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Industry Headlines
Supply Chain Asia

Expect Slow Growth for Logistics
In the annual World
Economic Outlook, Mr
Oliver Blanchard, the IMF’s
chief economist, mentioned
that “we have moved from
a two-speed recovery to
a three-speed recovery…
with a growing bifurcation
between the US on one
hand and the euro-area on
the other”. >>> pg 7

Special Coverage

YCH Group Chairman and CEO Dr Robert
Yap awarded Lifetime Achievement Award
Dr Robert Yap, Chairman and CEO of YCH Group, a leading regional provider of integrated endto-end supply chain management solutions was awarded the ‘Lifetime Achievement Award’
for Logistics at the 5th World Chinese Economic Forum award ceremony held in Kuala Lumpur,
Malaysia. >>> pg 10

Our monthly industry brief provides an
accurate commentary of the various business
headlines affecting the Asian markets.
Concise, impartial and easy to digest, the
Supply Chain Asia Industry Headlines is
designed to help our readers track business
trends, and understand the implications
of major happenings in bite-sized chunks.
In addition to providing our readers with
the information to make smart business
decisions quickly and effectively, we also
include write-ups of upcoming events and
academy programmes in individual copies.

The
Omnichannel
Challenge
For most consumers in this digital age, the
physical store is just one option among many.
The more online savvy ones have already
indulged in e-commerce, and the younger
generation has become more comfortable
with mobile and social shopping. Shopping is
no longer a one-dimensional experience, and
most retailers find their existing operational
models challenged as a result.
Omnichannel shopping breaks the traditional operational model. Now, consumers routinely review and select products in non-store channels,
even when they finally complete those purchases in the store. Consumers do not care about channels. They care about finding solutions to their
lifestyle needs, and a retailer either satisfies their needs, or fails to.
But without a transparent supply chain and a visible inventory management, incorporating an omnichannel strategy in your business model can
lead to a disaster. For example, if each store has visibility to only the inventory at their own location, the store associates would not have the tools
to check available inventory at other stores, or across the network when a product becomes out of stock.
This is a challenge when the need for fulfillment is of top priority. At that desired moment of purchase, the retailer must know what is available and
the best way to fulfill the order. A variety of supply chain capabilities have to be in place to make that happen, such as optimisation capabilities,
better forecasting and automated allocation systems. Although these are important for omnichannel, even more critical is the need for a unified
view of inventory. This requires a real-time, highly granular view of inventory at each stocking location, knowing exactly what is in each store, the
retailer’s distribution centre, the supplier’s finished goods, in-transit, and on-order.
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Learning From Losers
A product is only as good as the company’s supply chain management. HTC One was recently crowned Phone of the Year at the T3 Gadget
Awards 2013, beating stiff competition like Apple’s iPhone 5, Sony’s Xperia Z, and Samsung’s Galaxy S4. HTC One has received rave reviews with
its gorgeously thin aluminium body, and piercingly sharp full HD resolution. Shockingly however, at the same time, HTC has slumped to its first
ever loss for the third quarter of 2013, losing approximately £74m.
HTC’s ongoing supply chain woes play a major factor in its loss. Despite HTC One coming out tops among experts, supply constraints caused the
device to launch in scarce capacity, with there being only enough units to fill original pre-orders placed in the UK and other parts of Europe. That
disaster gave HTC its lowest profit ever as it raked in a paltry US$2.8m.

The Evolution Of Mobile Phones

Mobile technology first
appeared in taxis, long-haul
trucks, police cars and other
emergency vehicles.

First Generation or 1G was introduced
by Motorola using analogue technology,
148,855 mobile phone subscribers
worldwide, lead by Finland with 42,226

None in China or India,
750,629 in total.

18,319 subscribers in China.
11.1 million subscribers in total.

963 million subscribers in China.
884 million subscribers in India.
5.9 million subscribers worldwide.

85.2 million subscribers in China.
3.5 million subscribers in India.
720 million subscribers in total.

Source: www.mobilesplease.co.uk

IBM launch the IBM Simon. It
had mobile phone, pda and fax
machine capabilities. It even had a
touch screen!

Nokia 9110 Communicator. No
real web browsing ability but it did
feature a flip out keyboard design

Iphone launched by Apply. It
featured a touchscreen, along with
web browsing as well as a flurry of
add-on capabilities.

