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Southeast Asia Tops Global Consumer 
Confidence Survey
According to Nielsen Global Survey of Consumer Confidence, Southeast Asian consumers are 
among the most confident in the world when it comes to their economic prospects. Dynamic 
growth and an expanding middle class are cited as the main reasons. >>> pg 4

Weak Demand Continues To 
Hamper Cargo Markets
Preliminary traffic figures for the month of June released by the Association of Asia Pacific 
Airlines showed prolonged weakness in air cargo markets. >>> pg 6



Our monthly industry brief provides an 
accurate commentary of the various business 
headlines affecting the Asian markets. 
Concise, impartial and easy to digest, the 
Supply Chain Asia Industry Headlines is 
designed to help our readers track business 
trends, and understand the implications 
of major happenings in bite-sized chunks. 
In addition to providing our readers with 
the information to make smart business 
decisions quickly and effectively, we also 
include write-ups of upcoming events and 
academy programmes in individual copies.



To say that today’s supply chains are 
big, complex and expensive is an 
understatement. After all, a typical full-

scale supply chain operation comprises of a 
number of supply-chain processes, supported 
by networks of suppliers, sub-assemblers and 
logistics companies around the world.

But with the rise of 3D printing, the trend 
shows that the world is entering an era of 
small, simple and cheaper supply chains. 3D 
printing (or “additive manufacturing,” as it 
is called in industrial circles) may encourage 
companies to move from long-distance 
production to cheaper mass-production at 
home. 

With more goods being ‘near-sourced’, the 
industry can expect a decline in shipping and 
air cargo volumes. But the potential of 3D 
printing in the industry goes beyond simply 
manufacturing goods. It drives the idea of 

product customisation. With traditional supply 
chain strategies, retail stores limit consumers 
to the products choose to carry. Now, 3D 
printing allows shoppers to customise an 
item to best suit their needs before sending 
it to the printer for production. Imagine how 
this can result in massive warehouses and 
distribution centres to be redundant in the 
future.

Experts say the capability of 3D printing 
producing products from concept to 
completion is still five to ten years away. The 
supply chain industry cannot afford not to 
tackle the challenges 3D printing will bring to 
their businesses.

Is Less Supply Chain the Future 
of Supply Chain?



The impact of 3D printing 
on supply chains

Manufactured goods 
are ‘pushed out’ and 
distributed through 

warehouse networks to 
customers

Long lead 
time

High transport 
costs

Large carbon 
footprint

A 3D printing
supply chain

Products are mass 
produced 

(eg. in China)

Short lead time

Locally printed 
and distributed

Low transport costs

Low carbon footprint

Customised
production

‘Pulled’ by end 
customer demand

While modest at present, 3D 
printing has the potential to 

transform certain parts of 
manufacturing, and supply 
chains over the long term.

In addition, instead of taking 
place in bespoke factories, 

3D printing will create 
demand for smaller and more 
standard premises, opening up 

opportunities for developers 
and investors.

Source: www.joneslanglasalle.eu/manufacturing



Southeast Asia Tops Global Consumer 
Confidence Survey
According to Nielsen Global Survey of Consumer Confidence, Southeast Asian consumers are among the most confident in the world when 
it comes to their economic prospects. Dynamic growth and an expanding middle class are cited as the main reasons.

Indonesian consumers were the most confident globally, while other Southeast Asian countries figured prominently in the top ten rankings 
during the second quarter. In addition, the Asian Development Bank has stated that Southeast Asia’s economies are expected to expand 
5.2 per cent this year. 

Companies that are resorting to near shoring by bringing its production back to North America or Europe may need to reconsider its supply 
chain strategy. Although the growing complexity of supply chains and the closing wage gaps in places like China may drive them to look into 
near-shoring production, the fact is that Asia should remain their target market. It is where massive spending, as well as opportunities for 
growth will take place. It may not make sense to bring production back to North America or Europe only for the goods to be shipped back 
to Asia for consumption.

2030 Worldwide Middle Class

Asia
3.2bn

Europe
0.68bn

North America
0.32bn

Source: UN/Brookings Institution



RISE OF THE NEW 
E-COMMERCE
POWERHOUSE

Asia Pacific is now the world’s 
largest regional apparel market but 
international retailers need a local 
solution to take advantage of the 

e-commerce opportunity

Top US monobrand retailers are leapfrogging 
into Asia Pacific with e-commerce.

