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Industry Headlines
Top 3 Trends for Supply Chains
in 2014
The global supply chain industry is currently going through a period of significant changes. More
companies are set to embrace new technologies, tackle new markets, and implement new strategies
to not only succeed, but also survive. Here are the top three trends that we believe will highly affect
the supply chain industry in 2014.

GOOGLE

GAMBLES
ON GLASS

Our monthly industry brief provides an
accurate commentary of the various business
headlines affecting the Asian markets.
Concise, impartial and easy to digest, the
Supply Chain Asia Industry Headlines is
designed to help our readers track business
trends, and understand the implications
of major happenings in bite-sized chunks.
In addition to providing our readers with
the information to make smart business
decisions quickly and effectively, we also
include write-ups of upcoming events and
academy programmes in individual copies of
the brief.

Top 3 Trends for Supply Chains in 2014
The global supply chain industry is currently going through a period of significant changes. More companies are set to embrace new technologies,
tackle new markets, and implement new strategies to not only succeed, but also survive. Here are the top three trends that we believe will highly
affect the supply chain industry in 2014:

The Making of Hardware by Software Companies
Microsoft was one of the first to do this with their XBOX console, and other software companies are keen to follow in their footsteps (e.g. Google
Glass is rumoured to be officially launched in early 2014). Software companies do not have a direct supply chain, nor do they have production
facilities. This presents an excellent opportunity for the contract manufacturing industry, as software companies will rely on the supply chain
sector to bring their products to market.

GOOGLE

GAMBLES
ON GLASS

GOOGLE’S FORAY into wearable technology - Glass - is a step
toward the dream of ubiquitous computing in which the
Internet is available everywhere at all times without the need
for interrupting the task at hand. With Glass, Google puts the
internet even closer than your fingertips - right at eye level and
integrates information into the wearer’s visual experience.

BUT WILL THE TECHNOLOGY CATCH ON WITH THE
AVERAGE USER?

Source: GreatBusinessSchools.org
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China Maintains its Lead… For Now
For companies looking for a low-cost manufacturing strategy, Asia is still the place to go, with China at the top of the list in 2014 with its
well-established manufacturing and supply chain centres. Even with its rising production costs, companies currently prefer to migrate
from coastal areas of China to its inland regions rather than to move out of the country to save costs.

Things China Makes
Source: Bank of America Merrill Lynch
report titled “ Not So Trivial Facts” by
David Ciu

320.4m

320.4m
Energy-Saving Lamps

Personal Computers
That’s

90.6%
of all the personal computers
produced in 2011.

That’s

80%

of all the energy-saving
Lamps produced in 2011.

1.1bn
Mobile Phones
That’s
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The Rise of 		
the Individual

To say that the consumers are
the most important market
for a lot of companies is
an understatement. With
rising consumer demands
for
same-day
delivery,
increase in product diversity
for sale online, and better
personalised services, the
industry has plenty to do
in 2014 to meet customer
expectations.

60%

of all the mobile phones
produced in 2011.

51.1m
Tons of Pork
That’s

49.8%
of all the pork produced in 2011.

Stumbling Blocks for the US?
Customer demands tend to reach their peak during the holiday seasons, and this naturally poses major challenges for the supply chain
industry. Capgemini asked US supply chain managers about their biggest concerns when it comes to maintaining seamless supply chain
operations, and 89 per cent of the respondents cited challenges to find the right talent.
Many of the issues mentioned echo similar problems faced by supply chain professionals in Asia. Greater innovation has to be developed,
and better training programmes have to be introduced to tackle these issues.

