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Japan enjoyed massive investment after world war ii as the economy re-industrialised, but investment and spending became over 
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Is the World Economy 
Turning Japanese?  

Japan enjoyed massive investment after world war ii as the economy re-industrialised, but investment and spending became over 
extended. an asset bubble burst in 1990 weighing on the economy and growth slowed to near zero by the end of 1992. 

as the 1990s progressed, Japan became a zero per cent economy with inflation and real interest rates joining growth at around or 
below zero, where levels have since approximately stayed.

according to schroders, when comparing some Japanese features during its crisis to Eurozone, us and china, it is china and Europe 
that seem most likely to suffer Japan sickness. The us appears to have enough differences to suggest that deflation is not going 
to become the default state. in Europe, the combination of tight fiscal policy and a central bank that may be reaching the limit of 
its ability to loosen is putting pressure on the European economy. The fact that Europe has negative real rates without deflation 
highlights the risks. all of the three big economies are potentially big enough to provide that shock to the other two.

if deflation is a threat, not yet a promise, what needs to happen to avoid it?

China: china is in a different phase of development from other economies. in some ways, china looks like Japan in the 1970s 
– coming off its investment boom, but a long way from a bubble and crisis. in other ways, it looks as though it is succumbing to 
Japanese disease in terms of its declining growth and inflation. china has overcapacity in some industries which is driving deflationary 
pressure. it needs to address this overcapacity. 

source: china.org.cn



Eurozone: germany has a solid fiscal position and is underinvested in public infrastructure. Fiscal constraints are hampering italian 
efforts to clean up and recapitalise their banks. if fiscal policy is crimping demand and stopping structural reform, then it is too tight. 
The question for Europe is whether the politics and institutional framework of the eurozone can allow for a reversal and accept an 
expansionary fiscal policy.

US: us needs less structural reform than 
other countries, as the labour market is 
flexible and banks are functional. should 
the threat grows, government can 
consider using fiscal measures such as 
debt forgiveness (e.g. student loans).

source: Debating Europe

source: aFl-cio



Are businesses in Asia ready 
to thrive in 

a data-driven world? 
Microsoft asia unveiled findings from its first ever asia Data culture study 2016, which showed that while 88% of business leaders 
polled in asia agreed that it is important for their organisations to have an agile business that is data-driven, less than half of them 
(43 per cent) believe they have a full digital strategy in place. 

Business leaders also identified gaps in their organisations’ ability to data-driven decision-making.

The study polled 940 business leaders from medium to large companies in 13 markets in asia. respondents were surveyed on their 
organisations’ digital and data strategy, and readiness for the digital economy.



source: Microsoft



Emerging Technologies Shaping 
the Future of Logistics 

There are many emerging elements that are affecting the logistics industry. in 2016, logistic businesses all over the globe want to 
modernise the industry and look for inventive ways to reduce supply chain waste. supply chain management has been defined as 
‘’understanding and operating an easily overpowering set of variables to achieve a deceivingly simple result: delivering on-time and 
within budget.’’ 

as the infographic below indicates, over the next number of years, several trends will transform logistics operations, particularly in 
emerging markets. There are many reasons why new technologies must be embraced. The growing complexity and dynamism of 
supply chains require progressively advanced information technology solutions, such as the development of 3D printing.

The growth of the logistics industry is no longer driven by exports from asia to north america and from asia to Europe. it will come 
from elsewhere and therefore become more unpredictable. This will see an increase in economic and population growth in cities 
with infrastructure becoming a major determinant for growth. 



source: 2Flow

http://www.2flow.ie/pick-and-pack.html


Oil price volatility 
Risks and opportunities in 2016

The global oil & gas industry is being 
challenged by the dramatic and 
sustained drop in the oil price. This has 
caused widespread market disruption 
and has resulted in a broad variety of 
companies having to grapple with a 
new operational landscape.

In order to address some of the major issues affecting oil & 
gas businesses, we commissioned an in-depth survey of 
market sentiment and expectations. We will be publishing 
a report in the next few weeks however in advance of this, 
we outline below a snapshot of our key findings.

If you would like to receive a copy of the full report,  
due to be published in April, please contact us at  
energy@clydeco.com.

