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TICON or TICON Industrial Connection 
Public Company Limited was established in 
1990 to provide manufacturers in Thailand 
with an alternative when it comes to buying 
land and developing their own facilities.

TICON provides high quality ready-built factories for lease 
to enable manufacturers to shorten the start-up period. 
TICON’s ready-built factories are located in major industrial 
estates, 17 locations at present, and have a range of sizes that 
best meet customers’ standard requirements.

Thailand’s Real Estate Developer Award 2014 By 
Euromoney Magazine

For more information, please contact admin@scasia.org.
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about us
Supply Chain Asia is a not-for-profit professional 

body dedicated to bringing supply chain and logistics 
professionals in Asia together. our vision is to create 

platforms whereby members of the community can come 
together to network, share and learn from one another. 
our focus is to enable the development of collaborative 
relationships and partnerships. our mission is to make 

Supply Chain Asia your community of choice.

Vision
Connect. Communicate. Collaborate.

By empowering members with platforms to apply these 
three crucial Cs, Supply Chain Asia intends to be the 
Community of Choice for Logistics and Supply Chain 

Professionals living and working in Asia.

Join Us in oUr QUest to 
Raise the PRofile of the 

suPPly Chain & logistiCs indUstry 
be a part of supply Chain Asia Corporate endorser Programme (CeP) and support our work to raise the profile 

and professionalism of the supply chain and logistics industry. As a not-for-profit entity, sCA relies on the goodwill 
of many organisations to build up a community that shares knowledge, improves networking and enhances the 

image and career development of professionals in the most dynamic industry. As a member of CeP, you can 
expect sCA’s unequivocal support in various areas, such as advertisements in our widely read sCA magazine, 
co-hosting of events as well as participation in various major events and activities. If you are keen to find out 

more about our CeP, you can reach out to us at admin@supplychainasia.org. together, we can make the industry 
an even more exciting and passion-driven sector in the region.

CorPorATe enDorSer 

SCA

ProgrAmme

PLATINUM GOLD SILVER

contact Us

for more DeTAIlS
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DHL Japan deploys robots in its 
warehouse

DHl supply Chain has announced that 
it has introduced an automated guided 
vehicle (AGV) in one of its warehouses in 
Japan, making it the first time an AGV has 
been used by the company in the country. 
the deployment of AGVs in the warehouse 
is expected to improve accuracy and 
speed of locating and transporting goods, 
generating estimated efficiency gains of 
around 785 working hours or more during 
peak season. 

While AGVs are often used for 
transportation of goods at manufacturing 
sites, it is rare for them to be used by 
logistics companies, where many tasks 
are done manually. DHl supply Chain will 
consider introducing more vehicles in the 
future based on the first AGV’s results.

the AGV “Key CArt”, made by toyota 
Industries Corporation, was first 
introduced in July and started operating 
in the DHl supply Chain warehouse from 
mid-August following a test run. With 
the AGV operating a maximum payload 
of 100kg (maximum towing capacity of 
500kg) at a speed of up to 50 metres per 
minute inside the warehouse, DHl supply 
Chain is able to increase the efficiency of 
warehouse operations by having the AGV 
convey goods between picking, packing 
and shipping areas.

Swisslog to implement a second AutoStore system for Manor

for the second time in two years, switzerland’s leading department store chain Manor 
has commissioned swisslog to plan and complete a Click&Pick project. An automated 
small parts storage solution, integrating an Autostore system will be installed in Möhlin, 
switzerland. Commissioning is scheduled for the second half of 2016. 

since the launch of an Autostore system at Manor’s Hochdorf site in August 2014, 
the retailer has realised considerable cost savings. Process costs have been reduced 
permanently and a number of existing external warehouses has since been vacated. 

In addition, the construction of the fully automated small parts storage solution has 
increased Manor’s picking performance fourfold. by the end of 2014, these cost savings 
spurred the logistics executives at Manor to explore the efficiency boosts which an 
Autostore concept could also bring to its Möhlin location.  Manor recently gave swisslog 
the go-ahead to proceed with a new comprehensive Click&Pick project.  

C.H. Robinson expands global 
strategic focus

to support an increasing need for 
transportation services between europe 
and Asia, C.H. robinson has added two 
positions to its global forwarding team.

one of which is oliver Volk, who has 
been appointed director of european 
development, Asia Global forwarding. 
oliver joins C.H. robinson with over 25 
years of international experience in freight 
forwarding. He began his career in 1990 
in Munich, Germany, at ItG GmbH where 
he held a number of roles as air freight 
manager, assistant branch manager, and 
sales director. In 2011, oliver joined CeVA 
logistics in China, where he held the 
position of general manager of their Air 
Asia Pacific trade lane.

According to a recent report by roland 
berger and barclays, the market for 
logistics services is increasing; especially 
in Asia and europe, which have seen 
growth as high as 19 and 22 per cent 
respectively in recent years. C.H. 
robinson’s global development strategy 
is poised to support the growing logistics 
needs in both markets.

PReSS 
ReLeASeS
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SingPost collaborates with IDA to 
develop first drone for mail delivery

singapore Post (singPost) has announced 
a joint development with the Infocomm 
Development Authority of singapore (IDA) 
for an unmanned Aerial Vehicle (uAV, also 
known as drone). 

A last mile mail and packet drone delivery 
trial was successfully completed between 
lorong Halus and Pulau ubin. the drone 
which was built upon the Pixhawk 
steadidrone platform was by IDA labs to 
meet the new conceptual delivery platform 
from singPost, and tailored for use in a 
challenging environment like singapore. 
this is the first time in the world a postal 
service has successfully used an uAV for 
point-to-point recipient-authenticated mail 
delivery. 

singPost’s exploration of the drone 
technology is a move to provide enhanced 
end-to-end solutions to facilitate urban 
logistics as well as tap on the burgeoning 
e-commerce growth in Asia Pacific. the 
b2C e-commerce market in Asia Pacific 
is expected to reach us$175bn by 2016 
and singPost, which is equipped to handle 
postal and non-postal delivery, customs 
clearance and e-commerce warehousing, 
is emerging as a market leader in 
southeast Asia.

UPS expands UPS Worldwide Express® service

uPs is expanding its uPs Worldwide express® service to more than 41,000 new postal 
codes around the world, offering earlier time-guaranteed delivery options to customers 
who previously could only enjoy guaranteed end-of-day services. 

this is the largest one-time expansion of the service in uPs’s history. uPs currently delivers 
more packages internationally and offers more guaranteed small-package delivery options 
than any integrated logistics company, and this service expansion further strengthens its 
capabilities in the market.

uPs Worldwide express service offers guaranteed delivery on the next business day by 
10:30 a.m., noon, or 2:00 p.m., depending on the destination. Individuals and companies 
of all sizes can use the service, and it is particularly beneficial to those who need to send 
time-sensitive international shipments. uPs Worldwide express® service is available in 65 
countries, which comprise 91 per cent of the global gross domestic product.

Innovation takes centre stage at 
Republic Polytechnic Tech Fest

republic Polytechnic’s (rP) three-day tech 
fest was the backdrop for the launch of 
its new supply Chain Innovation lab. 
the purpose-built facility at rP’s Industry 
Centre provides integrated solutions for 
supply chain and logistics management. 
equipped with the latest state-of-the-
art logistics technologies, the lab will 
benefit rP students and adult learners 
by providing a realistic distribution centre 
environment for hands-on learning and 
skills training. 

the lab also presents small and Medium 
enterprises (sMes) with new opportunities 
to partner rP’s Centre of Innovation for 
supply Chain Management (CoI-sCM) 
to develop and testbed new logistics 
solutions and technologies to improve 
cost competitiveness, productivity and 
create new value for customers. 

Jointly set up by sPrING singapore, the 
economic Development board (eDb) 
and rP in 2012, CoI-sCM is a one-stop 
centre that assists local companies and 
sMes in enhancing productivity and 
efficiency at enterprise and industry levels 
through the refinement of supply chain 
processes and the adoption of technology. 
since it commenced operations in 2012, 
the Centre has initiated more than 180 
projects with singapore-based companies 
across various industries.

SCA 8



Thailand’s Saha Group makes 
logistics key to its regional strategy

saha Group, one of thailand’s largest 
consumer products conglomerates, is 
moving into the distribution business to 
lift its flagging sales growth and improve 
its competitive position in an integrated 
regional market.

saha has teamed up with Japanese 
logistics company seino Holdings to build 
a distribution network spanning southeast 
Asia ahead of the launch of the AseAN 
economic Community at the end of the 
year.

saha plans to use this network to 
offer regional logistics services and to 
increase exports. the thai conglomerate’s 
distribution venture with seino began 
operating in thailand in september. 
seino employees working for the joint 
venture are visiting potential customers to 
determine their logistics needs. the joint 
venture will quiz executives at about 200 
companies by the end of the year, aiming 
to open for business in 2016.

Asia industrial sector poised to 
gain from TPP

According to a new report by Cbre, the 
trans-Pacific Partnership (tPP) agreement 
is expected to result in increased trade 
flows, lower cost of goods, and improved 
employment prospects for participating 
Asia Pacific countries, such as Australia, 
Japan, Malaysia, New Zealand, singapore, 
and Vietnam. Member countries will also 
benefit from lower tariffs and uniform 
regulations.

the industrial and logistics property 
sector will be the major and immediate 
beneficiary of the tPP. Cbre believes the 
following markets will be the most affected 
in this sector: Vietnam, Australia, New 
Zealand, Japan, thailand and Indonesia.

on 4th october 2015, ministers of the 12 
member countries of the tPP announced 
negotiations had been concluded, 
heralding a major milestone in the tPP 
agreement.

Amazon expects India to be its top 
foreign market

Amazon expects India to overtake 
Japan, Germany and the uK to become 
its largest overseas market besides 
becoming the quickest to reach $10bn 
in gross merchandise value (GMV) in the 
company’s history.

Amazon declined to give the size of its 
current business in India but insiders put 
it at more than $2bn in GMV, or the total 
worth of products sold on its platform. 
Amazon started its India operations in 
2013 with books and movies. today, the 
company sells about 30 million products 
on its platform. With growth in India having 
vastly exceeded expectations, expansion 
will not be constrained by investment, 
suggesting that the company may pour 
even more money into the country than 
the $2bn that founder and Ceo Jeff bezos 
pledged last year.

since India bars foreign capital in b2C 
e-commerce, Amazon operates a 
marketplace, lending its platform for 
other retailers and manufacturers to sell 
products, as do flipkart and snapdeal.
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Wherever your cargo has to be in the world – near or  
far – you need transport and logistics insurance from  
a leading provider. TT Club is there throughout every  
stage of the journey with transport insurance specialists 
who understand local laws and regulations worldwide.  
Should the unexpected happen, we have over 20 
dedicated offices spanning over 200 countries ready  
to keep your business running smoothly. Quite simply,  
no one understands international transport  
and logistics like we do.  www.ttclub.com

THERE.
Locally...

...or in over 200 other countries
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FeAtUReS

About the Authors

Duncan Jepson 
founded liberty 
Asia, to fight 
human trafficking 
in Asia. He is the 
recipient of a us 
state Dept J-tIP 
award to develop 
and implement 
a victim case 
m a n a g e m e n t 
system created 
using the 

salesforce platform. liberty Asia has been 
pioneering an approach using available 
anti-money laundering infrastructure to 
disrupt the supply of banking and financial 
services to the funding of modern slavery. 

b.C. tan is the Asia 
Pacific Head of 
research for World-
Check - a thomson 
reuters business. 

Prior to this appointment, b.C. had 
previously functioned as the Global Head 
of organised Crime research and senior 
research analyst for the World-Check 
terrorism & Insurgency research unit 
south Asia desk.

by Duncan Jepson, liberty Asia & b.C. tan, thomson reuters

the discovery of clandestine camps and mass graves on the border of southern thailand 
and Malaysia in May 2015 has rightly put into the global spotlight the trafficking of 
rohingya people from Myanmar to Malaysia via thailand.  this underpins Asia’s 

subpar record on addressing the issue of human trafficking and forced labour.  the 2014 
“trafficking in Persons report” issued by the us state Department listed eight countries 
in the Asia Pacific region on the tier 2 watchlist, which flags countries whose governments 
do not fully comply with the minimum standards of the trafficking Victims Protection Act 
(tVPA) but are making significant efforts to bring themselves into compliance with these 
standards. four other Asia Pacific countries were listed in the lowest tier 3 category, 
which highlights countries that do not comply with the minimum standards of the tVPA 
and are not making significant efforts to do so. 

In addressing this global issue, criminal enforcement and prosecution remain central. 
However, successful enforcement actions in relation to human trafficking remain few, 
particularly considering the scale of the issue. the 2014 united Nations office of Drugs 
and Crime (uNoDC) report on human trafficking states that between 2010 to 2012:

•	 40	per	cent	of	countries	registered	10	or	more	convictions	on	an	annual	basis	
•	 Only	16	per	cent	of	the	countries	have	exceeded	50	convictions	annually
•	 13	per	cent	of	countries	have	been	observed	to	exhibit	an	increasing	trend	of	convictions

tHe RoLe oF InteLLIGenCe 
In tHe DISRUPtIon oF 
HUMAN TRAFFICkING, 

SLAVERY AND FORCED LABOUR
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on the other hand, the International 
labour organization estimated that 
almost 21 million people became victims 
of forced labour in 2012.

there are a number of reasons that 
account for the low prosecution rates:

1. Accurate ongoing data and intelligence 
about human trafficking, forced labour 
and modern slavery remains limited and 
tools to improve this position are still 
nascent.

2. Work has concentrated on sex 
trafficking, with substantially less on 
labour issues.

3. transnational human trafficking trade 
is made up of highly complex and fluid 
networks of transactional and local 
actors, presenting a huge task for any 
organisation to investigate and identify. 

4. Most countries have yet pass 
comprehensive laws against human 
trafficking and, on a global front, national 
laws have yet to form a coherence 
required to address this transnational 
problem. 