Challenges getting real-time
supply chain insights:

83%

86%

- having the right processes
in place to respond to volatile
consumer demand in real time

- adequately planning for supply chain capacity to address peak requirements
or timely fluctuations in demand, including during the holiday season

21%

Only
said their systems do an excellent job of providing
accurate real-time insights into supply chain performance

Challenges finding
the right talent:

67%

Bottom line: Out-of-stock
items and issues fulfilling
orders impact the business

- a lack of integration in
multi-channel supply
chains, in-store and
online

80%

89%

- finding talent with the right analytical skills for
supply chain management and insights

84%

- end-to-end visibility
and coordination
across the supply
chain

95%: retailers delivering the wrong product
93%: retailers delivering an order late
82%: retailers not having an in-store item in stock

- finding talent with the necessary functional
knowledge for supply chain management and
insights

$

of supply chain managers recognise that consumer expectations for perfect, ontime delivery of their products has increased over the last five years. But they risk
losing holiday shoppers to competitors.
Comsumers report:
What frustrates them about the online and in-store holiday shopping experience:

85%

Other key challenges:

87%

- top-down pressure to continually reduce costs and
optimise working capital

54%

of supply chain managers admit supply chain issues have had a negative impact on
their company’s revenue or profitability over the past few years

31%

:

yet a third feel their company’s top executives are not concerned about supply chain
issues during the holidays impacting revenue or profitability

89%

are likely to shop with another retailer in the future if an item is delivered late

74%

have a specific gift in mind when holiday shopping for a loved one

If they are not able to find the item they want in-stock
during this year’s holiday shopping season:

73%

would purchase an item from a different store than
originally intended

29%

would decide not to purchase the item at all

Findings come from the “Supply Chain Impact” study, commissioned by Capgemini and conducted online in October
2013 by KRC Research. The study surveyed two audiences - 150 US senior supply chain managers at retail,
consumer products and distribution companies with at least $1bn in revenue worldwide and 1,000 consumers
nationwide.

The rocky road ahead Talent and Analytics
To meet increasingly demanding
consumer expectations for perfect
orders, supply chain managers’
priorities for next year are:

65%

increasing the talent and skillsets
for those overseeing supply chain
processes

55%

bringing in best-in-class processes
to improve specific business
outcomes

54%

better leveraging data and analytics
modeling to improve supply chain
response to consumer demand

Shopping Stores Slump
A report released by Fung Business
Intelligence Centre reveals that major
department
store
operators
have
experienced a significant slowdown in
sales last year, while growth is expected to
continue to decline over the coming year.
A fairly weak economic outlook, changing
consumer shopping behaviour (e.g.
department stores are seen as just
showrooms), and intense competition
(e.g. rising popularity in e-commerce) are
reasons cited as significant sales slowdowns
for department stores in 2012. According
to China’s National Bureau of Statistics,
the total sales revenues for department
stores grew 0.8 per cent to 325.2bn yuan
(US$53.5bn) in 2012. Growth rates for sales
have declined by 20 percentage points,
compared with 2011.

Department store total sales revenues, 2009-2012
Billion yuan
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China Commerce Association for General Commerce has also reported that the total sales of its
81 department store members have increased by 8.9 per cent year-on-year to 228.3bn yuan in
2012. The growth rate was much lower than the average annual growth rate of 16.5 per cent
recorded between 2006 and 2011.
But the industry remains relatively positive. Despite the discouraging trends, some domestic
department store players have been actively widening their footprint. For example, Wangfujing
Department Store, as of June 2013, has operated a total of 30 stores in China covering two
municipalities and 14 provinces. Intime Department Store has also announced plans to open
more outlets in tier 3 and 4 cities across the country.
With China’s surging economy in recent years, it remains to be seen if this is simply a minor
bump in the road, or signs of permanent gradual decline.

Supply Chain Operations Traineeship
Programme (SCOTP)
A Programme by Supply Chain Asia Academy, the training arm of Supply Chain Asia
Supported by Singapore Workforce Development Agency (WDA)

Mutual Benefits
Employee

Employer
Maximise
talent output

Fast track
your career
progression

by investing in
customised
on-the-job
training programme

from a SC Assistant
to an Executive
within a year

Receive

mentoring
and coaching

Pay course fees of

only S$2150

from industry
professionals

due to 70%
subsidy*

Enjoy waiver on
monthly training

Receive 6 months extension

allowance of
up to $1400 per
trainee per month

or permanent

employment after
completion

for 12 months

*Terms & conditions apply.