How much has the oil price drop 
impacted your business overall:

What do you expect to be the most significant change in your day-to-day 
operations in the next 12 months?*

51+49+E
2+98+E

51%

2%

Significant impact 
Whole business 
substantially affected

41+59+E 41%

Moderate impact  
Majority of business 
affected

No impact  

6+94+E 6%

Minimal impact   
Some areas of the business 
affected

The million dollar question – do you 
predict that in 2016, the average oil 
price will be:

Higher than 
USD 50

8%
Between  

USD 30 - USD 50

87%
Lower than 
USD 30

5%

55%
Planned 
projects/
feasibility 
studies put on 
hold/cancelled

66%
Reduction in 
headcount or 
recruitment 
activities

50%
Change in 
business 
processes 
for greater 
efficiency

41%
Existing 
projects /
feasibility 
studies put on 
hold /cancelled

45%
Pursuit of 
strategic 
business 
growth or 
acquisition 
activities

38%
Pursuit of 
specific 
new project 
opportunities

4%
Other

31%
Divestment  
of assets

Upstream 
(exploration  
& production)

Midstream 
(transportation,  
storage, wholesale 
marketing)

Downstream (refining, 
processing, marketing 
& distribution)

83%

13%

4%

88%

8%

4%

Where do you expect 
the majority of M&A 
activities to occur in 
the industry?

Where do you expect 
the majority of 
disputes to arise?

CC009879 - March 2016

*Respondents were asked to select a maximum of three answers

The global oil & gas industry is being 
challenged by the dramatic and 
sustained drop in the oil price. This has 
caused widespread market disruption 
and has resulted in a broad variety of 
companies having to grapple with a 
new operational landscape.



source: clyde & co.
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65 Countries and Beyond 

it has been a year since the chinese government unveiled the official action plan for the Belt and road initiative. with new 
developments emerging all the time and more information available, it is necessary to have an up-to-date wrap-up on how the 
initiative has progressed.

1) “china plus 64 countries” along the Belt and road

source: industrial cooperation between countries along the Belt and road, china international Trade institute. The countries are grouped based on world Bank’s 
classification by region.



2) These 65 countries jointly account for 62.3 per cent, 30 per cent and 24 per cent of the world’s population, gDp and household 
consumption, respectively, today.

3) The official document lays out the basic goals of the Belt and road initiative: “it is aimed at promoting orderly and free flow of 
economic factors, highly efficient allocation of resources and deep integration of markets; encouraging the countries along the Belt 
and road to achieve economic policy coordination and carry out broader and more in-depth regional cooperation of higher standards; 
and jointly creating an open, inclusive and balanced regional economic cooperation architecture that benefits all.”

source: world Bank database, compiled by the Fung Business intelligence centre

source: compiled by the Fung Business intelligence centre based on the FraMEworK chapter of the Vision and actions on Jointly Building silk road Economic Belt and 
21st century Maritime silk road



Gartner Announces Rankings 
of the 2016 Supply Chain Top 25  

gartner, inc. has released the findings from its annual supply chain Top 25, identifying supply chain leaders and highlighting their 
best practices.

For the first time, unilever topped the ranking, followed by McDonald’s, amazon, intel and a newcomer to the top five, h&M. 

Five new companies made the supply chain Top 25 this year with schneider Electric, BasF and BMw joining the list for the first time, 
and hp and glaxosmithKline rejoining after several years.
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source: gartner
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How Smaller Retailers
Are Thinking Beyond 

Fashion Weeks  
as the worlds of fashion, luxury and media descended upon new york for Fashion week, these experiences and transactions seem 
increasingly quaint and inconsequential. amid all the dazzle, glitz and glamor, one can be forgiven for thinking that high fashion 
continues to be the realm of global retailers and big-name luxury brands. 

yet remarkably, more and more fashion retailers are starting to embrace being ‘small’ as a strategy for success and growth. increasingly 
easy-to-use technology has enabled smaller retailers to speak and deliver to their niche customer sets across all channels with the 
same voice as they would in a shop in hong Kong.  so what is driving their success?

1.A commissioned study conducted by Forrester Consulting on behalf of FedEx, August 2014 2. A commissioned study conducted by Forrester Consulting on behalf of FedEx, August 2014 3. PwC, 2015-16 Outlook for the Retail and Consumer Products 

Sector in Asia, February 2015 4. A commissioned study conducted by Forrester Consulting on behalf of FedEx, August 2014 5. Visa, mCommerce Making Inroads: Asia Pacific Consumers Choosing Mobile to Click and Purchase, October 2015 6. Visa, 

mCommerce Making Inroads: Asia Pacific Consumers Choosing Mobile to Click and Purchase, October 2015 7.The Aberdeen Group, The performance of web applications: Customers are won or lost in one second (April 2015), The 10 Industry-Wide 