5. few countries have made the 
nesscessary resources available to 
enforce their existing laws, let alone the 
enforcement requirements of new laws 
with still further reaching obligations.

6. those victims identified, a minute 
number of the possible total (44,000 
- us state Department’s J-tIP report 
2014), tend to refuse cooperation with 
authorities for fear of reprisal.  

finally, there is often a high degree of 
corruption that enables this illicit trade, as 
has clearly been exhibited in the rohingya 
people trafficking camps uncovered in 
southern thailand. 

Global financial system

What remains surprisingly unfamiliar 
to many decision-makers, investigators 
and organisations involved with anti-
human trafficking, is that access to the 
global financial system can be used as 
an effective instrument against this illicit 
trade. 

In the regulated global financial system, 
there has been a long precedence of 
systemic requirements and an established 
culture of Know-your-Customer (KyC) 
processes. Human trafficking has been 
on the list of predicate crimes involved in 
money laundering by the financial Action 
task force (fAtf), which sets the de facto 
global standard in Anti-Money laundering 
(AMl) and Counter financing of terrorism 
(Cft) regulations.

In the financial sector and other regulated 
industries, there are existing clear 

mandatory requirements to conduct 
customer due diligence. After legislation 
instituted from ‘War on Drugs’ in the 
us the bank secrecy ACt (bsA) and 
later the us Patriot Act, as well as other 
national and international AMl and Cft  
measures, much time and resources have 
been spent on creating laws, regulations 
and guidance around these requirements. 
teams of professionals, training resources 
and powerful infrastructure exist globally 
within financial institutions dedicated to 
identifying illicit sources of funding and 
criminal activity within their clientele. 

the illicit trade of human beings is 
fundamentally a profit-driven enterprise 
which is estimated to generate us$150bn 
annually. A simple and logical deduction 
would infer that denying criminals this 
profit, or disrupting the flow of finances, 
would significantly compromise illicit 
operations. Profits generated from 
forced sexual exploitation alone can 
reach us$21,800 per victim annually, 
and will at some point find its way into 
the legitimate economy via the regulated 
financial system and in doing so becomes 
vulnerable to detection under existing 
AMl legislation.

Developments in extra jurisdictional and 
cross industry regulations, such as the 
introduction of the uK bribery Act and 
stricter enforcement of the us foreign 
Corrupt Practices Act have placed the 
spotlight on commercial organisations 
to build and implement more robust 
internal controls such as Kys, processes 
to mitigate regulatory risks in their supply 
chains. A large number of organisations 
have begun to include a wider and more 
comprehensive set of risk topics within 
their Kys controls, which often include 
environmental crime, human trafficking, 
forced labour, and slavery concerns. 

Power of intelligence to disrupt

using the regulated financial systems as 
an instrument to help the fight against 
human trafficking presents a unique 
catalyst in addressing this global issue. 
suspicious activity identified by a financial 
institution in the KyC process can be 
drawn to the attention of national financial 
Intelligence units through filing suspicious 
transaction/Activity reports (str/sArs). 

financial records are generally regarded as 
the most valuable and dependable sources 
of information during investigations. In 
a number of enforcement cases where 
victims were unwilling to cooperate, 
evidence gathered from financial records 
was sufficient to uncover the network and 
lead to successful convictions. 

In a 2010 fAtf meeting on combating 
human trafficking, participants highlighted 
the lack of adequate information as a 
barrier to an effective response. Human 
trafficking, like any other illicit trafficking 
activity, involves a multiplicity of criminal 
participation. Participants, most likely 
unknown to each other, perform many 
different tasks concomitantly, from 
physical violence, transportation, 
coordinating exploitation, to the banking 
of the proceeds.

In the Asia Pacific region where the vast 
majority of trafficking cases tend to be sub- 
regional; local NGos, law enforcement and 
local journalists often sit on a wealth of 
valuable information that is rarely shared. 
Without the context of the big picture, the 
bits of information from those working on 
the frontline rarely makes its way out of 
the local community. 

Conclusion

Human trafficking is a complex global issue 
driven and sustained by the exploitive 
nature of global economic inequality, 
which preys on the most vulnerable 
people within society. Anything less than 
a long term, holistic approach which 
addresses the criminal, financial and social 
aspects of human trafficking would not 
be adequate to tackle the issue.  the anti-
trafficking community must be convinced 
that reducing access to the financial 
system, is the only viable way to adversely 
influence the financial motivation of 
this illicit market. Most strategies have 
stopped short of optimising the full power 
of information and data available to disrupt 
this illicit practice. 

Creating awareness and alerting financial 
institutions to the part they can play by 
preventing and ceasing their current 
involvement in the movement of funds and 
availability of banking services, introduce a 
potential and powerful partner in stopping 
this exploitation. 

A truly collaborative effort involving 
stakeholders from human rights advocates, 
governments, and organisations, through 
to the global financial system and law 
enforcement, will need to step up to 
ensure that these activities are stopped 
and the perpetrators face justice.
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WILL tPP Set A neW StAnDARD 
FOR THE NExT GENERATION OF FTAs?

Washington promises that the 
trans-Pacific Partnership (tPP) 
will raise the bar on “good 

governance” throughout global supply 
chains by placing an unprecedented 
focus on labour standards, environmental 
protections and other socially responsible 
trade practices.

the full details of the tPP agreement 
have recently become public, and what 
is immediately evident is that this ftA is 
possibly the most complicated agreement 
in decades. At over 1000 pages long, 
there is a great deal on new standards for 
cross-border trade, but also a glaring lack 
of uniformity and clarity when it comes to 
how countries will enforce these rules.

the tPP is a watershed ftA, but not just 
because of its social values. Its sheer 
complexity will require a new approach to 
global trade management. If businesses 
do not adroitly leverage digital platforms, 
collaborative networks and big data, 
it is difficult to imagine high levels of 
compliance within the tPP framework.  
Governments will also need to significantly 
evolve trade facilitation capabilities.

Trade Compliance 4.0

four powerful trends are impacting trade 
compliance, and will continue to do so in 
both the near and long-term:

(1) social responsibility and good 
governance have become core 
elements of a company’s value chain 
and must be carefully measured and 
managed;

(2) Digital technologies and data 
management capabilities have 
converged to create an environment 
that enables businesses to gain end-
to-end transparency in global supply 
chains, all the way down to the most 
granular level; 

(3) to improve both trade facilitation and 
compliance, customs agencies will 
increasingly need to share data and 
collaborate with key stakeholders, 
including importers, exporters, 
manufacturers, NGos and 3Pls.

(4)  As the tPP and other ftAs continue to 
eliminate customs duties, the number 
of non-tariff measures (NtMs) will 
increase as customs regimes attempt 
to enforce new standards and controls.

A well-rounded trade compliance program, 
therefore, must take into account the 
above while continuing to manage the 
“traditional” customs compliance matters 
such as valuation, tariff classification, 
rules-of-origin, and export controls.

Leveraging collaborative networks

the Internet provides instant access to a 
wealth of trade compliance tools. In the 
wearing apparel industry, for example, 
companies share best-practices and 
gap-analysis templates, questionnaires, 
scorecards and key performance indicators 
(KPIs) for the vetting of suppliers and 
manufacturers—all with an emphasis on 
good governance. 

NGos also provide resources and data 
that enable the public to evaluate, 
screen and hold accountable suppliers, 
manufacturers, and others, including 
government officials.  the Gap Inc. and 
levi strauss, both billion dollar clothing 
retailers, routinely post the results of 
manufacturer and vendor reviews on the 
Internet—which are then referenced by 
other apparel brands that share the same 
supplier base.  the naming and shaming 
of “under-performers” serves as a strong 
deterrent to potential violators and drives a 
culture of compliance across the wearing 
apparel industry. A successful trade 
compliance programme, therefore, must 
be well-connected to virtual networks and 
relevant on-line communities.

Big Data and trade compliance

to achieve end-to-end transparency 
throughout a supply chain, trade 
compliance managers must have access 
to the entire motherlode of company 
data. this means bolting on Global trade 
Management systems (GtMs) to existing 
erP programmes so that key data can 
be extracted from functions such as 
procurement, manufacturing, engineering 
and design, sales, logistics, and 
warehousing—even after sales services. 
Isolated data sets can then be screened 
for compliance risks or to spot trends or 
opportunities.

Jaguar, an automobile company, and 
l’oréal, the world’s largest cosmetics 

by Alex Capri, Visiting senior fellow, Nus business school
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company, currently analyse data-streams 
to track the Co2 and H2o footprints of 
individual products, from the initial input 
of raw materials, through the fabrication, 
transportation and distribution processes. 
this progression links thousands of data 
points between intelligent machines and 
people, all inter-connected through digital 
networks. both companies are continually 
leveraging data to drive improvements in 
sustainability.

the good news for GtM is that the big data 
revolution that is driving environmental 
sustainability objectives has resulted in a 
positive spillover for customs compliance. 
It is now possible to glean previously 
“invisible” data from all phases of the 
supply chain and proactively vet that data 
for information that would allow proactive 
risk management of such thorny topics as 
dutiable assists, commissions, royalties, 
proceeds and ftA rules of origin—all 
areas that have been extremely difficult 
to manage in complex international value 
chains. 

Trade Facilitation 4.0

If the tPP lives up to its promises of 
driving good governance standards, this 
will require the sharing and screening of 
unprecedented amounts of data between 
customs agencies and third parties.  

Getting to trade facilitation 4.0 will 
not be a top-down government driven 
initiative. Instead, customs agencies 
must partner with key stakeholders 
in the trade community, including 
manufacturers, exporters and importers, 
logistics companies, trade associations 
and NGos. bringing trade facilitation 4.0 
to fruition will require the involvement 
of data aggregators and facilitators that 
can capitalise, in a collaborative role, on 
building the right platforms, protocols and 
applications for a functional trade network.

Just as social media has rewritten the 
rules in the realm of e-commerce, effective 
trade facilitation must exploit low-cost, 
free flowing and transparent data that is 
shared between key stakeholders. Data 
regarding customs clearance timeframes 
for tariff classification headings, for 
example, should be made public, on a daily 
or weekly basis. Importers, exporters, 
and their agents must be able to report 
unreasonable cargo delays, non-tariff 
barriers, and post general comments about 
the quality of trade facilitation services-- 
in real-time.  Customs agencies should 
post updates on key rulings, procedural 
requirements and dispute resolution 
processes, and then be held accountable 
by the trade network.

Building on the AEO Programme

there is currently a framework in place 
that could serve as a building block for the 
trade facilitation 4.0 model.  Administered 
by the World Customs organization, 
the Authorized economic operator 
(Aeo) established custom guidelines on 
integrated supply chain management. Its 
purpose is to ensure that the entire supply 
chains are secure, safe and fully monitored. 
Manufacturers, exporters, shippers, 
warehouse operators, intermediaries, 
consolidators, transportation companies 
(even port facilities) and importers are 
screened and vetted against an extensive 
list of requirements.

to pass the Aeo qualification test, 
businesses must adopt best practices 
around supply chain security management, 
which includes adequate electronic data 
interface systems between external 
parties. this includes transmitting key data 
to customs long before cargo arrives in 
port, which allows customs agencies to 
“pre-clear” the cargo.  

Pre-clearance allows customs 
organisations to intelligently focus on 
important issues, and not waste time on 
needless cargo exams.  Additional time 
and resources can then be allocated 
towards effective enforcement of non-tariff 
measures (for example, identifying and 
stopping importations obtained through 
illegal logging or fishing practices), and 
working with stakeholders to eliminate 
non-tariff barriers. 

building upon the Aeo model towards a 
trade facilitation 4.0 architecture would 
serve the tPP member states well. trade 
compliance professionals would also 
be wise to leverage emerging It trends 
and embed themselves in emerging 
collaborative networks.

Not only will this lead to effective trade 
compliance under the tPP, it will lay the 
foundation for a well-rounded and robust 
GtM programme in any company.

About the Author

Alex Capri is a Visiting senior fellow 
in the Nus school of business. He 
teaches graduate and undergraduate level 
courses in International Value Chains, 
strategic operations and Global trade 
Management. His research and writing 
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planning, sustainable supply chains and 
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kEEPING THE MARINE AND OFFSHORE 
InDUStRY AFLoAt WItH onLIne StRAteGIeS

the world is moving faster, but it is not 
getting any smaller. the pressures of 
speed and the limitations of distance 

are felt acutely by the Marine & offshore 
industry. 

to keep operations efficient, offshore sites 
and vessels need to be well-maintained 
at all times. Downtime is very costly. 
this requires timely procurement of 
Maintenance and repair operations 
(Mros), including electrical solutions 
and services and even tools, such as 
navigation and lighting equipment, marine 
and offshore cables, wiring devices and 
more. Getting the supplies to the sites or 
vessels in a timely manner is a non-trivial 
pursuit. With every hour ships are docked, 
the costs add up.

streamlining the procurement process 
and giving every user the power to easily 
access Mro parts such as marine and 
offshore electrical products right when 
they need it, or even before, is key to 
operational performance. 

Online strategies go offshore 

With time being of essence, and lost 
time incurring financial losses, marine and 
offshore employees expect fast return and 
response times at value price points for 
their Mro needs.  

typically, when employees identify a need 
for Mro solutions, they need to request 
for a quote before placing their order, 
and wait for their item to arrive. this also 
depends on whether the provider has 
ready stock on hand. on the other side of 
the fence, solution providers are unable to 
anticipate any hiccups in receiving stock. 
to curtail this, they tend to overstock, and 
unsold items become lost investments.  

there was a lack of customer accessibility 
to what they need, and solution providers 
also lacked insight into their anticipated 
needs. the marine and offshore industry 
and its supporting solution providers 
should not have to bear the brunt of the 
volatility of Mro supply chains.

by Ken soh, Chief Information officer, bH Global
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the buying experience of the marine and 
offshore industry needs to keep up-to-date 
with other industries, such as retail. on-
the-go, fast, online engagement readily 
fills up the accessibility gap that the 
industry has not been able to close.

bH Global launched its first e-store, 
effectively communicating with its 
channel partners and customers on 
a new engagement platform. Ad-hoc 
search for products via keywords is now 
readily available globally. It is the first-
step towards a full-fledged online b2b 
“shopping” platform for channel partners 
and end-customers. this cannot be done 
without insights of what the marine 
offshore industry needs.
 
