South
Asia, DHL

Head, Logistics and
SCM/ Urban Transportation
Management
Programmes,SIM University

Supply Chain CEO
of the Year

Wolfgang Baier
CEO, Singapore Post
Limited

Visionary of the Year

Hall of Fame

Brian Miles
Managing Director, SSI
SCHAEFER Asia Pacific

Alfred Hofmann
President South Asia
Pacific, Kuehne + Nagel
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Special Corporate Recognition Awards

Most Enterprising 3PL SME of the Year
(Singapore Only)

Most Innovative Solutions Partner of the Year

Yang Kee Logistics

Swisslog

Yang Kee Logistics was awarded the “Most Enterprising 3PL SME
of the Year” at the recent Supply Chain Asia Awards 2015. This
year also marks the up and coming total logistics player’s 25th
anniversary in the logistics industry.

Swisslog, a leading provider of integrated logistics solutions for
warehouses and distribution centres has won the Most Innovative
Solutions Partner of the Year in the Supply Chain Asia Awards
2015. Swisslog received this recognition as the most inspiring
equipment service provider that offers high level of innovation and
original services and products to the supply chain industry.

The journey was definitely not an easy one – Yang Kee Logistics
started with a fleet of two trucks in 1990 has gone through much
transformation and progression internally and externally to meet
the fast changing economy to become a total logistics solutions
provider today.
The award symbolises Yang Kee Logistics’ recognition in the
logistics sector, built on the leadership of its Management and the
hard work of all its employees. It is also a catalyst of motivation to
move the company forward to greater achievements in the near
future.
Yang Kee Logistics will continue to look forward to expand and
develop new business verticals and services to support the
different business sectors with their logistical needs so that they
can focus on their core business. With presence in nine countries
and 12 cities currently, Yang Kee Logistics also has aspirations to
internationalise and bring better logistical value and integration to
the global market.

We are honoured to receive the recognition as the Most Innovative
Solution Partner of the Year. It is inevitable that innovative and
reliable solutions that provide higher productivity while using
minimum labour are needed in today’s logistic industry. The
award will certainly inspired our team to continue to bring in more
innovative offering from Swisslog to the market.
Swisslog believes changes is inevitable in the way to do business
as we aim to grow further. Innovation is vital to face these changes
ahead of us. For over 20 years, Swisslog has grown its Southeast
Asia offices to full organisational strength to implement integrated
systems and services from a single source – from consulting
services to design, implementation and lifetime customer support.

By Koh Seng Teck, Head of Swisslog WDS Southeast Asia

Yang Kee Logistics would like to thank its clients, stakeholders,
partners and employees for their trust, support and contribution
to this milestone and achievement, and extend its heartfelt
appreciation to Supply Chain Asia for organising the event and
awarding the accolade.

By Ken Koh, Managing Director, Yang Kee Logistics Pte Ltd

Supply Chain Software Partner of the Year
Oracle Corporation
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Overall Supply Chain Partner of the Year
Sea Freight Partner of the Year
DPDHL Group
DHL, the world’s leading logistics company, is proud to have been recognised at the Supply Chain Asia Awards 2015, receiving three
awards at the prestigious ceremony. The Global Forwarding division was named ‘Sea Freight Partner of the Year’, the Supply Chain division
awarded ‘Overall Supply Chain Partner of the Year’, and the Express division’s Senior Vice President Yasmin Aladad Khan was named
‘Woman Supply Chain Professional of the Year 2015’.
Special thanks must be made to the talented and dedicated teams across Asia Pacific whose combined efforts were fundamental to
the achievements. Each and everyday, in excess of 70,000 DHL colleagues across the diverse and expansive region are responsible for
providing an unrivalled portfolio of logistics services encompassing everything including international express deliveries, warehousing,
customs brokerage, freight forwarding and last mile deliveries. Our people are at the core of our success and the awards are testament
to the efforts and dedication across this important region.
Asia Pacific is a key growth region for DHL and a focused investment strategy has led to the rapid development of state-of-the-art
warehouses, complex multimodal transport operations and establishment of a sophisticated Express network.
Our customer-centric approach puts the customer perspective at the heart of everything we do. By forging strong relationships and
working in partnership, it enables us to design, implement and execute bespoke logistics solutions to meet operational demands.
Underpinned by rigorous processes with a focus on operational excellence, this is the reason why leading companies across a broad
spectrum of industries choose DHL as their provider of choice.
With specialised solutions for growth markets and industries, a proven commitment to corporate responsibility and an unrivalled presence
in developing markets, DHL is decisively positioned as “The logistics company for the world”.