Transformations Impacting E-Commerce in Asia Pacific and Implications for Your E-Commerce Growth Plans, MasterCard, September 2015 8. We Are Social, Digital, Social and Mobile in 2015, 21 January 2015 9 A commissioned study conducted by 

Forrester Consulting on behalf of FedEx, August 2014 10.Evolving Retail Trends to Watch in 2016”, Multichannelmerchant.com, 28 December 2015 11.We Are Social, Digital, Social and Mobile in 2015, 21 January 2015 12.A commissioned study conducted 

by Forrester Consulting on behalf of FedEx, August 2014 13.“SMB & Midmarket Cloud Computing Adoption Trends”, Techaisle, 26 July 2015 14.A commissioned study conducted by Forrester Consulting on behalf of FedEx, August 2014 

of SMEs globally are 
planning to engage 
external professionals 
for cloud assessment or 
cloud implementation13. 

of consumers buy from 
retailers outside their 
home country, highlighting 
the need for support 
from payment services in 
handling transactions14.

How small retailers are winning in the 
e-commerce fashion battle

What’s their secret to success?
Be tech-savvy

Adopt the mindset of a customer

Build your online communities

Find the right support

By 2019, the value of online sales in APAC is expected 
to reach US$1.3 trillion3. 

30% of APAC shoppers make more than 25% of their 
online purchases using a mobile device4.

69% of Asia Pacific (APAC) shoppers do at least 
10% of their spending through online shopping1.

Clothing and apparel are the most popular items 
sold online2.

The number of APAC 
consumers using 
mobile devices to 
make purchases has 
increased 22% since 
20145.

55% of APAC consumers 
are likely to make an 
online purchase from an 
overseas retailer6. 

A 1-second delay in page 
load time equals a 16% 
decrease in customer 
satisfaction, and 7% loss in 
conversions7.

The top five ways APAC customers find 
online retailers and products outside their 
own market9.

Top 5 social platforms (by million users)11

Data from Facebook insights, websites, and 
open and click-through rates can identify the 
right customers and help personalize both 
product and marketing.

Let online communities do the selling for you:

People still think fashion in the realm of global retailers and big-name luxury brands. It’s not. Technology is enabling small 
retailers to embrace being small as their strategy for success.

Fashion is #fashion in 2016

More that half of 
independent retailers 
are projected to have 
a loyalty program in 
201610.

Thoughtful packaging 
around the end-to-end 
experience has inspired 
37 million videos on 
YouTube of products 
being “unboxes”.

of consumers say shipping 
-related factors are most 
influential      in      their 
decision-making online. 
Logistics providers present 
smart solutions for these 
needs12.

Top global m-commerce markets 
(% of population buying online via smartphones) 
– four out of five are in APAC8 :

South Korea

UAE

China

Hong Kong

Thailand

43%

40%

34%

33%

31%

22% 55% 1s

55%

Search engine

Word of mouth

Online ads

Social media

Email promotion

59%

39%

38%

31%

23%
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source: FedEx



Supply Chain haCkathon! 
Be part of the 1st

Who Can join?

1) Form a team of 3 individuals under any of the 
following categories:

•	 Tertiary	student	teams
 FREE

•	 Startups	(less	than	3	years	since	start	of	formation)
 /Institutions:  
 S$500 per team

•	 Commercial	organisations
 S$1500 per team

Participation	 fees	 are	 only	 due	 when	 teams	 are	
selected	to	proceed	to	the	second	round.

at http://supplychainasia.org/join-hackathon/ 
or drop an email at admin@supplychainasia.org 

for more information.

RegiSteR today

What iS it?

An event to bring the industry together to instill an 
innovation-driven	culture	by	producing	tech	solutions	
to	today’s	industry	problems	and	challenge	age-old	
statements	issued	by	the	event’s	selected	companies	
and	individuals.

Event	Sponsor

http://supplychainasia.org/join-hackathon/


Exhibition Key Figures

252 
Business Matching 

made before the event

20 
Countries

300 
Corporate 

Delegates

45
Regional and 

International 

Conference Speakers  

86.6% 
Very Satisfied 

with ITSCL 2015

116 
Exhibitors 

257
Journalist Event 

Coverage

6752
Buyers

business deals generated 

on the exhibition floor 

from 56,3% Exhibitor

US$ 12,5 million

Key Activities

Networking 
Cocktail

Hosted Buyer Live DemoBusiness 
Matching ConferenceTrade 

Exhibition

Book Your Space Now!