Visualising the right resources

the key to unlocking the success of 
enhanced customer experience sits with 
data. the true value lies in identifying 
connections between customer feedback, 
timely inventory, financial and sales 
positions, and any strategic information 
lying within the company to constantly 
innovate and develop solutions that are 
relevant to the evolving needs of customers 
and increasing customer satisfaction. 
Putting the power of this directly in the 
hands of users provides them with the 
elements to plan and complete their 
service and procurement processes via 
new and alternative channels.

through online platforms, bH Global is 
able to track customers’ usage behaviour. 
Keeping visibility and insight into the 
customer’s mind is essential. 

using Qlik’s platform approach to visual 
analytics, bH Global has access to 
customers’ purchases, when they tend 
to purchase it, how large a quantity they 
need, their estimated budget range and 
much more. Having all this information 
presented on a single, user-friendly, 
graphical platform affords the company 
the ability to make sense of and identify 
correlations between these data sets. this 
helps the company keep track of inventory, 
customer consumption patterns, peak and 
off-peak sales periods, and more. this 
can lead to better planning services and 
procurement processes.

Improved demand forecasting not only 
drives higher availability and quick response 
times; it also creates a sustainable supply 
chain that is able to fuel the needs of the 
marine and offshore industry.

Emphatic implementation approach 
key to digitalising supply chain 
management

the marine and offshore shipping supply 
chain has been held back by physical 
order form submissions that are manually 
translated into purchase requests before 
the final deliveries are made. the growth 
of the industry led to the improvement 
of the internal processes over the years. 
However, it is still not keeping up to date 
as fast as other industries.

the only way processes can take flight 
faster, is if the users manning these 
processes are fully on-board with new 
It initiatives. to do so, It solutions not 
only need to be cost-effective, but most 
importantly they need to be user-friendly 
and intuitive.

Internal organisational functions such as 
finance and sales departments benefit 
highly from a transparent platform 
approach to visual analytics where they 
have a full view of sales performance 
and financial data at the desired levels 
of abstractions. this allows departments 
to be able to conduct more powerful 
and complex analysis to identify patterns 
and develop reports to make data-driven 
decisions to increase sales revenue.

In the past, bH Global had to wait up to 
three days at each time to generate new 
data reports. by the time the reports came 
through, the company was faced with a 
new set of business priorities that needed 
to be addressed. there were stuck in a 
vicious cycle where progression was slow. 
today, having the staff adopt and leverage 
a platform approach to visual analytics and 
business operations, bH Global has been 
able to reduce backlog of data reporting 
and analysis by close to 70 per cent. 

the next step is to fully integrate analytics 
solutions with enterprise resource 
Planning (erP) systems to allow for the 
full analysis of erP data from the e-store 
with additional customer, channel partner, 
and industry data from across all ends of 
the supply chain. by linking up all the parts 
of the supply chain, we will be able to 
progress further and look forward to digital 
and seamless integrated automation 
systems for straight-through Mro supply 
chain management.

Not least, bH Global has also learned from 
the experience of this initial phase of project 
the importance of adopting an emphatic 
approach to system implementations. It 
needs to understand users’ challenges in 
their daily operations, devise value-adds 
that blend into the operations and most 
importantly, to communicate and illustrate 
the values to the users in a stepwise 
approach at users’ pace. With that, buy-ins 
and adoption would then come naturally.

About the Author

Ken soh is bH Global’s Chief Information 
officer. Ken is responsible for the group 
info-communication and technology (ICt) 
practices and technology-based business 
development initiatives. Ken has more 
than 23 years of working experiences in 
the ICt industry. 
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StRAteGY

Corporate social responsibility (Csr) is a framework of measurable organisation 
policies, procedures and resulting behaviour designed to benefit the workplace and, 
by extension, the individual, the organisation and society.  

Csr allows businesses to respond quickly to the emerging needs of society, whether 
they are economic, environmental, or social problems. the government is a secondary 
beneficiary, as a successful Csr reduces the government’s burden to respond to a wide 
range of issues. In addition, companies that engage in Csr have a chance to establish a 
positive image for themselves in the eyes of society, which helps advertise their products. 
yet, in spite of all the benefits that Csr might bring, it demands coordinated actions 
from all stakeholders and non-governmental organisations in order to achieve sustainable 
results. 

the chart explains the entire end-to-end supply chain and how Csr and sustainability can 
be embedded at every stage of the supply chain.
 
the tipping Point: In the business world, fiscal imperatives often prevail over values—
even the values of social responsibility and ethical behaviour—as corporations strive 
to mitigate costs and reduce uncertainty.  Nowhere is that drive for certainty and cost 
containment more compelling than in the corporate supply chain.  the global marketplace 
demands that supply chains be nimble and diffuse.  their broad distribution has elevated 
their significance beyond the functionality of manufacturing and transport, and they are 
transformative in the way they remake a corporation and the effect they have on local 
economies. An efficient supply chain is responsive to changing priorities by keeping costs 
in line, schedules on time and, more importantly, giving companies the room to scale for 
growth.   the revolution in the supply chain demands citizenship that is even more robust, 
capable of encompassing both the parent company and its many contractors, even if they 
are on distant shores.   

HoW to AttAIn CoRP 
SOCIAL RESPONSIBILITY 
AND SUSTAINABILITY IN 

YOUR SUPPLY CHAIN
by sanjay Desai, Director supply Chain Management of Asia Pacific, Huntsman

About the Author
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includes strategic and tactical, process 
design and deployment, strategic sales 
and operations planning.

reverse logistics forward logistics
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the schematic effectively shows how a supply chain strategy can 
aid organisations to be robust and realistically compliant to Csr.

Steps companies should take to attain sustainability in their 
supply chain:

Assess and reduce your risks: Do you know what is lurking in 
your value chain?  Are there substandard environmental practices 
being carried out within a small division in a far-flung location, 
or elsewhere in the supply chain that could do real harm to the 
environment and to your company’s reputation?

Include sustainability as strategic initiative in your business 
strategy:  sustainability is a strategic issue and should be given top 
management commitment, with responsibility for sustainability 
being assigned to management at board level. sustainability 
is integrated in the corporate policy and strategy in the form of 
guiding principles and visions. based on a top-down approach, 
sustainability is rooted in the value chain strategy and sustainability 
goals are defined in concrete value chain KPI goals.

Csr and sustainability is an opportunity to invest in r&D and get 
all stakeholders involved in it organisation-wide: Depending on 
your industry’s structure, you may need to push for r&D activities 
with regards to sustainability. one reason may be a business’s 
high dependency on natural resources; this applies in particular 
to lsPs.

be aware of uncertainties regarding sustainability Issues in 
your value chain: research shows that best practice companies 
recognise trends in their business environment earlier than their 
competitors, and are better able to assess their possible impact.

link social and ecologicial goals with financial figures: true 
sustainability must give equal weight to the economic dimension. 
sustainable value chain practices must be financed and provide 
payback within a reasonable time span.  

Calculate and quantify the benefits of sustainability in your value 
chain: Calculate the sustainability benefits of value chain practices 
and develop ways to get credit for them. this includes everything 
from specific actions taken (e.g., efforts to reduce carbon footprint 
and partnering with more responsible suppliers) to deciding 
what to track and how and where you report and communicate 
performance

build a close loop supply chain which is not limited to just 
enterprise: organisations must strive to build a close loop supply 
chain which is not limited to just enterprise but extended to 
external suppliers and partners.

An example of close loop supply chain which embedded Csr in 
their model is Xerox. In 1990, Xerox implemented a “machine take 
back programme” illustrated above.

With this initiative, Xerox estimated an increase of “several 
hundred Mil $” saving potential and organisational esteem in 
the marketplace. this innovative model raised the efficiency bar 
in the marketplace and also created an image for Xerox as an 
organisation that embraces Csr and sustainability.

Framework for implementing CSR in your supply chain

A well-designed Csr implementation framework integrates 
board of directors to front-line officials and supply chain partners 
and is therefore intimately connected with effective corporate 
governance. A well-governed firm can reap optimal benefits for 
itself and its shareholders, and in turn for those who are affected 
by the firm’s activities. At all levels of a firm, inadequate direction 
and control of its activities and assets can jeopardise its very ability 
to operate. there is no “one-size-fits-all” method in pursuing Csr 
approach. that said, there is considerable value in proceeding with 
Csr implementation in a systematic way, which is in harmony 
with the firm’s mission.
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omni-channel strategies around peak season holiday shopping are still achieving mixed success globally. In the us, retailers must 
plan not only for peak season, but also pre- and post-holiday “incentives” shopping days that affect all aspects of omni-channel 
planning. 

but in Asia, omni-channel peak season planning is an entirely different ball game. Asia has the largest density of megacities in the world. 
Many Asians shop online or via their smartphones, and are impatient to receive their goods. urban areas have clusters of wealth, but 
e-commerce purchases and delivery extend far into rural areas, wildly skewing consumers’ overall purchasing and delivery requirements. 

Meanwhile, the APAC region’s religious diversity drives multiple holiday shopping “peak seasons.” Add Alibaba’s popular “singles’ Day” 
online shopping event into the mix, and you have one very large supply chain challenge on your hands.
 
What is the best way to get started in segmenting Asian consumers? Is it by how they shop, buy and return products and can you 
still achieve accurate forecasting and network-wide visibility into inventory? Mastering the following steps is integral to ensuring that 
inventory is in the right place in the supply chain at the right time and with long-term omni-channel success.

In order to develop keen insight into consumer buying behaviour, any successful omni-channel strategy depends on understanding who 
consumers are and how they select, buy, pickup and return merchandise. this has never been a simple feat, but Asia’s complicated omni-
channel environment makes the task even more difficult. 

research shows that many retailers plan to develop an omni-channel strategy that consistently delivers more personalised experiences 
with customers and prospects across multiple touch points. this is the only way they can successfully increase conversion rates, customer 
acquisition, cross-selling and up-selling, as well as ensure customer retention. since Asian consumers and their shopping approaches vary 
so markedly, at the micro level, shoppers must be treated uniquely, in terms of marketing and sales approaches, returns approaches and 
incentives which drive them to action. 

It is equally important to keep a finger on the pulse of the macro environment--the large, connected universe that includes relevant 
events, trends and attitudes that impact what, where, and how consumers shop and buy. this can be accomplished by monitoring (and 
influencing) social media channels and pop culture. the scope of this ecosystem is large and eclipses any single industry or demographic; 
there are no shortcuts to get out of taking a deep dive into data capture and analysis.

HoW to DeSIGn 
SUPPLY CHAINS 
FOR OMNI-CHANNEL 
AGILITY IN ASIA

by tim foster, Managing Director of Asia Pacific, Chainalytics
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Creating a cohesive omni-channel strategy 
with predictive analytics and shared KPIs 
is a must.

Changing Asian trends offers a perfect 
opportunity for both retailers and 
consumer goods firms to develop supply 
chains and omni-channel practices from 
the endpoint back to origin. 

Asian consumers, as diverse as they are, 
will continue to accelerate their use of 
digital channels for both product research 
and completing shopping transactions, 
increasing the amount of consumer 
information coming from disparate 
sources. 

omni-channel fulfilment—in-store pickup 
for online sales, shipping items from store 
shelves, or funneling orders from phone, 
catalog, store, and website through 
a single DC—requires full inventory 
visibility. the road to success begins with 
the ability to not only assess historic sales 
data but accurately forecast demand, 
which requires using predictive analytics 
in tandem for more efficient planning and 
multiple benefits:

•	Clearer	 supply	 chain	 insights	 through	
shared KPIs. the notion of omni-channel 
retail has blurred lines between brick-
and-mortar stores and e-commerce 
channels, which often causes a diverge 
in the KPIs that are most important to 
them, making it difficult to track revenue 
by channel. Aligning KPIs across 
operations by customer segment 
instead of retail channel is critical, since 
most modern consumers are omni-
channel shoppers, touching many points 
in both physical and digital channels 
during their purchasing journey.

 
•	Better	 peak	 demand	 planning	 and	

logistics network decisions to meet 
consumer requirements. Analytics 
also plays an important part in helping 
retailers define cycles for seasonal 
items ahead of time, ensuring those 
interested in optimising inventory, 
service and sales to become experts 
at merchandising, inventory, and 
operations execution (MIoe). better 
advanced planning supports better 
market-specific logistics network 
decisions. for example, by depending 
on market needs and requirements, 
it may make sense to lease additional 
warehouse space, secure transportation 
or logistics support, or locate fewer 
items in smaller distribution centres 
near population centres or a few large 
DCs outside of town to master DC-
to-consumer, DC-to-store, ship-from-
store or even ship from flagship store 

approaches. likewise, reliable, shared 
KPIs provide insights into the potential 
value of sharing infrastructure or 
consolidating warehouses and DCs, for 
example.

•	More	 effective	 outsourcing	 decisions.	
some retailers simply lack direct control, 
cutting-edge technologies, or internal, 
Asia-specific competencies to achieve 
the supply chain visibility they need to 
plan and operationalise effectively. 3Pls 
with Asian business experience can 
provide outsourced fulfilment services 
to handle complex order types, shipping 
windows, transportation modes and 
delivery schedules for same day or 
next day at the best cost. they can 
also provide services like distribution 
or warehousing, packaging or value-
added, transportation management and 
logistics system deployment.