By DPDHL Group
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Corporate Awards

Air Freight Partner of the Year

Air Cargo Operator of the Year

CEVA Logistics

Hactl

It is an honour for CEVA to be the recipient of the “Airfreight
Partner of the Year” award, a great recognition given to us for
our best practices, innovation, value creation and capabilities to
deliver quality services to our valued customers in the region. Our
strong partnership with the core carriers is a competitive strength
of CEVA. As a company, we have built on strategic collaborations
in procurement and air freight network capabilities to serve our
customers better.

Hong Kong Air Cargo Terminals (Hactl) is delighted to be named Air
Cargo Operator of the Year in this year’s Supply Chain Asia Awards.

This is also the first time CEVA has also been shortlisted as a
Finalist in all the four key categories – Seafreight Partner of the
Year, Global 3PL of the Year and Overall Supply Chain Partner of the
Year. We believe this is a result of the strong strategy execution
based on our new business line model.

With no submission requirement, and no voting by outside parties,
this recognition is a direct result of the views of the expert judges
whose task was to examine the candidates, and decide which of
them was to receive the ultimate accolade. We are delighted to
be honoured.

We look forward to accelerate the growth that we have started to
build this year into 2016 and beyond. Let me take this opportunity
to thank all our customers, carrier partners, business partners and
most importantly our employees for their support and making this
award possible. Well done, team CEVA!

We wish to thank the members of the expert panels who gave up
their time to consider the candidates’ qualifications for each award
- and for choosing Hactl as one of the distinguished recipients.

By Elaine Low, Executive Vice President, Southeast Asia,
CEVA Logistics

It was particularly gratifying that, despite fierce the competition
in our industry, Hactl has succeeded in maintaining the quality
and innovation that have been two of our core values since we
first opened our doors in 1976. It is a valued endorsement of our
commitment to maintaining quality and service standards.

Credible awards schemes, such as, this can only be a force for
good in the industry. They provide rare and valued recognition of
the people who really drive the service quality and consistency
that collectively achieve overall industry improvement. In Hactl’s
case, these are the dedicated staff who work under pressure in all
weathers, night after night, to meet our customers’ expectations
and requirements. The motivational value and team-building effect
of such public accolades should not be under estimated.
We also applaud the excellent work of the Supply Chain Asia
organisation, which works hard to bring together professionals
from within the logistics and supply chain industry in order to
pool and share knowledge, learn from one another and create
opportunities for collaboration.
Hactl is honoured to accept this award; and we dedicate it to our
long-serving, hard-working workforce.

By Mark Whitehead, Chief Executive, Hactl
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Last Mile Partner of the Year

Global 3PL of the Year

Singapore Post Limited

DB Schenker

SingPost is on a transformation journey from being a domestic
postal service provider to becoming a global e-commerce logistics
company. We are very honoured to receive accolades for the
efforts that we have invested in this transformation.

On behalf of Schenker (Asia Pacific), we are deeply honored and
humbled by this recognition as Global 3PL of the Year from among
our peers and customers in the market.

SingPost is privileged to have some of the most experienced,
talented and diligent employees, management, and leadership
that have kept our business thriving. SingPost remains rooted in
our core values and with a solid foundation that we have built over
the years; we are now leap frogging into e-commerce logistics.
We hope to open more doors internationally for our customers and
brands as we enhance our capabilities in building an end-to-end
global e-commerce logistics platform and trusted communications.

