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Countdown to the 
Robotics Revolution

The robotics industry may not be new, but it is certainly on the brink of a revolution. For the past 50 years, studies show that the 
most commercially successful robots were articulated robot arms, used primarily in the automotive industry to manufacture cars. 

in contrast, the biggest shift over the next ten years will be the massive growth and development in mobile robots. This new 
breed of robots will not only transport people, deliver goods, and replace the entire production line workers, they will also cook 
our meals, fight our enemies and monitor our health. another most obvious trend today is the increase of traditional industrial 
robots in developing countries and the evolution of industrial robots, from dangerous machines that must be fenced off for safety 
to collaborative robots able to sit alongside human workers and contribute without endangering others, thanks to developments in 
sensors, microcontrollers, machine vision and artificial intelligence, in developed nations. 

These existing and emerging robotics market sectors amount to a us$25bn market today, and will grow to us$123bn by 2026. 

sources: world robotics report 2010, 2009 & 2008



source: world robotics 2014



The 7 Most Important 
Enterprise Messaging Trends 

as digitalisation continues to spread, interaction with partners and customers is becoming increasingly important for businesses. 
Efficient communication processes are therefore going to be even more important as one of the key drivers in the success of a 
business. 

retarus, the global Enterprise Messaging service provider, has identified seven trends that will have a decisive impact on B2B 
communication companies for this year:

1. Workplace of the future: The modern office is moving to the cloud. in order to meet the growing user demand for collaboration 
and mobility and the iT demand for central and dynamic iT management, many businesses are moving to cloud-based solutions, 
such as Microsoft office 365.

2. Connected business: in the future, the success of a business will greatly depend on the extent to which it can abandon its old 
self-perception as a clearly defined unit. Developing extended cross-company ecosystems is going to become more and more 
important.

3. Industry 4.0 and the Internet of Things: The internet of Things (ioT) is becoming an integral part of the business supply chain. 
according to iDc, around 8.6 billion devices are going to be interconnected via the internet by 2020 in the asia pacific region 
(excluding Japan).

source: iBM

source: gist



4. Increased security requirements: with the growing network of devices in the ioT, the potential for exploits and malware attacks 
is also on the increase. networked devices therefore must be able to reliably recognise and securely communicate with each other 
and detect intrusions early.

5. Increased acceleration and innovation: in the age of digital transformation, companies have to fulfill customer wishes more 
quickly than ever to stay ahead of the competition. in addition to small batch sizes and a great product variety in conjunction with 
short innovation cycles and a short time to market, tailor made and reliable communication processes are of particular importance.

6. Multi-channel communication: with increasing mobility, customers buy when, where, and how they like it. Businesses must be 
able to target their customers with relevant offers at any time and any place as the “magic moment” of a customer actually wishing 
to purchase cannot be missed.

7. All-IP: singTel, asia pacific Telecom and many other telecommunication providers in asia are going to completely switch to an 
ip-based data transmission system in the coming years. Businesses will have to progressively focus on meeting the accompanying 
challenges.

content source: retarus

source: iBM

39% of consumers say that they are 
unlikely or very unlikely to visit a retailer’s 
store if its website does not provide 
physical store inventory information.

But 40% of retailers reported that 
they are having difficulty intergrating 
back-office technology across all of their 
channels.



Expect More 
Volatility

For the agility Emerging Markets logistics index 2016, nearly 1,200 supply chain and logistics executives worldwide shared their 
views on the 2016 global economic outlook, prospects for emerging markets, key growth drivers and trends affecting emerging 
markets countries.

here are some key findings:

The supply chain industry is bracing for more volatility in the global economy. a 
large majority of industry executives (61 per cent) are unclear on the direction 
of the world economy or indicate they expect more turbulence. Their top two 
concerns are oil prices and china’s economic health. at the same time, most 
(59.4 per cent) feel the iMF was “about right” in forecasting 4.7 per cent growth 
for emerging markets in 2016.

sources: national Bureau of statistics, The wall street Journal



Trade flows between asian markets 
remain the most promising in the 
eyes of logistics professionals. 
at the same time, they showed 
increased optimism about 
prospects for growth along other 
key asian trade routes: asia-north 
america, asia-africa and asia-
Middle East. sentiment about asia-
south america trade and south 
america-north america trade 
slipped from a year ago.

source: global competitiveness report 
2015 - 2016, world Economic Forum

source:  world Bank

For the first time, supply chain industry professionals see india as the emerging markets country with “the most potential to 
grow” as a logistics market over the next five years. while optimistic, logistics professionals also remain cautious about india. 
nearly 42 per cent said india needs more structural reform to sustain its current growth and more than 21 per cent said the 
country needs more than economic reform if it is to unlock its potential.





source: upp Technology



The Dollars Behind 
the Business

Everyone knows that logistics is a trillion-dollar industry, but it is hard to picture or understand the massive size of the industry 
without a breakdown.

created by FreightXtension, here are some interesting financial facts about the logistics industry:



source: 
FreightXtension



Conference sessions include

3  Leading the ‘Internet of Things’ revolution

3  The aftermath of Tianjin: Lessons learnt

3  Improving supply chain performance 

3  The current state & outlook for container trade in Asia

Speakers confirmed from

Find out more    www.tocevents-asia.com
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 Two days  of business & networking

 Container supply chain  conference programme

60% of the audience in 2015 were ports, terminals, shippers, shipping lines, 3PLs

30 countries were represented in 2015

 Terminal operations  bonus conference track

60+ exhibitors from market leaders to niche suppliers

45% increase in attendees (2014 to 2015)

Held in conjunction  with Singapore Maritime Week

 20th edition  of TOC Asia
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about us
Supply Chain Asia is a not-for-profit professional 

body dedicated to bringing supply chain and logistics 
professionals in Asia together. Our vision is to create 

platforms whereby members of the community can come 
together to network, share and learn from one another. 
Our focus is to enable the development of collaborative 
relationships and partnerships. Our mission is to make 

Supply Chain Asia your community of choice.

Vision
Connect. Communicate. Collaborate.

By empowering members with platforms to apply these 
three crucial Cs, Supply Chain Asia intends to be the 
Community of Choice for Logistics and Supply Chain 

Professionals living and working in Asia.

Join Us in oUr QUest to 
Raise the PRofile of the 

suPPly Chain & logistiCs indUstry 
Be a part of supply chain asia corporate Endorser programme (cEp) and support our work to raise the profile 

and professionalism of the supply chain and logistics industry. as a not-for-profit entity, sca relies on the goodwill 
of many organisations to build up a community that shares knowledge, improves networking and enhances the 

image and career development of professionals in the most dynamic industry. as a member of cEp, you can 
expect sca’s unequivocal support in various areas, such as advertisements in our widely read sca magazine, 
co-hosting of events as well as participation in various major events and activities. if you are keen to find out 

more about our cEp, you can reach out to us at admin@supplychainasia.org. Together, we can make the industry 
an even more exciting and passion-driven sector in the region.
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