The e-commerce apparel market in Asia is the 
fastest growing segment 

2007-2012 Growth Rates (in %)

Retail e-commerce in Asia Pacific is expected to grow 1.5x faster 
than North America for the next 5 years

Amazon.com was 

responsible for 23% of 
North America’s 

e-commerce sales in 2012

Did you know?

Top US internet 
apparel retailers are 

monobrands

60%

US monobrands 
are selling to Asia 

remotely from the US

48%

US monobrands 
have a custom built 

e-commerce platform

64%

US monobrands use 
an in-house order 

management system

54%

US$661bn
e-Retail 2017

US$343bn
e-Retail 2012

NORTH AMERICA

US$3.7tr
Total Retail 2017

ASIA PACIFIC

US$6.5tr
Total Retail 2017

US$1,081bn
e-Retail 2017

US$420bn
e-Retail 2012

US monobrands have 
an online AND retail 

store presence in Asia

18%

US monobrands do 
not have a brick and 
mortar store in Asia

84%

B2C e-commerce sales 

grew 21% in 2012 to 
cross US$1tr for the first 

time ever

Did you know?

1 billion people are 
expected to make an 

online purchase in 2013

Did you know?
China’s Alibaba will 

have a greater transaction 
volume in 2013 than 
all US e-commerce 

companies combined

Did you know?

India is an 85% 
cash economy where 

consumers prefer to pay 
via cash-on-delivery(COD)

Did you know?

APPAREL

37%

Personal 

Accessories

14%

Beauty & 
Personal Care

21%

Consumer 
Health

20%

Others

15%



Weak Demand Continues To Hamper 
Cargo Markets
Preliminary traffic figures for the month of 
June released by the Association of Asia 
Pacific Airlines showed prolonged weakness 
in air cargo markets.

International air cargo demand was 2.2 
per cent lower in June compared to the 
same month last year, reflecting continued 
weakness in key export markets. Offered 
freight capacity increased marginally, by 0.3 
per cent, leading to a 1.7 percentage point 
fall in the average international air cargo load 
factor to 66.2 per cent.

The revenues of Asia Pacific airlines were 
dragged down by poor cargo shipping 
performance. Cargo revenue dropped by 3.3 
per cent to $21.2bn during the year. High fuel 
prices and weak demand in the global air cargo 
market due to a slow economy are blamed for 
the loss. The cargo market has been stagnant 
for nearly three years and that a recovery 
expected last year did not materialise.

Big product launches from consumer brand 
giants, such as Apple and Samsung, have led 
to occasional rise in revenues. However, on a 
longer-term aspect, the worldwide economy 
has to pick up the pace before the industry 
can start to grow again.
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China’s manufacturing industry has seen its growth slows down to an 11-month low in July, as 
the job market weakened, indicating that the world’s second-largest economy is losing steam.

Following this report, Beijing has ordered companies to close factories in 19 industries where 
overproduction has led to price-cutting wars, affirming the government’s determination to push 
ahead with a painful makeover of the economy. The Chinese industry ministry said there will 
be a priority on restructuring and reforming traditional industries such as steel, shipbuilding, 
cement and aluminium, once drivers of growth but now plagued with overcapacity.

China’s status as a manufacturing haven may be eroding, with the double whammy of rising 
wages and a strong currency. Foreign companies are now looking into relocating to countries 
with cheaper labour, such as India and Indonesia, to manufacture their products. As for Chinese 
contract manufacturers, trend shows that they are building their own brands, investing in R&D 
and innovation, and tapping into China’s domestic markets.  

Manufacturing in China Loses Steam

Potential Advantages
• Large consumer market with 

growing spending power
• Demonstrated ground for offshoring 

manufacturing 
• Easier and faster to achieve large 

scale

Potential Disadvantages
• Rising costs for labour and other 

inputs 
• Challenges in attracting and 

retaining skilled talent 
• Continued IP protection risks

Potential Advantages
• Low labour costs
• Large potential consumer market

Potential Disadvantages
• Significant bureaucracy can 

constrain start-up and ongoing 
operations

• Underdeveloped infrastructure to 
support manufacturing

Potential Advantages
• Relatively low operation costs 

(particularly labour and electricity)
• Large labour pool

Potential Disadvantages
• Greater risks related to natural 

disasters, economic instability, and 
safety/security

• Loose regualatory environment

Expand-
low cost play

40 votes 
(10%)

Future of manufacturing in China 
(Linkedin poll results)

How is your Chinese manufacturing 
footprint expected to change by 2014?