By Mervyn Lim, Deputy Group CEO (Corporate Services) & Group
CFO, Singapore Post Limited

Our focus and obsession has always been to create innovative
logistics solutions which connect, enable and simplify the supply
chain for our customers. This award thus validates the tireless
efforts from our colleagues, and also the support from our
customers, to whom we share this award with.
Moving forward, our continuing focus on Operations Excellence to
drive value into our customers’ supply chains will be a cornerstone
of our 2016 strategy. This encompasses an Enterprise-wide
emphasis on Innovation, in particular originating from our spectrum
of vertical market supply chain management solutions. Apart from
major automation projects going live in 2016, we will be enhancing
our solutions portfolio with further vertical segmentation (for
instance in Consumer & Retail segments), as well as strengthening
our network products such as our Production Vendor Managed
Inventory (PVMI), ‘Landbridge’ and transportation services. We
will continue our rapid expansion plans in key emerging Asia
Pacific markets, such as Vietnam, Myanmar, and so on, to intensify
our network density and thus better serve our customers needs.
As Schenker Asia Pacific is a past recipient of the Best Sea Freight
Forwarder and Best Air Freight Forwarder awards, this Global 3PL
Award caps a wonderful tri-fecta of flagship awards validating DB
Schenker’s market leadership in end-to-end logistics and supply
chain management services.

Sea Port Operator of the Year
PSA Singapore
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DB Schenker in Asia Pacific has an extensive history of over 50
years in the region, with an operational footprint of more than
13,000 employees in over 400 locations, and serving a diverse
range of industries such as automotive, aerospace, electronics,
fashion, healthcare, high-tech, industrial, retail and consumer
goods, as well as trade fair forwarding, special transports and
services for major sporting events.

By Norman Mummery, Senior Vice President, for Contract Logistics
and Supply Chain Management, Asia Pacific, DB Schenker

Asian 3PL of the Year

Asian 3PL of the Year

Kerry Logistics

YCH Group

Kerry Logistics is honoured to be named the Asian 3PL of the
Year at the Supply Chain Asia Awards 2015. Having received the
same title for two consecutive years in 2011 and 2012, this is the
third time Kerry Logistics is recognised as the top performing
Asian-based 3PL at one of the region’s most prominent supply
chain events. It serves as an acknowledgment of Kerry Logistics’
dedication to serving the world’s top brands and providing bestin-class integrated logistics, international freight and highlycustomised solutions to enhance clients’ supply chain efficiency,
reduce operating costs and expedite the time to market.

YCH Group, Asia Pacific’s leading end-to-end supply chain
management and solutions company, was recognised as “Asian
3PL of the Year” at the Supply Chain Asia Awards 2015. Award
finalists were assessed by an independent nomination committee
based on a comprehensive list of criteria such as the level of
customer service, size and scale of regional network, IT capability,
approach to sustainability & CSR issues, level of local knowledge
of developing Asian markets, security and risk management
capabilities, ability to handle specialised shipments and launch
or upgrade of new products and services on an ongoing basis to
match market needs.

Kerry Logistics is fully committed to becoming a major logistics
provider for the new Silk Road. In Asia, as the connectivity between
ASEAN and Greater China continues to improve, Kerry Logistics
is currently developing an ASEAN-wide regional express platform
to support the increasing intra-ASEAN trade and fast growing
e-commerce market. In China, the company has entered into a
strategic cooperation agreement with China Railway Import and
Export Company in mid-2015 to leverage the extensive network
and service expertise of both companies for further development
opportunities. Internationally, Kerry Logistics is extending and
deepening its network penetration into new markets such as the
Middle East, Canada, New Zealand and the US.
We would like to thank our customers who have voted for us and
have put their trust in our capabilities. It is the joint efforts of our
dynamic team of colleagues in 550 offices across 40 countries
that make it possible for us to provide the best-in-class logistics
services to the world’s leading brands. Looking ahead to 2016 and
beyond, Kerry Logistics will continue to leverage our strong Asian
foothold to increase the breadth and scale of integrated logistics
solutions for our clients. We will further work towards our strategic
objective of strengthening our global network while unleashing
the potential of the business opportunities available in the region.