The Blackberry 5810 from RIM was
released although it did need to be
plugged in to a headset to make a
call, it did give you email and the
ability to surf the web

Motorolla Droid is a hit phone
featuring an Android OS

Treo 600 is launched from
the little known Palm.

Iphone 4s and Samsung Galaxy S
ll considered to be the best selling
phones on the market.

In addition, a shortage in the casing of the
smartphone continues to lead to a disturbance
in the overall supply. As a result, demand from
telecoms and consumers cannot be met. HTC
is reportedly shipping only about 200,000
One mini smartphones each month, which is
less than ideal for the company. Compare that
number to approximately six million iPhone
5 and 5s sold to customers in the opening
weekend (not including a further three million
for carrier stores to fill up their inventory), the
difference is mind-blowing.

OPPORTUNITIES IN EMERGING
MARKETS

25.6

made up of Samsung & Apple

million units to be sold

In emerging markets,

Emerging market smartphones

SAMSUNG and APPLE

are set to balloon from

together count for less than 30% of

With Nokia falling into the arms of Microsoft
Corp, and Blackberry Ltd in a potential
takeover bid, unless HTC sorts out its mess
quickly, it might only be a matter of time
before the company has to resort to a white
knight for saving.
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the total smartphone market, while

400
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MILLION units in 2017
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Fashion
Fever
A white paper, conducted on
behalf of DHL Supply Chain,
has recommended that fashion
retailers and manufacturers
redesign their supply chains
to respond effectively to the
unpredictable 24/7 nature of
consumer shopping. With easy
access to actualising online
purchases, fashion supply chains
have to be fast, flexible and lean to
fulfill consumer demands.
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Financial crisis

is a catalyst for economic volatility, which
demands that operations be more flexible.

Leftover Fabrics into New Fashion
Case study: Jigsaw

The fabrics were left over or unused
fabrics from other companies’ design
runs. Jigsaw scours warehouses that
stock fabric on a regular basis in hopes
to find good quality fabrics.

Jigsaw works with local sewing
companies to produce the clothing
and then sell it at our boutique shops
in America.

Jigsaw sifts through the available
fabrics and purchases it for a design
they’ve been working on or saves it
until the right product comes along.

Source: Jigsaw London

Jigsaw’s designers work to turn it
into a sample. There are usually a
few rounds of modifications until they
are happy with the design.

Expect Slow Growth for Logistics
In the annual World Economic Outlook, Mr Oliver Blanchard, the IMF’s
chief economist, mentioned that “we have moved from a two-speed
recovery to a three-speed recovery…with a growing bifurcation between
the US on one hand and the euro-area on the other”. In addition, the
emerging economies are expected to grow by over five per cent in 2013
and 2014, whilst China is seen as growing by eight per cent by the end of this
year, although the figure does not take into account the latest and less buoyant
growth figures out of China.
For the logistics sector, volume growth will be very modest at 3.5 per cent for
2013 and 5.3 per cent for 2014. Import growth into developing economies will
continue to be strong at 6.2 per cent in 2013 and 7.3 per cent in 2014, but
overall economic activity in the emerging markets has already slowed. India in
particular is seeing a marked deceleration, with GDP forecast to grow by 3.8 per
cent this year and 5.1 per cent next year. Other emerging markets will be hit by
the effects of lower commodity prices and possible financial instability.
Based on this forecast, the logistics sector will continue to see rather dreary
prospects for the next eighteen months. Although there will be growth spread
around the world, it is expected to be thinly spread and characterised by
considerable volatility and uncertainty.

Snippets from World Economic Outlook
“Advanced
economies
are gradually
strengthening.

