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Industry Headlines
The Science Behind Forecasting
In a recent study by Alteryx and AbsolutData, the results reinforce the importance of predicting
customer behaviour with analytics. If used effectively, it could drive critical improvements in
sales, marketing, customer satisfaction and loyalty, as well as operational efficiency. pg 3

Our monthly industry brief provides an
accurate commentary of the various business
headlines affecting the Asian markets.
Concise, impartial and easy to digest, the
Supply Chain Asia Industry Headlines is
designed to help our readers track business
trends, and understand the implications
of major happenings in bite-sized chunks.
In addition to providing our readers with
the information to make smart business
decisions quickly and effectively, we also
include write-ups of upcoming events and
academy programmes in individual copies of
the brief.

Logistics Performance Index 2014
reveals new chart-topper
Germany has overtaken Singapore’s top spot in the World Bank’s Logistics Performance
Index (LPI) 2014. The report has shown that Germany is the best performing country
with an LPI score of 4.12.
However, it is not that the logistics performance in Singapore has regressed, but that
the European countries have made more progress. With the profile of logistics-related
issues raised in the EU recently, the region is making a greater effort to manage its
logistics challenges. In the meantime, Hong Kong SAR, China; Singapore; and United
Arab Emirates have very narrow confidence intervals (less than 0.07 score points in
2012 and 0.06 in 2014), and even such a small change in score becomes statistically
significant.
While European countries seem to be edging out their Asian opponents in the Top 10
Performers chart, Southeast Asian lower middle-income performers, such as Vietnam
and Indonesia, on the other hand, are steadily jumping up the ranks.

The top 10 performers on the 2014 LPI-largely unchanged since 2010
2014 LPI

2012 LPI

2010 LPI

Economy

Rank

Score

% of the
highest
performer

Germany

1

4.12

100.0

4

4.03

97.0

1

4.11

100.0

Netherlands

2

4.05

97.6

5

3.98

96.7

4

4.07

98.5

Belgium

3

4.04

97.5

7

3.98

95.3

9

3.94

94.5

United Kingdom

4

4.01

96.6

10

3.90

92.7

8

3.95

94.9

Singapore

5

4.00

96.2

1

4.13

100.0

2

4.09

99.2

Sweden

6

3.96

94.9

13

3.85

91.2

3

4.08

98.8

Norway

7

3.96

94.8

22

3.68

85.9

10

3.93

94.2

Luxembourg

8

3.95

94.4

15

3.82

90.3

5

3.98

95.7

United States

9

3.92

93.5

9

3.93

93.7

15

3.86

91.7

Japan

10

3.91

93.4

8

3.93

93.8

7

3.97

95.2

Sources: Logistics Performance Index 2010,2012 and 2014
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The Science
Behind
Forecasting
In a recent study by Alteryx and
AbsolutData, the results have shown to
reinforce the importance of predicting
customer behaviour with analytics. If
used effectively, it could drive critical
improvements in sales, marketing,
customer satisfaction and loyalty, as well
as operational efficiency.
While a majority of companies today
adopt behaviour analytics in one form or
another, a significant number of them
still face challenges in consolidating the
information, or even in implementing
actions based on the data. Up to 43 per
cent have difficulty gaining access to data
across siloed departments, while almost 37
per cent are unable to effectively convert
data into actionable insight.
It’s a steep learning curve when it comes
to using and understanding analytics
tools, but the industry needs to do more
to effectively optimise the technology in
hand.

Is Amazon Holding Technology Hostage?
When Amazon.com was acquiring Kiva Systems, the developer of an automated picking system, there was a widespread discussion in the industry
as to why the e-commerce giant would buy a supply chain technology provider - and what its post-acquisition strategies would be.
From the start, there have been many speculations about Amazon’s plans for Kiva. Was Amazon trying to lock up a valuable technology so that
competitors, such as Walmart.com, would not be able to deploy the Kiva system? Would Amazon allow the Kiva solution to be sold to any other
company? Would Amazon be installing Kiva onto all of its fulfillment centers?
While rumours and conjecture spread for a while around the materials handling industry, Amazon was almost completely silent on the issue,
even declining to answer questions from Wall Street analysts on its Kiva plans during subsequent quarterly earnings calls. In addition, Kiva has
stopped advertising and conducting other marketing activities, such as trade shows, and there was certainly no news of customers outside of
Amazon deploying the solution.
Is it fair however for Amazon to hold the technology hostage? If industry giants continue to monopolise technology in the name of M&A, the
customers will eventually be the biggest losers in this game.