390 votes

Expand-
leverage skilled 

labour

26 votes 
(7%)

Maintain

55 votes 
(14%)

Expand-
to sell in China

123 votes 
(32%)

Shift to other 
countries

146 votes 
(37%)

China

India

Indonesia



Asia’s online commerce surged nearly 
140 per cent 

• In Asia online commerce increased by 
almost 140 per cent annually over the 
last three years according to Bank J. Safra 
Sarasin’s latest Equity Research Focus. 

• Asia will account for 23 per cent of online 
sales, up from 3.8 per cent in 2012, and 
compared with a global increase in online 
sales from 4 per cent in 2012 to 16 per cent 
of total retail sales in 2020. 

• But its Internet penetration rate, at 42 per 
cent, is far below Western levels. China 
appears to be skipping the process of 
evolving from local and regional retailers 
to national mega-suppliers with huge 
economies of scale. 

In light of the recent exponential rise 
in e-commerce activity over the past 
decade, this section is dedicated to keep 
our readers up to the date with the 
latest e-commerce news.

New e-commerce strategies threaten 
UPS, FedEx

• The world’s largest online retailer, Amazon.
com Inc, is increasingly using its own 
delivery trucks, cutting UPS and FedEx out 
of some parts of its fulfillment network.

• In addition, the company is building 
its distribution warehouses closer to 
customers to save millions of dollars in 
shipping costs.

• Major brick-and-mortar retailers such as 
Wal-Mart Stores Inc, Best Buy Co Inc and 
Gap Inc are shipping more online orders 
from stores close to shoppers, rather than 
from warehouses hundreds of miles away.

e-Commerce News Bites

Upcoming SCA Event
SCA is delighted to invite you to 
Supply Chain Asia Awards 2013 

presentation ceremony, happening 
in Hong Kong on 7 November. For 
registration enquiries, kindly drop 

an email to 
admin@supplychainasia.org or 

call us at +65 6567 2308. We look 
forward to seeing you there!

http://supplychainasia.org
SponSorS

CorporateGoldPlatinum

To find out more about sponsorship opportunities, please contact 
Frank Paul at frank.paul@supplychainasia.org or call +852 9143 2043. 



SCMAP 2013 Annual Conference 
& Exhibit

Supply Chain Philippines and Beyond: 
Gearing Towards ASEAN Connectivity

The Supply Chain Management Association 
of the Philippines (SCMAP), a professional 
organisation of companies, is committed 
to improve supply chain management 
processes and professionalise supply chain 
practitioners, organise annual conferences 
and exhibits related to supply chain 
management.

This year’s Annual Conference and Exhibit 
will be held from September 12 – 13 with the 
theme “Supply Chain Philippines & Beyond: 
Gearing Towards ASEAN Community”. The 
conference is positioned as a venue to 
discuss how to prepare the Philippines for 
the ASEAN liberalisation. Specifically, the 
end objective is to exchange ideas to make 
the Philippines competitive in the area of 
Logistics and Supply Chain.

Date: 12 – 13 September 2013
Venue: Edsa Shangri-La Hotel, Isla Ballroom

For more information, visit 
http://blog.scmap.org/ 

CeMAT Asia 2013

International Trade Fair for Materials 
Handling, Automation Technology, 
Transport Systems & Logistics

As a leading international exhibition 
for material handling, automation, 
transport and logistic technologies in 
Asia, CeMAT Asia adheres to CeMAT 
Hannover’s principles of Technology, 
Innovation & Service while establishing 
global purchasing network in the 
booming Chinese market. In a time 
of worldwide economic networking, 
CeMAT Asia meets market demands 
and creates market communication to 
put up the best platform.