At the same time, growth in
emerging market economies
has slowed. This confluence is
leading to tensions, with emerging
market economies facing the dual
challenges of slowing growth and
tighter global financial conditions.”
– Mr Olivier Blanchard
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“Because growth

in many emerging
market economies would not
pick up, it would be harder to satisfy demands
for better public services and social safety nets. Such

unmet demands could

is li
tdown
ort shu

trigger further

social tension in these economies. In advanced
economies, monetary and fiscal policy space would be much
more restricted. Therefore, the global economy would be
more vulnerable to much worse scenarios.”
– Chapter One

from a

sh

“Old problems––a fragmented financial system
in the euro area and worrisomely high public
debt in all major advanced economies––remain
unresolved and could trigger new crises. The
major economies must

urgently
adopt policies that
improve their prospects;
otherwise the global economy may well settle
into a subdued medium term
growth trajectory.”
- Chapter One

Connectivity Map 2020
The importance of establishing a working regional connectivity was highlighted at the recent Asia-Pacific Economic Cooperation (APEC) forum
in Bali. Industry experts stressed that it is critical for Asia-Pacific to establish a flexible transportation network throughout the region to further
stimulate economic growth.
Prior to the forum, transport ministers of the APEC economies have agreed in Japan to create a plan for a safer and more efficient transportation
network that efficiently integrates the regional economy. These officials aim to develop an ambitious “connectivity map” of roads, high-speed
railways, ports and other infrastructure projects by 2020, possibly linking growth centres such as Shanghai, Singapore and Los Angeles.
However, risks for such a major project are evident. Analysts are also concerned about the feasibility and profitability of such large-scale building
and bridge projects. In light of such risks, companies in China, Thailand, Australia, Malaysia and Mexico have asked their governments to provide
guarantees in terms of legal frameworks and incentives to facilitate progress. If this nexus could be implemented, it will be a major boost to the
industry.

Highlights & Key Pointers at APEC 2013

Prime seat belongs to
President of China,
Xi Jinping,
after US President Barack
Obama pulled out of the
forum to focus on passing a
new budget in Congress

Expedited customs
procedures for express
shipments and higher

thresholds for duty-free treatment
at the border are 2 examples of
policies that can save millions of
dollars, and improve supply chain
efficiency

APEC leaders should
strongly endorse the path
of eschewing protectionist
measures that

continue to stymie
free trade

Air Freight Still in Crisis
Recovery for the air freight industry continues to be slow moving. Industry experts expect
the trend to continue until the US makes a sustained recovery. Mr James Woodrow, director
of cargo at Hong Kong-based Cathay Pacific, described the situation as “rather desperate”
and the competition is “insanely fierce”. Even carriers, such as Cathay, operating the mostmodern aircraft, are barely covering the day-to-day operational costs of their freighters, let
alone the capital costs of the aircraft, whereas those operating older freighters are not even
covering their “cash costs” – fuel, crew and handling.
Mr Woodrow’s observations chime with the latest monthly air cargo traffic figures from
the International Air Transport Association (IATA). IATA has reported a continued modest
improvement in air cargo markets in August. August air freight demand was up 3.6 per cent
on the previous year, which is considerably better than year-to-date performance of a 0.7
per cent expansion.
Demand for air freight began increasing slowly from April, in line with strengthening
business confidence, as economic performance in Europe and the US showed signs of
improvement. The Eurozone economy, for example, stabilised in the second quarter of
2013 and import volumes have improved. A strong upswing, however, would require a
significant improvement in the cargo performance of airlines in the Asia-Pacific region. They
are the largest players in global air cargo with a collective 38 per cent market share. Their
year-on-year performance for August was basically flat (-0.2 per cent). Perhaps with the
upcoming Christmas season, the increase in trade will boost the air freight industry, even
if temporarily.

Fun Fact 4

According to IATA, in
2012, the 240 IATA
airlines together
moved 42,621,000
tons of cargos

Fun Fact 1

Air cargo represents less
than 0.5% of the weight of all
international cargo, while at
the same time, representing
around 30% of the total
worldwide shipment value

Fun Fact 2

In 2012, the global aviation
industry transported $6.4tr worth
of cargo, which is actually 35% of
world trade by value

Fun Fact 3

According to plane maker Boeing
in 2012, cargo-only aircraft or
freighters handle about 60% of
global airfreight shipments, while
passenger planes fly
the other 40%