By Kerry Logistics

We are proud to win the ‘Asian 3PL of the year’ award and it is
an acknowledgement of YCH’s leadership in the supply chain
and logistics industry throughout the Asia-Pacific region. Moving
ahead, we have positioned ourselves for greater expansion as we
continue to power the growth of our customers across Asia. YCH
will also support workforce upgrading through industry capability
development programmes to equip fresh graduates of Institutes of
Higher Learning with hands-on skills through On-the-Job Training
(OJT) with the introduction of the state-of-the-art Supply Chain &
Logistics Academy™ within Supply Chain City™.
YCH clinched the same award for four consecutive years from
2007 to 2010, making the win the fifth on record. In addition, this
milestone comes on the back of YCH’s recent awards from Dell
Inc. and World Wide Technology, Inc., namely ‘Partner of the Year’
Award and ‘Excellent Partner Award’ respectively.
In conjunction, Supply Chain Asia also commemorated its 10th
anniversary and as part of the occasion, Dr Robert Yap, Executive
Chairman of YCH Group and Founding Chairman of Supply Chain
Asia was conferred the ‘10 years SCA Board Recognition Award’,
in recognition of his long term contribution and dedication to the
supply chain community and industry at large.
Fast approaching the completion of YCH’s new corporate HQ at
Supply Chain City™ next year, the company will leverage on the
new development to further establish its commitment to support
multi-national corporations as well as local companies in their
growth throughout the Asia Pacific region.

By Bennett Neo, Chief Executive Officer, YCH Group
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An end with a bang
The next set of awards that evening and the highlight of the
Awards was the Corporate Awards. The biggest winner of the
night was DPDHL Group. In addition to Ms Yasmin Aladad Khan’s
win as the Woman Supply Chain Professional of the Year, DHL
Global Forwarding was the highly voted organisation for sea
freight with a strong Asian base winning the Sea Freight Partner
of the Year. Lastly, By the end of the night, DHL Supply Chain
has also clinched the Overall Supply Chain Partner of the Year.
This award honours the company that fully dedicates itself to
the supply chain cause and participates actively in community
initiatives and the industry.
The surprise of the night came during the Asian 3PL of the Year
category. For the first time ever in the history of Supply Chain
Asia Awards, there is a tie in the category after a rigorous judging
session. To commemorate the 10th Year Anniversary of Supply
Chain Asia, both nominees, YCH Group and Kerry Logistics, were
awarded as joint-winners for their success and commitment to
the industry.
Ending the night on a positive note was Mr Paul Bradley, closing
the event with a short heartfelt speech. We would also like to
take this opportunity to thank all the guests who took the time
to come for the Awards. In addition, we would also like to say
a massive thank you to all our respected judges as well as our
endorsers for all your support in 2015 bringing Supply Chain Asia
to even greater heights. Finally, we would like to congratulate all
of the winners and nominees. Your contributions, commitment
and passion for the industry are certainly an inspiration to all of
us.
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Corporate Endorsers
platinum

gold

silver

Proudly
Sponsored by

(silver sponsor)

Corporate Endorser Profiles
Honeywell | www.vocollectvoice.com

When a prospect asks, ‘Why Honeywell?’, the answer is simple - Honeywell is the only organisation that offers Vocollect voice solutions
to global customers to better optimise their business. It is a balancing act to drive profitable growth and streamline existing processes to
further reduce costs and make an efficient business run even better.

Infolog | www.infolog.com.sg

The team is Infolog’s asset and also what makes the company stands out from the rest. Passionate about their work, serious about what
they are doing, creative and hard working with the right attitude. The senior team came from Logistics & Supply Chain IT industry with
over 10 years of experience. This is the elite team that drives the company forward. They are supported by a junior team that is specially
selected for their role and some of them are top students from well-known universities in this region. They crafted the unique solution
that is user-friendly yet with rich features for end-to-end operational needs. The result is a software that is enjoyable to use, can reduce
operation cost and improve customer service.

