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Customers Stop Buying
After Fast Food Meat Scandal
McDonald’s Corp. said that the recent meat scandal of one of its suppliers has
affected Asian markets, like China and Japan, which accounted for more than 10
per cent of the company’s venue. pg 9
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Our monthly industry brief provides an
accurate commentary of the various business
headlines affecting the Asian markets.
Concise, impartial and easy to digest, the
Supply Chain Asia Monthly Industry Report is
designed to help our readers track business
trends, and understand the implications
of major happenings in bite-sized chunks.
In addition to providing our readers with
the information to make smart business
decisions quickly and effectively, we also
include write-ups of upcoming events and
academy programmes in individual copies of
the brief.

Apple’s New Supply Chain Hits
Samsung Hard
According to The Wall Street Journal, Apple has been expanding its supply chain operations to collaborate with companies like
Taiwan Semiconductor Manufacturing Company (TSMC) to produce components for its iPhone and iPad devices. With supply chain
diversification benefiting Apple (despite some initial mixed results), reports say that the company’s move is taking a bite out of rival
Samsung’s bottom line.
Due to Apple’s new strategy, analysts estimate that Samsung’s chip-making business is expected to have an operating loss of 877bn
won this year, compared to an operating profit of 203bn won in 2013.
Since 2007, Samsung has enjoyed the coveted position of being the only manufacturer of Apple’s Ax series of processors as well as
their predecessors. However, after several years of negotiations and technical work as the popularity of Apple’s iOS devices soared,
Apple brought TSMC on board to produce A-series chips for the next generation of devices. This transition away from Samsung as
the sole supplier of the main chip for iOS devices is cutting into the Korean company’s logic chip business.

Will Samsung still be able to stay ahead of the game, or is
this just the start of the company’s gradual decline?
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Shipping Costs No.1 Online Shopping
Pet Peeve
Among US Internet users surveyed who had at least one digital shopping pet peeve, 66 per cent of them cited shipping costs,
according to a recent study by Harris Interactive. Getting an item that did not look like it did online came second, according to 38
per cent of respondents.
Interestingly, millennial web users, often considered frugal, were the age group least likely to care about shipping costs.
Generally, most respondents would rather save their money than spend more to get their items instantly, with 70 per cent declaring
that they would not pay more for same-day or overnight delivery when shopping digitally.
Online shoppers in Asia may be less picky about shipping costs. A survey by UPS Pulse of the Online Shopper states 45 per cent
of its respondents cite high shipping costs as a reason for cart abandonment, a marginally lower number compared to their US
counterparts despite the different sample sizes.

Digital Shopping Pet Peeves According to US Internet Users, by Demographic, June 2014
% of respondents in each group
Gender
1 Male
2 Female

Age
3 Millennials (18-36)
4 Gen X (37-48)

5 Baby boomers (49-67)
6 Matures (68+)

7 Total
1

2

3

4

5

6

7

Shipping costs

60%

71%

60%

68%

69%

66%

66%

Getting something that looks nothing like it did online

34%

41%

42%

37%

38%

28%

38%

Getting put onto a retailer’s mailing list after making a purchase

23%

9%

10%

14%

17%

27%

16%

Having to buy two sizes of an item because I’m not sure which will fit me

11%

19%

21%

14%

13%

9%

15%

It can take a long time for a return/exchange to process

14%

14%

16%

18%

10%

12%

14%

Takes business away from local retailers

10%

10%

7%

11%

11%

15%

10%

I miss the instant gratification of buying something in-store

11%

9%

9%

9%

11%

10%

10%

Having a transaction interrupted when losing a signal

11%

8%

13%

10%

7%

10%

10%

Other

5%

4%

5%

3%

4%

5%

4%

Note: among respondents who have at least one digital shopping pet peeve
Source: Harris Interactive, “The Harris Poll” as cited in press release, July 15, 2014

US Internet Users Who Are Willing to Pay More for Same-Day/Overnight Delivery When Shopping
Digitally, by Demographic, June 2014 % of respondents in each group
Gender
1 Male
2 Female

Age
3 Millennials (18-36)
4 Gen X (37-48)

5 Baby boomers (49-67)
6 Matures (68+)

7 Total
1

2

3

4

5

6

7

Either

26%

18%

37%

20%

15%

6%

22%

Overnight delivery

17%

13%

24%

12%

11%

5%

15%

Same-day delivery

17%

11%

25%

13%

9%

1%

14%

Neither of these

65%

73%

55%

75%

75%

82%

70%

I don’t shop online

9%

8%

9%

5%

9%

12%

9%

Note: numbers may not add up to 100% due to rounding
Source: Harris Interactive, “The Harris Poll” as cited in press release, July 15,2014
www.eMarketer.com