Special Coverage
YCH Group Chairman and CEO Dr Robert
Yap awarded Lifetime Achievement Award
Dr Robert Yap, Chairman and CEO of
YCH Group, a leading regional provider
of integrated end-to-end supply chain
management solutions was awarded the
‘Lifetime Achievement Award’ for Logistics
at the 5th World Chinese Economic Forum
award ceremony held in Kuala Lumpur,
Malaysia.
The award, first established in 2011, honours
distinguished individuals who have made
significant fundamental contributions to
their communities and respective industries.
Award winners demonstrate a lifetime
commitment, in positively impacting the
regional and global community through their
dedication, selfless service and innovative
leadership.
“The World Chinese Economic Forum (WCEF)
has conferred on Dr Robert Yap the Lifetime
Achievement Award for Distinguished
Leadership in the Logistics Industry as he
has been in the forefront of the Industry and
plays a key role in shaping the future of the
Logistics Industry in ASEAN. Dr Yap’s foresight
helps contribute to the growth of ASEAN
Logistics and that helps bring about closer
connectivity for ASEAN and its partners. The
WCEF salutes Dr Yap for his many years of
leadership in the Logistics Industry and in
building up the YCH Group to be a key player
in the sector,” said Tan Sri Dato’ Dr Michael
Yeoh, Chairman of the WCEF.
With over 30 years of experience in the
industry, Dr Robert Yap continues to lead
YCH Group to innovate in the realm of supply
chain through the use of best-in-class Supply
Chain Management (SCM) solutions and
technologies. A firm believer of ‘teach a man
to fish’ rather than ‘give the man a fish’, YCH,
under the leadership of Dr Robert Yap, is
committed to grooming future generations
of supply chain talent. With a range of market
immersion programs, on-the-job training
opportunities as well as knowledge transfer
of best-in-class practices to local last mile
partners, YCH demonstrates its commitment
to raising the professionalism of Asia’s supply
chain industry.

Dr Robert Yap said, “It is an honour to receive
the Lifetime Achievement Award for Logistics
as it validates how far YCH Group has grown
in its journey from a local transportation
company to a regional supply chain
management leader. While it is a humbling
experience for me, it has also been heartwarming to know that YCH’s commitment to
deliver world-class operational excellence,
customer service and continuous innovation
is being recognised.” He added, “The future
of YCH and the supply chain community can
only grow with people who are passionate
about supply chain and want to make a
difference to people’s lives. I hope this award
inspires our supply chain talent to carry on
with this legacy of continuous learning and
innovation.”
The WCEF Lifetime Achievement Awards
also recognise recipients’ efforts and
commitment to enhancing business, trade
or community relations with China. YCH is
one of the pioneer Singapore firms to enter
the Chinese market, in Shanghai, in the mid1990s. It has since built a comprehensive
logistics network in the country with
presence in gateway cities across the
Eastern, Western, Northern and Southern
zones of China. Some of its key hubs and
state-of-the-art DistriParks are located in key
nodes such as Shanghai, Beijing, Chengdu,
Suzhou, Guangzhou, Xiamen, Macau and
Hong Kong, where it services MNC customers
such as Dell, Samsung, Lenovo, Compal and
Carrefour.
With a distinct Asia-focused strategy,
YCH takes pride in being able to deliver
the intrinsic value of true network and
connectivity to MNC customers with its
firmly-established Pan-China network as
well as its proprietary City Supply Chain
(CSC™) solution that is specially designed for
Chinese cities to improve food and product
safety, quality and security; as well as reduce
air pollution, traffic congestion, and overall
logistics costs by optimising the cities’
distribution networks.
Under Dr Robert Yap’s progressive
leadership, YCH will continue to benefit from
his vision and expertise to achieve supply
chain excellence through breaking new
grounds in SCM innovation and creating a
strong Singaporean brand across China and
Asia.

A firm believer of ‘teach
a man to fish’ rather than
‘give the man a fish’, YCH,
under the leadership of Dr
Robert Yap, is committed to
grooming future generations
of supply chain talent.

e-Commerce News Bites
In light of the recent exponential rise
in e-commerce activity over the past
decade, this section is dedicated to
keep our readers up to date with the
latest e-commerce news.