Amazon Acquisitions and Investments (1998-2009)
Box Office Mojo*
Without A Box*

$55m

Next Card $22m

Internet Movie
Database
Bookpages
Telebook

Eziba $17m

OurHouse.com*

Accept.com
Alexa.com $645m
Exchange.com

CatalogCity.com
$5m

Junglee Corp $190m

Lexcycle Inc*
Joyo.com Limited*

Shopbop.com*

Greenlight.com $25m

Planet All.com $90m
Ashford.com $10m

Greg Manning
Auctions $5m

Egghead.com
$6.1m

Della.com $45m
Kozmo.com $60m
Back to Basics Live
Bid Tool Crib
$135m
Drugstore.com
$44m

Convergence Corporation*

Custom Flix*

Talk Market*
Shelfari*

SnapTell Inc*

AbeBooks*
Brillance Audio Inc*

BookSurge*

Engine
Yard Inc*
Yieldex*

Basis Technology*
Reflexive Entertainment Inc*

MindCorps Incorporation*
Geoworks*

Digital
Photography
Review*

Wikia Inc*

Mobipocket*

CDNow*

WeddingChannel.com

Foodista*

Animoto*

Gear.com*

Homegrocer
$42.5m

Audible.com
$300m

Elastra Corp*

Zappos.com*
$920m

Leep Technology Inc*
Pets.com
$58m

Source: Meet the Boss

Year of Acquisitions or Investments
1998		2002		2007
1999		2004		2008
2000		2005		2009
2001		2006		
*Cost of acquisition or investment not disclosed

Source: Frugal Dad

Pressure is On to Take Climate
Change Action

Country
INDONESIA
GREECE
SPAIN
SINGAPORE
THAILAND
NORWAY
GERMANY
ARGENTINA
KOREA
AUSTRIA
CZECH REPUBLIC
NETHERLANDS
SWEDEN
COLOMBIA
MEXICO
HUNGARY
GROATIA

Coal
5.15
4.56
3.21
2.55
1.94
1.07
0.62
0.26
-

Oil
2.96
0.33
2.23
1.68
1.56
1.02
0.47
0.35
0.19
0.17

Gas
0.29
0.12
0.25
0.05
0.12
0.06
0.00
0.01
0.01
-

Total
5.15
4.56
3.25
3.21
3.0
2.48
1.99
1.8
1.56
1.08
1.07
0.62
0.47
0.36
0.26
0.2
0.17

Source: Carbon Tracker

Exxon Mobil, the world’s largest publicly-listed oil company in terms of production and refining capacity, has given into pressure from activist
shareholders to publish a Carbon Asset Risk report, which assesses the risk of its oil reserves becoming “stranded” by climate change.
It is hard to downplay the significance of this move, both for Exxon Mobil and the fossil fuel industry as a whole. In the recent past, Exxon Mobil
has drawn criticism from scientists, science organisations and the environmental lobby for funding organisations critical of the Kyoto Protocol and
seeking to undermine public opinion about the scientific conclusion that global warming is caused by the burning of fossil fuels. It is estimated to
have channeled more than US$8m to 40 different organisations that have run climate change disinformation campaigns.
With the need to put a price on carbon emissions absolutely central to global effort to avoid the worst potential effects of climate change, Exxon
Mobil’s move sets a precedent that, over time, other publicly-listed fossil fuel companies will find hard to ignore. The full market impact is yet
to be seen but it will certainly entail a mark down of fossil fuel reserves values over time, making coal, oil and gas companies less attractive to
investors.