•	Plan	 well	 in	 advance	 for	 border	
regulatory and trade compliance issues. 
supply chains in Asia frequently involve 
transporting goods across provincial, 
interstate or cross-country borders, 
which can introduce layers of time-
consuming complexity. With several 
regional and global trade agreements 
already in place and others in various 
stages of development, all trade routes 
are definitely not created equally in 
Asia. the keys to navigating them 
successfully are trifold: 

 1) know all relevant trade agreements 
 2) know all customs laws 
 3) know the security agreements

At best, delays at border crossings and 
other checkpoints impact customer 
experience negatively; at worst, they 
cost big money when products spoil 
or depreciate while they are held up in 
customs delays or in warehouses due 
to lack of paperwork or other minor 
infractions. Many countries are getting 
more vigilant at enforcing import and 
export regulations and the financial 
penalties for noncompliance can be large. 
border crossing complexity needs to be 
considered in every supply chain to smooth 
transportation across country lines as well 
as to avoid lanes that are too expensive, 
time-consuming, or unpredictable.

A final thought for supply chain success 
in Asia is to segment markets in addition 
to consumers. What works in south Korea 
is different from what works in Indonesia 
or China. Asia is a collection of multiple 
markets that each contain their own 
idiosyncrasies to consider. 

About the Author
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to compete in a global business environment and overcome these challenges, 
progressive organisations throughout Asia are adopting better ways to meet their 
value-chain workload demands by accessing exceptional executive talent only when 

they need them. the perfect balance of a flexible workforce meeting a flexible workflow.

What is Interim Management?

Interim Management is defined as the provision of effective business results by a highly-
skilled professional for a clearly defined time span. the hallmark of an interim manager, as 
opposed to any other form of contract resources are:

•	 Impact	–	Interim	managers	are	skilled	at	making	an	impact	quickly,	assessing	the	work	
and company culture with little or no briefing and minimal time to settle in.

•	 Independent	–	They	address	issues	from	a	‘neutral’	position,	acting	as	a	trusted	advisor	
who tells it as it is, particularly useful when difficult decisions are required.

•	 Credible	–	Often	operating	at	the	most	senior	level,	interim	managers	have	the	gravitas	
and credibility. they are suitably well-qualified to advise and deliver effective solutions.

•	 Transformational	 –	 Most	 interim	 projects	 relate	 to	 change,	 transition,	 business	
improvement, crisis management or a turnaround. Interim managers will add immediate 
value and energise the workplace.

Why would I need an Interim Manager?

often interim mangement assignments focus on ‘change’ as their core element. With 
highly specialised and flexible skills, interim managers bring a wealth of experience across 
many industry sectors in typically some of the most challenging work environments 
to fit seamlessly into the capability of your internal management teams. this is what 
differentiates them from standard contractors or flexible workers.

typical interim assignments include:
•	 Business	transformations	or	supply	chain	optimisations
•	 Major	project	implementations	or	system	integrations
•	 Change	programme	post-merger	or	acquisition
•	 Short-term	leadership	gap	filler
•	 A	management	or	business	crisis
•	 Project	management	and/or	business	turnaround	

tHe PeRFeCt BALAnCe oF 
WORkFORCE TO WORkFLOW

by Doug spahn, Director, executive synergy Pte ltd
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How do I engage  an Interim Manager?

Interim managers work within an 
‘assignment lifecycle’ framework, 
whereby they enter, engage and exit their 
client assignments, a unique combination 
of consulting methodology and project 
management process. However, it is the 
combination of insightful analysis and a 
result-driven implementation focus that 
differentiates an interim manager. the 
assignment lifecycle generally comprises 
five reasonably defined stages:

entry
the client and interim manager explore 
the scope of the requirement with an 
assessment of the interim manager’s 
capability. Agreement on the deliverables 
is also finalised.

Diagnosis
After a consultation with relevant 
stakeholders, a more detailed 
understanding of the situation or 
problem is formed and possible solutions 
determined. these issues may differ from 
those originally discussed.

Proposal
using their expertise and experience, the 
interim manager develops and presents 
a more detailed solution and effective 
project implementation plan.

Implementation
the interim manager takes responsibility 
for managing the project, whether that is 
managing teams, dealing with the crises 
or transformations or filling a management 
gap.

exit
As the assignment ends the interim 
manager will ensure all objectives have 
been met and evaluated and the client 
is satisfied with the results. this stage 
may also involve any knowledge or skills 
transfer and sharing of lessons learnt in 
the process.

What is the value of an Interim 
Manager?

the interim manager’s value is to provide a 
cost-effective solution that manages client 
risk and delivers a specific outcome on 
time and on budget, often including both 
strategy and implementation components.

return on Investment (roI) 
Interim managers add value by using their 
skills and expertise to deliver the agreed 
outcomes, providing a meaningful roI. 

Quick & Nimble
Interim managers can be in place within 
days as opposed to weeks or months. 
their experience, expertise and previous 
performance ensures they work quickly 
and effectively.

expert skills
often sensibly ‘over-qualified’ for the role 
they take on, interim managers bring 
specialised skills and knowledge to a skills 
gap or problem, maximising impact.

objective
Interim managers provide a fresh 
perspective and focus on what is best for 
your business, not affected by operating 
culture and internal politics.

responsible
Not just ‘advisory’, interim managers take 
responsibility to manage the business or 
project and deliver results, giving you a 
peace of mind.

Productive
often working with the Ceo and 
leadership team, interim managers have 
the authority and mandate to drive the 
change or transition.

Dedicated
Interim managers maintain exemplary 
standards and hold a stake in the success 
of the assignment. their reputation relies 
on a successful track record.  

How do I find an Interim Manager?

sourcing an experienced interim manager 
can be a perplexing time for many 
human resource departments or line 
managers. Contacting an ex-employee, 
utilising networks and referrals, searching 
online and connecting with previously 
used interim managers are common 
mechanisms.

engaging a professional interim manager 
service provider is by far the most 
effective. they will have quick access to 
a variety of quality resources and manage 
the whole assessment process; take care 
of all necessary employment licences, 
statutory government charges, legislative 
requirements and employment contracts. 
they will manage your employment risk 
to ensure the experience is easy and as 
hassle-free as possible.

Do Interim Managers provide value for 
money?

unlike the larger management consultancy 
firms, interim managers are implementers 
as well as strategists, analysts and 
planners. they are loyal to your business 
objectives and are flexible to do what you 
need, not constricted by the organisational 
objectives of the consulting firms. they 
are a more cost-effective solution focused 
on your profitability and are on your team 
to deliver on your strategy.

the actual roI of employing an interim 
manager varies, based on the specific 
situation, however most estimates put it at 
an average of over 200 per cent. the daily 
rate cost of an interim manager to a client 
is typically about 60 per cent cheaper then 
that of engaging a larger consulting firm.

As organisations battle headcount 
restrictions and facing the need to reduce 
costs whilst improving productivity, 
interim managers provide an extremely 
viable alternative. 

About the Author

Doug has over 25 years of experience 
working in interim/contract and project 
management environments serving 
hundreds of clients in a multitude of 
industry sectors including; life sciences, 
biotechnology & pharmaceutical, 
professional services, telecommunications 
and technology.

He is an organisational change agent and 
drives business improvement through 
a flexible workforce operating model to 
deliver financial results and customer 
satisfaction.  Doug specialises in supply 
chain, logistics and procurement across 
Asia at the most senior level.
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teCHnoLoGY
you CAn’T ImProve WHAT 

YOU CAN’T SEE

the Internet is the most important tool 
in existence for modern business. 
Not only do most companies rely on 

the Internet to conduct business, many 
companies would not be in business 
were it not for the Web. As the Internet 
has grown, the growth of the cloud 
has emerged, leading more and more 
companies to transition from traditional 
in-house set-ups to remote operations 
for data storage, content delivery and 
other mission-critical needs that support 
sales, customer service and infrastructure 
needs. 

A study conducted by frost & sullivan has 
found increasing focus on cloud computing 
in Asia Pacific, with 58.6 per cent of 
organisation decision-makers identifying it 
as their top priority in the next 12 months. 
Almost 40 per cent of organisations in 
singapore are using cloud computing; 
while more than 35 per cent are planning 
or implementing cloud strategies.

And while many fast-growing companies 
have successfully—and profitably—
migrated to the cloud, only a few fully 
understand how to monitor and interpret 
Internet Performance metrics, or 
understand how to control the cloud to 
mitigate against outages and downtime. 

Without these metrics, it is difficult to 
ensure consistent, high performance end-
user experiences. Without smart insights 
into cloud connectivity and performance, 
companies operating in the cloud cannot 
improve what they cannot see.

following are four questions every 
business should consider when assessing 
and improving their Internet infrastructure 
to make the most of their cloud assets.

What tools are you using to monitor 
your Internet infrastructure? 

every successful company in the Internet 
Age relies on metrics to understand and 
finetune their business processes and 
monitoring your Internet infrastructure 
should be no different. While you may 
be monitoring your internal infrastructure 
and applications, what information do you 
have into external Internet infrastructure 
connections that your customers rely on to 
connect to your business? If connections 
to a specific data centre goes down or a 
cloud provider cannot reach important 
markets, your system administrator should 
have the tools necessary to route traffic 
to another centre to keep your services 
operational. And if you are experiencing 
latencies or quality degradations, you need 
to know how to monitor for these issues if 
you want to optimise performance. 

by Martin ryan, VP / MD Asia Pacific, Dyn

About the Author

Martin is responsible for leading Dyn’s 
strategy in the region, as well as increasing 
the company’s market penetration.

He specialises in leading domestic and 
international Cloud/sAAs/Mobile start-up 
and emerging companies in Asia, us and 
europe.

Martin studied electronic engineering 
followed by a bachelor of business at the 
university of technology, sydney.
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The Quintiq supply chain planning and 
optimization platform is built to solve your 
planning puzzle. It transforms complicated 
processes into an agile, consumer-centric 
solution; and addresses all constraints 
and requirements to deliver optimal 
efficiency across all planning horizons. 
 
Let us solve your planning puzzle. We love a 
good challenge. Visit us www.quintiq.com.

The Quintiq 
mission 

 
To solve the world’s planning puzzles 

using a single platform 

Gartner positions Quintiq as a Leader in the 2014 Magic 
Quadrant for Supply Chain Planning System of Record

– Gartner, Magic Quadrant for Supply Chain Planning System of Record, 
Tim Payne, March 6, 2014

Gartner does not endorse any vendor, product or service depicted in its research publications, and does not advise technology users 
to select only those vendors with the highest ratings or other designation. Gartner research publications consist of the opinions of 
Gartner’s research organization and should not be construed as statements of fact. Gartner disclaims all warranties, expressed or 

implied, with respect to this research, including any warranties of merchantability or fitness for a particular purpose.
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s$1.5m by local ICt regulator Infocomm 
Development Authority (IDA). 

Monitoring your company’s Internet 
connections is half the battle; having the 
control to reroute through unaffected cloud 
providers or content delivery networks 
can help pivot away from disruptions, 
avoiding disruptions to your customers 
and protecting customer confidence and 
sales. 

Conclusion

Visibility into your Internet Infrastructure 
gives you key insights into the way 
your customers are connecting to your 
business from points around the world 
in real-time. the ability to monitor, control 
and then optimise the user experience 
is what differentiates successful global 
enterprises from companies that are 
challenged to win competitive online 
marketshare and drive sales. every 
business should be looking to improve 
speed, availability, reachability and Internet 
Performance. smart Web monitoring tools 
are the first step to taking your Internet 
Performance to the next level.

Do you measure for global availability?

What is availability and why can it impact 
your customer experiences in markets 
everywhere? Determining availability 
means understanding if your service is 
available from your customers to your 
assets. Can the service be seen from 
the Internet and are your partners able 
to connect with your services? this is 
especially important to understanding the 
connection performance to your selected 
cloud providers and content delivery 
networks. 

Impacts from availability issues can be 
significant. A Google cloud outage in 
february this year, which lasted for almost 
two hours, was related to an internal 
Google Cloud Platform issue related 
to its virtual network traffic routing. If 
your business was using a single cloud 
instance and you were not monitoring 
for network-wide availability, you would 
have experienced this outage and your 
availability would have been impacted.  

How reachable is your website?

reachability has a similar impact on how 
your customers can access your website 
and services. reachability measures how 
well your Internet assets can connect 
important markets to you around the 
world—a measure from the Internet asset 
to the markets of interest. If your business 

is using a single cloud instance, an outage 
or failure will have a detrimental impact on 
reachability—and unless your business is 
monitoring your reachability and mitigating 
for failures, you are open to disruptions 
and have little choices for rerouting in the 
event of a disruptive event.

In the event of an outage, smart availability 
and reachability strategies will give your 
business an edge over competitors 
that are down, providing the end-user 
experience that your customers expect, 
driving sales and building brand loyalty.

How do you detect and respond to 
outages?

It is difficult for most companies to detect 
an Internet connection failure without a 
way to measure between your customers 
and your assets. If you cannot properly 
detect outages, your business will not 
be in a position to manage a response, 
mitigating the risk in a loss of sales, revenue 
and brand confidence and loyalty. each 
day, there is an average of 3,000 outages 
around the world on the Web. Many are 
minor, but major disruptions do happen 
and the cost to businesses is high—
anything from $140,000 to $540,000 per 
hour. Customer confidence and business 
reputation are also on the line.  In 2013, 
singapore telco M1 suffered a three-day 
disruption, resulting in singapore’s worst 
network outage thus far, and was fined 
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aWaRDs
SUPPLY CHAIN ASIA

2015

7.05pm 
Welcome speech by Chairman of sCA board

7.30pm 
Dinner and Awards Ceremony

10-year Council Members recognition & Individual Awards
special Individual Awards

Corporate Awards

10.00pm 
Closing remarks by Vice Chairman of sCA board

19 November 2015
Swissotel The Stamford, Singapore
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Celebrating Industry’s Top Performers
each industry has its own way of celebrating its finest achievements and standout performers. Hollywood has the 

Academy Awards while its musical counterpart has the Grammys. It is only fitting then that the supply chain industry, 
which is a billion-dollar economy, has its own grand awards night. supply Chain Asia Awards (sCA Awards) intends 
to emulate a similar special atmosphere to celebrate the success of the industry players regardless of their size or 

stature.

for the first time ever, sCA Awards 2015 will be hosted at swissotel the stamford, singapore. In tandem with sCA’s 
10th year anniversary, the event will cater to more than 40 fully booked tables of industry professionals and young 

talents.