For more information or enquiries, please visit us at our website www.supplychainasia.org or
email us directly at angela@supplychainasia.org.
Find us at
www.fb.com/scasia.org
groups/Supply Chain Asia
youtube.com/user/supplychainasia
App-SC Asia

www.supplychainasia.org

App-SC Asia
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Growth of China

10%
2nd

Surge in Economy on
Avg Per Year
Since 1978

Largest Economy

1.3bn
Population

Source: The Sierra Leone Telegraph

Growth Drivers Run Out of Steam
Entry into WTO boosts exports, but post financial crisis
growth fades

A decade-long real-estate
boom runs its course

Exports, change
from a year earlier
40%

Residential floor space started,
change from a year earlier
60%
Residential
real-estate
40 investment as
share of GDP
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Knock, Knock!
Drones Delivery are (almost) Here
Amazon has done it again.
The CEO of Amazon, Mr Jeff Bezos, has announced the company’s plans to deliver packages using unmanned aerial vehicles (UAVs, or
also known as drones) to cities near the company’s warehouses. The drones have a range of ten miles, and can carry products under five
pounds, which covers about 86 per cent of the online retailer’s inventory. The technology is expected to be ready in four or five years, taking
into account further research.
As with any new technology, Amazon faces immense challenges to implement the commercial use of drones. For example, while commercial
drones have been legal in countries like Australia for more than a decade, they are still banned in the US. Only in 2015 will the Federal
Aviation Administration propose rules on how commercial drones will share the most crowded airspace in the world.
Despite the challenges and apprehension among the public, analysts are optimistic that opening up the air space in America can inject
70,000 jobs in three years, and up to $13bn into the US economy.

inject 70,000 jobs in three years
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Combating Climate Change
While climate change and increasing temperatures now seem inevitable, there are high levels of uncertainty about the manifestations and
magnitude of their impact, especially on the global industry.
For example, Russia suffered a severe heat wave in 2010. The resulting economic losses were estimated to be US$15bn, as drought and
wildfires destroyed crops, particularly wheat. The knock-on effect was export restrictions on wheat in Russia, which contributed to global
price increases.
More businesses are increasingly aware of the ill-effects of climate change on their supply chains, and are making efforts to cut carbon
emissions. Lego has recently joined the World Wildlife Federation’s Climate Savers programme, and pledged to work with its suppliers to
reduce its total carbon emissions.

‘s Plan to Reduce
Carbon Emissions
CO2
From Toy Production

CO2

10% CO Reduction
2

10,000 metric tons
But 10% of the total CO2 originate
from production, 90% is from
supply chain

CO2

From Supply Chain
Activities consist of raw material extraction and refinement, indirect procurement,
distribution from Lego factories to toy stores around the world and end-of-life impact
when the products are eventually scrapped

10% CO Reduction
2

100,000 metric tons

Political Unrest
Adds to Economic
Downward Spiral
Thailand’s economy has withstood coups and regime-changing protests
for decades. This time may be tougher.
Demonstrators in Bangkok are seeking to oust Prime Minister Yingluck Shinawatra,
sparking the most violent anti-government clashes in more than three years, and raising
the risk of the third removal of an elected leader since August 2006. Foreign investors sold a net
$1.5bn of Thai shares in November, further compounding a declining economy already struggling with
falling growth, high debt levels and the lowest level of consumer confidence in almost two years.
Japanese companies are becoming increasingly concerned over the possible negative impact of large anti-government
rallies in Bangkok. If the political instability in Thailand continues, a growing number of Japanese companies may reconsider their
investment strategies in a nation that has become a vital production base.

Snippet of Coups in Thailand

2007 May - Ousted PM Thaksin Shinawatra’s Thai Rak Thai
party is banned after a military coup.

2009 March-April – Thaksin supporters
hold mass rallies against the government’s
economic policies.

2007 December - General elections mark the first major
step towards a return to civilian rule. The People Power
Party (PPP), seen as the reincarnation of Thaksin’s Thai Rak
Thai (Thais Love Thais) party, wins the most votes.

2009 June - Leaders of the protest group
that helped topple Thaksin apply to register
themselves as the New Politics Party.