Date: 28 – 31 October 2013
Venue: Shanghai New International 
Expo Centre

For more information and registration 
details, kindly email 
cemat-asia@hmf-china.com 

The 8th China (Shenzhen) International Logistics and Transportation Fair

With 1,200 exhibitors from over 30 countries and 80,000 visitors from more than 60 states and regions expected, the China (Shenzhen) 
International Logistics and Transportation Fair (CILF) is the leading logistics and transport expo in Asia for logistics service, SCM, port and shipping, 
transport, IT solutions, mobility, air cargo, material handling and beyond. Besides the exhibition, numerous high-end forums and matchmaking 
meetings run concurrently which guarantee exhibitors unlimited chances to share the latest industry trends and have face to face exchange with 
their potential clients and partners.

Date: 14 – 16 October 2013
Venue: Shenzhen Convention & Exhibition Centre

More information and registration details available on http://www.scmfair.com/en

PowerLogistics Asia 2013

PowerLift Co., Ltd. is a Thailand-based 
event company that focuses on organising 
conferences, exhibitions and seminars 
around the world with a specialisation on 
Project Logistics. One of the company’s 
annual events is PowerLogistics Asia. It 
combines an exhibition and conference for 
the heavy transport and lifting industry. The 
purpose of the exhibition is to bring together 
project logistics professionals, with service 
consumers from industries such as oil and 
gas, mining, and construction. 

Date: 30 – 31 October 2013
Venue: Marina Bay Sands, Singapore

For more information, visit 
http://www.powerlogisticsasia2013.com/ 

Partners Events



Programme Overview

Today’s supply chain professionals face a fast-paced and competitive environment with an ever growing need for practical skills and 

knowledge to meet challenges in an increasingly complex world. Building a strong foundation in both the technical and systematic 

components of supply chains in the evolving global economic environment may be the only way for supply chain professionals to 

leave a strong mark in their career. 

The MIT Global Scale Network (SCALE) has developed a unique Supply Chain Leadership and Innovation Programme (SCLIP) for the 

professionals in Asia. The programme will be managed by Supply Chain Asia and feature focused interaction in both classroom and 

project environments that add practical elements to the skills and knowledge acquired through the course of the programme. 

Supply Chain Leadership and Innovation Programme (SCLIP)

A Programme by MIT Global SCALE Network

Managed and Administered by Supply Chain Asia

October 2013 Intake:
Executive Training: 24-25 October 2013
Games, simulation + scoping: 27-29 November 2013
Poster Critique: 6 Jan 2014
Board Room: 14 Feb 2014 
Final Project Report & Review: 5 May 2014 

SCA Academy will provide an aditional 1 day of individual 
consultation for the WDA-WSQ project report submission

Next Intake – April 2014

Pre-requisites
•	 Must	have	a	Diploma	or	Degree
•	 Competent	in	Business	English	
	 (at	least	‘O’	Level	pass	with	English	as	the	first	language)
•	 Competent	in	high	school	calculus

Course Duration
•	 16	weeks	with	up	to	9	instructional	days
•	 Enrollment	opens	in	May	2013

Assessment
Participants are required to:
•	Complete	a	report	on	a	Supply	Chain	improvement	project	in	

their own company and attain a passing grade
•	Be	certified	competent	in	both	the	WSQ	AOE	modules
•	Submit	a	testimonial	from	their	employer	attesting	to	the	
transfer	of	capability	to	their	organisations	within	6	months	
after completion of the programme

Certification
•	 Certificate	of	Completion	from	MIT	Global	SCALE	Network
•	 Statement	of	Attainment	from	WDA

Programme Fees
SGD14,900/SGD15,943 (Without/With GST)
Singaporeans & Singapore Permanent Residents will be entitled 
up	to	70%	course	subsidy	(Subject	to	WDA’s	verification	and	
approval)

*Terms and Conditions apply.

Who Should Attend
Mid- to senior-level managers with minimum 5 

years of working experience in the manufacturing 
or logistics and supply chain sectors

Programme 
Structure

Mentorship
Executive
Training

Case Studies Analysis

Supply Chain Asia Community Ltd
1 International Business Park #03-01C (Tower Block) The Synergy Singapore 609917
T +65 6567 2308   F +65 6569 4772   www.supplychainasia.org   
Co. Reg No (201216027H)   GST Reg No (201216027H)

Find us at

www.fb.com/scasia.org App-SC Asia App-SC Asiagroups/Supply Chain Asia

Supporting Agency
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