Kerry Logistics | www.kerrylogistics.com

Kerry Logistics is a leading logistics service provider in Asia with extensive operations across Greater China and the ASEAN region, as
well as the largest Hong Kong-based international third-party logistics service provider. It is principally engaged in the integrated logistics
and international freight forwarding businesses and has more than 550 office locations in 40 countries and territories supported by a large
agency network across six continents.

Manhattan Associates | www.manh.com

Manhattan Associates is a best-in-class global solutions provider for Supply Chain Commerce leaders—organisations intent on creating
enduring market advantages by leveraging their supply chains. They help their customers successfully manage accelerating and fluctuating
market demands, as well as master the increasing complexity and volatility of their local and global supply chains.

Oracle Corporation | www.oracle.com

Oracle is shifting the complexity from IT, moving it out of the enterprise by engineering hardware and software to work together—in the
cloud and in the data centre. By eliminating complexity and simplifying IT, Oracle enables its customers—400,000 of them in more than
145 countries around the world—to accelerate innovation and create added value for their customers.

oTMS | www.otms.cn

oTMS is a fast growing cloud and mobile transportation software company backed by investors including Matrix Partners - leading
US venture capital firm and Baidu. Established in Shanghai, 2011, oTMS came up with unique and innovative solution to engage all
transport parties like shippers, 3PL, trucking companies, drivers and consignees into collaborative, real time shipment workflow. oTMS
offers multi-layer partner connectivity, transport contract management, shipment bidding and dispatch, driver/mobile track & trace and
ePOD, consignee feedback, freight settlement and performance reporting. oTMS is used by over 100 shippers and carries in China who
dispatched over 3 million shipments in 2014.
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Quintiq | www.quintiq.com

Every business has its supply chain planning puzzles. Some of those puzzles are large. Some are complex. Some seem impossible to
solve. Since 1997, Quintiq has been solving each of those puzzles using a single supply chain planning and optimisation software platform.
Today, approximately 12,000 users in over 80 countries rely on Quintiq’s software to plan and optimise workforce, logistics and production.
Quintiq has headquarters in the Netherlands and the US, and offices around the world.

SSI SCHAEFER | www.ssi-schaefer-asia.com

Since its inception in 1937, SSI SCHAEFER has been an owner-operated, German family company. With over 50 subsidiaries worldwide,
SSI SCHAEFER is a strong and reliable partner. Whether in industry, trade, commerce or public organisations, products are in use on all
continents and fulfil tasks efficiently and competently.

Swisslog | www.swisslog.com

Swisslog designs, develops and delivers best-in-class automation solutions for forward-thinking hospitals, warehouses and distribution
centres. Swisslog is an inspiring global organisation with 2,500 talented employees in more than 20 countries on four continents and
customers in more than 50 countries.

Telstra | www.telstra.com.au

Telstra is the leading telecommunications and information services company in Australia. The company provides end-to-end solutions
including managed network services, global connectivity, cloud, voice, colocation, conferencing and satellite solutions. The company
has licenses in Asia, Europe and the US and offer access to over 2,000 PoPs in 230 countries and territories across the globe. Telstra’s
extended reach means that the company can offer customers smarter technology solutions to support sustainable business growth.

Thomson Reuters | www.risk.thomsonreuters.com

Thomson Reuters Risk Management Solutions bring together trusted regulatory, customer and pricing data, intuitive software and expert
insight and services – an unrivaled combination in the industry that empowers professionals and enterprises to confidently anticipate and
act on risks – and make smarter decisions that accelerate business performance.