2007

2008

Thaksin Shinawatra

2009

2008 February - Samak Sundaravej of the Thaksin-linked PPP is
sworn in as prime minister. Thaksin returns from exile.
2008 August – Thaksin then flees to Britain with his family after
failing to appear in court to face corruption charges.
2008 September - Opposition protesters occupy Bangkok’s main
government complex, and the Constitutional Court dimisses PM
Sundaravej. Somchai Wongsawat was chosen by parliament as
the new prime minister
2008 December – Somchai is forced from office by a Constitutional
Court ruling disbanding the governing PPP for electoral fraud and
barring its leaders from politics for five years. Opposition leader
Abhisit Vejjajiva forms a coalition to become Thailand’s new
prime minister.

Abhisit Vejjajiva

e-Commerce
NEWS BITES
In light of the recent exponential
rise in e-commerce activity over
the past decade, this section is
dedicated to keep our readers up
to date with the latest e-commerce
news.
US e-Commerce Spending Up by 15
per cent on Black Friday
• According to preliminary figures released
by comScore, this year’s Black Friday
shopping event revealed US$1.198bn in
desktop online sales, an increase of 15
per cent on the previous year
• comScore says that 66.1 million
Americans visited online retail sites on
Black Friday using a desktop computer
• Amazon was the most visited online retail
site, followed by eBay, Walmart, Best Buy
and Target

2010

Fewer New Online Customers Gained
in Mature Markets

FSA Study Reveals Singapore &
Malaysia to be Ideal Testing Grounds

• PwC has published a worldwide study
in November (15,000 online customers
in 15 countries) that examines the
e-commerce market maturity effect
• Results show that the more mature a
market is, the fewer new customers it
can gain
• While emerging markets, such as the
Middle East, Turkey and India, were
able to add 45 per cent, 42 per cent
and 38 per cent more online customers,
respectively, e-commerce markets in
Germany, USA, UK and France only grew
by between 5 and 12 per cent

• The Financial Study Association of
Amsterdam has identified Singapore
and Malaysia as ideal testing grounds
for merchants who want to expand their
business internationally and explore the
potential of the Asian market
• Even though the e-commerce markets
in Singapore and Malaysia are relatively
small compared to Asian giants like
China (US$190bn) and Japan (US$64bn),
the study illustrates that these two
smaller countries stand out with respect
to the size of the cross-border share
of the e-commerce market, offering
unique e-commerce propositions which
will help merchants to adapt locally
and understand this rapidly growing
e-commerce region
• According to the opinions of industry
experts and the data studied, an
estimated 55 per cent of all e-commerce
in Singapore and 40 per cent of all
Malaysian e-commerce is cross-border,
an extremely high percentage compared
to cross-border e-commerce figures for
Japan (18 per cent) and South Korea (25
per cent)

Rakuten Opens Shop in Singapore
• Rakuten is officially launched in
Singapore, providing another option
for Singaporeans addicted to online
shopping
• The Singapore site sells a wide variety
of items, ranging from clothing to
electronics to books
• The e-commerce giant has long been
courting Singapore before the launch,
and is heavily involved in the local
startup ecosystem by acquiring Viki for
a reported $200m, leading a $800,000
investment round in mobile marketplace
Carousell, and investing in air-time billing
start-up Coda Payments

2011

2010 February - Supreme Court strips
Thaksin’s family of half of its wealth
after ruling that he illegally acquired
$1.4bn during his time as PM.

2012

2011 July - The pro-Thaksin Pheu
Thai party wins a landslide victory
in elections. Yingluck Shinawatra
- the sister of Thaksin Shinawatra becomes prime minister.

2010 March-May - Tens of thousands
of Thaksin supporters paralyse parts
of central Bangkok with monthslong protests calling for PM Abhisit’s
resignation and early elections.
Protests turned violent, and the death
toll - the worst in the country’s modern
history - is put at 91.
Yingluck
Shinawatra

2012 June - Anti-government
yellow-shirts blockade parliament
to prevent debate on proposed
reconciliation bill aimed at ending
six-year-old political tensions.
Group fears that a proposed
amnesty would enable the return
of ousted Thaksin.