In this issue, we will feature 15 individual award winners and over 50 corporate finalists. Corporate awards winners 
will be featured in the upcoming sCA magazine January 2016 issue. 

Awards Judging Timeline
May

July

September (SCA FORUM) ANNOUNCEMENT OF FINALISTS

October

NOMINATIONS PERIOD

ONLINE VOTING PERIOD

FINAL JUDGING PERIOD
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HOT PERFORMERS OF 2015

this Individual award recognises distinguished individuals who have excelled in the various industry sectors while holding 
the capacity of a supply chain and logistics head. It recognises supply chain professionals in the managerial position who 
show high interest and initiative to actively drive the industry forward.

Wong Kwee Meng, Senior Manager, Asia Supply Chain, 3M Asia
Industrial

Wong Kwee Meng is the senior supply Chain Manager for the Asia region at 3M Asia Pacific Center 
of expertise (Coe) headquartered in singapore. He has been pursuing his supply chain career with 3M 
Company for over 17 years, being responsible for strategic sourcing, transportation and distribution 
operations in Asia. ever since 2009, Mr Wong was instrumental to the establishment of Asia Pacific 
Coe for the region of southeast Asia to improve 3M competitiveness by redesigning 3M supply chain 
operational footprint. In 2011, Mr Wong championed the startup of regional Distribution Center in 
Hong Kong to cater for the business growth in North Asia region. In addition to the supply chain Coe 
and supply chain redesign, Mr Wong is also the lead person in 3M Asia Pacific region to take full 
advantage of free trade Agreement by changing the sources of supply to qualify for duty reduction and 
thereby improving 3M business competitiveness in overseas markets. He has recently collaborated 
on a tax study with professional 3rd party to further mining opportunities beyond duty reduction into 
other parts of the Agreement such as government incentives and information technology agreement. 
Challenging a supply chain frontier in today’s ever changing business environment and to bring about 
strengthening 3M business competitiveness by delivering real value to the business to drive growth is 
the core of Mr Wong’s supply chain philosophy.  

Andreas Becker, Vice President SCM, South Asia, adidas
Fashion

Andreas is responsible for all activities around demand planning, supply chain and It in south east Asia 
and Pacific. His main drive is developing a lean, retail focused supply chain to create availability on the 
shelf when the consumer demands it. 

He has been working for more than 10 years for the adidas-Group across different locations - Germany 
(Herzogenaurach), Amsterdam, Moscow and singapore. His roles has been mainly always with focus 
on the retail flow within supply chain and programme / process management, such as creating the 
new, like solution design for the first adidas eCom shop or establishing an organisational pilot for 
reebok’s european regional supply chain department.

Ingeborg Veelenturf, Regional Director of Logistics, Kelloggs 
FMCG

Inge	Veelenturf	is	Regional	Supply	Chain	Network	&	Logistics	Director	–	Asia	Pacific	&	Africa	at	Kellogg	
Company. she is an experienced professional in international supply Chain Management for over 
eighteen years, in europe and Asia, for leading International Consumer Packaged Goods companies 
like sara lee, Kellogg and british American tobacco (bAt). Prior to her current position, Inge was APAC 
Head of logistics for bAt in singapore. she re-joined Kellogg in 2014 in her current role.

she put a strong focus on the commercial side of the supply chain and driven the integration of the 
value stream cross functional internally as well with key customers and suppliers. she gets energised 
by working with multi-cultural teams, driving change management, bridging the different functions in 
the extended value chain and building new value-added capabilities to enable business growth. Her 
key advice to success is: plan ahead, integrate the silos, be fact based and demonstrate passion and 
believe in what you do!

Inge has been pro-actively engaged in industry platforms since 2000, with regional associations such as 
eCr europe, AIM europe (european brands Association) and supply Chain Asia. she joined the board 
of Advisors for sCA in May 2015. she has a Master Degree in Industrial engineering and Management 
sciences from the technical university of eindhoven, the Netherlands.born in the Netherlands, Inge 
has been living and working in Asia since 2008, and is currently based in singapore with her husband 
and one year old daughter.

Individual Awards - Supply Chain Professionals of the Year
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Tonet Rivera, SVP, Global Supply Chain, Mead Johnson Nutrition
Pharmaceutical

tonet rivera is the senior Vice-President for Global supply Chain at Mead Johnson Nutrition. tonet 
leads all manufacturing, procurement, engineering, logistics and supply planning, worldwide. He is 
responsible for cost of goods, product delivery and inventory. tonet is a 35-year supply chain veteran 
in consumer packaged goods, and has held international executive leadership roles since 2005. He 
has also had marketing, sales and bank management roles in a multinational consumer bank. tonet is 
not your typical Asian -- he is assertive and seeks assertiveness in return, and appreciates people who 
“fill the room.”  He especially looks for partners who offer and execute transformational solutions. He 
is keen about the impact of supply chain operations on asset turnover, margins, working capital, tax 
efficiency, and cash flow. Another field tonet is fond of is aviation. Most boys dream of becoming a 
pilot, and tonet made his dream come true by learning to fly at the adolescent age of 45!  He is trained 
on aerobatics and has flown in france, the Netherlands and the us. last year he flew a rare World 
War II spitfire in New Zealand.  tonet is based in singapore and uses offices in Chicago and the us 
Midwest. 

Noam Berda, CEO, RocketUncle
e-Commerce

Noam berda is a highly respected software architect and innovator. He is an entrepreneurial soul with 
a passion for using technology to make our modern lives easier. Noam has often been described as 
restless and is always on the lookout for new and interesting challenges he can put his skills to. 

Noam’s motivation for his innovations is derived from the community but it is in the technology where 
he pursues his interest and leverages his expertise. With over 18 years of experience in logistics and 
software development in companies like sAP and smart Communities, Noam now dedicates his days 
to the on-going development of rocketuncle. 

Kong Wai Wei, Director of Logistics, Starbucks
F&B

Wai Wei has more than two decades of leadership experience in regional end-to-end supply 
Chain operations spanning from manufacturing, engineering, procurement, distribution, planning, 
transportation, 3Pl & inventory management, regulatory affairs and r&D. His passion is in driving 
Change Management, business Process transformation and operational excellence. 

He started his career in unilever r&D function before eventually promoted to regional logistics 
Director for unilever Asia.  His last position in unilever was board Member for Malaysia and singapore, 
with end-to-end supply Chain operations responsibility. He joined starbucks, China and Asia Pacific as 
Director of logistics in June 2012 and is now responsible for over 16 markets in this region. 

Michael Koh, Regional Head of Procurement, T-Systems
Technology

Michael Koh is the Head of Procurement, Asia Pacific at t-systems, with key responsibilities for 
implementing direct and indirect purchasing strategies within APAC for customers. t-systems, a 
Deutsche telekom Group company, provides high quality information, and communication infrastructure 
and solutions to customers throughout Asia. 

Michael reports to the Chief Procurement officer in Germany. Prior to joining t-systems, Michael was 
Head of Procurement, Asia Pacific and Japan for schneider electric Itb where he was accountable for 
supplier fulfilment and quality for data centre projects across Asia Pacific. With his experiences, he is 
well-versed in procurement transformation.
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HOT PERFORMERS OF 2015

the special Individual Awards recognises the individuals’ commitment to the logistics and supply chain industry. the 
award also serves as a recognition to these individuals’ contribution in raising the standards and profile of supply chain and 
logistics within their respective organisation.

Young Professional of the Year
Genevieve Ong, Senior Analyst, Dealer Development, Harley-Davidson

Genevieve is the senior Analyst in the Dealer Development team for Asia emerging Markets of Harley-
Davidson Asia Pacific. Her main responsibilities are to identify training needs as well as improve on 
retail environments of existing dealers, helping them to meet Harley-Davidson’s goal of delivering a 
kick-ass customer experience.

she played a key role in setting up regional Distribution Centre (rDC) in singapore that supplies 
Motorcycles, Parts, Accessories, and Merchandise to countries like India, China, Korea, taiwan, 
Indonesia, and others. the rDC won the supply Chain Distribution Centre Innovation award at sCA 
Award 2014. she also led the project to change the supplier Distribution network for Harley-Davidson 
merchandise to shorten lead time as well as reduce logistics footprint. 

Supply Chain Educator of the Year
Professor Tan Yan Weng, Associate Professor, SIM University

tan yan Weng is an Associate Professor in the school of business at sIM university (or unisIM). since 
2008, he has been Head of the logistics and supply Chain Management programme, an undergraduate 
degree programme co-developed in partnership with the singapore logistics Association (slA) that 
serves adult learners. this programme also supports the government’s skillsfuture initiative for the 
logistics workforce to enhance its skills and knowledge. 

He has also been appointed Head of the Master in Management (urban transportation) Programme 
in 2015 that is offered in partnership with the land transport Authority. this revamped programme 
combines management modules from unisIM’s newly launched MbA programme with key urban 
transport modules from the previous Master of science in urban transport Management programme. 

He has published widely on transport and logistics matters, served on several conference and 
industry committees, and provided consultancy services for public and private sector organisations 
in singapore. He is the co-editor and chapter author of the slA-unisIM book, Managing logistics 
and supply Chain Challenges: singapore Insights and Perspectives. Previously, he taught transport 
planning and traffic engineering at Nanyang technological university and worked as a civil/transport 
engineer in a private consulting firm. He obtained his Mengsc (transport) and be (Civil engineering) 
degrees from Monash university.

Most Inspiring Supply Chain Professional of the Year
Karmjit Singh, Chairman, Chartered Institute of Logistics and Transport, 
Singapore

Mr singh has been the Chairman of the Chartered Institute of logistics and transport, singapore 
since 1992. He has been a board Member of the Public transport Council since 2005 and a Member 
of the singapore Institute of Directors since 2006.  He is also the Chairman of the singPost Advisory 
Council on e-Commerce and e-fulfillment. furthermore, Mr singh is a board Member at the logistics 
Institute	–	Asia	Pacific	since	2003,	and	a	Member	at	 Industry	User	Council	 (Logistics	&	Transport)	
since 2004. He is a Director of GAtI Asia Pacific, Advisor to Ceo/sVP NIIt technologies and Member 
of the Downtown line steering Committee. In addition, he is a Member at India Networking steering 
Committee since 2004.  

Mr singh was the Chief executive of sAts Airport services from 1998 to 2004, who was later 
appointed the Chief operating officer of sAts in 2004, where he held the position till his retirement in 
2009. Mr singh is an Independent Director at Keppel telecommunications & transportation since 2010.

Special Individual Awards 
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Woman Supply Chain Professional of the Year 
Yasmin Aladad Khan, Senior Vice President, Southeast Asia and South Asia, 
DHL

yasmin Aladad Khan is senior Vice President, south east Asia and south Asia for DHl express in 
Asia Pacific, and is also a member of DHl express Asia Pacific Management board. she has been a 
member of the board since January 2005 and joined DHl in Malaysia in 2001. 

based in singapore, Ms Khan is instrumental in spearheading strategies to further strengthen DHl 
express’ market-leading position in the fast-growing southeast Asian and south Asian regions. Prior to 
her current appointment, Ms Khan was the Managing Director for DHl express singapore, where she 
was responsible for the overall operations of DHl express in singapore. In the past, she also held the 
position of Managing Director for DHl express in Malaysia.

Supply Chain CEO of the Year
Wolfgang Baier, CEO, Singapore Post Limited

Wolfgang baier joined singapore Post as Ceo (International) in february 2011 to oversee the growth 
in non-mail products such as logistics, retail and e-commerce as well as to accelerate the regional 
expansion. He was appointed Group Ceo in october 2011. 

Wolfgang baier worked in the last 10 years with McKinsey & Company in europe and Asia. He joined 
McKinsey Austria as an Associate in March 2001. from oct 2004 to Jan 2011, Wolfgang worked with 
McKinsey singapore, leading the postal and logistics practice as well as operations activities in south 
east Asia. He became a partner in 2008. 

Visionary of the Year
Brian Miles, Managing Director, SSI Schaefer Asia Pacific

brian started his career with a major Material Handling Company in the united Kingdom and later 
moved on to saudi Arabia in 1976, he joined ssI schaefer in 1980 to run their Gulf operations before 
moving to singapore in 1984 where he become the regional Managing Director for ssI schaefer Asia.

over 30 years, brian has built up the ssI schaefer business to be the market leader in the region.  
starting with a team of seven in singapore, brian is now responsible for managing 19 ssI schaefer 
offices in Asia Pacific and the Middle east in 16 countries and two wholly owned factories in Malaysia 
and China, employing more than 1,000 people. With over 40 years experience in the storage and 
materials market, brian is an accomplished and well-known figure in the industry.

Hall of Fame
Alfred Hofmann, President South Asia Pacific, Kuehne + Nagel

Alfred Hofmann has had a long and varied career in the freight forwarding industry spanning more 
than forty years. Majority of this was spent in the Asia Pacific region with one of the global leaders in 
this	area	–	Kuehne	+	Nagel.	
 
starting his career as an air freight apprentice, he soon moved into sea freight in his home town of 
Frankfurt	where	he	spent	four	years	before	arriving	in	Asia	in	1972.	Hofmann	joined	Kuehne	+	Nagel	
in 1985 taking over as Managing Director for singapore and Malaysia. similar positions in taiwan and 
Hong	Kong	followed	and	in	1990,	he	was	appointed	Senior	Vice	President	–	Sea	Freight	for	the	region,	
a position he held until June 2013. 
 
from 1st July 2013, Hofmann took over the role of President for the newly established south Asia 
Pacific regional Head office, which oversees the Indian subcontinent, oceania along with all other key 
east and southeast Asia countries. Hofmann’s results-oriented approach and strategic foresight has 
played	a	pivotal	role	in	extending	Kuehne	+	Nagel’s	track	record	of	innovative	supply	chain	solutions	
in Asia Pacific. 
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TOP CORPORATE PERFORMERS OF 2015

the special Corporate recognition Awards are presented to organisations for their outstanding services that have played 
a prominent part in advancing the growth of the supply chain industry.

the following are the finalists for special Corporate recognition Awards.