Mobile Devices Most Favourite
Among Online Shoppers In Asia
• Nearly 8 out of 10 online shoppers in Asia
prefer to access multi-channel retailers
through mobile devices
• Nearly 70% of Asian online shoppers
used a smartphone to make a purchase
while nearly 80% preferred tablet
• Mobile devices are also most preferred
tool to track post-sales activities as 65%
of online shoppers in Asia prefer SMS or
email alert

Changi Airport Launches Online
Shopping
• iShopChangi allows passengers to
choose from over 1,800 products, settle
the transaction online and pick up their
buys at a designated spot within the
airport terminal

• The first airport in Asia with such a
service, and joins the ranks of airports
around the world that offer online
shopping, including London’s Heathrow
where travellers can reserve products
online, though payment and collection
must be done at the shop

Suning to Expand Online Sales
• Leading retailer of consumer electronics
in China is expanding its online sales
and closely connect its store and web
operations
• Aims to allow major brands to sell on
suning.com, creating a marketplace that
may feature less of the price competition
that’s common on competing shopping
portals in China
• Suning, No.5 in the Internet Retailer
Asia 500 guide, has launched its “Suning
Cloud” marketplace, with more than
300 merchants now selling on Suning.
com, including international brands
like apparel maker H&M, Lenovo and
Samsung

Invitation to
Upcoming SCA Event
SCA is delighted to invite you to Supply Chain Asia
Awards 2013 presentation ceremony, happening in
Hong Kong on 7 November.
For registration enquiries, kindly drop an email to
admin@supplychainasia.org or
call us at +65 6567 2308.

Event Details
Date: 7 November 2013 (Thursday)
Time: 6.30pm onwards
Venue: Level 4, Chancellor Room,
Hong Kong Convention & Exhibition Centre (HKCEC)
Dress Code: Business Formal

To find out more about sponsorship opportunities,
please contact
Frank Paul at frank.paul@supplychainasia.org or
call +852 9143 2043.
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A Massachusetts Institute of Technology
(MIT) Global SCALE Network
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CLIP
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7 days of interactive
engagement to deliberate,
discuss and explore
global supply chain
developments.
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Hands-on coaching

for practical project over
12 weeks

The Top
Supply Chain Leadership and
Innovation Programme (SCLIP)
in ASIA

Programme management supported
by Supply Chain Asia Academy –

providing practitioners-led
mentorship and guidance

Supply Chain Asia Community Ltd

1 International Business Park #03-01C (Tower Block) The Synergy Singapore 609917
T +65 6567 2308 F +65 6569 4772 www.supplychainasia.org
Co. Reg No (201216027H) GST Reg No (201216027H)
Find us at
www.fb.com/scasia.org

groups/Supply Chain Asia

youtube.com/user/supplychainasia
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Partners Events
CeMAT Asia 2013
International Trade Fair for Materials
Handling,
Automation
Technology,
Transport Systems & Logistics
As a leading international exhibition for
material handling, automation, transport
and logistic technologies in Asia, CeMAT Asia
adheres to CeMAT Hannover’s principles
of Technology, Innovation & Service while
establishing global purchasing network in
the booming Chinese market. In a time of
worldwide economic networking, CeMAT
Asia meets market demands and creates
market communication to put up the best
platform.
Date: 28 – 31 October 2013
Venue: Shanghai New International Expo
Centre

PowerLogistics Asia 2013

PowerLift Co., Ltd. is a Thailandbased event company that focuses on
organising conferences, exhibitions
and seminars around the world with
a specialisation on Project Logistics.
One of the company’s annual events
is PowerLogistics Asia. It combines
an exhibition and conference for the
heavy transport and lifting industry.
The purpose of the exhibition is
to bring together project logistics
professionals, with service consumers
from industries such as oil and gas,
mining, and construction.
Date: 30 – 31 October 2013
Venue: Marina Bay Sands, Singapore
For more information, visit http://
www.powerlogisticsasia2013.com/

For more information and registration
details, kindly email
cemat-asia@hmf-china.com

Asian Logistics & Maritime
Conference
The Asian Logistics and Maritime
Conference (ALMC) brings together logistics
service providers and users, including
manufacturers, traders and distributors, to
exchange market intelligence and explore
new business opportunities in the region.
Entering its third edition, discussions will
focus on regional trade flow, in particular
that between the ASEAN and China; and
retail revolution, in particular the rise of
e-commerce and its impact on logistics and
supply-chain management.
Date: 7 November 2013
Venue: Hong Kong Convention & Exhibition
Centre
For more information, visit
http://www.asianlogisticsconference.com