2013
2013 November - Tens of
thousands of opposition
supporters protest in Bangkok
against a proposed political
amnesty bill that critics say
would allow ousted leader
Thaksin to return to Thailand

Partners Events

The TOC Container Supply Chain
The TOC Container Supply Chain: Asia Conference returns to Singapore in April 2014 to bring together stakeholders of the entire container supply
chain who rely on port productivity as a vital element in their logistic operations.
TOC CSC: Asia will be introducing a new format for 2014 which will consist of two high-level conferences; CSC and TECH TOC with a networking
area incorporating exhibit booths. In addition TOC CSC: Asia is proud to announce that the event will be part of Singapore Maritime Week 2014
( www.smw.sg ).
The Container Supply Chain (CSC) Track will focus on international trade, container shipping, port development and logistics – attendees will
network and do business with the entire supply chain including shippers, shipping lines, 3PL’s, ports and terminal operators.
The TECH TOC Conference features in-depth presentations on container terminal operations, equipment and technology. Attendees will receive
the knowledge and tools needed for enhanced productivity, safety and environmental performance at your facility.
Visit the website www.tocevents-asia.com to find out more about the four ways to participate; sponsorship, book an exhibit booth, attend as
either a CSC Delegate or TECH TOC delegate or contact Caroline Hunt, Marketing Executive caroline.hunt@toc-events.com for more information.

India Warehousing Show 2014
Into its fourth year, India’s biggest annual trade show for warehousing, materials handling, logistics and
supply chain industries will be the one-stop event for professionals to explore a variety of innovative
products and technologies, discover global trends by meeting industry experts and improve their
processes by acquiring the latest technologies.
Visitor demographic for the three-day event includes big players in the FMCG & Retail, Petrochemical,
Textile, Electronics among others while exhibitor profiles comprises of but not limited to warehousing
solutions, material handling equipments, storage solutions, transport logistics and more.
Visit www.indiawarehousingshow.com to find out more about the event, or contact Mohit Budhija,
Project Manager, mohit.budhija@reedmanch.com for any enquiries.

Retail Development & Investment Indonesia
Home to the largest population in Southeast Asia, Indonesia has become one of the fastest growing
economies in the world. With rising consumer purchasing power driven by a robust economy outlook,
the retail industry continues to be a key engine of growth in Indonesia. However, retailers together
with developers and investors continue to face practical challenges such as the burgeoning demand for
space, growing regulatory pressures and ever-evolving consumer preferences and spending patterns.
Retail Development & Investment Indonesia is an
interactive 2-day forum bringing retailers, developers,
and investors together to learn and discuss strategies
and opportunities in Indonesia’s retail development
and investment.
Date: 21 – 22 January 2014
Venue: Jakarta, Indonesia
Click here for more information.

Survey
IJPDLM Call for Paper on the
Contemporary Strategic Supply
Chain Management and Logistics
Issues in Asia (Submission
deadline: August 31, 2014)
Over the last three decades,
Asia’s economic development
and integration into the global
economy has been the most
intriguing
commercial
story.
However, due to its diversity
and
associated
complexity,
Asia continues to be the most
disconnected region in the world.
Therefore, it is fascinating as well
as challenging to uncover critical
issues and theories relating to
Asian supply chain management
and logistics strategy (ASC/LM).
A Special Issue of International
Journal of Physical Distribution &
Logistics Management (IJPDLM)
on the Contemporary Strategic
Supply Chain Management and
Logistics Issues in Asia invites
original papers that combine
methodological rigor with Asiaspecific data and/or case studies
for submission.
Click here for more information.
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Effective Strategies for Managing Supply Chain Risk:
Assuring the Viability of Your Supply Chain

CSCMP’s Singapore Conference
22-24 January, 2014
Today’s supply chains are vulnerable to a collection of events that are unpredictable—yet
devastating because of the size, reach, and complexity of the supply chain. Because of
the range and complexity of risks faced by global supply chains today, this conference will
examine the nature of supply chain risk, discuss the creation of strategies that position the
supply chain to be resilient, and therefore be better prepared to effectively deal with the
unexpected. Speakers from leading global supply chains will examine the potential risks,
discuss how they can be assessed and measured, and provide proven approaches for
developing strategies that either eliminate or mitigate the risks.
Supply Chain Asia members: receive 15% discount on registration! Register
at cscmp.org/annual-conferences/singapore and use Promo Code
14SING-AMCHAMGP to receive your discount.