Most Enterprising 3PL SME of the Year 
(Singapore Only)
•	 Griffin	Kinetic
•	 Pan	Asia	Logistics
•	 Yang	Kee	Logistics

Most Innovative Solutions Partner of the Year
•	 arvato
•	 Dematic
•	 SSI	Schaefer
•	 Swisslog

Sea Freight Partner of the Year
•	 CEVA	Logistics
•	 DB	Schenker
•	 DHL	Global	Forwarding
•	 Kuehne	+	Nagel

Air Freight Partner of the Year
•	 CEVA	Logistics
•	 DHL	Global	Forwarding
•	 FedEx
•	 UTi	Worldwide

Sea Port Operator of the Year
•	 Busan	Port	Authority
•	 Hong	Kong	International	Terminals	Limited
•	 Nippon	Yusen	Kaisha
•	 PSA	Singapore
•	 Shanghai	Pudong	International	Container	Terminals

Air Cargo Operator of the Year
•	 DNATA
•	 HACTL
•	 PACTL
•	 SATS

Supply Chain Software Partner of the Year
•	 AEB
•	 Manhattan	Associates
•	 Oracle	Corp
•	 Quintiq
•	 SAP

Overall Supply Chain Partner of the Year
•	 Agility
•	 CEVA	Logistics
•	 DHL	Supply	Chain
•	 Kerry	Logistics
•	 Kuehne	+	Nagel
•	 UPS	Supply	Chain
•	 YCH	Group

Last Mile Partner of the Year
•	 GoGoVan
•	 LBC	Express
•	 RocketUncle
•	 Singapore	Post
•	 Yamato	Asia

Asian 3PL of the Year
•	 Kerry	Logistics
•	 PT	Kamadjaja	Logistics
•	 Singapore	Post
•	 Toll	Group
•	 Yamato	Asia
•	 YCH	Group

Global 3PL of the Year
•	 Agility
•	 CEVA	Logistics
•	 C.H.	Robinson
•	 DB	Schenker
•	 DHL
•	 Kuehne	+	Nagel
•	 XPO	Logistics	(formerly	Menlo	Logistics)

Special Corporate Recognition Awards 

Corporate Awards

the supply chain and logistics industry cannot grow and expand without the continous innovation and development of 
major logistics organisations. the focus of the Corporate Awards is to recognise worthy organisations who have made a 
difference both globally and regionally in terms of business and economic development. 

the following are the finalists for Corporate Awards.
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AEB 

With more than 30 years serving the industry, Aeb has risen to become a leading supplier of global It 
solutions and services in the field of supply chain management, offering targeted solutions for procurement, 
warehouse and distribution logistics, global trade, and risk management. Aeb’s AssIst4 logistics suite offers 
end-to-end process support and complete transparency for planning and controlling global supply networks. 
Aeb is a global enterprise with over 5,000 customers in europe, Asia, and North America. 

Acknowledging the growing importance of the Asian markets in global trade, Aeb established its office in 
singapore in 2001, and has since given many enterprises across the region the foundation for operational 
excellence in supply chain management. serving both multinational and local companies of varying sizes, 
Aeb is recognised across Asia Pacific for its specialist, advanced software solutions, industry knowledge and 
service excellence. Having developed strategic partnerships with local authorities, supply chain associations, 
research institutes, technology providers, and other experts in singapore, Aeb has become a key figure in 
addressing current and future supply chain needs across many industries. 

Agility
 
With more than 20,000 employees in over 500 offices across 100 countries, Agility is one of the world’s 
leading providers of integrated logistics. It is a publicly traded company with more than $4.8bn in revenue. 
Agility brings efficiency to supply chains in some of the globe’s most challenging environments, offering 
unmatched personal service, a global footprint and customised capabilities in developed and developing 
economies alike. Agility is a leader in the Middle east and Asia, with a strong and growing presence in Africa 
and latin America. Agility helps its local, regional and global customers unlock new markets and opportunities.
 
Agility’s core commercial business, Global Integrated logistics (GIl), provides supply chain solutions to meet 
traditional and complex customer needs. GIl offers air, ocean and road freight forwarding, warehousing, 
distribution, and specialised services in project logistics, fairs and events, and chemicals. 

arvato

arvato Asia is recognised to be an innovative and proficient solution provider in the field of e-Commerce, 
service Parts logistics and supply Chain Management to partners in Consumer electronics, High-tech, 
entertainment and fashion & beauty industries throughout Asia. Having a strong regional footprint with core 
sites in singapore, Hong Kong and shanghai and large network of satellite warehouses in China, Japan and 
bangkok, arvato Asia understands the needs of its clients and offers a wide range of services tailored to 
support client’s sustainable growth and to foster strategic relevance in their markets.

arvato Asia is part of arvato AG. arvato AG is a leading international technology service provider that lives 
and breathes digital technology. More than 70,000 employees design and produce innovative solutions for 
business customers from all over the world, covering a wide range of business processes along integrated 
service chains. these include Digital Marketing, financial, CrM, sCM and It solutions, as well as all services 
related to the creation and distribution of printed products and digital storage media. arvato is a wholly owned 
subsidiary of bertelsmann se & Co. KGaA. 

Busan Port Authority

busan Port Authority (bPA) was established in 2004, and focuses on the development and operation of port 
facilities, redevelopment and construction of marine port facilities, as well as management operations of 
distripark. bPA strives to develop busan Port into a competitive hub of shipping logistics in Northeast Asia 
through its efficiency and professionalism. busan Port connects 500 ports in 100 countries and is the logistics 
hub port in Northeast Asia in the 21st century.

CEVA Logistics 

As one of the world’s leading non-asset- based supply chain management companies, CeVA logistics designs 
and implements industry-leading solutions in both freight management and contract logistics.

CeVA logistics has over 42,000 dedicated employees working in 17 regional clusters around the globe, 
to provide best-in-class services across our integrated worldwide network and meet today’s challenging 
supply chain needs. CeVA applies its operational expertise across various industries such as the Automotive, 
Consumer & retail, energy, Healthcare, Industrial and technology sectors.

Corporate Finalist Profiles
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C.H. Robinson

founded in 1905, C.H. robinson is a global provider of multimodal logistics services, fresh produce sourcing, 
and information services to over 46,000 customers through a network of more than 280 offices and 12,000 
employees around the world. the company works with 66,000 transportation providers worldwide. C.H. 
robinson is a fortune 500 company with an annual revenues of $13.4 billion in 2014. 

Customer supply chains become more competitive through C.H. robinson. the company is offering in-house 
knowledge of transportation, produce sourcing, and supply chain consulting services. As C.H. robinson 
applies its expertise in particular to the food and beverage, paper, manufacturing, retail, oil & gas, and 
chemical industries, our proven best practices solve transportation and logistics problems. from surface to 
ocean to air, the company uses the strength of a worldwide logistics network and the visibility provided by 
technology to integrate global supply chains, end-to-end. Customers obtain analytics for their entire inbound 
and outbound supply chains and details on the total landed cost of product. 

DB Schenker

Db schenker stands for the transportation and logistics activities of Deutsche bahn. the logistics sector 
of Db is the world’s second largest transportation and logistics services provider based on revenues and 
performance. 

In financial year 2014, Db schenker generated revenues of around €19.8bn, approximately 50 per cent of the 
Db Group’s revenues. through its transportation and logistics Division, Db holds top positions in global air 
and ocean freight and has europe’s densest land transport network as well as the rail expertise of europe’s 
largest rail freight company.

With around 2,000 locations in all of the world’s most important economic regions, Db schenker has a global 
network geared towards customer service, quality and sustainability. this success is owed primarily to Db 
schenker’s 95,700 employees, all of whom place customer satisfaction and quality at the centre of their 
work.

Dematic

Dematic is a global engineering company that designs, builds, and supports logistics solutions that optimise 
material and information flow — from receiving to shipping, within the four walls of the factory, warehouse, 
or distribution centre.

Dematic s.e.A. Pte ltd is located in singapore, functioning as a Competence Centre for AseAN, Korea and 
taiwan with offices in selangor and seoul. the company ANZ/AseAN headquarters in sydney, Australia is a 
regional hub with global headquarters in Atlanta, Georgia, usA.

With a global knowledge network of more than 4000 highly skilled logistics professionals, Dematic is able to 
provide its customers a unique perspective in world class materials handling solution design.

DHL

DHl is the leading global brand in the logistics industry. DHl is part of the world’s leading postal and logistics 
company Deutsche Post DHl Group, and encompasses the following business units in Asia Pacific:

•	 DHL	Express	transports	urgent	documents	and	goods	reliably	and	on	time	from	door-to-door	in	more	than	
220 countries and territories, and operates the most comprehensive global express network.

•	 DHL	eCommerce	provides	standard	domestic	and	international	parcel	pick-up,	delivery	and	return	solutions	
for business customers and consumers as well as e-commerce logistics and facilitation services.

•	 DHL	Global	Forwarding	takes	care	of	a	variety	of	customers’	logistics	needs,	from	standardised	logistics	
operations and multi-modal transport solutions to highly individualised industrial projects.

•	 DHL	 Supply	 Chain	 is	 the	 global	 market	 leader	 in	 contract	 logistics,	 providing	 warehousing,	 managed	
transport and value-added services and offers solutions for corporate information and communications 
management.

DNATA

DNAtA is one of the world’s largest air services providers. established in 1959, DNAtA ensures that the 
aviation industry operates smoothly and efficiently in 79 airports. offering ground handling, cargo, travel, and 
flight catering services in 74 countries across five continents, DNAtA is a trusted partner for over 380 airline 
customers around the world. each day, the company handles over 810 flights, carry over 5,500 tonnes of 
cargo, assist over 222,000 passengers, book over 19,000 hotel stays, and uplift over 320,000 meals. 
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FedEx

fedex Corporation (fedex) provides a portfolio of transportation, e-commerce and business services under 
the fedex brand. the Company offers its services through companies constituting four business segments: 
fedex express, fedex Ground, fedex freight and fedex services. fedex express offers a range of domestic 
and international shipping services for delivery of packages and freight. fedex Ground provides business 
and residential money-back guaranteed ground package delivery services. fedex freight offers less-than-
truckload (ltl) freight services. fedex services provides fedex’s other companies with sales, marketing, 
information technology, communications, customer service and certain other back-office support. 

GoGoVan

GoGoVan enables last-mile, point-to-point delivery through a pioneer mobile and web app. the platform 
bridges consumers directly with drivers for their real-time logistics needs. leading the market in response 
time and island-wide coverage, GoGoVan singapore also has the largest driver base of motorcycles, vans 
and lorries. 

established in Hong Kong since 2013, GoGoVan has a network of more than 74,000 commercial vehicles and 
100,000 registered drivers. It is present in taiwan, China, south Korea and India.

Griffin Kinetics

for over two decades, Griffin Kinetic was built to be effective and credible through the provision of outstanding 
services and critical logistics solutions. the company was established in 1988, providing customers with all 
logistical needs including air and sea freight forwarding, warehousing and distribution services. Griffin Kinetic 
started out emphasising on the movement of marine spares. overtime, the company started expanding its 
range of operations and began delivering all genres of cargo.

Griffin Kinetic, a member of GKloG Holdings, is also a member of the Association of singapore Marine 
Industry (AsMI) as well as singapore logistics Association (slA). such recognition confirms Griffin Kinetics’ 
credibility and efficiency.

HACTL

HACtl is the leading air cargo terminal operator in Hong Kong. Its superterminal 1 base is the world’s single 
largest multi-level air cargo terminal, with a capacity of 3.5 million tonnes of air cargo per annum. operating 
since 1976, HACtl has made a major contribution to the development of Hong Kong International Airport 
to become the world’s busiest air cargo hub. HACtl was the first air cargo terminal operator in the world 
to achieve the IsAGo standard; it was the first in Hong Kong to obtain Cargo 2000 Quality Management 
system certification, Iso 50001:2011 energy Management systems certification, eu regulated Agents (rA3) 
certification, and GDP certification for pharmaceuticals.
 
With its dedicated team of 2,400 highly-experienced and professionally trained employees, its award-winning 
CosAC-Plus air cargo management system, and comprehensive, tried and proven cargo handling facilities, 
HACtl is the trusted ground handling partner for over 100 airlines and 1,000 freight forwarders. HACtl 
also	offers	complementary	integrated	logistics	solutions	through	its	wholly-owned	subsidiary	Hacis	–	whose	
superlink China Direct customs-bonded, cross-border trucking system connects southern China with the 
world via Hong Kong. 

Hongkong International Terminals Limited 

Hongkong International terminals limited (HIt) is the world’s first container port business trust listed in 
singapore. the company plays a key role in the continuing development of the port of Hong Kong, ensuring 
the port has the resources, facilities and people required to achieve smooth and efficient handling of container 
cargoes. 
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Kerry Logistics

Kerry logistics is a leading logistics service provider in Asia with extensive operations across Greater China 
and the AseAN region, as well as the largest Hong Kong-based international third-party logistics service 
provider. It is principally engaged in the integrated logistics and international freight forwarding businesses 
and has more than 550 office locations in 40 countries and territories supported by a large agency network 
across six continents.