Playing the Waiting Game
In a recent UPS Pulse of the Online Shopper study, half of online shoppers say that an estimated or guaranteed delivery date is important
at check-out. Of online shoppers that have abandoned their cart due to estimated delivery time, 21 per cent indicated that no estimated
delivery was shown. With many purchases being time sensitive – even if that timing is not urgent – such cart abandonment is understandable.
Consumers prefer certainty to uncertainty.
Consumers, on the whole, are also willing to wait an average of approximately one week to receive their online purchases. While 40 per
cent of customers stated that they are not willing to wait more than five days for most of their purchases, 24 per cent said that they would
be willing to wait eight days or more. Men prefer to receive their packages somewhat faster than women and are more likely to abandon a
cart if shipping time is more than four days.
Many shoppers exhibited a willingness to make the trade-off of time savings for cost savings. Specifically, those consumers who value free
shipping are significantly more tolerant of longer shipping periods than those who do not value free shipping as strongly. Among those who
value free shipping most, only 15 per cent abandoned a cart because of an estimated delivery time of seven days or less. Compare that to
29 per cent for the rest of the online shopper population.

Days Willing to Wait for Most
Purchases

Source: UPS Pulse of the Online Shopper

(n=3,043)

“If I can get significant
savings but have to
wait a week of two
for an item, it may be
worthwhile to purchase
online.”

On average
consumers are willing
to wait 7.2 days to
receive their online
purchases.

Length of Time Resulting in
Abandonment
(n=1,273)

<=3 days, 3%
4 days, 2%
6 days, 1%

Next day

1%

2-3 days

7%

8 or more

No

24%

4-5 days

32%

6-7 days
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5 days

10%

21

44%
of shoppers have

36%

abandoned a cart due to
delivery time.
(n=3,043)

Shipping Options - Expected vs. Selected
(n=3,043)

Expected

Most often selected

5%
Economy ground

(5-7 day time in transit)

Ground

(3-4 day time in transit
for an additional fee)

2- or 3-day air

(for an additional fee)

>=8 days 53%

1%
Next-day air

(for an additional fee)

Consumers for whom computers, mobile devices and gaming devices are among the most frequently purchased categories
are most likely to select 2-,3-,or Next-Day Air.

7 days

10%

e-Commerce
NEWS BITES
In light of the recent exponential
rise in e-commerce activities over
the past decade, this section is
dedicated to keep our readers up
to date with the latest e-commerce
news.

Wal-Mart to launch e-commerce &
open wholesale stores in India

Can technology fix the returns problem
in fashion e-commerce?

• Wal-Mart Stores Inc. is launching
e-commerce operations and adding
wholesale stores in India to sell to small
businesses after shelving its hopes last
year to open retail stores in the country
• The world’s largest retailer by sales, plans
in the next four years to open between
40 and 50 additional wholesale stores in
India, on top of of its current 20
• India has been a longer-term goal for
Wal-Mart because of its vast number of
consumers

• Up to 40 per cent of fashion purchases are
returned
• One of the key problems is the absence of
a physical avenue for the customers to fit
the clothes before buying
• One example of a company trying to
solve the problem is PhiSix, a recent eBay
acquisition
• PhiSix lets customers fill out their waist
size, inseam, height, weight and body
build in order to select one of 20,000
mannequins to match the customer’s
shape
• The software is then able to display
tightness of the garment on a heatmap
and show the character in motion, e.g.
swinging a golf club

Completing the Digital Single Market
leads to extra revenue
• The European Parliament report about
the “Cost of Non-Europe” fully supports
e-commerce Europe’s call for elimination
of fragmentation in the European
e-commerce market
• In total, costs of the non-completion of
the European Single Market are around
€800bn per year
• If the Digital Single Market is fully
functional, this would add €260bn per year
to the European economy

10th
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New Technologies • Trade Blocs • Rising Asian Consumerism

2 – 4 September 2014

More than

20 November 2014

5000 attendees in total • More than 10 annual shows to date

With an unparalleled track record of exciting signature events, SCA’s dedication to assemble quality programmes will
ensure bigger, better, and grander events than our last. Contact us now for more details!

admin@supplychainasia.org • www.supplychainasia.org • +65 6567 2308

Supply Chain Asia Forum
New Technologies . Trade Blocs . Rising Asian Consumerism .