Keynote Speaker
Stephen E. Lovejoy
Senior Vice President,
Asia, Global Channels and
Global Store Development
Supply Chain, Starbucks
Coffee Company

registration form
Return this form to CSCMP:

Mail: 333 East Butterfield Road, Suite 140, Lombard, Illinois 60563-5617 USA
E-Mail: membership@cscmp.org

Attendee InformAtIon

n Mr. n Ms.
First/Given Name

Middle Initial

Title

Last Name/Surname

Nickname

Company

Street Address/PO Box
City

State/Province

Zip/Postal Code

E-Mail

2nd E-Mail

Phone

Fax

n I am a vegetarian, vegan, or have special dietary needs.*
n I am attending the CSCMP Singapore Conference for the first time.

Country

n I have a disability and need special accomodations.*
*CSCMP will contact you for more details.

regIstrAtIon tyPe** (Conference registration rates include meals for breakfast, lunch, and receptions.)

n Supply Chain asia

$655 US (S$825)*
*To receive the discounted pricing above, use promo code: 14SiNG-SCaGP when registering.

method of PAyment

ImPortAnt InformAtIon

n Check payable to CSCMP in US dollars drawn on a US Federal Reserve System Bank.

All registration rates are charged in US dollars.

n Wire transfer (Instructions will be e-mailed to you.)

Cancellation Policy: Conference registration

n Credit Card:
n American Express

n Diners Club

n MasterCard

n VISA

Credit Card Number
Security Code

Payment must accompany your registration form.

Expiration Date

may be cancelled through 20 December 2013.
Subject to a $200 US processing fee. No refunds
or credits are given for cancellations received
after this date. All no-shows are charged the full
amount. All cancellations must be received in writing—mail, fax, or e-mail is acceptable. CSCMP
membership fees are non-refundable.

Name on Credit Card
Billing Address
City

State/Province

Zip/Postal Code

Country

Signature
For additional information, contact education@cscmp.org or +1 630.574.0985.

CSCMP • 333 East Butterfield Road, Suite 140, Lombard, Illinois 60563-5617 USA • phone +1 630.574.0985 • fax +1 630.574.0989 • cscmp.org

EVENTS CALENDAR 2014

13 jan

SCSC Meeting:
Proposed site
visit to Rolls Royce

13 jan

August

February

21 feb

Talks @e2i: Supply Chain
Talents Management &
Trg Development (Am I
Effectively Retaining My
Best Talent?)

21 mar

SCSC Meeting:
Proposed topic-Freight
Bench marking

27 mar

Trade & Compliance
Challenges in Asia

(Managing the Complexities of Cross

2 sep

September

March

SCLIP 3rd Intake
Training

SCSC Meeting

SCOTP 2nd Intake
Training

Talks @e2i

SCOTP 1st Intake Training

17-18 mar

18 jul

10-11 jul

1 aug

13-14 feb

SCA Dialogue
(Jointly organised by
SCA, Futurmaster)

3rd BOA Meeting

SCOTP 1st Intake
Training

1st BOA Meeting

6 mar

11 jul

3-5 jul

24 jan

July

January

SCA Members Sunset
Session

22-23 sep

SCLIP 4th Intake
Training

4th BOA Meeting

2-4 sep

19 sep

SCAF 2014

SCSC Meeting

11-12 sep

SCOTP 2nd Intake Training

Border Trade and Trade Blocs)

1-4 apr

14-16 apr

SCLIP 3rd Intake Training

2-3 oct

24 apr

2nd BOA Meeting

24-25 apr

SCOTP 1st Intake
Training

18 apr

SCOTP 1st Intake Training

October

April

SILT Solutions Logistics 2014
(Paris, France)