Currently, Kerry logistics is serving more than 40 of the world’s top 100 brands ranked by Interbrand across a 
spectrum of industries. Its core competence is to provide customised supply chain solutions to multinational 
corporations, meeting their needs from sourcing, manufacturing to selling in Asia and across the globe.

by managing 43 million sq ft of logistics facilities, Kerry logistics provides customers with high reliability 
and flexibility to support their expansion and long-term growth. Its unique cross-border road transportation 
network KArt connects AseAN countries and China, providing customers with effective long-haul trucking 
as well as sea-land and air-land services.

Kuehne + Nagel

With	over	66,000	employees	at	more	than	1000	locations	in	over	100	countries,	the	Kuehne	+	Nagel	Group	
is one of the world’s leading logistics companies. Its strong market position lies in the seafreight, airfreight, 
contract logistics and overland businesses, with a clear focus on providing It-based integrated logistics 
solutions.

LBC Express

lbC is the leading provider of courier and freight forwarding services, as well as a leading non-bank provider 
of domestic remittance services in the Philippines. founded in 1945 as a brokerage and air cargo agent, lbC 
is the first filipino-owned courier company to deliver time-sensitive cargoes and pioneered a 24-hour door-
to-door delivery for its domestic clients. It brought overseas filipino Workers close to their families through 
deliveries of “balikbayan box”, and has dominated the cargo, courier and money remittance market as the 
“Hari ng Padala” or “King of Delivery”. 

being a Global filipino company, it employs close to 1000 employees dispersed in the different regions from 
North America (usA and Canada), saudi Arabia, united Arab emirates, Kuwait, spain, Italy, united Kingdom, 
Guam, saipan, Hong Kong, singapore, Malaysia, brunei, taiwan and Australia.

Manhattan Associates

Manhattan Associates makes commerce-ready supply chains that bring all points of commerce together so 
companies are ready to sell and ready to execute. Across the store, through a network or from a fulfilment 
centre, Manhattan Associates designs, builds and delivers market-leading solutions that support both top-
line growth and bottom-line profitability. by converging front-end sales with back-end supply chain execution, 
Manhattan Associates’ software, platform technology and unmatched experience help customers get 
commerce ready—and ready to reap the rewards of the omni-channel marketplace. Manhattan Associates 
has been operating in singapore and south east Asia for more than 10 years, the company has been named 
2015 leading supplier of Warehouse Management systems in Asia by ArC Advisory Group.

Nippon Yusen Kaisha

Nippon yusen Kabushiki Kaisha is one of the largest shipping companies in the world. the company provides 
the best possible logistic solutions to satisfy present customer’s logistical needs which are becoming more 
complicated in proportion as the business process of sourcing, manufacturing, and marketing extends more 
to a global context. 
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Oracle Corp

Getting product to its destination is critical to an organisation. Goods have to be there on time, and companies 
require visibility and control throughout the entire process. oracle’s suite of logistics solutions can help them 
do just that. With the full power of oracle transportation and Global trade Management now available in the 
oracle Cloud, companies can deploy these best-in-class technologies in a fast and cost effective manner, 
achieve maximum business value with minimal risk, and improve overall logistics operations.

PACTL

founded in 1999, PACtl is a sino-German Joint Venture between the three shareholders; shanghai Airport 
Co., ltd., lufthansa Cargo AG and JHJ logistics Management. this partnership succeeded in playing a key 
role in establishing Pudong International Airport as one of the major cargo hubs for China and one of the 
top cargo terminals of the world. PACtl provides services such as cargo handling services and road feeder 
services (rfs).  

Pan Asia Logistics Singapore Pte Ltd

With Asia as the key driver of world economic growth, there is a need for a new kind of logistics company that 
is born-and-bred in Asia but with the expertise and innovation that have long been the hallmark of Western 
logistics companies. this need was met in 2002 when logistics veteran, Mr. Christian bischoff, founded Pan 
Asia logistics. 

Pan Asia logistics fuses equally high levels of German efficiency with Asian commitment to deliver 
unparalleled standards of logistics services to clients. Headquartered at an ultra-modern facility at 21 Changi 
North Way in singapore, Pan Asia logistics serves its clients from offices across key cities in Asia as well as 
through an extensive global network of strategic partners.

PSA Singapore

PsA operates the world’s largest container transhipment hub in singapore. It links shippers to an excellent 
network of major shipping lines with connections to 600 ports globally. shippers have access to daily sailings 
to every major port in the world at this mega hub. PsA singapore terminals handled 33.55 million teus of 
containers in 2014. 

PT Kamadjaja Logistics

Pt Kamadjaja logistics provides comprehensive logistic solutions to assist clients in running a more productive 
business, some of which includes warehouse, inventory and distribution management. With more than 22 
distribution centres operating in 15 cities worldwide with modern facilities in more than 250,000 kilometres 
square, Pt Kamadjaja will fulfil its mission of being the preferred one-stop logistics service provider.

Quintiq

every business has its supply chain planning puzzles. some of those puzzles are large. some are complex. 
some seem impossible to solve. since 1997, Quintiq has been solving each of those puzzles using a single 
supply chain planning & optimisation software platform. today, approximately 12,000 users in over 80 
countries rely on Quintiq’s software to plan and optimise workforces, logistics and production.

Quintiq’s revolutionary supply chain planning & optimisation (sCP&o) platform enables enterprises to 
improve efficiency at every stage of the supply chain journey. It powers end-to-end planning and optimisation 
of personnel, resources, and processes in a single planning environment, across all planning horizons. Many 
of the world’s largest and most successful enterprises rely on Quintiq to achieve their business goals, 
strengthen their competitive advantage, and create new revenue streams.
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RocketUncle

founded in 2013, rocketuncle is a singapore-based company that improves business productivity by 
transforming point-to-point delivery with an intelligent online platform that connects the market’s network of 
logistics suppliers to businesses and the community. 

Powered by a robust, scalable and innovative infrastructure, we offer delivery services to both individual and 
business customers across all industry sectors through our expansive network of courier partners accessible 
through online and mobile platforms. 

Customers save both time and money through our pay-as-you-go pricing model which requires no upfront 
investment. real-time delivery tracking via sMs and email, and real-time confirmation of successful orders 
through electronic signature via mobile put customers in control. 

SAP

As a market leader in enterprise application software, sAP helps companies of all sizes and industries run 
better.	From	back	office	to	boardroom,	warehouse	to	storefront,	desktop	to	mobile	device	–	SAP	empowers	
people and organisations to work together more efficiently and use business insight more effectively to 
stay ahead of the competition. sAP applications and services enable more than 293,500 customers in 190 
countries to operate profitably, adapt continuously, and grow sustainably. sAP’s customers includes 87 per 
cent of the forbes Global 2000 companies and 98 per cent of the 100 most valued brands.  

SATS

With over 60 years of operating experience and a growing regional presence, sAts is Asia’s leading provider 
of gateway services and food solutions. 

At singapore Changi Airport, we handle about 80 per cent of the scheduled flights and serve more than 60 
scheduled airlines. We are also the leading institutional caterer with the largest capacity in singapore. sAts 
is present at 43 airports and in 11 countries across Asia and the Middle east.

Singapore Post Limited
 
for over 150 years, singapore Post (singPost) as the country’s postal service provider, has been delivering 
trusted and reliable services to homes and businesses in singapore.
 
today, singPost is pioneering and leading in eCommerce logistics through its subsidiary sP eCommerce as 
well as providing innovative mail and logistics solutions in singapore and the Asia Pacific, with operations in 
15 countries. 
 
building on its trusted communications through domestic and international postal services, singPost is 
taking the lead in end-to-end integrated and digital mail solutions. the suite of singPost eCommerce logistics 
solutions includes front end web management, warehousing and fulfilment, last mile delivery or international 
freight forwarding. 

SPICT

shanghai Pudong International Container terminals Co., ltd. is a joint venture company established on March 
1st, 2003. the company uses superior equipment and high scientific and technological content and has 
18 international main container routes at present. the company has many internationally famous shipping 
company clients, including APl, CMA CGM and NyK. 
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SSI Schaefer

since its inception in Neunkirchen, Germany, 1937, by Mr fritz schaefer, ssI sCHAefer has been one of 
the world’s leading suppliers of a comprehensive range of high-quality storage systems for warehouses, 
manufacturing plants and commercial offices. ranked by a us trade publication as the world’s largest 
material handling system supplier for eight successive years, ssI sCHAefer employs over 9,000 people in 
50 countries on five continents.

In the Asia Pacific and Middle eastern region, ssI sCHAefer has been established for over 30 years, with a 
total of 19 sales offices and two manufacturing plants spanning over 16 countries. the products manufactured 
adhere to strict international industry standards such as the feM 10.02.02, eN15512, As 4084 and Iso 9001, 
with original German production technology.

In the early 21st Century ssI schaefer acquired three Automation Manufactures, that were also system 
integrators, complimenting ssI schaefer’s already comprehensive range of Industrial products.

Swisslog

swisslog is a premier supplier of automated distribution centres and logistics robots. Coming from Warehouse 
and Distribution solution (WDs) Division, the company designs and builds complete automation systems for 
Warehouses and Distribution Centres.

As	 a	 trusted	 and	 committed	 partner,	 Swisslog	 integrates	 systems	 and	 services	 from	 a	 single	 source	 –	
from consulting services to design, implementation and lifetime customer service. Having pioneered the 
automated warehousing solutions, the company works with clients to implement reliable system capable of 
maximising warehouse volume utilisation and increase cost efficiency through high-bay accessibility. behind 
the company’s success are 2,500 employees worldwide, supporting customers in more than 50 countries. 
swisslog is part of the KuKA Group, a leading global supplier of intelligent automation solutions.

Toll Global Logistics

toll Global logistics, part of toll Group which is a division of Japan Post, is one of the Asia region’s leading 
providers of integrated logistics services. As a group, the company employs approximately 40,000 people 
across some 1,200 locations in more than 50 countries. 

toll’s first-class collection of and access to transport and infrastructure assets, including road fleets, air and 
marine capacity, warehousing, ports and railways, help the company achieve world’s best practice in supply 
chain management. 

UPS

uPs is a global leader in logistics, offering a broad range of solutions including the transportation of packages 
and freight, the facilitation of international trade, and the deployment of advanced technology to more 
efficiently manage the world of business. 

uPs’s global and Asia Pacific headquarters are located in Atlanta, Georgia, usA as well as singapore. uPs 
delivers 18 million packages and documents each day to about 9.8 million customers, in more than 220 
countries and territories. today, uPs employs 435,000 people worldwide and operates a fleet of nearly 
100,000 vehicles including more than 5,400 alternative fuel-vehicles and 237 aircraft. 

UTi Worldwide

uti Worldwide Inc. is an international, non-asset-based supply chain services and solutions company 
providing air and ocean freight forwarding, contract logistics, customs brokerage, distribution, inbound 
logistics, truckload brokerage and other supply chain management services. the company serves a large 
and diverse base of global and local companies, including clients operating in industries with unique supply 
chain requirements such as the energy and mining, retail, apparel, chemical, automotive, pharmaceutical and 
technology industries.
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XPO Logistics (formerly Menlo Worldwide)

XPo logistics is a top ten global provider of transportation and logistics solutions with annual revenue of 
us$15bn providing services for truck brokerage and transportation, less-than-truckload, intermodal, highly-
engineered supply chain solutions, contract logistics, last mile, expedite, global forwarding and managed 
transportation.

XPo serves more than 50,000 customers with a highly integrated network of 1,469 locations in 32 countries 
with a contract logistics footprint of more than 400 facilities representing 151 million square feet, with services 
ranging from high-value-add warehousing and distribution to technology-enabled, engineered solution. 
the bedrock of XPo is its people of more than 84,000 employees operating as one cohesive organisation 
with a single-minded focus on customer service. Many of the customers are in the manufacturing, retail, 
e-commerce, industrial, technology, aerospace, chemical, life sciences and government sectors.

XPo is passionate about helping customers operate their supply chains more effectively. equally important 
are XPo’s qualitative resources: zero-failure mentality, deep experience in every service offer, and the ability 
to provide integrated, end-to-end supply chain solutions to large accounts. In singapore, XPo operates a 
network of eight logistics facilities with 400 employees, serving over 200 singapore businesses and multi-
national companies in sectors such as automotive, high-tech, consumer goods, industrial, aerospace and 
wine & spirits distribution. With its south Asia headquarters in singapore, XPo also operates additional multi-
client logistics facilities in thailand, India, Australia and China.  

Yamato Asia

yamato Asia Pte. ltd. was founded in January 2014 as part of global strategy at the yamato Group, and as 
the first step in the long-term objective of becoming “Asia’s No.1 solution provider in distribution and lifestyle 
support.” the company is an intermediate holding company in southeast Asia and functions as a regional 
headquarter.

the following three pillars are prioritised by the company as the foundation of southeast Asia strategy for the 
yamato Group:

1. Construction of network
2. Construction of business model
3. strengthening of management foundation to support growth

Yang Kee Logistics

established in 1990 and with its headquarters in singapore, yang Kee logistics (“yang Kee”, together with its 
subsidiaries, the “Group”) was founded with only a fleet of two trucks as a trucking company, and is today, 
an end-to-end global supply chain logistics partner that provides seamless and innovative end-to-end logistics 
solutions to meet the highly demanding logistical requirements of today’s global market place.

With over 25 years of track record and expertise, the company is one of the leading logistics provider for 
contract logistics, dangerous goods storage, trucking and distribution, warehouse management, and air and 
sea freight, specialising in the chemical, oil & gas, consumer & industrial and healthcare sectors in singapore 
and the region. 

YCH Group 

founded in 1955, yCH Group is Asia’s leading end-to-end supply chain partner to some of the world’s most 
prominent companies and well-loved brands such as Dell, exxonMobil, royal frieslandCampina, Moet 
Hennessy, samsung, lG, Amore Pacific, Carrefour, NCr, Volvo and Zalora. focused on boosting productivity 
and sustainability for customers, yCH Group’s proprietary suite of award-winning solutions are best-in-
class across industry clusters from consumer and electronics to chemical and healthcare, and support both 
traditional and digital platforms. 