Gartner Names Top 10 Industrial
Supply Chains
After announcing the core top 25 supply chains list in May, Gartner has now released its top 10 “industrial manufacturing” supply
chains list.
Developed using the same methodology as its overall top 25, Gartner uses three pieces of financial data: Return on Assets (ROA),
inventory turns, and revenue growth. ROA and revenue are based on three-year averages. The total weighting for the three financial
areas are 25 per cent, 15 per cent, and 10 per cent respectively.
Although this approach does not really consider the different characteristics of various industry sectors, where metrics such as
inventory turns and return on assets can vary dramatically, there is certainly some merit in breaking out separate lists for different
sectors.
Just three companies Gartner classifies as leading industrial manufacturers made the overall top 25 supply chain list this year, and
all somewhat near the bottom of that list: Caterpillar (#18), 3M: (#19), and Cummins (#23).
Gartner’s lists have received some flak from the industry, but they are still one of the many benchmarks showing how well a
company is performing.
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Asia Pushes Green
Garments Ahead
With Asia being the world’s textile and clothing workshop, it remains the heart of the industry’s
sustainability initiatives. With the recent collapse of Rana Plaza last year, multiple ‘green’ initiatives are
underway in Bangladesh’s garment and textile sector.

Ultimate Challenge:
Bangladesh’s history of struggling with environmental standards
(e.g. 700 washing and dyeing plants operate without waste water treatment plants)

Customers Stop Buying
After Fast Food Meat Scandal
McDonald’s Corp. said that the recent meat scandal of one of its suppliers has affected Asian markets, like China and Japan, which
accounted for more than 10 per cent of the company’s venue.
The meat scandal was exposed when a Chinese TV reported that McDonald’s Chinese meat supplier, Shanghai Husi Food Co., was
using rotting meat. Yum Brands suffered a similar scandal in 2012, and is still working on restoring its reputation two years later.
With Japanese outlets scrambling to minimise the damage, restaurants in Japan are turning to time-honoured Asian soul food tofu. The fast food giant’s more than 3,000 restaurants in Japan started selling “Tofu Shinjo” nuggets modelled on a traditional side
dish that meshes tofu, vegetables and fish. This is expected to be a temporary solution while the company cleans up its back-end
mess.
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Probably the single most visible symbol of American influence worldwide,
McDonald’s has over 31,000 restaurants in 118 countries, employing more
than 1.5 million people. Despite its 13,000 restaurants in the US, McDonald’s
is slipping at home. Its customer satisfaction is worse than any other fast food
chain, and ranks lower than all major airlines and the IRS.
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India’s Growing Appetite
Struggles Against Ageing Infrastructure
Many emerging markets have growing populations to match their burgeoning economies. But while their economies and their
appetites are growing, all too often the infrastructure of their food supply chain is not.
In India, the situation is particularly bleak. Due to India’s scarce temperature-controlled storage facilities, only two per cent of the
fruit and vegetables produced there are stored in temperature-controlled environments.
Unfortunately, the problem extends well beyond highly perishable fresh foods. In fact, the inadequacy of much of India’s
warehousing provision means that the country struggles to properly store wheat and grain produce too. Analysts claim that the
losses incurred from food waste in the country amount to Rs440bn (US$7.3bn) each year.
India has received plenty of interest from investors, but the government needs to do more to break down the walls and encourage
global companies to boost its supply chain industry.

30%

Global Food Wastes

CEREALS
FOOD LOSSES

In industrialized countries,
consumers throw away 286
million tonnes of cereal
products.

763 billion boxes
of pasta

20%
DAIRY

FOOD LOSSES
In Europe alone, 29 million
tonnes of dairy products are
lost or wasted every year.

This is the same as
547 billion eggs.

Source: Food and Agriculture Organization of the United Nations

45%
FRUIT & VEGETABLES

FOOD LOSSES

Along with roots and tubers,
fruit and vegetables have the
highest wastage rates of any
food products; almost half of
all the fruit and vegetables
produced re wasted.
3.7 trillion apples

20%

FISH & SEAFOOD

FOOD LOSSES

8% of fish caugt globally is
thrown back into the sea. In
most cases they are dead,
dying or badly damaged.
This is equal to
almost 3 billion
Atlantic salmons.

20%
OILSEEDS &
PULSES

FOOD LOSSES
Every year, 22% of the global
production of oilseeds and
pulses is lost or wasted.
This is the same as
the olives needed
to produce enough
olive oil to fill
nearly 11,000
Olympic sized
swimming pools.

20%
MEAT

FOOD LOSSES
Of the 263 million tonnes of
meat produced globally, over
20% is lost or wasted.

This is equivalent
to 75 million
cows.

e-Commerce
NEWS BITES
In light of the recent exponential
rise in e-commerce activities over
the past decade, this section is
dedicated to keep our readers up
to date with the latest e-commerce
news.