Survey
IJPDLM Call for Paper on the Contemporary
Strategic Supply Chain Management and
Logistics Issues in Asia (Submission deadline:
August 31, 2014)
Over the last three decades, Asia’s economic
development and integration into the global
economy has been the most intriguing
commercial story. However, due to its diversity
and associated complexity, Asia continues to
be the most disconnected region in the world.
Therefore, it is fascinating as well as
challenging to uncover critical issues and
theories relating to Asian supply chain
management and logistics strategy (ASC/LM).
A Special Issue of International Journal of
Physical Distribution & Logistics Management
(IJPDLM) on the Contemporary Strategic
Supply Chain Management and Logistics Issues
in Asia invites original papers that combine
methodological rigor with Asia-specific data
and/or case studies for submission.
Click here for more information.

Retail Development & Investment Indonesia
Home to the largest population in Southeast Asia, Indonesia has become one of the fastest growing
economies in the world. With rising consumer purchasing power driven by a robust economy
outlook, the retail industry continues to be a key engine of growth in Indonesia. However, retailers
together with developers and investors continue to face practical challenges such as the burgeoning
demand for space, growing regulatory pressures and ever-evolving consumer preferences and
spending patterns.
Retail Development & Investment
Indonesia is an interactive 2-day
forum bringing retailers, developers,
and investors together to learn and
discuss strategies and opportunities
in Indonesia’s retail development
and investment.
Date: 21 – 22 January 2014
Venue: Jakarta, Indonesia
Click here for more information.

Effective Strategies for Managing Supply Chain Risk:
Assuring the Viability of Your Supply Chain

CSCMP’s Singapore Conference
22-24 January, 2014
Today’s supply chains are vulnerable to a collection of events that are unpredictable—yet
devastating because of the size, reach, and complexity of the supply chain. Because of
the range and complexity of risks faced by global supply chains today, this conference will
examine the nature of supply chain risk, discuss the creation of strategies that position the
supply chain to be resilient, and therefore be better prepared to effectively deal with the
unexpected. Speakers from leading global supply chains will examine the potential risks,
discuss how they can be assessed and measured, and provide proven approaches for
developing strategies that either eliminate or mitigate the risks.
Supply Chain Asia members: receive 15% discount on registration! Register
at cscmp.org/annual-conferences/singapore and use Promo Code
14SING-AMCHAMGP to receive your discount.

Keynote Speaker
Stephen E. Lovejoy
Senior Vice President,
Asia, Global Channels and
Global Store Development
Supply Chain, Starbucks
Coffee Company

registration form
Return this form to CSCMP:

Mail: 333 East Butterfield Road, Suite 140, Lombard, Illinois 60563-5617 USA
E-Mail: membership@cscmp.org

Attendee InformAtIon

n Mr. n Ms.
First/Given Name

Middle Initial

Title

Last Name/Surname

Nickname

Company

Street Address/PO Box
City

State/Province

Zip/Postal Code

E-Mail

2nd E-Mail

Phone

Fax

n I am a vegetarian, vegan, or have special dietary needs.*
n I am attending the CSCMP Singapore Conference for the first time.

Country

n I have a disability and need special accomodations.*
*CSCMP will contact you for more details.

regIstrAtIon tyPe** (Conference registration rates include meals for breakfast, lunch, and receptions.)

n Supply Chain asia

$655 US (S$825)*
*To receive the discounted pricing above, use promo code: 14SiNG-SCaGP when registering.

method of PAyment

ImPortAnt InformAtIon

n Check payable to CSCMP in US dollars drawn on a US Federal Reserve System Bank.

All registration rates are charged in US dollars.

n Wire transfer (Instructions will be e-mailed to you.)

Cancellation Policy: Conference registration

n Credit Card:
n American Express

n Diners Club

n MasterCard

n VISA

Credit Card Number
Security Code

Payment must accompany your registration form.

Expiration Date

may be cancelled through 20 December 2013.
Subject to a $200 US processing fee. No refunds
or credits are given for cancellations received
after this date. All no-shows are charged the full
amount. All cancellations must be received in writing—mail, fax, or e-mail is acceptable. CSCMP
membership fees are non-refundable.

Name on Credit Card
Billing Address
City

State/Province

Zip/Postal Code

Country

Signature
For additional information, contact education@cscmp.org or +1 630.574.0985.
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