A strong proponent of innovation, yCH Group is recognised for its 7Pl™ approach in seamlessly integrating 
supply chain strategy with execution, employing cutting edge technologies to deliver powerful competitive 
advantages for customers. yCH Group was the recipient of supply Chain Asia’s ‘overall Partner of the year’ 
and ‘supply Chain security’ awards in 2014, demonstrating its strong commitment to developing symbiotic 
partnerships with world-class customers and in supply chain security.
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Corporate endorsers Proudly 
Sponsored by

golD SIlver

(SIlver SPonSor)

AEB | www.aeb.com.sg 
AEB	is	based	in	Stuttgart	(DE)	with	branches	in	Leamington	Spa	(UK),	Singapore	(SG),	Zurich	(CH)	and	Malmö	(SE)–	a	global	enterprise	
serving over 5,000 customers in europe, Asia, and North America. Aeb’s service network has been expanded to include a team in 
Atlanta (usA). for more than 10 years, Aeb has been serving customers in the Asia Pacific region from the Asian headquarters based 
in singapore. but not only do customers appreciate Aeb’s comprehensive expertise, the company has also built a strong network with 
renowned institutions such as bVl International - Global supply Chain Network, National university of singapore and humanitarian NPos.

Honeywell | www.vocollectvoice.com
When a prospect asks, ‘Why Honeywell?’, the answer is simple - Honeywell is the only organisation that offers Vocollect voice solutions 
to global customers to better optimise their business. It is a balancing act to drive profitable growth and streamline existing processes to 
further reduce costs and make an efficient business run even better.

Infolog | www.infolog.com.sg
the team is Infolog’s asset and also what makes the company stands out from the rest. Passionate about their work, serious about what 
they are doing, creative and hard working with the right attitude. the senior team came from logistics & supply Chain It industry with 
over 10 years of experience. this is the elite team that drives the company forward. they are supported by a junior team that is specially 
selected for their role and some of them are top students from well-known universities in this region. they crafted the unique solution 
that is user-friendly yet with rich features for end-to-end operational needs. the result is a software that is enjoyable to use, can reduce 
operation cost and improve customer service.

Kerry Logistics | www.kerrylogistics.com
Kerry logistics is a leading logistics service provider in Asia with extensive operations across Greater China and the AseAN region, as 
well as the largest Hong Kong-based international third-party logistics service provider. It is principally engaged in the integrated logistics 
and international freight forwarding businesses and has more than 550 office locations in 40 countries and territories supported by a large 
agency network across six continents.

Manhattan Associates | www.manh.com
Manhattan Associates is a best-in-class global solutions provider for supply Chain Commerce leaders—organisations intent on creating 
enduring market advantages by leveraging their supply chains. they help their customers successfully manage accelerating and fluctuating 
market demands, as well as master the increasing complexity and volatility of their local and global supply chains.

Oracle | www.oracle.com
oracle is shifting the complexity from It, moving it out of the enterprise by engineering hardware and software to work together—in the 
cloud and in the data centre. by eliminating complexity and simplifying It, oracle enables its customers—400,000 of them in more than 
145 countries around the world—to accelerate innovation and create added value for their customers.

oTMS | www.otms.cn
otMs is a fast growing cloud and mobile transportation software company backed by investors including Matrix Partners - leading 
us venture capital firm and baidu. established in shanghai, 2011, otMs came up with unique and innovative solution to engage all 
transport parties like shippers, 3Pl, trucking companies, drivers and consignees into collaborative, real time shipment workflow. otMs 
offers multi-layer partner connectivity, transport contract management, shipment bidding and dispatch, driver/mobile track & trace and 
ePoD, consignee feedback, freight settlement and performance reporting. otMs is used by over 100 shippers and carries in China who 
dispatched over 3 million shipments in 2014.

Corporate endorser Profiles

PlATInum
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Quintiq | www.quintiq.com
every business has its supply chain planning puzzles. some of those puzzles are large. some are complex. some seem impossible to 
solve. since 1997, Quintiq has been solving each of those puzzles using a single supply chain planning and optimisation software platform. 
today, approximately 12,000 users in over 80 countries rely on Quintiq’s software to plan and optimise workforce, logistics and production. 
Quintiq has headquarters in the Netherlands and the us, and offices around the world.

SSI SCHAEFER | www.ssi-schaefer-asia.com
since its inception in 1937, ssI sCHAefer has been an owner-operated, German family company. With over 50 subsidiaries worldwide, 
ssI sCHAefer is a strong and reliable partner. Whether in industry, trade, commerce or public organisations, products are in use on all 
continents and fulfil tasks efficiently and competently.

Swisslog | www.swisslog.com
swisslog designs, develops and delivers best-in-class automation solutions for forward-thinking hospitals, warehouses and distribution 
centres. swisslog is an inspiring global organisation with 2,500 talented employees in more than 20 countries on four continents and 
customers in more than 50 countries.

Telstra | www.telstra.com.au
telstra is the leading telecommunications and information services company in Australia. the company provides end-to-end solutions 
including managed network services, global connectivity, cloud, voice, colocation, conferencing and satellite solutions. the company 
has licenses in Asia, europe and the us and offer access to over 2,000 PoPs in 230 countries and territories across the globe. telstra’s 
extended reach means that the company can offer customers smarter technology solutions to support sustainable business growth.

Thomson Reuters | www.risk.thomsonreuters.com
thomson reuters risk Management solutions bring together trusted regulatory, customer and pricing data, intuitive software and expert 
insight	and	services	–	an	unrivaled	combination	in	the	industry	that	empowers	professionals	and	enterprises	to	confidently	anticipate	and	
act	on	risks	–	and	make	smarter	decisions	that	accelerate	business	performance.	

YCH Group | www.ych.com
founded in 1955, yCH Group is the leading integrated end-to-end supply chain management and logistics partner to some of the world’s 
largest companies, including Dell, Motorola, samsung, lG, exxonMobil, unilever, lVMH and royal frieslandCampina. yCH Group’s suite 
of innovative award-winning end-to-end supply chain management solutions, such as Intribution™, Intrabution™ and retrogistics™.

SIlver SPonSor

PT Kamadjaja Logistics | www.kamadjaja.com

Pt Kamadjaja offers fully integrated logistics services, with extensive network and modern warehouse and facilities. As a member of 
Kamadjaja Group companies, Pt Kamadjajawas founded in 1968 as one of the pioneer in logistics industry in Indonesia. Almost five 
decades later, the company has expanded into one-stop integrated logistics solutions to customers from a wide range of industries.

Nowadays, we offer the integrated logistics services of:
•	International	Freight	Forwarding
•	Domestic	Freight	Forwarding
•	Land	Transportation
•	Warehouse	Management
•	Inventory	Management
•	Distribution	Management
•	Order	Management
•	Custom	Clearance
•	Custom	Documentation
•	Custom	Consultancy
•	Duty	Drawback
•	Supply	Chain	Consultancy
•	Project	Cargo
•	Re-packing	Services	and	Toll	Manufacturing

With more than 355 destination points and 22 distribution centres operated across Indonesia, Kamadjaja will strengthen the logistics hub 
throughout Indonesia and regional presence.

Pt Kamadjaja has hands-on experience with the local condition, and true nationwide network in Indonesia, with fully integrated and 
modern logistics services. Kamadjaja is the preferred one-stop logistics solutions provider.
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Corporate Brochure
Connect. Communicate. Collaborate.

www.supplychainasia.org

Supply Chain Asia is a not-for-profit professional body 
that aims to bring professionals from within the logistics 
and supply chain industry together to share knowledge, 
promote innovation and create opportunities for 
collaborations.
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Be our Corporate Endorser
As a not-for-profit entity, sCA relies on the goodwill of many organisations to build up a community that shares 

knowledge, improves networking and enhances the image and career development of professionals in the most 
dynamic industry.

number of Representatives

digiMag Pdf (Monthly)

Special edition Magazine (Print)

Complimentary Passes to Supply Chain Asia Forum

Free exhibition at Annual Supply Chain Asia Forum

Priority Seating for Awards

Complimentary Passes to other events

exclusive events-hosting*

Special Invite to tSC events 

Banner Ad in SCA Portal

Feature Ad in digiMag Portal

digiMag PDF

SCA Magazine (Full Page Ad)***

Complimentary training Seats

Priority Seating

MEMBERSHIP

EVENTS & NETWORkING

ADVERTISEMENTS SLOT

ACADEMY

Silver Gold Platinum

S$15,000/yr 
(aft Gst s$16,050)

S$20,000/yr 
(aft Gst s$21,400)

S$30,000/yr 
(aft Gst s$32,100)

2515 30

1815 20

2515 30

11 2

12 months

6 months

12 months

6 months

12 months

6 months

4 
(additional ad - 40% off)

2
(additional ad - 40% off) 6

32 3

40% off40% off40% off

cORPORATE ENDORSEMENT PAcKAGES

*Cost of event to be borne by endorser; additional events to be co-hosted will be charged at $10,000 per event
**Complimentary seats are only available for non-WDA sponsored training programmes

***only sCA magazine issues will be available in print. 

If	you	are	interested	in	our	membership,	kindly	email	us	at	admin@supplychainasia.org	or	call	us	at	+65	6898	1581.
supply Chain Asia reserves the right to change the information without prior notice.
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Stand Out From The Crowd
throughout the year, sCA conducts regular networking sessions, and hosts sponsored events to facilitate 

knowledge-sharing and award recognition to outstanding members of 
the community.

Supply Chain Asia Leadership Series

this recently developed leadership series features top, influential leaders who have an in-depth understanding 
of the Asian business and supply chain landscape to share their experiences in leading some of the world’s 
most significant and innovative organisations.

Trade Compliance Dialogue

Intra-trade in Asia has also been growing and this has, in turn, led to expanded growth for the regional sea, 
air and road transport to thrive. but as trades grow, many countries struggle in ensuring compliance in terms 
of importation and exportation of goods, while at the same time, assist in its own economic growth. this 
dialogue aims to bring together industry professionals to tackle issues relating to trade compliance.

Retail and e-Commerce Asia

With Asia Pacific becoming the largest e-commerce market, retailers must adopt an integrative approach to 
thrive in today’s cutthroat consumer market. In this event, the dialogues and panel discussions aim to discuss 
upcoming trends and share the challenges and opportunities that arise from the booming e-commerce 
industry from a logistics and last mile fulfilment point of view.

Supply Chain Asia Forum

supply Chain Asia forum aims to address the opportunities and discuss the challenges faced by the industry 
in the region. the forum adopts a successful format consisting of industry site visits, panel sessions and 
technical tracks. each september, this event will see multimillion dollar companies across various industries 
participating to tap on the vast networking platform. 

Supply Chain Asia Awards

each year, sCA honours inspiring organisations and individuals in the industry. the Awards are designed to 
recognise the very best achievements in supply chain, and identify the respective teams and professionals 
that are performing their functions to the highest possible standards. Nomination period for the Awards is 
every	May	–	August,	followed	by	the	awards	presentation	in	November.

our previous winners include:
DHl supply Chain, feDeX, Kerry logistics, Port of singapore, HACtl, Changi Airport Group, Maersk line
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knowledge is Power
formed in 2007, supply Chain Asia magazine has evolved into one of the leading supply chain and logistics titles 

in Asia Pacific. the bi-monthly magazine informs a targeted global readership consisting of the world’s largest 
brand-owning companies, supply chain service vendors, and regulators of industry that affect the business of 

supply chains, logistics and Asia-related trade.

Learn the RopesEditorial Calendar 2016

January (Print)
2016 Industry Forecasts
Awards 2015 Feature
February
Rethinking Workforce Models in Supply Chain
March (Print)
trade Compliance & Risk Management in ASeAn
April
Can Sustainable Supply Chain be Profitable?
May (Print)
e-Commerce & Retail Industry in APAC 
June 
China & India Supply Chain Developments
July (Print)
LSP M&A Impacts
August 
Digitising Manufacturing
September (Print)
Supply Chain in Asia
October 
SCAF 2016 Feature
November (Print)
What Does it take to Be a top Supply Chain?
December
Industry 2016 outlook – Which Supply Chain trend 
Misses the Mark?

Supply Chain Fellowship Programme

the main objective behind this programme is to identify and 
validate a list of criteria to recognise top professionals in each 
sector. this is in line with the singapore government’s aims to 
promote mastery of skills and be the global knowledge hub. In 
the supply chain industry, professionals are more valued for their 
experience than paper qualifications. As such, supply Chain 
fellowship Programme ensures that the industry recognises the 
masters in the supply chain field. 

Supply Chain Leaders Forum

In collaboration with eDb, sMu and Nus, supply Chain leaders 
forum brings top leaders together to deliberate on the challenges 
they are facing. In addition, their 1st and 2nd line of commands 
will also be invited to attend masterclasses and workshops led by 
leading institutions and selected faculty members.

Supply Chain Asia e-Learning Programme

the ongoing evolution of the digital domain has made it easier 
to make contents available online. In view of the unique online 
community, sCA Academy will seek to offer online training and 
courses aimed at industry professionals and veterans.

Readership Statistics

70,000+ unique visitors per month

850,000+ page views per month

1.8 million hits per month
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Schaefer Systems International Pte Ltd
P: 65/6863 0168 · info.sg@ssi-schaefer.com · www.ssi-schaefer.com

LogiMat® - your ideal storage and picking solution for 
small parts

The vertical lift LogiMat® is a well-rounded complete solution for 
high-performance storage and order picking. It can be used as a 
stand-alone solution or integrated with other warehouse areas, 
conveying systems or workstations to help optimise internal 
processes. Thanks to its scalable concept, the functionality of the 
LogiMat® can be customised specifically to individual customer 
requirements. Contact us today for more information. 
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