Amazon Spending Grows, Including
Logistical Costs

Rakuten Aims to Centralise its Global
Marketplaces

• The success of Amazon is unclear with
the latest set of results displaying a
continued absence of profits
• The company reported an increase in
losses for the quarter, with net sales up
by 23 per cent to $19.34bn, but operating
profit is negative by US$15m
• The same period last year saw an
operational profit of $79m

• Rakuten is planning to centralise all
of its global e-commerce platforms,
replacing local solutions resulting from
acquisitions, such as the British Play.com
• Rakuten will launch Rakuten.co.uk in
Great Britain in October, replacing
Play.com
• Since 2012, the company has gradually
phased in the transfer of all local
merchant platforms to a central one,
which is aimed at enabling seamless
cross-border e-commerce

ured
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Chairman of SCA to be
the next President of SNEF on 1 Sept

Mr Stephen Lee will be succeeded by Dr Robert Yap with effect from 1 Sept. Dr Yap, the chairman and chief executive
of supply chain management firm YCH Group, as well as the chairman of Supply Chain Asia, is currently one of
Singapore National Employers Federation (SNEF)’s four vice-presidents.
Mr Lee was President of the National Employers Council from 1977 to 1980, when it was combined with the Singapore
Employers Federation to form the SNEF, where he became one of its first Vice-Presidents.
Dr Yap said that Mr Lee had offered to assist him and the Federation even after stepping down, and the outgoing
President will be involved in the deliberations leading up to National Wages Council 2015.

Partners Events

Indonesia Transport Supply Chain & Logistics (ITSCL)
Indonesia Transport Supply Chain & Logistics (ITSCL) is Indonesia’s only dedicated transport, and logistics exhibition for products and services
dedicated to the physical distribution of goods and the supply chain. It is co-located with Intralogistics Indonesia (ILI), which will showcase
handling equipment and automated systems that process and rationalise the physical movements of supply, production and distribution. ITSLC
and ILI brings together government, international and domestic participants of the complete supply chain and industry all together in one place,
with opportunities for buying, selling, networking, and learning.
For more information, please visit our websites at
www.transport-supplychain-logistics.co.id
www.intralogistics-indonesia.co.id or
email us at: itscl-ili@reedpanorama.com

Interpol World
INTERPOL World is owned by INTERPOL – the world’s largest international police organization, with 190 member countries. Held in conjunction
with the official opening of the INTERPOL Global Complex for Innovation (IGCI) on 13 April 2015 in Singapore and the 22nd INTERPOL Asian
Regional Congress from 15-17 April 2015, the inaugural INTERPOL World will take place in Sands Expo & Convention Centre from 14-16 April
2015. This 3-day event will highlight public-private partnership and include the INTERPOL World Expo, the INTERPOL World Congress and the
INTERPOL World Dialogue. It is expected to attract the participation of 250 international and local exhibitors and 8,000 trade and professional
visitors.
INTERPOL World, a biennial international security event, is supported by the Singapore Ministry of Home Affairs and managed by MP International.
It aims at identifying innovative solutions to global security challenges and will connect governments and national security agencies with security
companies which can provide innovative technologies and solutions to co-create solutions. INTERPOL World 2015 will focus on 4 key domains,
but not limited to: cybersecurity, border management, safe cities and supply chain security.
For more information, please visit our website
www.interpol-world.com
Alternatively, you can also contact us at
marketing@interpol-world.com or +65 6393 0228.

Public Voting Period is open!
Introducing the Inaugural SCA DAY Conference
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13–15 October • Singapore
The most important event for organisations using SAP® Solutions
to drive operational excellence across the extended supply chain.
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Fostering Innovation for
Global Security Challenges
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Sands Expo & Convention Centre
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www.interpol-world.com
BO

RD
ER

M

A

N

A

SU

G

PP

EM

LY

EN

T

CH

A

C

IN

S
EC

SAFE

E
YB

RS

E

R
CU

ITY

UR

CITIES

IT
Y

WHAT TO EXPECT
EXHIBITION SPACE

27,000 SQM

EXPECTED NUMBER
OF EXHIBITING
COMPANIES

250

450

EXPECTED NUMBER
OF TRADE VISITORS

KEY DECISION-MAKERS
FROM INTERPOL’S
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MEMBER COUNTRIES
Contact us TODAY at +65 6389 6614 or sales@interpol-world.com
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Supply Chain Operations Traineeship
Programme (SCOTP)
A Programme by Supply Chain Asia Academy, the training arm of Supply Chain Asia
Supported by Singapore Workforce Development Agency (WDA)

Mutual Benefits
Employee

Employer
Maximise
talent output

Fast track
your career
progression

by investing in
customised
on-the-job
training programme

from a SC Assistant
to an Executive
within a year

Receive

mentoring
and coaching

Pay course fees of

only S$2150

from industry
professionals

due to 70%
subsidy*

Enjoy waiver on
monthly training

Receive 6 months extension

allowance of
up to $1400 per
trainee per month

or permanent

employment after
completion

for 12 months

*Terms & conditions apply.
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