YCH Group | www.ych.com

Founded in 1955, YCH Group is the leading integrated end-to-end supply chain management and logistics partner to some of the world’s
largest companies, including Dell, Motorola, Samsung, LG, ExxonMobil, Unilever, LVMH and Royal FrieslandCampina. YCH Group’s suite
of innovative award-winning end-to-end supply chain management solutions, such as Intribution™, Intrabution™ and Retrogistics™.

silver sponsor
PT Kamadjaja Logistics | www.kamadjaja.com
PT Kamadjaja offers fully integrated logistics services, with extensive network and
modern warehouse and facilities. As a member of Kamadjaja Group companies,
PT Kamadjajawas founded in 1968 as one of the pioneer in logistics industry in
Indonesia. Almost five decades later, the company has expanded into one-stop
integrated logistics solutions to customers from a wide range of industries.
Nowadays, we offer the integrated logistics services of:
• International Freight Forwarding
• Domestic Freight Forwarding
• Land Transportation
• Warehouse Management
• Inventory Management
• Distribution Management
• Order Management
• Custom Clearance
• Custom Documentation
• Custom Consultancy
• Duty Drawback
• Supply Chain Consultancy
• Project Cargo
• Re-packing Services and Toll Manufacturing
With more than 355 destination points and 22 distribution centres operated across Indonesia, Kamadjaja will strengthen the logistics hub
throughout Indonesia and regional presence.
PT Kamadjaja has hands-on experience with the local condition, and true nationwide network in Indonesia, with fully integrated and
modern logistics services. Kamadjaja is the preferred one-stop logistics solutions provider.
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Corporate Brochure
Connect. Communicate. Collaborate.

www.supplychainasia.org
Supply Chain Asia is a not-for-profit professional body
that aims to bring professionals from within the logistics
and supply chain industry together to share knowledge,
promote innovation and create opportunities for
collaborations.

Be our Corporate Endorser
As a not-for-profit entity, SCA relies on the goodwill of many organisations to build up a community that shares
knowledge, improves networking and enhances the image and career development of professionals in the most
dynamic industry.

cORPORATE ENDORSEMENT PACKAGES
Silver

Gold

Platinum

S$15,000/yr

S$20,000/yr

S$30,000/yr

(aft GST S$16,050)

(aft GST S$21,400)

(aft GST S$32,100)

15

25

30

15

18

20

15

25

30

1

1

2

12 months

12 months

12 months

Feature Ad in digiMag Portal

40% Off

40% Off

40% Off

digiMag PDF

6 months

6 months

6 months

MEMBERSHIP
Number of Representatives
digiMag Pdf (Monthly)
Special Edition Magazine (Print)

Events & Networking
Complimentary Passes to Supply Chain Asia Forum
Free Exhibition at Annual Supply Chain Asia Forum
Priority Seating for Awards
Complimentary Passes to Other Events
Exclusive Events-hosting*
Special Invite to TSC Events

Advertisements Slot
Banner Ad in SCA Portal

SCA Magazine (Full Page Ad)***

2

(additional ad - 40% Off)

(additional ad - 40% Off)

4

6

2

3

3

Academy
Complimentary Training Seats
Priority Seating

*Cost of event to be borne by endorser; additional events to be co-hosted will be charged at $10,000 per event
**Complimentary seats are only available for non-WDA sponsored training programmes
***Only SCA magazine issues will be available in print.
If you are interested in our membership, kindly email us at admin@supplychainasia.org or call us at +65 6898 1581.
Supply Chain Asia reserves the right to change the information without prior notice.
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Stand Out From The Crowd
Throughout the year, SCA conducts regular networking sessions, and hosts sponsored events to facilitate
knowledge-sharing and award recognition to outstanding members of
the community.

Events Calendar
Supply Chain Asia Leadership Series (More details coming soon)
This recently developed Leadership Series features top, influential leaders who have an in-depth understanding
of the Asian business and supply chain landscape to share their experiences in leading some of the world’s
most significant and innovative organisations.

Let’s Talk Cargo! 2016 - 25 February 2016 (Hosted by CAG)
Let’s Talk Cargo is an annual series of air cargo and freight dialogue hosted by the Changi Airport Group to
discuss various challenges, developments and issues impacting the sector. Discussions are specially focused
on growing air cargo businesses in the pharmaceuticals and e-commerce industries.