20-22 oct

SCLIP 4th Intake Training

30-31 oct

SCOTP 1st Intake Training

Talks @e2i: 		
Industry Site Visits

SCLIP 3rd Intake Training

23 may

SCSC Meeting:
Invited speaker

May

23 may

Talks @e2i: Supply Chain
Careers

3-4 jun

June

13 jun

SCLIP 3rd Intake
Training

17-19 jun		

Transport Logistic China
(Shanghai, China)

18 jun

Talks @e2i: Industry Site
Visits

26-27 jun

Retail & e-Commerce Asia

14 nov

SCLIP 4th Intake Training

20 nov

26-28 nov

SCOTP 2nd Intake
Training

Awards 2014

21 nov

SCSC Meeting

12 dec

December

SCOTP 1st Intake Training

November

16 may

SCLIP 4th Intake Training

BOA Meeting

SCSC Meeting

SCOTP/ SCLIP Training

Partners Events/ SCA Events

Supply Chain Asia reserves the right to change the calendar without prior notice. Most updated version can be downloaded from our websites.
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SUNSET TALK 2014
Trends of Supply Chain 2014

13 January 2014 | 4.30 pm – 8 pm | e2i, Hall 4

Introduction

Limited
Complimentary
Seats for
Members

Sunset Talk 2014 exclusively gathers SCA members to network, and to
kick-start an exciting year ahead with a discussion on the Trends of Supply
Chain 2014.
The session aims to discuss how companies can better leverage on the
opportunities presented by the upcoming trends of supply chain in 2014
and share how they may proactively manage the challenges in supply chain

firsthand updates of SCA’s exciting initiatives and activities for 2014.

2014. Through Sunset Talk 2014, participants will also receive

SCA members are specially entitled to a complimentary entry based on a
first come first serve basis, as limited slots are available. Non-members
who are keen to attend the talk may send in an enquiry directed to

weisi.low@supplychainasia.org. Non-member participants
will be given a membership discount of up to SGD1,800 if

they register for a SCA membership at Sunset Talk 2014.

Details
DATE: 13 January 2014

TIME: 4.30 pm – 8 pm
VENUE: e2i, Hall 4,
80 Jurong East St 21,
Singapore 609607

Participation Fees
Members: Complimentary
(First-Come-First-Serve Basis)

Programme

Non-Members: SGD55/pax*

4.30 pm

Registration and Networking

5.30 pm

Welcome

5.15 pm

Trends of Supply Chain 2014 – Paul Lim, Founder/
President, SCA

5.45 pm

Panel Discussion – Managing Opportunities &

To Register
Contact: 6567 2308
weisi.low@supplychainasia.org

Impacts of Supply Chain 2014
6.30 pm

Networking and Buffet Dinner

8.00 pm

Event Ends

*Prices are reflected before 7% GST.
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Tap on Supply Chain Asia Shippers’ Council (SCSC) platform to improve
your company’s supply chain and operational performance!

SCSC
SUPPLY CHAIN ASIA

If you’re a senior management professional involved in managing,
procuring and operating logistics and supply chain, this is the platform
for you:

Shippers’
Council
2014
Reap the benefits and take up an

SCA Corporate
Shippers*
membership

to be part of this exclusive
community! Write to us
admin@supplychainasia.org to
find out more about becoming a
member!
*Applicable only for Corporate Lite
Shippers & Corporate Premier Shippers
membership packages only.

•

Exclusive community of senior logistics and supply chain

•

Network amongst like-minded professionals from diverse

professionals
industries

• Excellent knowledge-sharing

platform

• Six dynamic meetings & topics scheduled for 2014

Site Visit to Rolls-Royce Singapore
& Networking Cocktail with
European LOG4GREEN delegates
(24 January 2014)

Meeting Dates

24 January, 21 March, 23 May, 18 July, 19 September, 21 November
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Wishing everybody a

sca

Corporate Endorsers
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{ Silver }
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