EA

Y
L
R

get 25% off!
Early Bird 2-Day Full Conference Pass:
Members: S$850.65

S$636.65

Non-Members: S$1,064.65

S$850.65

SECURE YOUR SEAT!
To register, please email scaf@supplychainasia.org

* Early bird specials are valid from 1 May 2014 - 30 June 2014.
Prices and dates are subjected to change without prior notice. Limited slots available.
Prices are inclusive of 7% GST.

Find us at

Supply Chain Asia Community Ltd

1 International Business Park #03-01C (Tower Block)
The Synergy Singapore 609917
T +65 6567 2308 F +65 6569 4772 www.supplychainasia.org
Co. Reg No (201216027H) GST Reg No (201216027H)

www.fb.com/scasia.org
groups/Supply Chain Asia
youtube.com/user/supplychainasia
App-SC Asia
App-SC Asia

Partners Events
Interpol World
INTERPOL World is owned by INTERPOL – the world’s largest
international police organization, with 190 member countries. Held in
conjunction with the official opening of the INTERPOL Global Complex
for Innovation (IGCI) on 13 April 2015 in Singapore and the 22nd
INTERPOL Asian Regional Congress from 15-17 April 2015, the inaugural
INTERPOL World will take place in Sands Expo & Convention Centre
from 14-16 April 2015. This 3-day event will highlight public-private
partnership and include the INTERPOL World Expo, the INTERPOL
World Congress and the INTERPOL World Dialogue. It is expected to
attract the participation of 250 international and local exhibitors and
8,000 trade and professional visitors.
INTERPOL World, a biennial international security event, is supported
by the Singapore Ministry of Home Affairs and managed by MP
International. It aims at identifying innovative solutions to global
security challenges and will connect governments and national security
agencies with security companies which can provide innovative
technologies and solutions to co-create solutions. INTERPOL World
2015 will focus on 4 key domains, but not limited to: cybersecurity,
border management, safe cities and supply chain security.
For more information, please visit our website
www.interpol-world.com
Alternatively, you can also contact us at
marketing@interpol-world.com or +65 6393 0228.

Transport Logistic China
Since its premiere in 2004, transport logistic China has grown into
the most important meeting place for the entire transportation,
logistics and air cargo industry in Asia. This leading industry
showcase for the whole of the Far East is highly regarded for
its extensive coverage of logistics products, technologies and
services.

Cargo Week Americas-Expo Carga
The leading Event For Freight Transportation, Foreign Trade
and Solutions for Supply Chain and Material Handling in Latin
America.
Characteristics:
• Has been certificated of US Commercial Service
• 20,000 attendees
• 400 exhibitors
• New zone for Logistics and Supply Chain Solutions
Activities in CWA-Expo Carga:
• Workshops
• Top Visitor Programme
• Specialised Forums
• Special Events
Activities in Logistics & Supply Chain Zone:
• Workshops
• Top Visitor Programme
• Specialised Forum in Retail
• Special Events
Get your free badge here:
More information: 		
			

www.expo-carga.com
ventas@expo-carga.com,
mercadotecnia@gfidalex.com

India Warehousing Show 2014
Into its fourth year, India’s biggest annual trade show for warehousing,
materials handling, logistics and supply chain industries will be the onestop event for professionals to explore a variety of innovative products
and technologies, discover global trends by meeting industry experts
and improve their processes by acquiring the latest technologies.

Supply Chain Asia is proud to be a co-organiser in the
e-Commerce Supply Chain and Overland Logistics Panel Sessions
taking place on the second day of the event, 18 June, which
will feature prominent figures in the industry discussing and
providing expert viewpoints on the topics presented.

Visitor demographic for the three-day event includes big players in
the FMCG & Retail, Petrochemical, Textile, Electronics among others
while exhibitor profiles comprises of but not limited to warehousing
solutions, material handling equipments, storage solutions, transport
logistics and more.