Trade Compliance Dialogue - 24 March 2016
Intra-trade in Asia has also been growing and this has, in turn, led to expanded growth for the regional sea,
air and road transport to thrive. But as trades grow, many countries struggle in ensuring compliance in terms
of importation and exportation of goods, while at the same time, assist in its own economic growth. This
dialogue aims to bring together industry professionals to tackle issues relating to trade compliance.

Retail and e-Commerce Asia - 26 May 2016
With Asia Pacific becoming the largest e-commerce market, retailers must adopt an integrative approach to
thrive in today’s cutthroat consumer market. In this event, the dialogues and panel discussions aim to discuss
upcoming trends and share the challenges and opportunities that arise from the booming e-commerce
industry from a logistics and last mile fulfilment point of view.

Supply Chain Asia Forum - 6-8 September 2016
Supply Chain Asia Forum aims to address the opportunities and discuss the challenges faced by the industry
in the region. The forum adopts a successful format consisting of industry site visits, panel sessions and
technical tracks. Each September, this event will see multimillion dollar companies across various industries
participating to tap on the vast networking platform.

Supply Chain Asia Awards - 17 November 2016
Each year, SCA honours inspiring organisations and individuals in the industry. The Awards are designed to
recognise the very best achievements in supply chain, and identify the respective teams and professionals
that are performing their functions to the highest possible standards. Nomination period for the Awards is
May – August, followed by the awards presentation in November.
Our previous winners include:
DHL Supply Chain, FEDEX, Kerry Logistics, Port of Singapore, Hactl, Changi Airport Group, Maersk Line
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Knowledge is Power
Formed in 2007, Supply Chain Asia magazine has evolved into one of the leading supply chain and logistics titles
in Asia Pacific. The bi-monthly magazine informs a targeted global readership consisting of the world’s largest
brand-owning companies, supply chain service vendors, and regulators of industry that affect the business of
supply chains, logistics and Asia-related trade.

Editorial Calendar 2016
January
2016 Industry Forecasts
Awards 2015 Feature
March
Trade Compliance & Risk Management in ASEAN
May
e-Commerce & Retail Industry in APAC
July
LSP M&A Impacts
September
Supply Chain in Asia
November
What Does it Take to Be a Top Supply Chain?

Learn the Ropes
Supply Chain Fellowship Programme
The main objective behind this programme is to identify and
validate a list of criteria to recognise top professionals in each
sector. This is in line with the Singapore government’s aims to
promote mastery of skills and be the global knowledge hub. In
the supply chain industry, professionals are more valued for their
experience than paper qualifications. As such, Supply Chain
Fellowship Programme ensures that the industry recognises the
masters in the supply chain field.

Supply Chain Leaders Forum
In collaboration with EDB, SMU and NUS, Supply Chain Leaders
Forum brings top leaders together to deliberate on the challenges
they are facing. In addition, their 1st and 2nd line of commands
will also be invited to attend masterclasses and workshops led by
leading institutions and selected faculty members.

Supply Chain Asia e-Learning Programme
The ongoing evolution of the digital domain has made it easier
to make contents available online. In view of the unique online
community, SCA Academy will seek to offer online training and
courses aimed at industry professionals and veterans.

Readership Statistics

70,000+ unique visitors per month
850,000+ page views per month
1.8 million hits per month
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LogiMat® - your ideal storage and picking solution for
small parts
The vertical lift LogiMat® is a well-rounded complete solution for
high-performance storage and order picking. It can be used as a
stand-alone solution or integrated with other warehouse areas,
conveying systems or workstations to help optimise internal
processes. Thanks to its scalable concept, the functionality of the
LogiMat® can be customised specifically to individual customer
requirements. Contact us today for more information.
Schaefer Systems International Pte Ltd
P: 65/6863 0168 · info.sg@ssi-schaefer.com · www.ssi-schaefer.com