Howu Zebua
Sales Executive
T. +62 21 2556 5021
howu.zebua@reedpanorama.com

Strategic Partners :Organised by : Media Partner :

www.transport-supplychain-logistics.co.id  / www.intralogistics-indonesia.co.id
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Programme is supported by

YOUNG 
LOGISTICS 
LEADERSHIP 
PROGRAMME 
(YL2P)

OVERVIEW

The role of the young logistics and supply chain 
executives is more important than ever given the 
impact of the disruption caused by new technologies 
and the importance that supply chain plays in driving 
the success of modern organisations today. 

Young logistics executives with leadership potential 
will play a critical role in ultimately taking key positions 
within their organisations—from internal capacities 
and capabilities to external supply chain operations.

We need to ensure we are developing the right supply 
chain leaders for the future—leaders who can deal 
with a high level of complexity, understand different 
markets (both developed and emerging) and can work 
efficiently and effectively across multiple cultures and 
with different nationalities.

The Young Logistics Leadership Programme (YL2P) is 
designed to accelerate the development of talented 
young logistics and supply chain professionals and 
turning them into future leaders capable of meeting 
the challenges facing the Operations, Supply Chain, 
Manufacturing, Distribution and Retail organisations.

COURSE FEES
Singaporeans & PRs: $1,500
Non Singaporeans: $3,000
*Course fees inclusive of meals and all training materials

TRAINING DATES
Executive Training: 
25-26 August 2016

SCM Online Simulation/Leadership Dialogue: 
5-7 October 2016

Email us at admin@supplychainasia.org

REGISTER 
TODAY!



17 November 2016 | Orchard Hotel, Singapore

supplychainasia.org

Corporate 
Nominations 
will open in 
June 2016.

SUPPLY CHAIN ASIA

2016



Who are eligible?
•		Fresh	graduates	(those	who	have	worked	for	
 less than 2 years in the industry) 
•		Mid-career	switchers	who	want	to	start	a	
	 career	in	the	Logistics/Supply	Chain	sector

Venue of training
Supply	Chain	City,	Jurong	Innovation	District

Course Fees
SGD9,200	per	trainee	
(Singaporeans	&	PRs)

70% 
course fees 
subsidy from WDA

Sign up noW
First intake starts 
in July 2016

PROFESSIONAL 
CONVERSION 
PROGRAMME (PCP)
Offered by Supply Chain & Logistics Academy

What is it?

The	Professional	Conversion	Programme	(PCP)	is	
a	Place	and	Train	(PnT)	programme	offered	by	the	
Supply	Chain	and	Logistics	Academy	(SCALA®).	This	is	
a	workplace	training-centric	programme	that	aims	to	
equip	trainees	with	practical	logistics	and	supply	chain	
skills	and	knowledge.	



about us
Supply Chain Asia is a not-for-profit professional 

body dedicated to bringing supply chain and logistics 
professionals in Asia together. Our vision is to create 

platforms whereby members of the community can come 
together to network, share and learn from one another. 
Our focus is to enable the development of collaborative 
relationships and partnerships. Our mission is to make 

Supply Chain Asia your community of choice.

Vision
Connect. Communicate. Collaborate.

By empowering members with platforms to apply these 
three crucial Cs, Supply Chain Asia intends to be the 
Community of Choice for Logistics and Supply Chain 

Professionals living and working in Asia.

Join Us in oUr QUest to 
Raise the PRofile of the 

suPPly Chain & logistiCs indUstry 
Be a part of supply chain asia corporate Endorser programme (cEp) and support our work to raise the profile 

and professionalism of the supply chain and logistics industry. as a not-for-profit entity, sca relies on the goodwill 
of many organisations to build up a community that shares knowledge, improves networking and enhances the 

image and career development of professionals in the most dynamic industry. as a member of cEp, you can 
expect sca’s unequivocal support in various areas, such as advertisements in our widely read sca magazine, 
co-hosting of events as well as participation in various major events and activities. if you are keen to find out 

more about our cEp, you can reach out to us at admin@supplychainasia.org. Together, we can make the industry 
an even more exciting and passion-driven sector in the region.

Corporate endorser 

sCa

programme

contact Us

for more details

admin@sUpplYCHainasia.org

Supply Chain Asia Community Ltd
8 Jurong Pier Road (Level #10-01 - Warehouse Building)
Singapore 619160
T +65 6898 1581   F +65 6898 1582   www.supplychainasia.org
Co. Reg No (201216027H)   GST Reg No (201216027H)
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