Date: 17 – 19 June 2014
Venue: Shanghai New International Expo Centre

Visit www.indiawarehousingshow.com to find out more about the
event, or contact Mohit Budhija, Project Manager,
mohit.budhija@reedmanch.com for any enquiries.

For more information and to register,
kindly visit http://www.transportlogistic-china.com/.

Supply Chain Operations Traineeship
Programme (SCOTP)
A Programme by Supply Chain Asia Academy, the training arm of Supply Chain Asia
Supported by Singapore Workforce Development Agency (WDA)

Mutual Benefits
Employee

Employer
Maximise
talent output

Fast track
your career
progression

by investing in
customised
on-the-job
training programme

from a SC Assistant
to an Executive
within a year

Receive

mentoring
and coaching

Pay course fees of

only S$2150

from industry
professionals

due to 70%
subsidy*

Enjoy waiver on
monthly training

Receive 6 months extension

allowance of
up to $1400 per
trainee per month

or permanent

employment after
completion

for 12 months

*Terms & conditions apply.

For more information or enquiries, please visit us at our website www.supplychainasia.org or
email us directly at angela@supplychainasia.org.
Find us at
www.fb.com/scasia.org
groups/Supply Chain Asia
youtube.com/user/supplychainasia
App-SC Asia

www.supplychainasia.org

App-SC Asia

Supporting Agency

Hear what our students have to say about SCOTP!
Regarding this course that I have attended during the three days, I have gained some
knowledge about supply chain. I also find that the course is interesting.
- Tan Soon Lee, Logistic Assistant, CEVA Logistics
The programme was very useful and I was able to learn and get a better
knowledge on the subject of supply chain operations. The trainer did
a good job, and was very patient and made the programme very interesting. It was a great
experience for me and I look forward to more such traineeship programmes.
- Fauzy Muhammad Syahwaludin, Project Specialist, CEVA Logistics
The first programme that I have went though is very fun and we get to know more about
supply chain and planning. I’m looking forward on the second lesson in MAY.
- Jeffrey Ng, Logistics Officer, CEVA Logistics
The first training session went really well. The course topics and modules are very relevant
and effective. The whole session was very interactive with 2 way
discussions thus giving us the excitement to learn. Most importantly, the
Trainers are very effective. They make the training session very exciting. I’m looking forward
to the next session.
- Abdul Khaliq Marican, Warehouse Supervisor, Reebonz Pte Ltd
“This course has helped to open my eyes to the world of Supply Chain, which I thought was
only limited to Logistics and Transportation of goods. Using the game simulation
to start the first day was a good introduction and also helps me to get a
feel of what this industry is doing. The main takeaway from this, which we can use for our
daily lives is: Good teamwork goes a long way!”
- Sin Sook Han, Procurement Officer, YCH Group

Being new to the supply chain industry,
SCOTP course has definitely expanded my
knowledge. What was taught in lecture is
applicable at work and definitely has value-add my
worthiness at work! The lessons are enriching,
“SCOTP is not text-booked
based which is great because having
discussions and solving real-life SCM helps
me to apply, understand and learn more
effectively! I’m looking forward to the next
class in May!”
- Charlyn Yap, Corporate Communications
Executive, YCH Group

fulfilling and engaging, not
a least bit of boredom!
Looking forward to the next lesson!

What I feel about the course thus far, is that
I am very much looking forward to

learning more about this
industry. There are so many different

components and aspects in this industry that I want to
know and understand more, hoping that it will benefit
me. With a much better understanding and hoping
with the gained experience I will get, I hope to be
able to deliver results in my job and excel in it.
- Natasha Abdul Rashid,
Customer Service Officer, SDV Logistics

- Angela Kwong,
Special Projects Executive,
Reebonz Pte Ltd
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7 days of interactive
engagement to deliberate,
discuss and explore
global supply chain
developments.

PORE
.
ct us
at

Conta

a@sup

plych

ainas

Hands-on coaching

for practical project over
12 weeks

ia.org

The Top
Supply Chain Leadership and
Innovation Programme (SCLIP)
in ASIA

Programme management supported
by Supply Chain Asia Academy –

providing practitioners-led
mentorship and guidance
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